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FOREWORD

“InGlobe™, farkl: iilkelerin bilime goniil vermis bireylerinden (akademisyen, biirokrat, 6zel
sektor temsilcileri ve 6grenciler) olusan uluslararast bir sivil toplum kurulusunun adidir.

“Tiirkiye, Tiirk Diinyasi ve Avrupa ti¢geninde bilimsel ve toplumsal faaliyetler yiiriitme,
bilimsel faaliyetler araciligi ile insanlar arasindaki iletisimi arttirma, insanlar:t ve toplumlar
yasatma ve gelistirme” amaglariyla yola ¢ikmustir.

“Yaradilani, Yaradandan étiirii seven” herkese kapist agiktir.

“Yasamak i¢in yasatmak, yasatmak i¢in sevmek, sevmek i¢in tamimak ve anlamak gerekir.’
diye diisiiniir.

Vizyonu; halen Tirkiye, Tiirk Diinyas1 ve Avrupa iiggeninde yiiriittiigii faaliyetlerini uzun
vadede tiim diinya iilkelerine yaymaktir.

>

Ug giin siiren “Innovation and Global Issues in Social Sciences II” baslikli kongre Antalya
Sera Otelde gerceklestirilmistir. Sera Otel-Antalya Kongresi InGlobe’un Kas/Patara’dan sonra
gerceklestirdigi ikinci aktivitesidir ve basariyla sonuglanmistir.

Bu kongre de yurt dis1 ortak tiniversiteler ve katilimcilarla birlikte gergeklestirilmis ve kongre
boyunca 130 civarinda teblig sunulmustur.! 3 giin boyunca “sosyal bilimlerde kiiresel sorunlar ve
¢oziim yollar: "na iliskin farkl konular konusulmus, tartisilmistir.

Katilimcilar birbirleriyle fikir alisverisinde bulunmuslar, yeni dostluklar kurmuslardir. ilave
olarak, Antalya Sera Otelde enerji depolamislardir.

Yine Kongre kapsaminda organize edilen kiiltiir gezisi ile tarihe yolculuk yapilmis, Sera Otel
bahgesinde aga¢ dikme etkinligi gerceklestirilmistir.

Kongrenin gergeklestirilmesinde en biiylik emek Yiriitme Kurulu Baskanimiz Ragip
Pehlivanlt’ya aittir. O ve ekibi organizasyonun basariyla gerceklesmesi icin biiylik ¢aba gosterdiler.
Sayin Pehlivanli ile birlikte caligan Betiil Hayrullahoglu, Nese Yilmaz, Dilara Zorlutuna ve Eren
Gorgiili’niin katkilar1 da ¢ok 6nemlidir. Onlara ayr1 ayr tesekkiir ediyorum.

Kongre etkinliklerimizin bir yenisinde bulusmak dilegiyle; saygi, sevgi ve selamlarimi
sunuyorum.

Prof. Dr. Nurettin Bilici
Kongre Bagkani

'K ongremize yapilan 170 civarindaki teblig bagvurusunun 130°u sunuma deger bulunmustur. Sunulan tebliglerin farkli
dergilerde yayim prosediirii devam etmektedir.
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Digital Society and Generation Z Youth: A Case Study in Kocaeli

Suat KOLUKIRIK?, Yusuf AKIN?

Abstract

In today’s world, the accelerating speed of information productionand easy access to
information brings out new profiles with our digitalised relationships.Among these profiles,
Generation Z is used as a concept that characterises “the new generation youth” who are born
after 1990’s, who learn quickly and who are intertwined with technology, growing in today’s
consumption society.Thus, born in the consumption society, the Generation Z youth is
characterised with their quick learner skills, easy adaptation to the speed of information and
time, self-confidence, individuality, adventurousness, sense of wonder and ability for
empathy.Generation Z youth, who are not inclined to work in teams and cannot make friends
easily, are known to be interested in luxury and technology.This generation, whose cell phone
and internet use are extremely high, can also be defined as ‘online youth’.This study scrutinises
the view of life of Generation Z and evaluates the relationships of the youth aged between 13-
21 with themselves and with others through a sociological perspective and an understanding
approach within a case study in Kocaeli.

Keywords: Digital Society, Consumption Society, Generation Z Youth, Identity, Social
Media.

Dijital Toplum ve Z Kusag1 Gengligi: Kocaeli Kenti Ornegi

Ozet

Gilinlimiiz diinyasinda bilgi liretiminin artan hizi ve bilgiye kolay ulasim imkanlarinin
varlig1 gittikce dijitallesen yasam iliskililerimizle birlikte yeni goriiniimler ortaya
cikarmaktadir. Bu goriintimler igerisinde 6zellikle 1990’11 yillardan sonra dogan, hizli 6grenen
ve teknolojiyle i¢ ice olan Z Kusagi, giiniimiiz tiikketim toplumu igerisinde biiyiiyen ‘yeni nesil
gengligi’ tanimlamak {izere kullanilan bir kavramdir. Nitekim tiikketim toplumu igerisine dogan
Z Kusagt Gengligi, ¢abuk Ogrenme kabiliyetleri, bilgi ve zamanin hizina kolay uyum
saglamalari, oOzglivenleri, bireysellikleri, maceraciliklari, merak duygulari ve empati
yetenekleri ile belirginlesmektedirler. Ekip caligmasina yatkin olmayan ve kolay arkadaslik
kuramayan Z Kusagi Gengligi, liikkse ve teknolojiye olan meraklariyla bilinmektedir. Cep
telefonu ve internet kullanim oranlar1 son derece yiiksek olan bu kusak, ‘online genglik’ adiyla
da tanimlanabilir. Kocaeli kenti 6rneklemi {izerinden Z Kusaginin hayata bakis agilarim
irdeleyen bu c¢aligma, Kocaeli kenti orneklemi iizerinden 13-21 yas grubundaki gengligin

! Prof.Dr.; Akdeniz Universitesi Sosyoloji Boliimii, Antalya, suatkolukirik@akdeniz.edu.tr
2 Proje Direktorii, Areda Arastirma, Kocaeli, yusufakin041@gmail.com
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kendisiyle ve ¢evresiyle kurdugu iliskiyi sosyolojik bir perspektiften ve anlamaci bir yaklagimla
degerlendirmektedir.

Anahtar Kelimeler: Dijital Toplum, Tiiketim Toplumu, Z Kusagi Gengligi, Kimlik,
Sosyal Medya.

Giris

Zamanin ve mekanin yeniden tanimlandig giiniimiizde, teknolojik geligsmeler bireyleri
ve toplumsal dinamikleri derinden etkilemekte ve doniistirmektedir. Tiiketim toplumu
(Baudrillard, 2017:23) ve internet diinyasinin hizli gelisimi karsisinda sosyal modellemeler
yeniden tanimlanmak zorunda kalmakta ve sosyal iliski bigimleri degismektedir. Kusak
farkliliklar1 ya da rol modellerinde ortaya ¢ikan baskin karakterler tizerinden tanimlanan x, y, z

kusagi gibi tanimlamalar gergekte belli bir donemin yasam tarzimi agiklamasi baglaminda
siklikla kullanilmaktadir (Wood, 2013:1).

Sinirlarini asan bir tiiketim dalgast ve teknolojik hiz ve ¢esitli sosyal medya araglar
iizerinden sekillenen yeni geng¢ kusaklar, diger donemlerin kusaklarindan ciddi bigimde
ayrimlasma ve kendi belirgin Ozelliklerini yansitmaktadirlar. Teknolojik gelismeler
karsisindaki kolay 6grenme kabiliyetleri ve merak diizeylerinin yliksekligiyle birlikte 6zgiiven
gibi ozellikler Z kusagi olarak tanimlanan donemin ayirici karakterleridir. Yeni iletisim
araglariin ve sosyal medya hizmetlerinin bir pargasi olan Z kusagi i¢in teknoloji, dogal bir
yasam standardinin ta kendisidir.

Yontem

Z Kusag gencgliginin kendilerine ve cevrelerine bakis acilarini ve iliski bigimlerini
modelleme amaciyla Kocaeli kent 6rnekleminde bu ¢alisma 17-29 Temmuz 2017 tarihleri
arasinda toplam 2113 érneklemle ve anket teknigi kullanilarak gerceklestirilmistir. Orneklem
grubun kendilerini nasil tanimladigi, kimlerle iligki kurdugu, beklenti ve sorunlarinin neler
oldugu aragtirmanin temel sorgu alanlaridir. Ankete katilanlarin %45.7’sini kadin, %54.3’tinli
erkek goriislilenler olustururken lise egitimi alanlarin oran1 %64, {iniversite egitimi alanlarin
orani %29 ve egitimine devam etmeyen ya da tamamlamis olanlarin oran1 %7°dir. Elde edilen
veriler SPSS programinda degerlendirilmis, tablolastirilmis ve tematik olarak yorumlanmastir.

Bulgular

Calismadan elde edilen genel sonuglara gore; ankete katilan genglerin ekip ¢alismasina
ve igbirligine yatkin olmadiklari, bagimsiz davranmayi sevdikleri, 6zgiivenlerinin yliksek
oldugu, aldiklar1 egitime 6dnem verdikleri, teknolojik degisimi takip ettikleri, likks ve eglenceyi
sevdikleri, kolay arkadaslik kuramadiklar1 ve ige donilik yasadiklar1 ve maceraci olduklari
goriilmektedir. Teknoloji ile i¢ ice olan Z Kusagi dijitallesmis bir tiiketim toplumunun iginde
biiyiimektedirler. Ozgiiven sahibi olmak, kendilerini en iyi bicimde ifade edebilmek ve diinyada
olup bitenlerin farkinda olmaya ¢aligmak gibi 6zellikler Z Kusag1 Gengliginin pozitif yanlaridir.
Ancak toplumsalliktan ziyade bireyselligi tercih etmeleri ice kapanmalarina yol agmakta ve
yalniz kalmalarina neden olmaktadir. Cep telefonu ve internete siirekli ihtiya¢ duyan Z Kusagi
Gengligi, sosyal aglardaki begenilerle gliindemlerini sekillendirmektedirler. Bununla birlikte Z
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Kusag1r gengligine uyumlu yaklasilmasi halinde toplumsal dinamiklerin olumlu yonde
degisebilecegi ongoriilmektedir.

Gortisiilenler icerisinde kendisini ‘’maceract’ olarak tanimlayanlar %26.2 ile en yiiksek
orandir (Tablo 1).Kendisini ‘dijital’ olarak tanimlayanlarin orami %21.5, ‘farkli’ olarak
tanimlayanlarin orani ise %9.8°dir. Yine kendisini ‘gezgin’ olarak tanimlayanlarin oran1 %15
gibi yliksek bir orana sahipken, ‘sorgulayici’ kimlige sahip oldugunu belirtenlerin orani
%18.5°dir. Ankette en carpict sonug ise kendisini ‘igbirligi’ kimligi ile tanimlayanlarin oraninin
sadece %2.5 olmasidir. Yardim alinmasi gereken herhangi bir konuda kimseye danigmam
diyenlerin oran1 %28.5, buna karsin en ¢ok yardim anne’den alinmakta %25.5 ve babasindan
yardim aldigin1 belirtenler ise %14 diizeyindedir.

Tablo 1:
Hangi kavram karakterinizi ifade edivor?
26,2
21,5
18,5
15
9.8
1<

2,5

— III 9.5
Lo ) o oo & N <& S

5 S > &3 A> &S %
<« ~=° < < & o® <> 2
<= <

Gortsiilenler her ne kadar kimseyi kendisine 6rnek almadigini belirtse de %35, kardes
%19, baba %18.5 ve anne %14 ile en yiiksek oranda 6rnek alinan rol modelleridir (Tablo 2).
Diger taraftan genglerin yarisindan fazlas ailesi ile sorunlu bir iligki yiirtitmektedir. %9.8°1ik
bir oran siklikla ailesi ile sorun yasarken, %46.5°1 ara sira sorun yasamaktadir.

Tablo 2:

Kendinize vetiskin olarak kimi drnek alivorsunuz?

Hic kimseyi 35,0
Abimi/Ablarmi

Babami

Ogretmenimi

Cevap yok

Internette gegirilen siire baglaminda ortalama 5-8 saat arasinda kullanimda bulunanlar
%25.5, 9-10 saatten fazla siire harcayan orani %26.3’tiir (Tablo 3). Bu manada genglerin biiyiik
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bir kismu1 giinde 5 saatten daha fazla internette zaman gegirmektedir. Internet kullanmayanlarin
orani %?2.5’tir. Genglerin %27’si tiryaki, %23’ii arasira, %2’si de daha Once tiitin mamulii
kullanmaktadir. Bu manada genglerin yarisi tiitiin mamuli kullanirken, alkol kullanimina
uzaktirlar. Nitekim %61.2’lik bir oran hi¢ alkol almadigin1 belirtmistir. Genglerin %49 u giyim
icin, %26.5’1 de yeme i¢me i¢in para harcamaktadirlar.

Tablo 3:
Gilinde ortalama kag¢ saat internet kullaniyorsunuz?
37,2
26,3
2,5 1
g ~2 2 S
uéa? o'{&v ‘9{0@ Q\‘o
Vv K ~ S N
v\'sb P
n
S
-
qfo

Gortsiilenlerin devam edilen okullar ve aldiklar1 egitimin yeterli oldugu konusundaki
kararsizligr dikkat g¢ekmektedir. Genglerin sadece %40°1 devam edilen okulu yeterli
gormektedir. Benzer bigcimde Ogretmenlerinin sadece %34.5’1 basarili bulunmaktadir.
Ogretmenlerin 6zveri ile gorev yapmadigini belirtenlerin orani ise %47.5’tir.

Gengler arasinda giincel konular takip etmek %87 ile 6nemli goriiliirken, %62 oraninda
sosyal medya %31.5’te internet gazeteleri bilgi kaynagi olarak kullanilmaktadir. Genglerin
%22’si1 ders kitaplar1 haricinde higbir kitap okumadigini belirtmektedir. Goriisiilenlerin %881
bir cep telefonu sahibi ve en ¢ok kullanilan online icerikte sosyal medya hesaplar ilk sirada
%78.4 yer almaktadir. Tercih edilen sosyal medya hesaplari arasinda ise instagram %72.5,
facebook %9 ve twitter %7 oraninda tercih edilmektedir (Tablo 4). Resim ve video paylagma
sitesi instagram, genglerin gézdesi konumundadir ve goriisiilenlerin yarisindan fazlasi haftada
en az bir kez ve cogunlukla da eglence ve sosyal amagli paylasimda bulunmaktadirlar.

Hangi sosyal medya aracini daha gok gcok
>
72,5 kullaniyorsunuz=~?
o 7 7
3
1
I — I 0.5
Instagram Facebook Twitter Snapchat Swarm Diger Cewvap yok

Diizenli olarak sportif etkinliklerde yer almayan geng¢ orani1 %44.5’tir. Buna karsin
futbol %16 ile en gbzde spor bransidir. Sanatsal etkinliklerde ise miizige yatkin oldugunu
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belirtenlerin oran1 %38’dir. Goriisiilenlerin ailesi ile yasadigi sorunlarin basinda goriis
ayriliklar1 %65.5 gelmektedir. Giyim ve kiyafet tercihi konusunda ailesi ile sorun yasayanlarin
orani ise %24’diir. Aile bireyleri tarafindan siddet gérdiigiinii belirten geng orani ise %6°dur.
Genglerin %181 her hangi bir konu nedeniyle psikolojik destek almistir.

Gortisiilenlerin kisisel olarak yasadigi en biiyiik sorun %47.8 ile gelecek kaygisidir.
Ekonomik nedenler, ailevi sorunlar, ders basarist ve arkadaslik gibi hususlar daha diistik
oranlarda belirtilmistir. Genel anlamda degerlendirildiginde ise gelecege olumlu bakan geng
oran1 %74.5’tir (Tablo 5). Gorisiilenlerin kendisini yakin hissettigi her hangi bir genglik
organizasyonu olmadigini belirten oran1 %80°dir. Genglik organizasyonlarinin daha ¢ok spor
%19.5, eglence %13.5, egitim %13.0 ve gezi %10.0 alanlarinda faaliyet gostermesi yiiksek
oranlarda beklenilmektedir. Yasadiklar1 c¢evrede genclere yonelik bir merkezin %64 var
oldugunu belirtenlerin orani yiiksek iken genclerin bu merkezlere daha diisiik oranda gitmesi
konusundaki elestiriler degerlendirilmesi gereken bir husustur.

Tablo 5:

Genel olarak degerlendirdiginizde geleceginizi nasil
gorayorsunuz?

74,5

2,5 1

Umutluyum Umutsuzum Fikrim yok Cevap yok

Arastirmanin sonucglarma gore; genclerin yalnizca %49’u siyasetle ilgilendigini
belirtmektedir. Siyasi bir kariyer planlayanlarin oran1 %1.5, lider olmak isteyenlerin orani ise
%38 dir. Goriisiilenlerin %53.5°1 siyasi koalisyon kavraminin ne oldugunu tanimlayamamustir.
Tiirkiye’nin iyiye dogru gittigini belirtenlerin oram %358.6’dir. Genglere gore, terdr, lilkemizde
cozlilmesi gereken sorunlarin basinda %54 yer almakta ve yapilacak bir referandumda AB
iiyeligine kars1 oy kullanacaklarin oranm1 % 48.5°tir. Azerbaycan %55.5 ile dost ve kardes tilke,
Amerika ve Israil ise en uzak iilkeler olarak siralanmistir. Tiirkiye’yi diinya arenasinda etkili
bir iilke gorenlerin orant %79’dur. Bu manada genclerin giindemi ve sorunlari takip orani
yiiksek ve farkindalik diizeyleri iist seviyelerdedir.

Sonuc¢

Teknolojinin icene dogan ve tliketim toplumunun bir parcasi olarak Z Kusagi gengligi,
Harvey’in vurguladigi zaman/mekan sikismasini (1997:174) en iyi bi¢imde yasayan geng yas
grubunu olusturmaktadir. Z Kusaginin hizli gelismeler karsisindaki uyumlari, kendilerine olan
ozgiivenleri, analitik diislinme yetenekleri ve ice doniikk yasam tercihleri en belirgin
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ozellikleridir. Ancak daha da 6nemli olan, genglerin sahip oldugu degerlerin, gelecege bakis
acilar1 ve beklentilerinin i¢inde yasadiklari toplumun gelecegini sekillendirecek olmasidir.

Calismamizin diger sonuglar1 baglaminda, anne merkezli olan, annesi ve kardesi ile
daha yiiksek oranda iligki kuran ve 6rnek olan bir gen¢ yas grubu karsimizda durmaktadir.
Ankete katilan genclerin giinliik internet kullanim siirelerinin yiiksekligi gencligin bilgi
kaynaginin internet ya da sosyal medya merkezli bir hale dontistiigiinii gostermektedir. Gengler
arasinda sportif etkinliklerde yer alma oram diisiik iken sosyal medya lizerinden kendini ifade
etme beklentisinin yliksekligi dikkati ¢ekici rakamlar1 igermektedir. Ankete katilanlarin yarisi,
siyasi meseleler ve siyasete katilim noktasinda haberdar goriinmekle birlikte, koalisyon
kavramini dogru olarak tanimlayan oran1 %31.5tir. Genglerin genel anlamda tilke yonetimine
bakis1 olumlu iken en biiyiik sorun teror olarak yer almaktadir.
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Educational Malpractice

Orhan KAHYA!

1. Introduction

Professionals who engage in alleged professional misconduct or allegedly lack
appropriate skill resulting in injury may be liable for malpractice (Demitchell & Demitchell,
2003). Medical malpractice, for example, is defined as improper, unskilled, or negligent
treatment of a patient by a physician, dentist, nurse, pharmacist, or other health care
professional which in turn may result in court. Once the students do not gain necessary skills
through education in schools this may be called educational malpractice. Thus educational
malpractice is an intentional negligent behavior that students are affected physically or non-
physically. The purpose of this paper is to describe educational malpractice and discuss
educational malpractice cases through document analysis.

2. Educational malpractice

Regardless of the fact that education is a highly critical issue for governments and
society, inadequate or unqualified education practices are rarely taken to the court. Lawsuits
against educators are mostly about safety, evaluation, and student discipline (Cohen, 1978).
However, educational malpractice has been searched in academic circles so far. The number of
academic articles on educational malpractice is far more than the number of educational
malpractice cases (Thornicroft, 1978). One of the main reason is argued to be no standards of
care exist for educators. Educational malpractice was first introduced in New York and
California once students got the cases to courts.

John Brockman sued Lafayette Board of Education for not having necessary skills at
school in 1970. And the court jury found this claim reasonable (Sandow, 1970). Similarly, a
student sued Peter W. v. San Francisco Unified School District in 1976 as he argued that he did
not graduate with the skills necessary to gain high school diploma. He proved that he had normal
1Q, followed classes regularly for 12 years, got his diploma but still he could only read at the
5M-grade level. But the court dismissed the suit acknowledging that there were no standards in
education (Aquila, 1991). Since then, educational malpractice cases have remained especially
in USA and Canada. Recent treatments are the emergence of a subset of cognizable negligence
claims against educational institutions and rooted in “non-educational” aspects of education
(Underwood, 2002). Educational malpractice cases may have a significant effect on educational

policy.

1 Research Assistant, Mugla Sitki Kogman University, Department of Educational Sciences, okahyal@gmail.com

Innovation and Global Issues in Social Sciences Il | Congress Publications 18



[ ;
&gﬁy/ October 19-21, 2017 Antalya Extended Abstracts Book

Keywords: Educational malpractice, education law.

JEL Codes: 120, 121, 124.
Egitimde Hatali Uygulamalar: Malpraktis

1. Giris

Profesyonel hayatlarinda gorevi kotiiye kullanan ya da yetersiz becerilerden dolay1
yaralanmayla sonuglanan uygulamalarda bulunan profesyoneller hatali uygulama (malpraktis)
yapmis olurlar (Demitchell & Demitchell, 2003). Ornegin, hastanin zararnin karsilanmast icin
tazminat davasi agmasi hakki taniyan tibbi malpraktis, hekimin tedavi sirasinda standart ve
giincel uygulamay1 yapmamasi, beceri eksikligi veya hastaya tedavisini vermemesiyle olusan
hasardir. Bu tanim, egitim agisindan dikkate alindiginda ise benzer sekilde 6grencinin standart
ve gerekli becerileri egitim aracilifiyla kazanamamasi olarak yorumlanabilir. Dolayisiyla
egitimde malpraktis, bir 0Ogrenciyi uygun bir sekilde egitmek veya bir 0Ogretim
kademesine/kurumuna yerlestirmekte gorev ihmali anlamina gelen ve buna bagli olarak
Ogrencinin somut veya soyut sekilde zarar gérmesi ile sonuglanan kasitli veya ihmalkar
davranigtir. Bu aragtirmanin amaci egitimde hatali uygulamalar1 kavramsal ve tarihsel olarak
tartigmaktir. Arastirmada, dokiiman incelemesi yontemi kullanilmistir. Egitimde malpraktis ile
ilgili 6rnek durumlar sunularak ¢ok boyutlu tartisma ve oneriler gelistirilmistir.

2. Egitimde Malpraktis

Egitime son derece biiyiik bir 6nem atfedilmesine karsin, yetersiz veya niteliksiz egitim
alinmasinin ve bunun olumsuz sonuglarmin hukuki boyuta tasinmasina c¢ok ender
rastlanmaktadir. Bununla birlikte egitimcilere karsi agilan davalarin daha ¢ok gilivenlik, teftis
ve O0grenci disiiplinine yonelik oldugu goriilmektedir (Cohen, 1978). Buna karsin egitimde
malpraktis akademik ¢evrelerce yogun olarak calisilan bir konu olmustur. Oyle ki, bugiine
kadar egitimde hatali uygulamalarin tartisildigr makale sayisi, hukuki dava sayisinin ¢ok daha
tizerindedir (Thornicroft, 1978). Bunun sebeplerinden birisi, bircok profesyonel meslek
alaninda meslek standartlar1 oldugu halde, egitim-6gretimi yonlendiren standart uygulamalarla
ilgili calisma ve diizenlemelerin yeterli diizeyde olmamasi seklinde yorumlanabilir. Egitimde
malpraktis ilk olarak 70°1i yillarda New York ve Kaliforniya’da agilan davalar neticesinde
giindeme gelmistir. 1970°te John Brockman, Lafayette Egitim Kurulu'nu (Lafayette Board of
Education) diplomasini almak i¢in gerekli olan 6grenim becerilerini edinmedigi gerekgesiyle
mahkemeye vermistir. Sadece 7. smif diizeyinde okuma becerisine sahip oldugunu ve bu
yiizden lise diplomasinin bir degeri olmadigin1 savunmustur. Mahkeme jurisi davaciyr hakli
bulmustur (Sandow, 1970). Benzer sekilde 1976’da Peter W. v. San Francisco okulunda
(Unified School District) bir 6grenci okulunu diploma yeterlikleri ile mezun olmadigi
gerekgesiyle dava etmis, normal zeka diizeyinde oldugunu, 12 y1l boyunca okula diizenli olarak
devam ettigini, ortalama notlar aldigin1 ve diploma aldigini, buna ragmen yalnizca 5. sif
diizeyinde okuma becerisi oldugunu kanitlamistir. Ancak mahkeme yargilama i¢in Gzetle
egitimde standartlarin olmamasindan dolay1 davaciyr haksiz bulmustur (Aquila, 1991). Bu
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tarihlerden itibaren 6zellikle ABD ve Kanada’da egitimde malpraktis davalarinin artarak devam
ettigi soylenebilir. Malpraktis davalar egitim politikalarinda ciddi degisikliklere sebep olabilir.
Ciinkii hatali egitim uygulamalarini ve bu uygulamalarin dava sebebi olmasimi 6nlemek igin
egitim politikalar1 akademik ilerlemeyi, standartlari, denetimi ve rehberligi nitelikli hale
getirmek durumundadir.

Anahtar Kelimeler: Egitimde malpraktis, egitimde hatali uygulamalar.

JEL Kodlar:: 120, 121, 124.
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Investigation of the Use of Social Media and Consumer Behavior of University
Students with Respect to Some Factors

Ahmet SARITAS?, Serife KARAGOZ?2

Abstract

This study has been carried out to investigate if social media influences consumer
behaviors with respect to some factors, based on the students at Bucak Zeliha Tolunay Applied
Technology and Business Administration School in Mehmet Akif Ersoy University in 2016-
2017 academic year. Survey form was used as data collection tool in the research. 62.1% of the
study consists of female students and 37.9% male students. Independent Sample t Test and one-
way variance analysis have been used to determine if the use of social media influences student
behaviors according to some factors. According to research findings; it has been determined
that the use of social media does not indicate a significant difference according to gender,
education level, income and use of daily internet.

Keywords: Social Media, Consumer, Consumer Behavior.

Universite Ogrencilerinin Sosyal Medya Kullanimi ve TuKketici
Davranislarim Bazi Degiskenler Acismndan incelenmesi

Ozet

Bu arasgtirma 2016-2017 Egitim-Ogretim yilinda Mehmet Akif Ersoy Universitesi,
Zeliha Tolunay Uygulamali Teknoloji ve Isletmecilik Yiiksekokulu’ndadgrenim gérmekte olan
iniversite Ogrencilerinde, sosyal medyanin kullanimi ve tiiketicidavraniglarinin - bazi
degiskenlere gore farklilik gosterip gostermedigini 6lgmek amaciyla yapilmistir. Arastirmada
veri toplama araci olarak anket formu kullanilmistir. Arastirmanin %62,1’ ini kadin,% 37,9’unu
erkek dgrenciler olusturmaktadir. Universite dgrencilerinde sosyal medya kullanimi ve tiiketici
davraniglarininbazi degiskenler agisindan farklilagma olup olmadigini test etmek i¢in bagimsiz
orneklem t testi ve tek yonlii varyans analizi kullanilmistir. Arastirma bulgularina gore, sosyal
medya kullaniminin 6grencilerin cinsiyet, egitim durumu, aylik gelir, gilinliik internet kullanim
stirelerine gore bir farklilagsma gostermedigi tespit edilmistir.

Anahtar Kelimeler: Sosyal Medya, Tiiketici, Tiiketici Davranislari.
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1. Giris

Internetin gelismesi ile birlikte de sosyal medya hem isletmeler i¢in, hem de tiiketiciler
i¢in 6nemli bir arag¢ haline gelmistir. Sosyal medya, bireylere agik ve yar1 agik profil olusturma
izni veren ve bireylerin olusturduklar1 profilleri diger kisilerle baglanti kurup profillerinde
dosya paylagimi saglayan, kisilerin profillerini gosteren web tabanlt hizmetler olarak
tanimlanmaktadir (Olgun, 2015: 486).Isletmeler mevcut miisterilerine ulasmak, yenilerini
kazanmak, gliven vermek, bilinirliklerini arttirmak ve marka imajlarint korumak icin giderek
daha fazla sosyal medyadan yararlanmaktadir (Barutgu ve Tomas, 2013: 9). Tiiketici kisisel
arzu, istek ve ihtiyaglari i¢in pazarlama bilesenlerini satin alan veya satin alma kapasitesine
sahip olan kisidir (Islamoglu, 2006:127). Tiiketici davranislar1 ise, bir mal ve hizmeti satin
almadan Once yaptiklart degerlendirme, satin alacaklart mallar1 kullanma sekilleri ve
kullandiktan sonraki tutum ve davranislari olarak tanimlanmaktadir (Erdem, 2006: 69).Tiiketici
davranislart bireysel, kurumsal, sosyo-ekonomik ve kiiltiirel bir nitelik tasimaktadir (Papatya,
2005: 226).Literatiirde sosyal medya ve tiiketici davraniglar1 iizerine yapilan bazi ¢aligmalar,
(Ozmen vd., 2011; Belin ve Yildiz, 2011; Kog ve Karabatak, 2011; Darban ve Li, 2012; Dikme,
2013; Tekvar, 2016) incelenmistir. Tiiketicilerin satin alma davranislarin1 etkilemeye de
baslayan sosyal medyanin pazarlama igerisindeki roliiniin ve tiiketici davraniglarina olan
etkisinin incelenmesi gerekmektedir. Biitiin bunlar dogrultusunda sosyal medyanin,
tiiketicilerin satin alma davraniglarina iiniversite 6grencilerinde, sosyal medya kullanimi ve
tiikketici davraniglarinin bazi degiskenler agisindan farklilik gosterip gostermedigini dlgmek
amaciyla genglerin anket sorularina verdikleri cevaplar analiz edilerek, bu sorunsala cevap
aranmistir.

2. Yontem

Bu aragtirmanin temel amaci, tiniversite 6grencilerinde, sosyal medyanin satin akma
oncesi ve sonrasi tiiketici davranislarinda bazi degiskenlere goére farklilik gdsterip
gostermedigini O6lgmek amaciyla yapilmistir. Calismanin temel aldigi nicel arastirma
yonteminin veri toplama araci olarak anket formu kullanmilmistir. Veriler tesadiifi 6rneklem
yontemi ile toplanmistir. Veri toplama araci olarak kullanilan soru formunda demografik
sorular, sosyal medya araglari kullanimina y6nelik 6l¢ek ve sosyal medyada satin alma Oncesi
ve sonrasi tiiketici davranislarma etkisine ydnelik dlgekler kullanilmistir. Anket sorulari Islek
(2012), “Sosyal Medyanin Tiketici Davramslarina Etkileri: Tiirkiye’dekisosyal Medya
Kullanicilar1 Uzerine Bir Arastirma” adli yiiksek lisans tezinden olusturulmustur. Sosyal medya
araclarinin kullanimina yonelik 6l¢ek 9 ifadeden olusmaktadir. Sosyal Medyada Satin Alma
Oncesi Tiiketici Davranist 10 ifadeden,Sosyal Medyada Satin Alma Sonras: Tiiketici Davranisi
9 ifadeden olusmustur.Olgekler 5°1i Likert tipi derecelendirmeyle diizenlenmis ve arastirmaya
katilan 6grencilerden her maddeyi okuyup; “kesinlikle katiliyorum 57, “katiliyorum 47, “az
katiliyorum 37, “katilmiyorum 2” ve “kesinlikle katilmiyorum 17 seceneklerinden birini
isaretlenmesi istenmistir.Arastirmaya katilan O6grencilere arastirmanin amact aciklanarak,
sonuclarin gizli tutulacagi vurgulanmis goniilli katilmalari istenmistir. Soru formlar
ogrencileresinif ortaminda uygulanmistir.Analiz siirecinde soru formlar1 Once gozden
gecirilmis ve eksik isaretleme yapan katilimcilarin formlar arastirma disi birakilmis; eksiksiz
oldugu tespit edilen toplam 290 adet anket formu analize dahil edilmistir. Arastirmaevrenini,
2016-2017 Egitim-Ogretim yilinda Mehmet Akif Ersoy Universitesinde &grenim goren
ogrenciler olusturmaktadir. Arastirmanin érnekleminiMehmet Akif Ersoy Universitesi, Zeliha
Tolunay Uygulamali Teknoloji Ve Isletmecilik Yiiksekokulu biinyesinde yer alan
ogrencilerikapsamaktadir. Ogrencilere simif ortaminda uygulanan soru formlarindan eksiksiz
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doldurulan 290 anket analizlere dahil edilmis olup, eksik isaretleme yaptig1 tespit edilen 7
katilimcinin anket formu analiz dis1 birakilmistir.

3. Bulgular

Verilerin analizleri icin SPSS 22.0 paket programi kullanilmistir. Verilerin analizinde
sirastyla, arastirmada kullanilan demografik Ozellikler i¢in frekans tablolar1 ve diger tiim
degiskenler i¢in giivenilirlik analizinden yaralanilmistir. Demografik 6zellikler ile aralarindaki
farklilig1 tespit etmek i¢in bagimsiz Orneklem t testi ve tek yonlii varyansanalizleri
kullanilmistir. Arastirma bulgularina gore, 6grencilerin cinsiyet, egitim durumu, aylik gelir,
giinlik internet kullanim siirelerine gore farklilasmadigl tespit edilmistir. Arastirmada
kullanilan O6lgeklerin, giivenilirlik analizleri sonucunda sosyal medya araclarini kullanma
siklig1 Olcegi cronbach’s alfa degeri 0,68, satin alma Oncesi tiiketici davranis1 Olgeginin
cronbach’ s alfa degeri ise 0,83, satin alma sonrasi tiiketici davranislart 6lgeginin cronbach’ s
alfa degeri 0, 85bulunmustur.

4. Sonuc ve Oneri

Demografik 6zellikler ile aralarindaki farklilig1 tespit etmek i¢in bagimsiz 6rneklem t
testi ve tek yonlii varyans analizleri kullanilmistir. Arastirma bulgularina goére, 6grencilerin
cinsiyet, egitim durumu, aylik gelir, giinliik internet kullanim siirelerine gore farklilasmadig
tespit edilmistir.

Isletmelerin, kurumlarin ve tiim kurumsal yapilarin sosyal medya ortaminda var olmasi
pazarlama faaliyetleri adina 6nemlidir. Tiiketicilerin, sosyal medyanin tiiketiciler ile iletisime
gecmek icin dogru bir platform oldugunu belirtmesi ile paralel olarak, isletmeler de bir an 6nce
sosyal medya araglarini pazarlama iletisimi noktasinda etkin kullanmalidirlar. Tiiketicilerin
sosyal medya araglarinda {riin ve hizmetler ile ilgili arastirma yaptigi goz Oniinde
bulundurularak, isletmeler iirtinleri, hizmetleri, markalar1 ve firmalar ile ilgili tanitict bilgileri
sosyal medya araglarinda paylasmalidirlar. Ayn1 kapsamda yapilacak baska bir ¢alismada nitel
caligmalar ile desteklenebilir.
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Evaluation of Distance Education Section of the Occupational Safety
Specialist Education in Turkey by Expert and Expert Candidates

Nese YILMAZ!, Bahar DOGRAMACI YALCIN?, Biilent KILIC?

1. Introduction

Today, we have experienced the Fourth Industrial Revolution, thanks to the
development of technology; many regulations can easily be made in the field of education. The
main rationale of these regulations is focused on to save time and money.

In order to become an occupational health and safety specialist in Turkey, graduates
from related departments must get specialist education organized by the Ministry of Labor and
Social Security and it is necessary to get a minimum score of 70 from the specialization
examination made by the ministry. Those who will get this education are graduated and
therefore have a profession therefore orientation and time-saving distance education is
important for candidates.

OH&S specialist education is organized as 90 hours of distance, 90 hours of face-to-
face and 40 hours of practice as a total of 220 hours. First 90 hours of distance education is
organized so that candidates are informed about the profession and the candidates are educated
without coming to institutions and time problems.

The area of occupational health and safety is a vital field to protect the right to life,
which is the most basic right of employees, and to prevent work accidents and occupational
diseases. In this context, it is essential that those who perform this profession are educated

properly.

In this study, questionnaires were made on the virtual parts of OH&S specialist
education with the trainees.

! Kirklareli University Luleburgaz Vocational College Departman of Occupational Health and Safety Instructor
nesheyilmaz@hotmail.com

2 Kirklareli University Luleburgaz Vocational College Departman of Human Resources Management Instructor
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2. Scope of the Research and Data Collection Tools

In this questionnaire study carried out with 118 people who received distant training on
occupational safety within the context of 6331 Numbered Law in Turkey and working as an
expert in different areas actually or already received the expertise training but not occupied in
this field yet, evaluating the virtual training they received has been asked from the participants.
The profiles of the participants’ questionnaire applied cover all the steps from the top to very
beginning steps of occupational safety career.

The questionnaire that was used as data collection tool in survey developed by the
researchers. In the first section comprising questions of socio-demographic and distant training
of the questionnaire that consists of two sections, some of the socio-demographic and distant
training questions have been prepared by benefiting from Parlak (2007) ve Dogan & Tatik
(2015) while the others generated by the researchers by means of literature review. For the
questions comprising the second section of the questionnaire which was used to research the
attitude levels of the participants towards distant training, “Attitude Scale for Distant Training”
developed by Kisla (2005) which its validity and reliability had been verified, was benefited.

3. Results
Table 1: Frequency Distribution of Gender

Frequency | Percent (%0)
Female 33 28
Male 85 72
TOTAL 118 100

Table 2: Frequency Distribution of Degree Levels

Frequency | Percent (%)
Associate's degree 44 37,3
Bachelor's degree 64 54,2
Master's degree or
Doctoral degree 7 5,9
TOTAL 115 100

Tables 3 : Frequency Distribution of System Problems

Frequency | Percent (%)
I have experienced AUDIO problems while
using the system 28 23,7
I have not experienced any AUDIO problems
while using the system 90 76,3
TOTAL 118 100
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Frequency | Percent (%)
I have experienced CONNECTION problems
while using the system 54 45,8
I have not experienced any CONNECTION
problems while using the system 64 54,2
TOTAL 118 100

Frequency | Percent (%)

I have experienced VIDEO streaming problems

while using the system 17 14,4

I have not experienced any VIDEO streaming

problems while using the system 101 85,6
TOTAL 118 100

Frequency | Percent (%)
I have not experienced any problem
while using the system 46 39
I have experienced problems when while
using the system 72 61
TOTAL 118 100

Table 4: “Do you think that the indicators of attendance are reliable?”

Frequency | Percent (%)
Yes 24 20,5
Partially 21 17,9
No 72 61,5
TOTAL 117 100

Table 5: Concerning the impact of attending “Occupational Safety Specialist Education
(OSSE)” course as distance education on achieving learning outcomes

Frequency | Percent (%)
It depends on the background and efforts of a student 73 62,4
It is not successful 33 28,2
It is successful 11 9,4
TOTAL 117 100
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Table 6: “Do you think that OSSE scores must be a prerequisite for face to face

education”
Frequency | Percent (%)
Yes 34 29,1
Partially 51 43,6
No 32 27,4
TOTAL 117 100

4. Conclusion

When we review the opinions of experts and expert candidates in this questionnaire
study made about the virtual part of this compulsory education / training, organized by Ministry
of Labor and Social Security, to be occupational safety expert within the context of 6331
Numbered Law, it is seen that more than half of the participants experienced problems remote
access to the distant training system and when the details of the problems reviewed, it is seen
that they are commonly related to system connection. When the opinions of the participants
about the effectiveness of aforementioned training evaluated; the idea of effectiveness depends
on the personal background and efforts of the person gain importance.

Keywords: Occupational Health and Safety, Distance Education, Education

JEL Codes: 120, 129
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Tiirkiye’deki is Giivenligi Uzmanhgi Egitimlerinin Uzaktan Egitim ile Verilen
Kisminin Uzman Adaylar1 Tarafindan Degerlendirilmesi

1. Giris

Dordiincii Sanayi Devriminin yasandigi giinlimiizde teknolojinin gelismesi sayesinde
egitim alaninda da birgok diizenleme kolaylikla yapilabilmektedir. Bu diizenlemelerin ana
manti81; zaman ve maliyetten kazanmak iizerine odaklanmustir.

Tiirkiye’de Is Giivenligi Uzmani olabilmek igin ilgili béliimlerden mezun kisilerin,
Calisma ve Sosyal Giivenlik Bakanlig1 tarafindan diizenlenen uzmanlik egitimini almasi ve
bakanlik¢a yapilan uzmanlik sinavindan en az 70 almasi gerekmektedir. Bu egitimi alacak
kisiler mezun durumda ve dolayisiyla bir meslek sahibi insanlar oldugundan; gerekli
oryantasyon ve zamandan kar saglayacak uzaktan egitim kismi adaylar i¢in dnem arz
etmektedir.

ISG uzman egitimleri 90 saat uzaktan, 90 saat yiiz yiize ve 40 saati de uygulama olarak
toplamda 220 saat olarak diizenlenmektedir. Ilk olarak 90 saat uzaktan egitim kismi
diizenlenmekte ve adaylara hem meslek ile ilgili bilgilenme siireci yaratilmakta hem de
adaylarin kurumlara gelmeden ve zaman sorunu yasamadan adayin egitim almasi
saglanmaktadir.

Is Saghig ve Giivenligi alani1 ¢alisanlarin en temel hakki olan “yasama’ hakkini koruma
altina almaya ve is kazalar1 ve meslek hastaliklarinin meydana gelmesini dnlemeye calisan
hayati 6neme sahip bir alandir. Bu baglamda bu meslegi icra eden kisilerin lay181 ile egitim
almalar1 son derece elzemdir.

Bu caligmada is giivenligi uzman egitimlerinin sanal kisimlar1 iizerinde egitimi alan
kisilerle anket ¢aligmasi yapilarak sonuclar1 degerlendirilmistir.

2. Arastirma Kapsam ve Veri Toplama Araclar:

Tiirkiye’de 6331 No’lu yasa kapsaminda is glivenligi egitimini alan, fiilen uzman olarak
farkli sahalarda ¢alisan veya uzmanlik egitimini alip heniiz bu sahada ¢aligmamis 118 kisiyle
yapilan bu anket calismasinda, kisilerden aldiklar1 sanal egitimi degerlendirmeleri istenmistir.
Anketin gerceklestirildigi profil is giivenligi kariyer basamaklarmin en yiikseginden en alt
basamagina kadar her tecriibe grubunu kapsamaktadir.

Arastirmada veri toplama araci olarak kullanilan anket, arastirmacilar tarafindan
gelistirilmistir. Iki boliimden olusan anketin birinci béliimiinii olusturan sosyo-demografik ve
uzaktan egitim ile ilgili sorularin bir kismi Parlak (2007) ve Dogan & Tatik(2015)'tan
faydalanilarak, diger bir kismi ise arastirmacilar tarafindan literatiir taranarak olusturulmustur.
Anketin ikinci boliimiinii olusturan uzaktan egitime yonelik tutum diizeylerini 6l¢mek i¢in
kullanilan maddeler i¢in Kigla (2005) tarafindan gelistirilmis olan, gecerliligi ve giivenirliligi
kamitlanmis olan “Uzaktan Egitime Yo6nelik Tutum Olgegi” nden faydalanilmustir.
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3. Bulgular

Tablo 1: Cinsiyet Dagilim

Extended Abstracts Book

Oran
Frekans (%)
Kadin 33 28
Erkek 85 12
TOPLAM 118 100
Tablo 2: Egitim Durumu Dagilimi
Oran
%
Frekans (%)
N 37,3
Onlisans 44
) 54,2
Lisans 64
59
Lisansiisti 7
100
TOPLAM 115

Tablo 3: Sistem Problemlerinin Frekans Dagilim Tablolar:

Oran
(%)
Frekans
Sisteme Erisimde Ses Problemi 237
yasadim 28 ’
Sisteme Erisimde Ses Problemi 76.3
yasamadim 90 ’
100
TOPLAM 118
Oran
%
Frekans ()
Sisteme Erisimde Baglanti Problemi 458
yasadim 54 '
Sisteme Erisimde Baglanti Problemi 542
yasamadim 64 ’
100
TOPLAM 118
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Oran
%
Frekans (%)
Sisteme Erisimde Goriintii Problemi 14.4
yasadim 17 ’
Sisteme Erisimde Goriintii Problemi 856
yasamadim 101 ,
100
TOPLAM 118
Oran
%
Frekans (%)
Sisteme Erisimde Problem 39
yasamadim 46
Sisteme Erisimde Problem 61
yasadim 72
100
TOPLAM 118

Tablo 4: “Uzaktan egitimdeki yoklama gostergelerinin saghkh oldugunu
diisiiniiyor musunuz?” Sorusuna Verilen Cevaplarim Dagilim

Oran
%
Frekans (%)

20,5
Evet 24

17,9
Kismen 21

61,5
Hayir 72

100
TOPLAM 117
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Tablo 5: “IGUCSTE’ nin uzaktan egitim seklinde alinmasinin bilgi kazanimlarina
ulagsmadaki basaris1 hakkindaki diisiinceniz nedir? Sorusuna Verilen Cevaplarin

Dagilim
Oran
%
Frekans (%)
Kisinin alt yapisina ve c¢abasia 62 4
baghdir 73 ’
28,2
Basarih Degildir 33
9,4
Basarihdir 11
100
TOPLAM 117

Tablo 6: “Sizce yiiz yiize egitime gecebilmek icin IGUCSTE uzaktan egitimi
basarisi bir bariyer sistemi olarak kullanilmali m1?” Sorusuna Verilen Cevaplarin

Dagilimm
Oran
%
Frekans (%)
29,1
Evet 34
43,6
Kismen 51
274
Hayir 32
100
TOPLAM 117
4. Sonug¢

6331 No’lu kanunda is giivenligi uzmani olabilmek i¢in Calisma ve Sosyal Giivenlik
Bakanlig1 tarafindan diizenlenen bu zorunlu egitimin sanal kismi ic¢in yapilan anket
calismasinda uzman ve uzman adaylarimin goriislerine baktigimizda, yarisindan fazlasinin
uzaktan egitim sistemine erigmede sorun yasadigi, yasanan problemlerin igerigine bakildiginda
genellikle sistem baglantisiyla ilgili oldugu gorilmektedir. Uzaktan egitimin efektifligi
konsunda katilimcilarin goriisleri degerlendirildiginde, genellikle kisinin alt yapisina ve
cabasina bagli oldugu fikri agirlik kazanmastir.

Anahtar Kelimeler: is Saglig1 ve Giivenligi, Uzaktan Egitim, Egitim

Jel Kodlar: 120, 129
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Examination of the Social Anxiety of the Female Wrestlers at the Level of
National Team

Abdulkerim CEVIKER?, izzet INCE2, Metin BAYRAK?

1. Introduction

In today's sports, the perfection in the physical capacity is not considered sufficient
alone to raise the sportive performance to the upper levels. An athlete has also a psychological
capacity and it should be cared for at much as the physical aspect (Tavacioglu, 1999), (Glimiis,
2000), (Akargesme, 2004).

When the literature is examined, the social anxiety shows especially for women that
there is fear of being negatively assessed socially while in the sportive condition (Tavacioglu,
1999). It is also shown that the social anxiety has a positive relationship with avoiding
individual sportive activities and also the anxiety in young athletes causes prevention of
participation in or leaving the sports in children and teenagers (Norton et. al, 2000).

2. Tools and Methods
2.1. Aim

The aim of this study is to examine the social anxiety status of the female wrestlers at
the level of national team.

2.2. Participants

46 young female wrestlers with ages X=18.11+0.99 years that are in the national team
candidate cadre, have participated in the research group.

2.3. The Model of the Research:

Description model is used in our study. The existing condition is tried to be determined
asis.

2.4. Data Gathering Tool

In the study, as the data gathering tool the social anxiety scale developed by Ozbay and
Palanci (2001) for determining the problems of the university students face with the content of

! Dr., Genglik ve Spor Bakalig
2 Ars. Gor., Yildirim Beyazit Universitesi
3 Yrd. Dog. Dr., Siirt Universitesi
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"social anxiety", is used. The three factors acquired by the results of the Varimax rotation factor
analysis are named as "social avoidance”, "anxiety to be criticized" and “individual
insignificance sensation”.

2.5. Statistical Analysis

According to the normality test, for the data showing normal distribution One-Way
ANOVA is used in independent groups and LSD test is used in multiple comparisons. For
comparing 2 group data that do not show normal distribution the Mann-Whitney U test is used.

3. Findings

The results of the Anova Test performed for the SKO insignificance sub-dimension
dependent to the education shows a significant difference [Fz 79 = 0.028, P<0,05]. According
to the LSD Post Hoc test results show that he insignificance total points, (X=14.9) for
undergraduate group average and (X=17.56) for associate degree average, are significant
statistically.

The results of the Anova Test performed for the SKO social avoidance sub-dimension
dependent to the income level shows a significant difference [Fs 160 = 0.023, P<0,05]. According
to the results of LSD Post Hoc test results it is seen that in between 1-1500 group average
(X=30,4) and 3501-4500 group average (X= 19), 1501-2500 group average (X= 30,22) and
2501-3500 group average (X=22), 1501-2500 group average (X=30,22) and 3501-4500 group
average (X= 19), and 2501-3500 group average (X= 22) and 4501 and above group average
(X=16) social avoidance total points are statistically significant.

The results of the Anova Test performed for the SKO to be criticized sub-dimension
dependent to the income level shows a significant difference [Fs,175 = 0.023, P<0,05]. According
to the LSD Post Hoc test results, it is seen that in between 1-1500 group average (X=28,6) and
3501-4500 group average (X=16,4), 3501-4500 group average (X= 16,4) and 4501 and above
group average (X= 30,66) to be criticized total points are statistically significant.

The results of the Anova Test performed for the SKO total points dependent to the
income level shows a significant difference [Fais0 = 0.038, P<0,05]. According to the LSD Post
Hoc test results, it is seen that in between 1-1500 group average (X=21,88) and 3501-4500
group average (X=18,24), 1501-2500 group average (X= 19,66) and 3501-4500 group average
(X=18,24), 2501-3500 group average (X= 23,66) and 4501 and above group average (X=
22,96), and 3501-4500 group average (X= 18,24) and 4501 and above group average (X=
22,96) SKO total points are statistically significant.

The Mann Witney U Test performed for variable of living or not living with the parents,
is statistically significant as social avoidance sub-dimension (Z= -1,970, P =0,049),
insignificance sensation (Z=-1,973, P =0,0499), total scale point (Z=-1,994, P =0,039).

4. Results and Discussion

In the research, the social avoidance total points are statistically significant in the SKO
insignificance sub dimension dependant to education, in the SKO social avoidance sub
dimension dependent to income level (p<0,05). Besides this, to be criticized total points in the
SKO to be criticized sub dimension dependent to income level, in the SKO total point dependent

Innovation and Global Issues in Social Sciences Il | Congress Publications 35



<&\M/ October 19-21, 2017 Antalya Extended Abstracts Book

to the income level, in the total scale point of social avoidance sub dimension insignificance
sensation there is a statistically significant difference (p<0,05). It is seen as significant that the
social anxieties of the participants with high education level and income level to be lesser. Here
it can be said that not only the education status of the participants but also the education levels
of the parents being higher has an effect on the social anxieties of the children to be less. In
fact, in the study by Gilimiis (2000), it is indicated that there is a significant difference between
the education status of the mother and the social anxiety levels of the children. Izgic et al (2000),
in the study towards university students, notified that the social anxiety levels of the students
with low economic levels are higher compared to the social anxiety levels of the students with
high economic level. The result of this is stated as that the students with a low income family
shall utilize the opportunities around them due to this insufficiency, cannot go out of a specific
social environment and cannot provision the things they want to buy due to financial inadequacy
and thus the level of their visual anxiety is calculated higher compared to the persons with high
family income.

Also in the research, there is a statistical difference in the social avoidance sub
dimension and insignificance sensation with the marital status of the mother and the father
(p<0,05).

In the light of these information and the other studies conducted; it can be said that in
the sportive events, besides the physiological parameters, the psychological factors should
absolutely be considered regarding the sportive success.

Milli Takim Diizeyindeki Gen¢ Bayan Giirescilerin Sosyal Kaygi
Durumlarimin incelenmesi

1.Giris

Gilinlimiiz sporunda, fiziksel kapasitedeki miikemmellik, sportif performansi {ist
seviyelere c¢ikarmada tek basina yeterli goriilmemektedir. Sporcunun bir de psikolojik
kapasitesi vardir ve en az fiziksel yonii kadar 6nemsenmelidir (Tavacioglu, 1999), (Glimiis,
2000), (Akarcesme, 2004).

Literatiire bakildiginda sosyal kaygi, 6zellikle kadinlar i¢in sportif durumda iken sosyal
acidan olumsuz degerlendirilme korkularinin oldugunu gostermektedir (Tavacioglu, 1999).
Ayrica, sosyal kayginin bireysel sportif faaliyetlerden kacinma ile pozitif yonde iligkisi oldugu
ayrica geng sporcularda kayginin ¢ocuk ve ergenlerde spora katilimi engellenmesi veya
birakilmasinda etken oldugunu ortaya koymustur (Norton vd, 2000).

2. Gere¢ Ve Yontem
2.1. Amag

Bu caligmanin amaci, milli takim diizeyindeki gen¢ bayan giires¢ilerin sosyal kaygi
durumlarimin Incelenmesidir
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2.2. Katihmcilar

Aragtirma grubunu kadin milli takim aday kadrosunda bulunan yaslar1 X=18.11+0.99
yil, 46 geng bayan giires¢i katilmistir.

2.3. Arastirmanin Modeli

Calismamizda betimleme modeli kullanilmistir. Var olan bir durum oldugu haliyle tespit
edilmeye ¢aligilmistir.

2.4. Veri Toplama Araci

Calismada veri toplama araci olarak Ozbay ve Palanci (2001), tarafindan iiniversite
ogrencilerinin yagadig1 “sosyal kaygi” igerikli sorunlar1 belirlemek amaciyla gelistirilen sosyal
kaygi 6l¢egi kullanilmistir. Varimax rotasyon faktor ¢dziimlemesinin sonuglariyla elde edilen
ti¢ faktor “sosyal kaginma”, “kritize edilme kaygis1” ve “bireysel degersizlik duygusu” olarak
adlandirilmistir.

2.5. istatistiksel Analiz

Normallik sinamasina gore, normal dagilim gosteren veriler bagimsiz gruplarda One—
Way ANOVA, c¢oklu karsilagtirmalarda ise LSD testi kullanilmistir. Normal dagilim
gostermeyen 2 grup verisini karsilastirmak i¢in Mann-Whitney U testi kullanilmistir.

3. Bulgular

Egitime bagl olarak SKO degersizlik alt boyutu igin yapilan Anova Testi sonuglari
onemli bir farklilik gostermektedir [Fag7o = 0.028, P<0,05]. LSD Post Hoc testi sonuglarina
gore lisans grubu ortalamasi (X=14.9) ve Onlisans ortalama (X= 17.56) degersizlik duygusu
toplam puanlarinin istatistiki agidan 6nemli oldugunu goriilmektedir.

Gelir diizeyine bagl olarak SKO sosyal kagma alt boyutu Anova Testi sonuglar1 dSnemli
bir farklilik gostermektedir [F3 160 = 0.023, P<0,05]. LSD Post Hoc testi sonuglarina gore 1-
1500 grubu ortalamasi ile (X=30,4) 3501-4500 grubu ortalamas1 (X= 19) arasinda, 1501-2500
grubu ortalamasi ile (X= 30,22) 2501-3500 grubu ortalamasi (X= 22) arasinda, 1501-2500
grubu ortalamasi (X= 30,22) ile 3501-4500 (X= 19) grubu ortalamasi1 arasinda ve 2501-3500
grubu ortalama (X= 22) ile 4501 ve iizeri grubu ortalama (X= 16) sosyal kagma toplam
puanlarinin istatistiki agidan 6nemli oldugu goriilmektedir.

Gelir diizeyine bagli olarak SKO kritize edilme alt boyutu Anova Testi sonuglar1 dnemli
bir farklilik gdstermektedir [F3175 = 0.023, P<0,05]. LSD Post Hoc testi sonuglarina gore 1-
1500 grubu ortalamas: ile (X=28,6) 3501-4500 grubu ortalamasi (X= 16,4) arasinda, 3501-
4500 grubu ortalamas1 (X=16,4) ile 4501 ve tlizeri grubu ortalama (X= 30,66) kritize edilme
toplam puanlarinin istatistiki agidan dnemli oldugu goriilmektedir.

Gelir diizeyine bagli olarak SKO toplam puani Anova Testi sonuglar1 énemli bir
farklilik g6stermektedir [Fais9 = 0.038, P<0,05]. LSD Post Hoc testi sonuglarina gore 1-1500
grubu ortalamasi ile (X=21,88) 3501-4500 grubu ortalamasi1 (X= 18,24)arasinda, 1501-2500
grubu ortalamasi (X= 19,66) ile 3501-4500 grubu ortalamas1 (X= 18,24)arasinda, 2501-3500
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grubu ortalamasi (X= 23,60) ile 4501 ve {izeri grubu ortalamasi (X=22,96) arasinda ve 3501-
4500 grubu ortalamas1 (X= 18,24) ile 4501 ve iizeri grubu ortalama (X= 22,96) SKO toplam
puanlarinin istatistiki agidan 6nemli oldugu goriilmektedir.

Anne ve baba birlikte yasayip yasamama degiskeni i¢in yapilan Mann Witney U Testi
sosyal kagma alt boyutu (Z=-1,970, P =0,049), degersizlik duygusu (Z= -1,973, P =0,0499),
toplam 6l¢ek puani (Z=-1,994, P =0,039), olmak iizere istatistiki agidan onemlidir.

4. Tartisma ve Sonuclar

Arastirmada egitime bagli olarak SKO degersizlik alt boyutunda, Gelir diizeyine bagl
olarak SKO sosyal kagma alt boyutunda, sosyal kagma toplam puanlarinin istatistiki agidan
onemli oldugu goriilmektedir (p<0,05). Bununla beraber gelir diizeyine bagli olarak SKO
kritize edilme alt boyutunda, kritize edilme toplam puanlarinin, Gelir diizeyine bagl olarak
SKO toplam puaninda, sosyal kagma alt boyutu degersizlik duygusu toplam 6lgek puaninda
olmak {iizere istatistiki acidan 6nemli bir fark bulunmaktadir (p<0,05). Egitim diizeyi ve gelir
seviyesi yiiksek olan katilimeilarin sosyal kaygilarinin daha az olmasi1 manidar géziikmektedir.
Burada sadece katilimcilarin egitim durumu degil anne babanin egitim durumunun yiiksek
olusunun c¢ocuklarin sosyal kaygilarinin daha az olmasi yoniinde etkili oldugu sdylenebilir.
Nitekim Giimiis’iin (2000), yapmis oldugu ¢alismada anne egitim durumu ile gocuklarin sosyal
kaygi diizeyleri arasinda anlamli bir fark oldugunu, annesi yiiksekokul mezunu olan ¢ocuklarin
kaygi1 diizeylerinin diisiik oldugunu belirlemistir. izgi¢ vd (2000) {iniversite 6grencilerine
yonelik yapmis oldugu calismada ekonomik seviyesi diisiik olan 6grencilerin sosyal kaygi
diizeylerinin, ekonomik seviyesi yiiksek olan &grencilerin sosyal kaygi diizeylerinden daha
yiiksek oldugunu bildirmistir. Bunun sebebini ailesinin gelir durumu diisiik olan 6grencilerin,
bu yetersizlikten dolay1 bulundugu c¢evredeki imkéanlardan daha az yararlanabilmesi, belirli bir
sosyal cevrenin disina ¢ikamamalar1 ve almak istedikleri seyleri maddi yetersizlikten Otiirii
temin edemedikleri ve bu sebepten de goriinlis kaygisi diizeylerinin, ailesinin gelir seviyesi
yiiksek kisilere oranla daha yiiksek ¢ikmasi olarak ifade etmektedir.

Ayrica arastirmada, anne babanin medeni durumu ile ilgili olarak sosyal ka¢inma alt
boyutu ve degersizlik duygusunda istatistiki olarak farklilik bulunmustur (p<0,05).

Bu bilgiler ve yapilan diger ¢alismalar 1s18inda; sportif miisabakalarda fizyolojik
parametrelerin yaninda psikolojik faktorler, sportif basari acisinda mutlaka goz Oniinde
bulundurulmasinin gerekli oldugu sdylenebilir.
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An Application to Examine the Hedonic Shopping in Terms of Some
Demographic Factors

Ahmet SARITAS?, Serife KARAGOZ?2

Abstract

One of the distinctive characteristics of the changing consumer world and the
globalizing competition environment is that the emotional dimension of consumption has
become important. Hedonic shopping reflects consumers' happiness, enjoyment, emotionality
and self-expression. For this reason, hedonic consumption has become a subject of much more
scrutiny. This research was conducted to measure if the student's consumption of hedonic
commodity, which expresses the pleasure dimension, differs according to some variables.
Independent sample t test and one-wayAnova were used to test whether there was any variation
in some variables of hedonic exchange in university students in the study conducted by survey
method. According to research findings, it has been determined that there is a difference
between the marital status and education status of the students, there is no difference according
to age, sex, income level of households and where they lived.

Keywords: Hedonic Shopping, Hedonism, Consumer, Consumer Behavior.

Hedonik Aligverisin Bazi Demografik Degiskenler A¢isindan incelenmesine
Yonelik Bir Uygulama

Ozet

Kiiresellesen rekabet ortami ile degisen tiiketici diinyasinin belirgin 6zelliklerinden
birisi tiiketim olgusunun duygusal boyutunun Onem arz etmesidir. Hedonik aligveris
tilkketicilerin mutlu olma, haz alma, duygusallik ve kendini gosterme bi¢imlerini yansitir.Bu
nedenle hedonik (hazci) tiiketim daha ¢ok inceleme konusu olmaya baglamistir. Bu arastirma
iniversite 6grencilerinde, tiiketimin haz boyutunu ifade eden hedonik aligverisin bazi
degiskenlere gore farklilik gosterip gostermedigini 6lgmek maksadiyla yapilmistir. Arastirmada
anket yontemi ile yapilan c¢alismada, iiniversite Ogrencilerinde hedonik aligverisin bazi
degiskenler acisindan farklilasma olup olmadigini test etmek igin bagimsiz drneklem t testi ve
tek yonlii varyans analizi kullanilmistir. Arastirma bulgularina gore,6grencilerin medeni durum

Yrd. Dog. Dr., Mehmet Akif Ersoy Universitesi, Iktisadi ve Idari Bilimler Fakiiltesi, Isletme Bé&liimii,
saritas@mehmetakif.edu.tr
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ve egitim durumu arasinda bir farklilagsma tespit edilirken; yas, cinsiyet, hane halkinin gelir
durumu ve yasadigi yere gore bir farklilagma saptanmamustir.

Anahtar Kelimeler: Hedonik Alisveris, Hedonizm, Tiiketici, Tiiketici Davranislari.

1. Giris

Hedonizm, tiiketicinin benligi ve duygularinin hos tutulmasiyla ilgilidir. Hedonizm,
“duyusal degil duygusal” olarak hissetmektir. Bu durum, bir dl¢iide hedonik tiiketimin zihinsel
imajlarla ve fantezilerle ilgili olmasina neden olmaktadir. Hedonik aligverigin genel nedenleri
olarak “sosyal deneyimler, ortak ilgilerin paylagimi, bireyler arasi cazibe, hazir statiiler ve yarig
heyecan1” sayilmaktadir (Odabasi, 2001:79-92). Tiiketimin haz boyutunu ifade eden hedonik
aligveris; tiiketici davraniglarinin bir yonii olarak i¢ ige ge¢mis ¢oklu duygularin olusturdugu
hayaller ve heyecanlarin satin alinan iriinler ile iliskilendirilmesi olarak tanimlanmaktadir
(Hirschman ve Holbrook, 1982: 93). Literatiirde hedonik aligverise yonelik bazi1 ¢aligmalar
(Ozdemir ve Yaman, 2007; Ceylan, 2007; Akca, 2009; Celik, 2013; Unal ve Ceylan, 2008;
Aydin, 2010; Ozgiil, 2011; Bilge, 2014; Fettahoglu vd., 2014; Meydan, 2017) incelenmistir.
Tiiketicilerin satin alma davranislarini etkilemeye baslayan hedonik aligverisin pazarlama
icerisindeki roliiniin ve tiiketici davraniglarina olan etkisinin incelenmesi gerekmektedir. Biitiin
bunlar dogrultusunda hedonik aligverisin bazi1 degiskenler acisindan farklilik gosterip
gostermedigini 6lgmek amaciyla hazirlanmstir.

2. Yontem

Bu arastirmanin temel amaci, liniversite dgrencilerinde hedonik aligveris tutumlarinin
bazi1 degiskenlere gore farklilik gosterip gostermedigini O6lgmek amaciyla yapilmustir.
Calismanin temel aldig1 nicel aragtirma yonteminin veri toplama araci olarak anket formu
kullanilmigtir. Veriler tesadiifi 6rneklem yontemi ile toplanmistir. Veri toplama araci olarak
kullanilan soru formunda demografik sorular ve hedonik aligveris 6lcegi kullanilmistir.
Hedonik (aligveris yapma istegi) alisveris Olgegi boliimii Arnold ve Reynolds“un (2003)
gelistirdigi “Hedonik aligveris nedenleri” 6l¢eginden yaralanilarak arastirmacilar tarafindan
gelistirilmistir. Olgekler 5°li Likert tipi derecelendirmeyle diizenlenmis ve arastirmaya katilan
ogrencilerden her maddeyi okuyup; “kesinlikle katiliyorum 57, “katiliyorum 47, “az
katiliyorum 37, “katilmiyorum 2” ve “kesinlikle katilmiyorum 17 seceneklerinden birini
isaretlenmesi istenmistir. Aragtirmaya katilan 6grencilere arastirmanin amaci acgiklanarak,
sonuclarin gizli tutulacagi vurgulanmis goniilli katilmalari istenmistir. Soru formlar
ogrencilere sinif ortaminda uygulanmustir. Arastirma evrenini, 2016-2017 Egitim-Ogretim
yilinda Mehmet Akif Ersoy Universitesinde &grenim géren oOgrenciler olusturmaktadir.
Arastirmanm 6rneklemini Mehmet Akif Ersoy Universitesi, Zeliha Tolunay Uygulamali
Teknoloji Ve Isletmecilik Yiiksekokulu biinyesinde yer alan 8grencileri kapsamaktadir. Analiz
stirecinde soru formlar1 6nce gozden gegirilmis ve eksik isaretleme yaptig tespit edilen 16
ogrencinin soru formlart arastirma dis1 birakilmis; eksiksiz oldugu tespit edilen toplam 443
anket formu analize dahil edilmistir.
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3. Bulgular

Verilerin analizleri i¢in SPSS 22.0 paket programi kullanilmistir. Verilerin analizinde
sirastyla, arastirmada kullanilan demografik ozellikler i¢in frekans tablolar1 ve diger tiim
degiskenler icin giivenilirlik analizinden yaralanilmigtir. Demografik 6zellikler ile aralarindaki
farklilig1 tespit etmek i¢in bagimsiz O6rneklem t testi ve tek yonlii varyans analizleri
kullanilmistir. Arastirma bulgularina gore, 6grencilerin medeni durum ve egitim durumu
arasinda bir farklilagsma tespit edilirken; yas, cinsiyet, hane halkinin gelir durumu ve yasadig
yere gore bir farklilasma saptanmamistir. Arastirmada kullanilan Slgeklerin, giivenilirlik
analizleri sonucunda hedonik aligveris 6l¢egi cronbach’s alfa degeri 0,68 bulunmustur.

4. Sonug ve Oneri

Demografik ozellikler ile aralarindaki farklilig: tespit etmek i¢in bagimsiz 6rneklem t
testi ve tek yonlii varyans analizleri kullanilmistir. Arastirma bulgularina gore, 6grencilerin
medeni durum ve egitim durumu arasinda bir farklilagma tespit edilirken; yas, cinsiyet, hane
halkinin gelir durumu ve yasadigi yere gore bir farklilasma saptanmamistir. Bu noktadan
hareketle alisveris mekanlarinin farkli gruplara hitap eden tarzda diizenlenmesi ve degisik
etkinlikler ile tiiketicilerin eglenerek alisveris yapmalarma katkida bulunabilir. Iletisim
kanallar1 gelistirilerek, tiiketicilerin iletisimini giiclendirecek gruplar olusturmalari yararli
olacaktir. Yarismalar ve eglence organizasyonlari diizenlenilerek tiiketicilerin hem haz
diizeylerini artiracak hem de iletisimlerini gliclendirerek katki saglayacaktir. Bundan sonraki
arastirmalarda arastirmacilara; geneli temsil edecek, nitel yontemlerle desteklenmis, farkli
demografik degiskenlere gore hedonik aligveris davranislarinin  farklilik — gosterip
gostermediginin tespit edilmesi 6nerilmektedir. Farkli kiiltiirlerde, farkli disiplinlerle yapilacak
ortak caligmalar da konunun derinligine anlasilmasinda katki saglayacaktir.
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Determination of the Quality Costs Emerged in a Business Operated in the
Medical Sector*

Faruk KAYGUSUZ!, Veyis Naci TANIS ?

1. Introduction

In the world, which has become a global market, competition has reached important
dimensions in almost every sector. In such a highly competitive environment, companies have
to consider the needs and desires of their customers in order to keep their profitability and even
their assets in check. Businesses should go to continuous improvement and quality
improvement to meet customer expectations (Demir ve Giilcii, 2012: 239). In doing so, they
have to reduce their costs to a minimum in order to compete with their competitors. To provide
cost minimization without sacrificing quality, businesses must show the necessary quality cost.

The objective of the study is to identify and classify the existing quality costs in an
enterprise that manufactures various medical products under the PAF Model framework under
the headings of prevention, appraisal, internal and external failure costs.

The "Case Study" method is preferred because it provides detailed information about
the business and the resulting information provides more concrete outputs.

During the research period, we worked with a company that produces medical parts and
has domestic and foreign activities. The quality costs of the business were analyzed according
to the PAF Model starting from 2014 and 2015 data.

2. Quality Costs

Most companies operating in national or international markets see the concept of
"quality™ as the focus of customer satisfaction and competition, and they are building business
strategies on this concept (Akgiil, 2003: 31). Costly for businesses; quality or poor quality
services or goods from the production of quality services or goods (Cabuk, 2005: 2)

Quiality costs are the costs incurred by activities carried out with the aim of avoiding
errors that can occur in the quality management process of the enterprises, systematic quality
inspections, errors that are noticed after the product is produced or delivered to the customer.
Quality costs can also be viewed as measuring the performance of businesses in the process of
producing a product or providing a service (Roden & Dale, 2000: 179).

*This work is supported by the Research Fund of Cukurova University, Adana, Turkey, under grant contracts no.
SYL_2016_7580
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2.1. Classification of Quality Costs by PAF Model

The PAF model, obtained by combining the initials of the English Prevention, Appraisal
and Failure words, was developed by Feigenbaum in 1956 (Topcu, 2005: 346). The PAF model,
which is one of the most preferred methods by the people and institutions concerned with
quality, basically has divided the quality costs into three main groups as prevention, appraisal
and failure costs (Akkoyun & Ankara, 2007: 5). Failure costs are expressed in terms of internal
failure and external failure costs (Akkoyun & Ankara, 2007: 5).

Extended Abstracts Book

Prevention costs; costs of establishing a quality cost system infrastructure, costs of
appraisal; the cost of controlling the quality of the product to meet the pre-determined
conditions of design, and the failure costs; low-quality end-product costs (Dalc1 & Tanis, 2002:
136). Table 1 shows the examples of quality costs in four groups.

Table 1. Quality Cost Elements

Prevention Costs

Appraisal Costs

Quality Engineering

Quality planning

Design and development of quality
equipment

Quality training

Quality improvement projects
Collection, analysis and reporting of
quality data

Statistics process control

Other control processes for the
prevention of faults

Cost accounting for production
deviations

Delivery inspection

On-the-job inspection

Laboratory examination

Laboratory approvals

Preparations for trial

Maintenance of test and measurement
equipment

Quality audits

Adjusting the quality equipment
Maintenance of production equipment

Internal Failure Costs

External Failure Costs

Waste

Production returns and reprocessing
Re-inspection of recycled production
output

Falling work level due to faults
Damages due to material errors
Failure analysis

Warranty fixes

Repairs

Customer service

Returned goods

Returned repaired products
Investigation of faults
Finished product

Warranty claims

Loss of revenue due to loss of
customer trust

Source: Tans, 2005, s.54

The quality costs exemplified in Table 1 are explained as follows.

According to Feigenbaum (1956: 99), prevention costs are research and development
costs as well as investments, machinery, equipment and training programs to prevent errors that
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may occur during production. Prevention costs are aimed at increasing the quality by preventing
the production of defective products (Demircioglu & Kiigiiksavasg, 2009: 41).

Appraisal costs are costs incurred to improve the overall quality level and to ensure
sustainability through evaluation of product quality through inspection, testing, inspection and
laboratory acceptance testing (Feigenbaum, 1956: 99).

The internal failure costs are the costs resulting from defects and faults that occur before
the product reaches the customer (Akkoyun & Ankara, 2007: 5).

External failure costs are the costs incurred after the product is sold, which are reflected
in the operation as the result of customer dissatisfaction because the product fails to meet the
required quality standards or is defective (Dalci & Tanig, 2002: 141).

4. Conclusion

In the context of the above-mentioned explanations, the quality costs arising from the
business were determined within the framework of the PAF model using data from 2014 and
2015.

Prevention costs incurred during operation; quality training costs, consulting costs,
quality department employee salaries, quality measurement, calibration and maintenance of
testing and evaluation equipment, research and development costs, software costs.

Appraisal costs consist of pre-production verification, laboratory acceptance testing,
inspection and testing, authorization, certification and certification costs. The costs of internal
failure have come to the foreground of the costs of waste and waste of time during and after
production.

The external failure costs consist of the costs of the cargo fees of the products requested
to be exchanged and the costs of the obligations fulfilled by the agreements made with the
customers.

Keywords: Quality, Quality Costs, Production Management, Medical Sector

JEL Codes: M40, M41, M11

Medikal Sektoriinde Faaliyet Gosteren Bir isletmede Ortaya Cikan Kalite
Maliyetlerinin Tespit Edilmesi

1. Giris

Kiiresel bir pazar haline gelen diinyada, rekabet hemen hemen her sektérde onemli
boyutlara ulagsmistir. Bu denli yogun rekabet ortaminda isletmelerin karliliklarin1 ve hatta
varliklarin siirdiirebilmeleri ic¢in, miisteri istek ve ihtiyaclarini goéz onitinde bulundurmalari,
isletmeler i¢in bir zorunluluk haline gelmistir. isletmeler miisterilerin beklentilerini karsilamak
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icin siirekli iyilestirme ve kalite iyilestirmesine gitmelidirler (Demir ve Giilcii, 2012: 239).
Bunu yaparken de, rakipleriyle rekabet edebilmek igin, maliyetlerini minimum diizeye
indirmek zorundadirlar. Kaliteden 6diin vermeden maliyet minimizasyonu saglamak igin,
isletmeler kalite maliyetlerine gereken dnemi gostermelidirler.

Calismanin amaci ¢esitli medikal iiriinlerin tiretimini yapan bir isletmede mevcut kalite
maliyetlerini PAF Modeli ¢ergevesinde onleme, degerleme, i¢ ve dis basarisizlik maliyetleri
basliklar1 altinda tespit edip siniflandirmaktir.

Isletme hakkinda ayrmtil1 bilgiler sunmasi ve elde edilen bilgilerin daha somut ¢iktilar
saglamasi sebebiyle “Olay Caligmas1” yontemi tercih edilmistir.

Aragtirma siiresince medikal parca tretimi yapan, yurt i¢i ve yurt dist faaliyetlerde
bulunan bir isletme ile ¢alisilmistir. Isletmenin kalite maliyetleri 2014 ve 2015 yili verilerinden
hareketle PAF Modeline gore analiz edilmistir.

2. Kalite Maliyetleri

Ulusal veya uluslararasi pazarlarda faaliyet gosteren isletmelerin ¢ogu “kalite”
kavramint miisteri memnuniyeti ve rekabetin odak noktasi olarak gormekte, isletme
stratejilerini bu kavram iizerine insa etmektedirler (Akgiil, 2003: 31). Isletmeler igin maliyetli
olan; kaliteli hizmet veya mal {iretiminden ziyade, diisiik kaliteli veya kalitesiz hizmet ve mal
iiretmektir (Cabuk, 2005: 2)

Kalite maliyetleri, isletmelerin kalite yonetim siirecinde olusabilecek hatalar1 6nlemek
amaci ile yliriitiilen faaliyetlerin, sistematik kalite denetimlerinin, mamuliin {iretim sirasinda
veya miisteriye tesliminden sonra fark edilen hatalarin sonucunda ortaya ¢ikan maliyetlerdir.
Kalite maliyetleri isletmelerin bir iirlinii iiretme veya bir hizmeti sunma siirecindeki
performanslarinin dlgiilmesi olarak da degerlendirilebilir (Roden & Dale, 2000: 179).

2.1. Kalite Maliyetlerinin PAF Modeline Gore Siniflandirilmasi

Ingilizce Prevention, Appraisal ve Failure kelimelerinin bas harflerinin bir araya
gelmesiyle elde edilen PAF modeli 1956 yilinda Feigenbaum tarafindan gelistirilmistir (Topcu,
2005: 346). Kalite ile ilgilenen kisi ve kurumlar tarafindan en cok tercih edilen yontemlerden
biri olan PAF modeli temelde kalite maliyetlerini, 6nleme, degerlendirme ve basarisizlik
maliyetleri olmak {izere ii¢ ana gruba ayirmistir (Akkoyun & Ankara, 2007: 5). Daha sonralar1
basarisizlik maliyetleri de Abed ve Dale’nin oOnerisiyle kendi i¢inde ikiye ayrilmis, i¢
basarisizlik ve dis basarisizlik maliyetleri olarak ifade edilmistir (Akkoyun & Ankara, 2007: 5).

Onleme maliyetleri; bir kalite maliyet sistemi altyapisi olusturma maliyetleri,
degerlendirme maliyetleri; liriin kalitesinin tasarimda belirlenen 6n sartlara uyup uymadiginin
kontrol edilmesinin maliyeti, basarisizlik maliyetleri ise; diisiik kalite sonucu ortaya ¢ikan
maliyetlerdir (Dalc1 & Tanig, 2002: 136). Kalite maliyetlerinin dort grupta 6rneklendirilmis hali
Tablo 1°de gosterilmektedir.
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Tablo 1. Kalite Maliyet Unsurlar:

Onleme Maliyetleri Degerlendirme Maliyetleri
e Kalite Miihendisligi e Teslim alma muayenesi
e Kalite planlamasi e s sirasinda muayene
e Kalite te¢hizatinin tasarim ve e Laboratuvar muayenesi
gelistirilmesi e Laboratuvar onaylari
e Kalite egitimi e Deneme i¢in hazirliklar
e Kalite iyilestirme projeleri e Test ve 6l¢iim cihazlariin bakimi
o Kalite verilerinin toplanmasi, analizi e Kalite denetimleri
ve raporlanmasi e Kalite techizatinin ayarlanmasi
e Istatistiki siire¢ kontrolii e Uretim techizatinin bakimi
e Hatalarin 6nlenmesine yonelik diger
kontrol siiregleri
e  Uretim sapmalar1 i¢in maliyet
muhasebesi
i¢ Basarisizhk Maliyetleri Dis Basarisizik Maliyetleri
o Artiklar e (Garanti kapsaminda diizeltimler
e Uretime geri déniisler ve yeniden e Tamir
islenmeleri e  Miisteri servisi
e Yeniden islenen iretim ¢iktilarinin e Geri gelen mamuller
tekrar muayenesi e  Geri gelen tamir edilmis mamuller
e Hatalar nedeniyle ¢alisma diizeyinin e Hatalarin arastirilmasi
diismesi e Mamul iadeleri
e Malzeme hatalarindan kaynaklanan e  Mamul garanti davalari
zararlar e Miisteri giiveninin kaybedilmesi ile
e Basarisizlik analizi ugranilan gelir kaybi

Kaynak: Tanis, 2005, s.54

Tablo 1’de orneklendirilen kalite maliyetleri su sekilde aciklanmaktadir.

Feigenbaum’a (1956: 99) gore 6nleme maliyetleri, liretim esnasinda ortaya cikabilecek
hatalar1 6nlemek i¢in yapilan yatirimlar, makineler, techizatlar, egitim programlarinin yaninda
arastirma ve gelistirme giderleridir. Onleme maliyetlerinin amaci hatali iiriinlerin iiretilmesini
engelleyerek kalitenin arttirilmasini saglamaktir (Demircioglu & Kiigiiksavas, 2009: 41).

Degerlendirme maliyetleri, iiriin kalitesinin muayene, test, denetim ve laboratuvar kabul
testleri ile degerlendirilmesi vasitasiyla, tiim isletme kalite seviyesinin ylikseltilmesi ve
stirdiirtilebilirliginin saglanmasi i¢in katlanilan maliyetlerdir (Feigenbaum, 1956: 99).

I¢ basarisizlik maliyetleri, iiriiniin miisteriye ulasmadan 6nce ortaya ¢ikan kusur ve
hatalarindan kaynakli maliyetlerdir (Akkoyun & Ankara, 2007: 5).

Di1s basarisizlik maliyetleri, iirlin satildiktan sonra ortaya ¢ikan, tirliniin gerekli kalite
standartlarini saglamamasindan veya kusurlu olmasindan dolay1 miisteri memnuniyetsizliginin
sonucu olarak igletmeye yansiyan maliyetlerdir (Dalc1 & Tanig, 2002: 141).
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3. Sonu¢

Belirtilen agiklamalar kapsaminda isletmede ortaya ¢ikan kalite maliyetleri 2014 ve
2015 yillar1 verileri kullanilarak PAF modeli ¢er¢evesinde tespit edilmistir.

Isletmede ortaya ¢ikan onleme maliyetleri; kalite egitim maliyetleri, danismanlik
maliyeti, kalite departmani galisan maaslari, kalite 6lgiim, test ve degerlendirme ekipmanlarinin
kalibrasyon ve bakimi, arastirma ve gelistirme giderleri, yazilim maliyetleri seklinde
gergeklesmistir.

Degerleme maliyetleri ise liretim 6ncesi dogrulama, laboratuvar kabul testi, muayene ve
test, izin, tasdik ve sertifika maliyetlerinden olusmustur. I¢ basarisizlik maliyetleri, {iretim
sirasinda ve iretim sonrasinda ortaya cikan hatalarin olusturdugu artik ve zaman kaybi
maliyetlerinden meydana gelmistir.

Dis basarisizlik maliyetleri ise degisimi istenen tiriinlerin kargo ticretleri ve miisteriler
ile yapilan anlagsmalar geregi yerine getirilen yiikiimliiliiklerin maliyetlerinden olugsmustur.

Anahtar Kelimeler: Kalite, Kalite Maliyetleri, Uretim Yonetimi, Medikal Sektorii
JEL Kodlari: M40, M41, M11
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Restructuring Managerial and Organizational Perceptions of Enterprisesin
the Process of Industry 4.0

Naci Atalay DAVUTOGLU!

Abstract

Industrial revolutions have long since been mandatory for humanity in order to adapt to
the age and innovations, resulting in the search of new ways to sustain productivity. Regardless
of the line of business or the historical background of a sector, the concept of industrial
revolution underlies the historical development of all sectors. The main reason is that
production sustainability occurs when humanity presents their products at the same time
announcing them. Consequently, new ideas, creations and revolutions can develop. Based on
this, the first Industrial Revolution developed as a direct result of mechanisation while the
Second Industrial Revolution developed as a result of electricity, and the Third Industrial
Revolution developed as a direct result of computerisation.

Nowadays, the Fourth Industrial Revolution aims to transform Internet of Things and
Internet of Services into production. In the near future, enterprises will adapt to these
innovations and hence improve their technologies, managerial and organisational perceptions,
administrative levels, decision-making and logistic systems, as well as production facilities by
means of developing global networks as part of Cyber-Physical Systems. Thanks to Cyber-
Physical Systems, enterprises will carry out information production, control function, smart
machines and storage systems independently within the production environment. This system
will provide a rapid development of concepts like production, engineering, material
procurement, industrial processes, supply chain, and life-cycle systems.

Therefore, the aim of the present study is to theoretically analyse how managerial and
organisational perceptions of enterprises undergo changes following the adoption of Industry
4.0 using literature review, which is defined as second-hand data, and to discuss the issues
considering the restructuring of management-organisation of enterprises in accordance with this
developing trend.

Keywords: Industry 4.0, Management-Organisation, Cyber-Physical Systems, Internet
of Things, Internet of Services.

Sanayi 4.0 Siirecinde isletmelerin Yonetim-Organizasyon Anlayisinda
Yeniden Yapilanma

1 Ogr. Goér., Erciyes Universitesi, Sosyal Bilimler M.Y.O, Isletme davuta@erciyes.edu.tr
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1.Giris

Giiniimiizde Dérdiincii Sanayi Devrimi Nesnelerin ve Hizmetlerin Internetini iiretime
doniistiirmeyi amaglamaktadir. Yakin gelecekte isletmeler Sanayi 4.0 ile degisime ugrayarak
teknolojilerini, yonetim ve organizasyon anlayislarini, yonetimsel kademelerini, karar alma ve
lojistik sistemlerini, iiretim tesislerini, Siber Fiziksel Sistem seklinde kiiresel aglar kurarak
gelistireceklerdir. Isletmeler iiretim ortami igerisinde birbirinden bagimsiz olarak bilgi
iiretimini, kontrol islevini, akilli makineler ve depolama sistemini Siber Fiziksel Sistem
sayesinde gerceklestirecektir. Bu sistem sayesinde imalat, miihendislik, malzeme temini,
endiistriyel siiregler, tedarik zinciri, yasam dongii sistemi gibi kavramlar hizla gelisecektir.

Bu acgidan bakildiginda ¢alismanin amaci; Sanayi 4.0 kavraminin benimsenmesini
saglayarak igletmelerin yOnetim-organizasyon anlayisinin nasil degisime ugrayabilecegini
ikincil el veri olarak ifade edilen literatiir taramasiyla teorik agidan analiz etmek ve isletmelerin
gelisen bu trende gore yoOnetim-organizasyonunu yeniden yapilandirmasini tartigmaya
acmaktir.

2. Sanayi 4.0 Kavrami ve Kapsam

Vizyon sahibi iilkeleri, isletmeleri, internete dair her seyin iiretimde daha fazla kullanimi
ve bunun endiistriyel proseslere etkisi, stratejik yeni tartigmalara, yeni yonelimlere itmistir.
Kullanilan kavramlar konusunda heniiz bir karmasa yasansa da icerik konusunda tiim Oncii
unsurlar, internet diinyasinin makine diinyasina etkisi ve bu etkilesimin ortaya ¢ikaracagi yeni
olanaklar ile bambaska bir gelecek olusturma pesindeler (Kagermann, vd; 2013). Internetin
iretimde kullanilmasinin yaratacagi yeniliklerin bir devrim niteliginde olacagi vurgusu Sanayi
4.0 baslig1 olarak tanimlamaktadir (Brettel, vd; 2014).

Dordiincti Sanayi Devrimi ya da Sanayi 4.0 kavrami internet ve mobil bilgisayarlar
yardimi ile ozellikle yiiksek teknoloji gerektiren iirlinlerin iiretim siirecini degistirmeye
baglayacaktir (Acatech; 2011). Bir yandan tiriinler daha akilli, miisterilerin ihtiyaclarma gore
daha oOzellestirilmis bir sekilde {iretilebilecekken, diger yandan da miisteri gereksinimleri
gittikge cesitlenerek artmaya, bunun sonucunda da artan rekabetle birlikte {iriinlerin yasam
dongiileri kisalmaya baslayacaktir (Landscheidt,& Kans,; 2016 ).

3.Uretim isletmelerinde Mevcut Yonetim-Organizasyon Yapilanmasi

Geleneksel Yonetim-Organizasyon yapilanmasi 19501 yillarda Henri Fayol'un
Yonetim Siireci Yaklasimi (Yonetim Evrenselligi) ile Max Weber'in Biirokrasi Yaklasimi
sonucu ortaya atilan kavramlar neticesinde giinlimiiz Uretim isletmelerinin ydnetim-
organizasyon yapisi olusturulmustur.

Henri Fayol'un Yonetimin Evrenselligi yaklagimi, yonetim biliminin evrensel oldugu
bir takim ilkelere bagl olarak bir takim fonksiyonlar ile yiiriitiildiigii fikridir. Bu kavram ayni
zamanda isbolimii ve uzmanlagsma vurgusu dikkate alinarak departmanlarin (fonksiyonlarin)
benzerlik, tamamlayicilik, ayn1 amaca hizmet edilirlik kavramlarina gore birimlere, birimler
kendi i¢inde biitiinleserek boliimlere, boliimlerde bir biitiin olarak isletmelerin genel yonetim-
organizasyon yapisini olusma mantigina dayanmaktadir.

Isletmelerin Organizasyon yapist ayn1 zamanda Max Weber'in ortaya attig1 Biirokrasi
yaklagimin1 da ifade etmektedir. Bu yaklasim ideal organizasyon yapisinin nasil olmasi
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gerektigi fikrinden hareketle isletmelerin Hiyerarsik organizasyon semasinin {ist yonetim olarak
yonetim kurulu bagkanindan baslayarak genel koordinatore, orta kademe yonetim olarak bolim
miudiirliigiinden baslayarak kisim amirligine, alt kademe yonetim olarak da sube sefliginden
baslayarak kalfaliga kadar organizasyonun yapisini vurgulamaktadir.

4. Sanayi 4.0 Siirecinde Uretim Isletmelerinde Yonetim-Organizasyonda Yeniden
Yapilanma

Sanayi 4.0 kavraminin tam olarak benimsenmesi ve uygulanabilir olmasi yatay ve dikey
entegrasyonun uyumlasmasi ile olusturulmaktadir. Dikey entegrasyonla tiim isletme igi
sistemler, yatay entegrasyonla da isletme dis1 sistemlerin birbiri ile uyumlu olmasi
vurgulanmaktadir (Porter,&Heppelmann;2015). Bunlarin yani sira her ikisinin de uyumlu
caligmasi i¢in yeni sosyal ¢evre anlayisi benimsenerek esnek ¢alisma ve standardizasyon ve
referans mimarisi, karmasik sistemleri yonetme, endiistri i¢in kapsamli altyapi, emniyet ve
giivenlik, is organizasyonu ve tasarim, egitim ve mesleki gelisim, diizenleyici alt yapi, kaynak
verimliligi gibi kavramlar sonucu kilit uygulama alanlar1 olusturularak bu kavrama uygun daha
esnek ve modiiler bir yap1 diisiiniilerek yenilenmis yonetim-organizasyon yapist Sosyo-Teknik
Modellemeye uygun bir tarza getirilerek gelecekteki isletmeler icin uygulanabilir hale
getirilebilir (Herman,vd ;2015).

5. Sonug ve Degerlendirme

Sanayi 4.0 siliphesiz yeni sektorlerin olugsmasini, insan giiciine gerek kalmaksizin akill
fabrikalarla akilli iirlinlerin iiretilmesini, robot teknolojisi ile emek yogun ¢alismanin zamanla
sonlanmasini, yeni mesleklerin ortaya ¢ikmasi ile nitelikli insan giliciiniin olusturmasi gibi
birgok kavrami ele almaktadir. Gliniimiizde bir isletmenin, gelecegin sanayi devrimi olarak
ifade edilen Sanayi 4.0'a ayak uydurabilmesi pazarlamasindan is modeline, otomasyonundan
organizasyon yapisina, iiretim yapisindan yonetim yapisina, yenilenmis egitim sisteminden
personelin niteligine kadar uzanan tiim siireglerin yeni konseptle uyumlasarak degisim ve
dontlistimiine uygun olarak sekillenmesi ile gerceklesir.

Sanayi 4.0 isletmelere yeni is modelleri olusturma, deger yaratma acisindan teknolojik
yapilanmaya yer vererek yapisal degisimi saglama, yeni konsepte uygun olarak nitelikli
personelin yetistirilmesi, iirtin ve siiregler agisindan yenilenmis degerler zincirine yer verme
gibi ¢ok dnemli firsatlar getirmesinin yani sira isletmelerin kaynaklarini daha etkin kullanmasi
agisindan da destekleyici nitelikte firsatlar sunmaktadir. Yani Sanayi 4.0 isletmelere
siirdiiriilebilirlik ve inovasyon alanlarinda yeni is firsatlar1 sunmaktadir. isletmelerin bu sanayi
devriminde basarili olabilmeleri tanimlama, analiz, planlama, projelendirme, uygulamaya
gegme ve performanst yonetme bakimindan geleneksel yOnetim-Organizasyon anlayisini
degistirerek yeni konsept anlayigina uygun olarak yenilemeli 6zellikle Sanayi 4.0‘in teknolojik
faktorlerini g6z Oniine alarak yenilenmis, vizyoner bir bakis acgisimi ifade eden yOnetim-
organizasyon yapisi gergeklestirilmelidir.

Anahtar Kelimeler; Sanayi 4.0, Yonetim-Organizasyon, Siber Fiziksel Sistem,
Nesnelerin Interneti, Hizmetlerin Interneti.

JEL Kodlari: M10, M11, M12.
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The Effect of Iranian Identity on the Arab Spring Policies

Ramazan iZOL!, Mehmet Ali GONGEN?

The purpose of this study is to inquire about the effect of the Iranian identity on the Arab
Spring policies. The three main factors that make up the Iranian identity are anti-Americanism,
Persian nationalism and Shiaism. Iran, which has experienced both world wars under
occupation and acted as an important ally in the US project of creating a buffer zone against the
Soviet Union from the World War 1l to the Islamic Revolution, has positioned itself as anti-
imperialist after the revolution and has rebuilt its identity over anti-Western sentiment. One of
the most important elements that make up the Iranian identity is Shiaism, shaped by the Velayet-
i Fakih understanding. With the Islamic revolution, Iran has used Shiaism which it sees as a
tool of political and ideological expansion as a fundamental instrument of foreign policy.

The Tehran administration had first dubbed the Arab Spring as “a wave of Islamic
awakening”, but has changed its position after the insurgency movement transformed into a
sectarian war in Syria and has started to support the Alawite Assad regime. Similarly, Iran has
supported the Shia Baghdad administration when ISIS invaded certain parts of Iraq as a result
of the Arab Spring and has attempted to strengthen Shia geopolitics through the Hashd Al
Shaabi organization created from among the Shia. Iran has fought Saudi Arabia, which has a
claim to be the leader of the Sunni and Arab world, in Yemen through the Shia Houthis. It is
possible to speak of a similar struggle between Saudi Arabia and Iran in the particular case of
Bahrain as well.

In International Relations literature, mainstream theories like realism and liberalism
have ignored identity, culture and the effect these factors have on foreign policy. For that
reason, this study will utilize the arguements of constructivism which has made important
contributions to international relations literature and the omnibalancing theory which states that
“domestic policy has a determining effect on foreign policy”.

Keywords: Iran, Shiaism, Arab Spring, Constructivism, Omnibalancing

Iran Kimliginin Arap Bahari Politikas: Uzerindeki Etkisi

Bu calismanm amaci iran kimliginin Iran’m Arap Bahari politikasina etkisini
incelemektir. Uluslararas: iliskiler yazininda realizm ve liberalizm gibi ana akim teoriler
kimlik, kiiltiir ve bu etmenlerin dis politika iizerindeki etkilerini gz ardi etmislerdir. Bu

1 Yrd. Dog. Dr., Akdeniz Universitesi, Uluslararasi liskiler
2 Dr., Akdeniz Universitesi, Uluslararasi {liskiler
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nedenle bu ¢aligsma kimligin dis politika etkisi tizerinde uluslararasi iliskiler literatiiriine 6nemli
katkilar sunan konstriiktivizmin argiimanlarindan faydalanacaktir. Konstriiktivizm’e gore
birimler ve yapilar karsilikli olarak birbirlerini insa ederler. Bu noktadan hareketle Iran’da
icerde insa edilen kimlik ve bunun dis politika tercihlerine yansimasi ve belirleyiciligi
baglaminda Iran’in Arap Bahar siirecinde izledigi politika bize énemli ipucular sunmaktadir.
Diger yandan 6zellikle demokrasisi kurumsallasmamis iceride etnik ve mezhepsel sorunlar
yasayan iilkelerde “’i¢ politikanin dis politika {izerinde belirleyici etkisi’’ oldugu iddiasinm dile
getiren Steven David’in omnibalancing (Kiilli denge) teorisi kapsaminda iran’da kimlik ve
Iran’in Arap Bahari karsisinda sergiledigi davranis irdelenecektir.

Seksen milyonluk niifusa sahip olan Iran’da demografik heterojenlikten bahsetmek
miimkiin degildir. Niifusun yaklasik %60°1 Fars olmasina karsin %16’si1 Azeriler %10 unu
Kiirtler %6’sin1 Lurlar olusturmaktadir. Bunlar disinda Araplar, Tiirkmenler ve Beluclar iilkede
yasayan diger etnik gruplardir. Mezhepsel olarak S$ii niifus %90 civarindayken Siinni niifus
%10’dur. Fars ve Azeriler Sii, Kiirtler ve Araplar biiyiik oranda Siinnidir. Ozellikle yakin tarihte
Iran Azeri ve Kiirt azinlikla etnik sorunlar yasamis bu sorunlar donemsel olarak catismalara,
isyanlara kadar varmistir. Islam devriminden sonra mezhep iist kimligi Azerileri sisteme
biitiinlesmesini kolaylastirirken, Kiirtlerin mezhepsel ve etnik olarak Farslardan ayrik olmasi
biitiinlestirmeyi zorlastirmistir.

Iran kimligini olusturan ii¢ ana etmen anti-Amerikancilik, Fars milliyetciligi ve Siiliktir.
Iki diinya savasina da isgal altinda giren, ikinci Diinya Savasi’ndan Islam devrimine kadar
ABD’nin Sovyetler Birligine kars1 tampon bdlge olusturma kapsaminda 6nemli bir miittefik
gorevi iislenen Iran, devrimden sonra kendisini anti-emperyalist olarak konumlandirmis ve
kimligini Bat1 karsithig1 iizerinden yeniden insa etmistir. 1979 islam Devrimi, kendisinden énce
iktidar1 elinde tutan Pehlevi Hanedani’nin devlet gelenegini reddetmisse de Riza Sah ile
baslayan ulus insasi, Fars milliyetciligi ve kiiltiiriine sahip ¢ikmis ve onu yeniden liretme yoluna
gitmistir. Iran kimligini olusturan en dnemli 6ge Velayet-i Fakih anlayismin sekil verdigi

.....

.....

olarak gdren Iran, hem Sii diinyas1 hem de Ortadogu’da faaliyet gosteren silahli Sii gruplar
iizerinden bolgede etkinligini artirmaya caligmaktadir.

Bu baglamda Ortadogu’yu kasip kavuran Arap Baharini 6nceleri “’Islami uyanis
dalgas1’ olarak niteleyen Tahran yonetimi daha sonra isyan hareketinin Suriye’de mezhep
savasina doniismesi sonucu tavrim degistirmis ve Alevi olan Esad rejimini desteklemistir. Israil
ve ABD Kkarsiti Iran-Hamas ve Hizbullah ittifaki ¢atlamis Sii Hizbullah orgiitii Iran lehine
Suriye savasina dahil olurken Siinni Hamas, ist yapist Misliman kardesler araciligiyla
Suriye’de rejime karsi miicadele etmistir. Benzer sekilde iran, Arap Bahar’’nin bir sonucu
olarak ISID’in Irak’m belirli bolgelerini isgal etmesi karsisinda Sii Bagdat yonetimini destek
olmus, devam eden siirecte Siilerden olusturdugu Hasdi Sabi orgiitii ile Sii jeopolitigini
saglamlagtirmaya ¢alismistir. Yemen’de Siinni ve Arap diinyasinn liderligi iddiasinda olan
Suudi Arabistan ile miicadele eden Iran burada Sii Husiler araciifiyla bir miicadele
yiiriitmiistiir. Suudi Arabistan ve iran arasinda Bahreyn 6zelinde de benzer bir miicadeleden
bahsetmek miimkiindiir. Tarihsel olarak S$ii-Siinni ¢ekismesinin yasandigi iilkede niifusun
%70’e yakini Sii olmasina karsin iilke Siinni Halife Hanedani tarafindan yonetilmektedir. Suudi
Arabistan ile komsu olan Bahreyn Arap Bahar etkisi altina girdiginde, Suudi Arabistan
onderliginde Korfez iilkeleri Bahreyn’e miidahale etmislerdir. Tarihsel olarak Sii karekterli
Bahreyn iizerinde hak iddia eden Iran gelismelere sessiz kalmamis Bahreyn’den isyancilarin
taleplerini dikkate almasi ¢agrisinda bulunmus ve BM Insan haklari konseyine cagrida

Innovation and Global Issues in Social Sciences Il | Congress Publications 55



i |
&%fk/ October 19-21, 2017 Antalya Extended Abstracts Book

bulunmustur. Tahran bolgesel ve uluslararasi orgiitleri harekete gecirmeye calismis ve
“’Bahreynlilere kars1 girisilen katliam1’ protesto etmek i¢in Manama’daki biiyiikelgisini geri
cagirmistir.

Sonug olarak islam devriminden sonra diinyada Miisliimanlar1 korumay: anayasal bir
gorev olarak iislenen Iran’in dis politikasi incelendiginde daha ¢ok mezhepsel refleksle Siilerin
hamisi gibi davrandigi goriilmektedir. Kuskusuz bu davranisinda Sunni devletlerle giristigi
jeopolitik alanin1 genisletme rekabetinin etkisi biiyiiktiir. Ozellikle Arap Bahan siirecinde
Suriye, Bahreyn, Yemen ve Irak’ta iran dis politikasinin Sii merkezli davranislar1 igerde insa
edilen kimligin dis politikaya yansimasi olarak degerlendirilmelidir.

Anahtar Kelimler: Iran, Siilik, Arap Bahar1, Konstriiktivizm, Omnibalancing
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Multiculturalism in “Facez2face” Coursebooks Used at Prep Classes

Dilsah KALAY!

Abstract

The present study was designed to investigate whether FACE2FACE, a contemporary
course book generally used in school of foreign languages or private language schools to teach
daily English, is qualified enough to meet the needs of language education with respect to
multiculturalism as the language course material. To deeply examine, related literature was
reviewed and in the light of the analysis, one hundred and seventy-five (175) students from
preparatory class and seventeen (17) instructors from Kiitahya Dumlupiar University were
administered a questionnaire developed by Goktas (2013) in the fall semester of 2014 — 2015
academic year. Elementary and pre-intermediate level students were included in the current
study as well as the instructors who were highly experienced enough to evaluate the target
course book — FACE2FACE. The proficiency levels of the course book examined were
determined as beginner, elementary and pre-intermediate because the higher levels were not
included in the program. All the analysis was run using SPSS 20 and the results were discussed
by comparing items separated into categories. The findings indicated that multiculturalism was
facilitated with conversations, picture and reading - listening texts from diverse cultures in the
book. However, it does not provide these cultures in separated sections. All of them are
implicitly presented to the learners either in reading - listening texts or with prompts like
pictures or questions. All in all, FACE2FACE cannot meet the needs of language learning
regarding multiculturalism and therefore needs revising especially in terms of stereotyping,
biases and equal integration of all cultures.

Keywords: Multiculturalism, FACE2FACE, Multicultural Awareness, Interculturality
Hazirlik Siniflarinda Kullanilan “Facezface” Kitaplarinda Cokkiiltiirlilik

Ozet

Bu calismada genellikle iiniversitelerin hazirlik okullar1 ya da 6zel dil okullarinda
Ingilizce 6gretimi amaciyla kullanilan FACE2FACE kitaplarinin ¢okkiiltiirliilik bakimindan
dil 6gretimi ihtiyaglarini karsilayip karsilamadig tizerinde durulmustur. Derinlemesine analiz
edebilmek amaciyla, ilgili literatiir taramasi1 yapilmis ve bu tarama 1s1§inda Goktas (2013)
tarafindan gelistirilen ¢okkiiltiirliiliik anketi 2014 — 2015 egitim 6gretim yilinin giiz doneminde
Kiitahya Dumlupinar Universitesi’'nde hazirlik egitimi gdren 175 (yiiz yetmis bes) dgrenciye
ve yine ayn1 okulda egitim veren 17 (on yedi) 6gretim elemanina uygulanmistir. Baglangic ve

! Kiitahya Dumlupinar University, dilsah.kalay@dpu.edu.tr
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orta diizeyde Ingilizce bilen dgrencilerin katildigi bu calismaya 6gretim elemanlarinin da
eklenmesinin en 6nemli sebebi kitab1 hem 6grenci bakis agisiyla hem de 6gretici bakis agistyla
ele alabilmektir. Bu noktada, datalarin toplandigi 6gretim elemanlarin alaninda deneyimli
olmasi, amaglanan kitap analizini daha da derinlestirmistir. Calismada odaklanilan yeterlilik
seviyeleri “beginner, elementary ve pre-intermediate” olarak belirlenmistir. Daha yliksek
seviyelere yer verilmemesinin sebebi olarak da bu seviyelerin katilime1 6grenci grubunun dil
seviyesine daha uygun olmasi belirtilmistir. Tlim analiz SPSS 20 programu ile gergeklestirilmis
ve sonuglar anketin her bir maddesine tek tek odaklanilarak gerceklestirilmistir. Bulgulara gore,
FACE2FACE kitaplar1 ¢okkiiltiirliiligii farkli resimlerle, okuma ve dinleme parcalariyla ve
bunlara ek olarak da konusma aktiviteleriyle desteklemislerdir. Fakat, kitaplarda
cokkiltiirliliige ayrilmis 6zel bir boliim bulunamamistir. Tema dolayli yoldan farkli okuma ve
dinleme aktivitelerine yedirilmis ya da resimlerle ve yonergelerle 6grencilere sunulmustur.
Ozetlemek gerekirse, FACE2FACE kitaplart gokkiiltiirliilik agisindan dil ~ 6grenimi
ihtiyaglarin1 kargilayamamasi sebebiyle revize gerektirmektedir. Dil ve kiiltiiriin ayrilmaz
unsurlar oldugu diisliniilecek olursa, dil Ogretimini amaglayan bir kitap serisi olan
FACE2FACE kitaplarmin kiiltiirel 6nyargilardan ve basmakalip inanislardan armip farkli
kiiltiirlere esit yer vermesi gerekmektedir.

Anahtar Kelimeler: Cokkultirlilik, FACE2FACE, Cokkiltiirlilik Bilinci,
Kiltiirlerarasilik
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Estimation of Countries' Development Status with Logistic Regression
Analysis

Serap Pelin TURKOGLU?, Yasemin HANCIOGLU 2

1. Introduction

Impact of human capital on economic growth has increased the importance with
development of knowledge and technology intensity in production. Rinse the most important
issue on the investigation of human capital are education and health. A healty individual will
be able to contribute more to production. However, it will bring more return on education.
Educated and healty individuals that comprise human capital is considered to be an important
factor for economic development.

The purpose of study, dynamics affecting the development situation of 105 countries in
Human Development Report are analyzed by logistic regression and it is estimated to be
probability of developed country. In this context, life expectancy at birth, expected years of
schooling, mean years of schooling of Human Development Index indicators has been included
in the analysis. As a result of findings life expectancy at birth variable has been identified as a
factor that affects the development status of the countries.

2. Literature

There are many studies in the literature which analyze the relationship between
economic development and human capital with Human Development Index, at the same time,
many studies using a variety of statistical method analyses in the literature that human capital
indicators are located. Some of the most important ones are:

Benhabib and Spiegel (1994) investigated the relationship between Cobb-Douglas
produztion function and economic development, using comparative physical and human capital
stocks of countries. As a result of the analysis of human capital in explaining per capita growth
rate is a minor entry.

Crafts (2002) in the study revised the calculations of the Human Development Index to
compare 1870, 1913, 1950 and 1999. For this, it has used last modified Formula of the Human
Development Index and the last available per capita gross domestic product data. The results
indicate that for the year 1870, the majority of today’s less developed countries have a higher
Human Development Index score than Western Europe.

! Research Assistant Dr., Giresun University Faculty of Economics and Administrative Sciences Department of
Business Administration, serappelinozturk@hotmail.com

2 Assistant Professor, Ordu University Unye Faculty of Economics and Administrative Sciences Department of
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Keskin (2011) attempted to explain the relationship between human capital and
economic development in the study by the United Nations membership of 177 countries with
multiple regression model. The regression results obtained in the economic development levels
of education, literacy rates, R&D expenditure and public health expenditure had significant
effect was revealed.

Basar et al. (2015) measure relative activities of the countries that are grouped as highly
developed, developed, developing and underdeveloped acoording to the Human Development
Indicies in their work. As a result of data envelopment analysis, with spme exceptions, located
at the top of their groups according to the Human Development Index of the country was
determined that it was effective.

3. Data, Purpose, Method and Findings

The aim of this study to determine factors affecting the development level of countries,
to identify weight effects of these factors and to estimate the development status of a country.
For this purpose, 105 countries in Human Development Index has been investigated. In
determining these countries that are very high and high human development groups have been
taken into account. The study has been used data from the year 2014. The data set has been
obtained from the Human Development Report 2015.

One of the aims of the logistic regression analysis is to classify individuals by dividing
them into different groups and the other is to investigate the relationship between dependent
and independent variables (Cokluk et al., 2016: 50). In logistic regression analysis, the
assumptions that independent variables have normal distribution and covariances are equal on
group basis are not required (Kalayci, 2010: 273). The logistic regression model is expressed
by the following equation:

n

L=In(-2)=b,+ b,X,
1'pi i=1 (1)
Analyzes were performed by binary logistic regression analysis. In the logistic
regression analysis, the dependent variable is categorical, and it is dealt with as the developed
country or the developing country for the countries considered as the dependent variable of the
study. The classification of the countries as developed and developing has been made to be
above and below the average of the gross national income per capita. In other words, if the
analyzed country is above the gross national income per capita, the dependent variable is "1"
and if the country is below the gross national income per capita, the dependent variable is "0".

In this study, life expectancy at birth (DBTY'S), expected years of schooling (BODS),
mean years of schooling (OOGS) variables have been used as independent variables.

Binary logistic regression analysis was performed to determine the factors affecting
development status of 105 countries. Standard method was used in logistic regression analysis.
For the level of significance in the study, “0.05” was used.

Table 1 shows the variables included in the intended model and the coefficient estimates
of these variables. The only variable that has a positive and significant effect on the
development status of the evaluated countries is "DBTYS". The other independent variables
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did not have a significant effect on the development status of the countries. One unit increase
in the DBTY'S variable leads to an increase of 1.844 in terms of the development odds ratio of
the countries.

Table 1. Coefficient Estimates of VVariables

Standard
B Error Wald sd p Exp(B)
Step 1 ‘ DBTYS ‘ 0.612 0.133 21.064 1 0.000 1.844
‘ BODS ‘ 0.072 0.241 0.088 1 0.766 1.074
‘ 00GS ‘ 0.181 0.219 0.684 1 0.408 1.199
‘ Constant ‘ -51.092 9.400 29.543 1 0.000 0.000

Taking into account table 1, the logistic regression model is formed as the following
equation. With this model, the probability of countries being developed or developing countries
can be estimated.

In(odds) = -51,092+0,612 DBTYS+0,072BODS+0,18100GS )

When the results of the logistic regression analysis are taken into account, the variable
"DBTYS" which affects the development status of the evaluated countries positively and
significantly. No significant effects of the variables "BODS" and "OOGS" were found in the
development status of the countries.

4. Conclusion

In terms of underdeveloped and developing countries, it is very important to increase
human capital and to use it effectively. A healthy and educated community is needed to increase
human capital accumulation. In order to obtain the desired productivity from the human capital,
it is an indispensable condition that the satisfaction of the individuals in terms of social needs
and financial opportunities (Eser & Ekiz G6kmen, 2009: 42).

As a result of the logistic regression analysis, 86.7 % of the 105 Human Development
Index countries are correctly classified. It has been determined that the predicition of the
intended model is consistent with the data and that the “life expectancy at birth” variable has a
positive effect in determining the probabilities of the developed countries.

It was observed that the logistic regression analysis gave meaningful results when
analyzing the factors affecting the development status of the evaluated countries. In addition,
predictions of countries' probabilities have been developed and a logistic regression model has
been developed for decision makers, ensuring future work-related light retention.

Keywords: Human Development Index, Logistic Regression, Development Status

JEL Codes: 015, C39, 115
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Lojistik Regresyon Analiziyle Ulkelerin Gelismislik Durumunun Tahmin
Edilmesi

1. Giris

Beseri sermayenin ekonomik biiyiimedeki etkisi iiretimde bilgi ve teknolojinin
yogunlugunun hiz kazanmasiyla onemini artirmistir. Beseri sermaye incelenirken tizerinde
durulan en 6nemli konular egitim ve sagliktir. Saglikli bir birey tiretime daha fazla katkida
bulunabilecegi gibi, egitimde de daha fazla getiri elde edebilme beklentisine sahiptir. Beseri
sermayeyi olusturan bireylerin egitimli ve saglikli olmasinin ekonomik gelisme i¢in 6nemli bir
faktor oldugu disiiniilmektedir.

Caligmanin amaci, Beseri Kalkinma Raporunda yer alan 105 iilkenin gelismislik
durumunu etkileyen dinamiklerin lojistik regresyon yontemiyle analiz edilmesi ve bir iilkenin
gelismis olma olasiliginin tahmininin yapilmasidir. Bu kapsamda Beseri Kalkinma Endeksi
gostergelerinden dogumda beklenen tahmini yasam siiresi, ortalama okula gitme siiresi,
beklenen okula devam siiresi analize dahil edilmistir. Elde edilen bulgular sonucunda dogumda
beklenen tahmini yasam siiresi degiskeni degerlendirilen iilkelerin gelismislik durumunu
etkileyen bir faktor olarak tespit edilmistir.

2. Literatiir

Beseri Kalkinma Endeksi ve beseri sermayeyle ekonomik gelisme arasindaki iliskiyi
inceleyen, ayn1 zamanda beseri sermaye gostergelerini kullanarak gesitli istatistiki yontemlerle
analiz yapan literatlirde bir¢ok ¢aligma yer almaktadir. Onemli goriilenlerden bazilar1 sunlardir:

Benhabib ve Spiegel (1994), ¢alismalarinda tilkelerin karsilastirmali fiziki ve beseri
sermaye stoklar1 kullanilarak, Cobb-Douglas iiretim fonksiyonu ile ekonomik gelisme
arasindaki iligki incelenmistir. Yapilan analizler sonucunda, beseri sermayenin kisi basina
biiylime oranlarin1 agiklamada 6nemsiz bir girdi oldugu goriilmiistiir.

Crafts (2002) calismasinda; 1870, 1913, 1950 ve 1999 yillarin1 karsilastirmak igin
Beseri Kalkinma Endeksi hesaplamalarini gozden gegirmistir. Bunun i¢in Beseri Kalkinma
Endeksinin son degistirilen formiilii ve ulagilabilen mevcut son kisi basina gayri safi yurtici
hasila verisini kullanmistir. Sonuglar, 1870 yil1 i¢in bugiiniin az gelismis iilkelerinin birgogunun
Bat1 Avrupa’dan daha fazla Beseri Kalkinma Endeksi skoruna sahip oldugunu belirtmektedir.

Keskin (2011), calismasinda beseri sermaye ve ekonomik kalkinma iligkisini Birlesmis
Milletler tiyesi 177 iilkenin verileriyle ¢oklu dogrusal regresyon modeli ile agiklamaya
calismistir. Elde edilen regresyon sonuglari ekonomik kalkinmada egitim diizeyinin, okuma
yazma oraninin, Ar-Ge harcamalarinin ve kamunun saglik harcamalarinin 6nemli etkisinin
bulundugunu ortaya koymustur.

Basar vd. (2015), yaptiklar1 calismada Beseri Kalkinma Endekslerine gore ¢ok gelismis,
gelismis, gelismekte olan ve az gelismis seklinde gruplandirilan iilkelerin kendi gruplar1 i¢inde
birbirlerine gore nisbi etkinliklerini 6l¢gmiistiir. Yapilan veri zarflama analizi sonucunda, bazi
istisnalar diginda beseri kalkinma endeksine gore kendi gruplarinin ilk siralarinda yer alan
iilkelerin etkin oldugu tespit edilmistir.
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3. Veri, Amag, Yontem ve Bulgular

Calismanin amaci degerlendirilen iilkelerin gelismislik durumunu etkileyen faktorlerin
tespit edilmesi, bu faktorlerin etki agirliklarinin belirlenmesi ve bir iilkenin gelismislik
durumunun tahmin edilmesidir. Bu amagla 105 Beseri Kalkinma Endeksi iilkesi incelenmistir.
Bu iilkeler belirlenirken ¢ok yiiksek ve yiliksek beseri kalkinma grubundaki tilkeler dikkate
alimmustir. Caligmada 2014 yilina ait veriler kullanilmistir. Veri seti Beseri Kalkinma Raporu
2015°den elde edilmistir.

Lojistik regresyon analizinin amaglarindan biri, bireyleri farkli gruplara ayirarak
simiflandirmak digeri ise bagimli ve bagimsiz degiskenler arasindaki iligkiyi arastirmaktir
(Cokluk vd., 2016: 50). Lojistik regresyon analizinde bagimsiz degiskenlerin normal dagilima
sahip olmasi ve kovaryanslarinin grup bazinda esit olmasi varsayimlari aranmamaktadir
(Kalayc1, 2010: 273). Lojistik regresyon modeli agsagidaki denklemle ifade edilir:

L=In(-L)=b, +3 b,X,

1'pi i=1 (1)
Analizler ikili lojistik regresyon analiziyle gergeklestirilmistir. Lojistik regresyon
analizinde bagimli degiskenin kategorik yapida olmasindan yola ¢ikilarak, ¢calismanin bagimli
degiskeni olarak degerlendirilen iilkeler i¢in gelismis ililke veya gelismekte olan iilke seklinde
ele alinmugstir. incelenen iilkelerin gelismis ve gelismekte olan seklindeki siniflandirilmasi, kisi
basina diisen gayri safi milli gelir ortalamasinin iistiinde ve ortalamanin altinda olacak sekilde
yapilmistir. Bagka bir ifadeyle eger incelenen iilke kisi basma diisen gayri safi milli gelir

ortalamasinin {istiinde ise bagimli degisken “1”, altinda bir {ilkeyse “0” degerini almistir.

Calismada bagimsiz degiskenler olarak dogumda beklenen tahmini yasam siiresi
(DBTYS), beklenen okula devam siiresi (BODS) ve ortalama okula gitme siiresi (OOGS)
degiskenleri kullanilmistir.

Degerlendirilen 105 iilkenin gelismislik durumuna etkileyen faktorlerin belirlenmesi
icin ikili lojistik regresyon analizi yapilmistir. Lojistik regresyon analizinde standart yontem
kullanilmigtir. Calismada anlamlilik diizeyi i¢in 0,05 degeri kullanilmistir.

Tablo 1’de amaglanan modelde yer alan degiskenler ve bu degiskenlerin katsay1
tahminleri goriilmektedir. Degerlendirilen tilkelerin gelismislik durumuna pozitif ve anlaml
etkisi olan tek degisken “DBTYS”dir. Diger bagimsiz degiskenlerin tlkelerin gelismislik
durumuna anlamli bir etkisi bulunamamistir. DBTYS degiskenindeki bir birimlik artis tilkelerin
geligsmislik iistiinliik oraninda 1,844’liik bir artisa sebep olmaktadir.
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Tablo 1. Degiskenlerin Katsayr Tahminleri

Standart
B Hata Wald sd p Exp(B)
Adim 1 ‘ DBTYS ‘ 0,612 0,133 21,064 1 0,000 1,844
‘ BODS ‘ 0,072 0,241 0,088 1 0,766 1,074
‘ 00GS ‘ 0,181 0,219 0,684 1 0,408 1,199
‘ Sabit ‘ -51,092 9,400 29,543 1 0,000 0,000

Tablo 1 dikkate alinarak lojistik regresyon modeli asagida verilen denklem seklinde
olusturulur. Olusturulan bu modelle iilkelerin gelismis iilke veya gelismekte olan iilke olma
olasiliklar1 tahmin edilebilir.

In(odds) = -51,092+0,612 DBTYS+0,072BODS+0,18100GS )

Lojistik regresyon analizi sonuglar1 dikkate alindiginda degerlendirilen ilkelerin
gelismislik durumunu pozitif ve anlamli bir sekilde etkileyen degisken “DBTYS”dir. “BODS”
ve “O0GS” degiskenlerinin iilkelerin gelismislik durumuna anlamli bir etkileri tespit
edilememistir.

4. Sonug¢

Az gelismis ve gelismekte olan iilkeler agisindan beseri sermayenin artirilmasi ve etkin
kullanilmas1 oldukg¢a 6nemlidir. Beseri sermaye birikiminin artirilmasi i¢in saglikli ve egitimli
bir topluma ihtiya¢ duyulmaktadir. Beseri sermayeden istenilen verimliligin elde edilmesi i¢in
ise bireylerin sosyal ihtiyaglar ve maddi imkanlar agisindan tatmin saglamasi da vazgecilmez
bir kosuldur (Eser & Ekiz Gokmen, 2009: 42).

Lojistik regresyon analizi sonucunda 105 Beseri Kalkinma Endeksi iilkesinin % 86,7si
dogru smiflandirilmistir. Amaglanan modelin tahmininin verilere uyum gosterdigi ve
“DBTYS” degiskeninin incelenen iilkelerin gelismislik durumlarina iliskin olasiliklarin
belirlenmesinde pozitif anlamli bir etkisi oldugu tespit edilmistir.

Degerlendirilen tilkelerin gelismislik durumunu etkileyen faktorlerin analiz edilmesinde
lojistik regresyon analizinin anlamli sonuglar verdigi goézlemlenmistir. Ayrica iilkelerin
gelismis olma olasiliklarinin tahmin edilmesinde karar vericiler i¢in lojistik regresyon modeli
gelistirilerek gelecekteki caligmalara 1s1k tutulmasi saglanmastir.

Anahtar Kelimeler: Beseri Kalkinma Endeksi, Lojistik Regresyon, Gelismislik

Durumu
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Independent Auditing Effect on Investment Decisions of Banks

Atila KARKACIER!

1. Introduction

Investors need accurate and reliable information to make appropriate judgment in
investment decisions. The increase in the amount of information that emerges with the
development and progress of today's economies and the accounting scandals have become
factors that reduce the reliability of the information presented. Integrity, accuracy and
impartiality must be audited and verified before information can be accepted as reliable
information for decision-making (Erdogan, 2002: 62-63). Independent auditing, which is
examined whether the conditions and developments claimed by the entities through financial
statements comply with predetermined principles, meets the information users' need for reliable
information (Aksoy, 2006: 79-80). The purpose of the study is to determine whether the effect
of independent audit practices and results on the investment decisions of banks, which are the
types of institutional investors, and if so, the degree of the effect. In this study, a questionnaire
was applied to the managers of the banks registered in the Capital Markets Board of Turkey
(TCMA) and it was researched whether the results of the independent auditing had any effect
on the investment decisions of the banks. The scope of the study consists of 44 banks registered
in the Capital Markets Board of Turkey. A survey was sent to all 44 banks registered in the
TCMA, and the appropriate 30 surveys were returned. The recycling rate is approximately 68%.
The SPSS program was used in the analysis of the data of the researcher who applied to the
questionnaire technique.

2. Findings

The Cronbach alpha coefficient was used to measure the reliability of the questionnaire.
The Cronbach Alpha coefficient obtained in the study is 0.979. This figure indicates that the
survey is highly reliable. However, the normality test was conducted on the research data. As a
result, it was observed that the results obtained did not correspond to the normal distribution (p
<0.05). This resulted in the need to use nonparametric tests. In the test of research hypotheses;
Kruskall Wallis Test and Mann-Whitney U Test were used for nonparametric tests.

Perceptions of banks using independent auditing in their investment decisions have been
measured. As an independent audit measure,

1- The information contained in the independent audit report of the company to be
invested,

! Research Assistant Dr., Gaziosmanpasa University, Faculty of Economics and Administrative Sciences,
Department of Business Administration, atila.karkacier@gop.edu.tr
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2- The type of audit opinion,
3- Whether the audit is conducted by 4 major audit firms and
4- Audited financial statements used.

According to the bank managers who responded to the survey, banks take into account
the information contained in the independent audit report of the company they will invest in.
The type of audit opinion of the companies they invest in is important in terms of bank
managers. The fact that the companies to be invested are supervised by the 4 major audit firms
IS not very important in terms of banks. Finally, the banks use the independent audited financial
statements of the investee in their investment decisions.

Then, the differences between the perceptions of bank managers to use independent
audit in investment decisions in terms of their demographic characteristics were analyzed.
There is a statistically significant difference between the perceptions of the bank managers in
terms of their positions and the perception of the effectiveness of having the 4 major audit firms
audit the company to be invested in their investment decisions. The result of the Kruskal Wallis
Test is as shown in Table 1 below.

Tablel. Kruskall Wallis test results regarding consideration of the audit by 4 big audit
firms by bank managers in terms of their positions participating in the research for
investment decisions

Degree of

Chi-Square
Freedom

Significance

Audit by 4 Big Audit Firms 9,489 2 ,009%***

* Statistically significant at 10% significance level.
** Statistically significant at 5% significance level.
*** Statistically significant at the 1% significance level.

Later Mann Whitney U test is done for conducted to see which positions were
different. The Mann Whitney U test result is shown in Table 2 as follows.
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Tablel. Mann Whitney U test results regarding consideration of the audit by 4 big audit
firms by bank managers in terms of their positions participating in the research for
investment decisions

Lower Position Lower Position Mid Position
with with with
Mid Position Top Position Top Position
D D -
> > >
[«5) [«5) [«5)
= g = o = g
o c < c < <
3 8 3 8 = 8
c = c = c =
C c C c C [
[ [o)) 3] ()] © (=]
= (%) = %) = [75)
. . R R o X
Audit by 4 Big Audit Firms S « = M o X
s |2 |5 |8 |8 |8
S =) = =1 — =1

* Statistically significant at 10% significance level.
** Statistically significant at 5% significance level.
*** Statistically significant at the 1% significance level.

According to the results of Mann Whitney U test, as shown in Table 2, at the level of
significance of 10%, between the lower and mid position (p = 0,073) and between the lower
position and the top position (p = 0,089); at the level of significance of 1%, there is a statistically
significant difference between middle and top position (p = 0.004).

In here, mid-position managers according to others consider the company to be invested
is audited by 4 major audit firms when their investment decisions. On the other hand, top
managers do not consider it.

3. Conclusion

As a result of the findings, the banks, evaluate the investment decisions taking
information that may be useful for them. . Although this is not the case at all, it is concluded
that the independent audit report is indeed beneficial and useful, as well as affecting investment
decisions. This situation reveals that banks trust independent audit carried out.

It was the result that auditor opinions that were negative and refrained from commenting
affected the investment decisions of banks more than the positive and conditional audit
opinions. The fact that the audit is conducted by four major audit firms, which is used as one of
the quality criteria of audit in the literature, is not so important for banks when making
investment decisions.

Finally, we can say that independent audit practices and results provide an information
value to the banks. In future studies, researchers can create a larger sample, or can include other
institutional investors in the sample.

Keywords: Banks, Investment Decisions, Independent Audit
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JEL Codes: G11, G21, M42
Bankalarin Yatirim Kararlar1 Uzerinde Bagimsiz Denetimin Etkisi

1. Giris

Yatirimcilar yatirim kararlarinda isabetli, dogru kararlar alabilmek i¢in dogru ve
giivenilir bilgiye ihtiyag duymaktadirlar. Giiniimiiz ekonomilerinin gelisip, ilerlemesi ile
birlikte ortaya ¢ikan bilgilerin sayisinda ki artis ve yasanan muhasebe skandallari sunulan
bilgilerin gilivenilirligini azaltan etmenler olmustur. Bilginin karar islemi i¢in giivenilir bir bilgi
olarak kabul edilebilmesi adina, biitiinliigli, dogrulugu ve tarafsizlig1 denetlenip dogrulanmasi
gereklidir (Erdogan, 2002: 62-63). Bilgi kullanicilarinin giivenilir bilgi ihtiyacini ise,
isletmelerin mali tablolar araciligiyla iddia ettikleri durum ve geligsmeleri, dnceden belirlenmis
ilkelere uygun olup olmadigini inceleyen bagimsiz denetim karsilamaktadir (Aksoy, 2006: 79-
80). Caligmanin amact kurumsal yatirimer tlirlerinden olan bankalarin yatirnm kararlarina
bagimsiz denetim uygulama ve sonuglarinin etkisinin olup olmadig1 ve etkisi varsa etkisinin
derecesinin ortaya konulmasidir. Bu ¢alismada Tiirkiye Sermaye Piyasasi Birligi’ne (TSPB)
kayith bankacilarin yoneticilerine anket teknigi uygulanarak bagimsiz denetim uygulama ve
sonuglarinin bankalarin yatirim kararlarina herhangi bir etkisinin olup olmadig: arastirilmistir.
Arastirmanin kapsamin Tiirkiye Sermaye Piyasalar1 Birligine kayitli 44 banka olusturmaktadir.
TSPB’ne kayith 44 bankanin tamamina anket ulastirilmis, uygun olan 30 adet anket geri
donmiistiir. Geri doniisiim oran1 yaklasik olarak % 68’dir. Anket teknigine basvurulan
caligmanin verilerinin analizinde SPSS programi kullanilmistir.

2. Bulgular

Anketin giivenilirliginin 6l¢iilmesi adina Cronbach alfa katsayisindan faydalanilmistir.
(Calismada elde edilen Cronbach Alfa Katsayis1 0,979°dur. Bu rakam anketin yiiksek derecede
giivenilir oldugunu gostermektedir. Bununla birlikte arastirma verilerine normallik testi
yapilmistir. Bunun sonucunda elde edilen sonuglarin normal dagilima uymadig1 goriilmiistiir
(p<0,05). Bu sonugla parametrik olmayan testleri kullanmamiz gerekliligi ortaya ¢ikmustir.
Arastirma hipotezlerinin testinde; parametrik olmayan testlerden Kruskall Wallis Testi ve
Mann-Whitney U Testi kullanilmistir.

Bankalarin yatirnm kararlarinda bagimsiz denetimi kullanmalarina iliskin algilar
Olcililmiistiir. Bagimsiz denetim 6lgiitii olarak,

1- Yatirim yapilacak sirketin bagimsiz denetim raporunda yer alan bilgiler,
2- Denetim goriisii tiirt,

3- Denetimin 4 biiylik denetim firmasi tarafindan yapilip yapilmadigi ve
4- Bagimsiz denetimden ge¢cmis finansal tablolar

kullanilmustir.

Anketi cevaplayan banka yoOneticilerine gore bankalar yatirim kararlarinda, yatirim
yapacaklart sirketin bagimsiz denetim raporunda yer alan bilgileri g6z Oniinde
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bulundurmaktadirlar. Yatirim yapacaklar sirketlerin denetim goriis tiirli banka yoneticileri
acisindan Onemlidir. Yatirim yapacaklar sirketlerin denetiminin 4 biiylik denetim firmasi
tarafindan yapiliyor olmasi bankalar agisindan ¢ok fazla 6nem arz etmemektedir. Son olarak

bankalar yatirnm kararlarinda, yatirnm yapacaklar1 sirketin bagimsiz denetimden ge¢mis
finansal tablolarin1 kullanmaktadirlar.

Daha sonra banka yoneticilerinin demografik 6zellikleri a¢isindan yatirim kararlarinda
bagimsiz denetimi kullanmalarina iliskin algilar1 arasindaki farklarin analizleri yapilmistir.
Burada sadece banka yoneticilerinin pozisyonlar: agisindan yatirim kararlarinda, yatirim
yapilacak olan sirketin denetimini 4 biiyiik denetim firmasina yaptirmasinin etkili olmasina
iligkin algilar1 arasinda istatistiksel olarak anlamli fark ¢ikmistir. Yapilan Kruskal Wallis
Testinin sonucu Tablo 1’de asagidaki gibidir.

Tablo 1. Arastirmaya Katilan Banka Yoneticilerinin Pozisyonlar1 Agisindan Yatirim
Kararlarinda, Denetimin 4 Biiyiik Denetim Firmasi Tarafindan Yapilmasim Goz
Oniinde Bulundurulmasina iliskin Kruskal Wallis Testi Sonuclar1

Ki-Kare Serbestlik Anlamhlik
Derecesi
Denetimin 4 Biiyiik Denetim Firmasi Tarafindan
9,489 2 ,009***
Yapilmast

* %10 anlamlilik diizeyinde istatistiksel olarak anlamlidir.
** 045 anlamlilik diizeyinde istatistiksel olarak anlamlidir.
**% 051 anlamlilik diizeyinde istatistiksel olarak anlamlidir.

Daha sonra hangi pozisyonlar arasinda fark oldugunu gérmek adina Mann Whitney U
testi yapilmigtir. Yapilan Mann Whitney U testi sonucu da Tablo 2’de asagidaki gibidir.

Tablo 2. Arastirmaya Katilan Banka Yoneticilerinin Pozisyonlar1 A¢isindan Yatirim
Kararlarinda, Denetimin 4 Biiyiik Denetim Firmasi Tarafindan Yapilmasim Goz
Oniinde Bulundurulmasina Iliskin Mann Whitney U Testi Sonuc¢lar:

Alt kademe Alt kademe Orta kademe
ile ile ile
Orta Kademe Ust Kademe Ust Kademe
-] -] -]
> > >
[<5] [<3] [<5]
c c c
=) =} =}
< < < = < =<
= | £ | 2| 2| 2| Z
< £ < £ < £
5 = 5 = 5 =
=
= < = < = <
Denetimin 4 Biiyiik Denetim Firmas1 Tarafindan § \ 3 \ o E
Yapilmast = & 8 & S %
S =} = S o =}

* %10 anlamlilik diizeyinde istatistiksel olarak anlamlidir.
** 955 anlamlilik diizeyinde istatistiksel olarak anlamlidir.
**% 061 anlamlilik diizeyinde istatistiksel olarak anlamlidir.
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Tablo 2’de goriildiigii gibi Mann Whitney U testi sonucglarina gére %10 anlamlilik
diizeyinde, alt kademe ile orta kademe arasinda (p=0,073) ve alt kademe ile iist kademe arasinda
(p= 0,089); %1 anlamlilik diizeyinde ise orta kademe ile iist kademe arasinda (p= 0,004)
istatistiksel olarak anlamli fark vardir.

Burada orta kademe yoneticiler yatirim karar1 verirken, yatirim yapacaklar sirketin
denetiminin 4 biiyiik denetim firmasi tarafindan yapilmasini digerlerine gore daha ¢ok goz
oniinde bulunduruken, iist kademe yoneticiler géz 6niinde bulundurmamaktadirlar.

3. Sonug¢

Elde edilen bulgulara gore bankalar yatirim kararlar ile ilgili, denetim raporunda yer
alan, kendileri icin yararli olabilecek bilgileri dikkate alarak degerlendirmektedirler. Bu
noktada tam anlamiyla olmasa da bagimsiz denetim raporunun gergekten faydali ve ise yarar
oldugu ile birlikte yatirim kararlar1 tizerinde de bir etkisi oldugu sonucuna varilmaktadir. Bu
durum bankalarin, gergeklestirilen bagimsiz denetime giivendiklerini ortaya koymaktadir.

Olumsuz ve goriis bildirmekten kaginilan denetim goriislerinin, olumlu ve sartl denetim
goriglerine gore bankalarin yatirim kararlarint daha g¢ok etkiledigi sonucuna varilmistir.
Literatiirde denetimin kalite dl¢iitlerinden biri olarak kullanilan, denetimin dort biiyiik denetim
firmasi tarafindan yapilmis olmasi, yatirim karar1 verirken bankalar acisindan ¢ok fazla 6nem
arz etmemektedir.

Son olarak bagimsiz denetim uygulama ve sonuglarinin bankalara bir bilgi degeri
sundugunu soyleyebiliriz. Gelecekteki calismalarda arastirmacilar daha biiyiik bir 6rneklem
olusturabilir veya diger kurumsal yatirimcilart 6rnekleme dahil edebilirler.

Anahtar Kelimeler: Bankalar, Yatirim Kararlari, Bagimsiz Denetim
JEL Kodlan: G11, G21, M42
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A Research on Digital Insurance in Turkey

H. Ozlem YALAZ!, Sedat ASLAN?2

In recent years, the insurance industry has faced major problems on a global scale, and
many factors that threaten the system have recently become felt. The instability of financial
markets affecting the whole world is also deeply traced in the insurance sector. In addition,
natural disasters, increased costs and regulations made by the authorities are major challenges
that the insurance system must keep up with.

Another issue that concerns the insurance industry is the digitalization process that
makes you feel all kinds of things in life. Electronic commerce, an element of digitalization,
has become one of the most remarkable topics of our time, and investments have been made on
a large scale in this area. Many different sectors are using electronic commerce tools intensively
and it is predicted that traditional trade will be significantly affected in the near future.

In order to determine the relevance of the society to the concept of electronic commerce,
it is necessary to have a lot of data such as the technology utilization ratios and aims of the
community, the kinds of technology that the society has and the availability rates. When we
look at information society statistics of our country, we can see that computer usage reaches
from 24% by the end of 2004 to 54.9% by the end of 2016. At the same time, by the end of
2016, internet usage was 61.2%, Internet access in houses was 76.3% and mobile phone / smart
phone availability was 96.9%. Fixed line phones are entering a period of rapid decline and reach
20% band (TurkStat, 2017: Use of Information Technologies in The Houses).

In the last three months of the year of 2017 (July-August-September), it was seen that
the most intensive use area is 83.7% of the users who use the internet, to profile, send a message
or share photos in social media. The purpose of entering the internets of individuals using the
Internet; 65,9% search for information about goods and services, 35,4% internet banking and
17,8% sales of goods and services. As of the end of 2015, when the types of goods and services
ordered or bought by individuals who shop online are examined, insurance, stocks and financial
service purchases constitute only 2.6% of the total sum (TurkStat, 2017: Use of Information
Technologies in The Houses).

The proportion of individuals who had problems purchasing or ordering online for
personal use was at 24.9% in 2016. When living problems are examined, the price of the product
or service is higher than specified (unexpected transaction costs or high delivery fees) and fraud
is the most common problem (TurkStat, 2017: Use of Information Technologies in The
Houses).

In our study, the use of electronic commerce by the insurance sector and the information
society statistics were taken together in our country. The data obtained show that the insurance

! Asst. Prof. ,Akdeniz University, Vocational School of Social Sciences, Banking and Insurance Department,
ozlemyalaz@akdeniz.edu.tr

2 Akdeniz University, Faculty of Economics and Administrative Sciences, Graduate in Food Economy and
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system uses electronic commerce tools more in marketing. Table 1 gives premium production
according to sales pattern. Tele-sales data has been given separately because it has a very high
share in total electronic commerce.

Table 1. Premium Production According to Sales Pattern (TL)

Years Branch Tele-Sales E-Commerce Traditional Total
Non-Life 141.249.889 24.234.827 27.098.852.187 | 27.264.486.903
Life 186.011.099 9.766.736 3.565.632.896 3.761.410.731
2015 Total 327.260988 34.151.563 30.664.485.083 | 31.025.897.634
Non-Life 192.583.116 45.152.036 35.210.253.533 | 35.447.988.685
2016 Life 235.227.029 36.574.253 4,767.006.975 5.038.808.257
Total 427.810.144 81.726.289 39.977.260.508 | 40.486.796.942
2017 Non-Life 143.573.769 39.910.790 25.069.358.168 | 25.252.842.727
(first 8 months) Life 192.917.063 92.889.803 4,178.142.853 4.463.949.719
Total 336.490.831 132.800.594 29.247.501.022 | 29.716.792.447

Source: Insurance Association of Turkey, Premium Production According to Sales Pattern

As seen in Table 1, in 2015, 1.2% of the total produced premium was produced by
electronic commerce instruments. It is understood that almost all of this production is realized
by tele-sales method. The tele-selling method has been used as a marketing instrument in life
branch to a great extent. The share of electronic commerce in total premium production in 2016
was 1.3% and 1.5% in the first eight months of 2017. As seen in Table 1, the traditional sales
channels in the insurance sector of our country are heavily favored.

it is seen that sales made by telephone sales method in the life branch are mostly done
in the field of support services. Similarly, in the life branch, sales made through electronic
commerce are mostly carried out under Travel Health Insurance, in the non-life branch, it is
seen that the majority of the sales made by the tele-sales method is in the form of Personal
Accident and Theft guarantees (Insurance Association of Turkey, 2017: Premium Production
According to Sales Pattern)

Conclusion

Efficient use of electronic commerce in the insurance industry; reduction of costs,
foregrounding of different products and services, increase of sales of products with high
profitability in the sector is a necessity. This requirement will ensure that the product and price
are transparent and that the industry becomes an easier-to-compete market. With the rise of
electronic commerce, companies can get more data from customers in the electronic
environment. So they can develop new products and remove existing problems. Mobile phones
/ smartphones, which account for around 97% in homes, may attract companies attention and
applications for these devices may soon become profitable.

As aresult, the ever-increasing use of information technology has made it necessary for
the insurance industry to provide services to its customers within the scope of electronic
commerce. In our country, insurance companies have provided an important financial resource
to create the necessary technological infrastructure. These technologies should be used in a
short time. However, it is very important that the agency network that sells by traditional
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methods from this transformation process is sholuld not adversely affected and included in the
process.

Keywords: Digital Insurance, Electronik Commerce, Insurance

JEL Codes: G22
Tiirkiye’de Dijital Sigortacilik Uzerine Bir Arastirma

Sigortacilik sektorii son yillarda kiiresel 6lgekte biiyiik sorunlarla karst karsiya kalmig
ve sistemi tehdit eden bir¢ok unsur kendini son donemlerde hissettirir hale gelmistir. Tiim
diinyay1 etkileyen finansal piyasalarin istikrarsizligi sigortacilik sektoriinde de derin izler
olusturmaktadir. Ayrica dogal afetler, artan maliyetler ve otoriteler tarafindan yapilan
diizenlemeler sigortacilik sisteminin ayak uydurmak zorunda oldugu 6nemli zorluklardir.

Sigorta sektoriinii ilgilendiren diger bir konu ise hayatin her alaninda kendini hissettiren
dijitallesme siirecidir. Dijitallesmenin bir unsuru olan elektronik ticaret gliniimiiziin en dikkat
cekici konusu haline gelmistir ve bu alanda biiyiik 6l¢ekte yatirimlar yapilmistir. Birgok farkl
sektor elektronik ticaret araglarini yogun olarak kullanmakta ve yakin bir gelecekte geleneksel
ticaretin Onemli ol¢iide etkilenecegi ongoriilmektedir.

Toplumun elektronik ticaret kavramina olan ilgisini tespit edebilmek i¢in o topluma ait
teknoloji kullanim oranlar1 ve amagclari, toplumun sahip oldugu teknoloji ¢esitleri ve bunlarin
bulunma oranlar1 gibi pek ¢ok veriye sahip olmak gerekmektedir. Ulkemiz bilgi toplumu
istatistikleri incelendiginde bilgisayar kullaniminin 2004 sonu itibari ile %24 seviyelerinden
2016 sonu itibari ile %54,9 seviyesine ulastigin1 gérmekteyiz. Ayni zamanda 2016 sonu itibari
ile internet kullanim1 %61,2, hanelerde internet erisiminin %76,3, cep telefonu / akilli telefon
bulunma oraninin %96,9 seviyelerinde oldugu goriilmektedir. Sabit hatli telefonlarin ise hizl
bir azalma donemine girerek %20 bandina kadar geldigini gérmekteyiz (TUIK, 2017:
Hanelerde Bilisim Teknolojileri Kullanimai).

Interneti kullanan bireylerin kullanim amaglarin1 2017 yilinin son 3 aylik doneminde
(Temmuz-Agustos-Eyliil) inceledigimizde en yogun kullanim alanmin %383,7 ile sosyal
medyada profil olusturma, mesaj gonderme veya fotograf paylasma oldugu goriilmiistiir.
Internet kullanan bireylerin internete giris amacinin; %65,9 mal ve hizmetler hakkinda bilgi
arama, %35,4 internet bankacilig1 ve %17,8 mal ve hizmet satis1 oldugu gortilmektedir. 2015
sonu itibari ile internet iizerinden aligveris yapan bireylerin siparis verdikleri ya da satin
aldiklart mal ve hizmet tiirleri incelendiginde; sigorta, hisse senedi ve finansal hizmet alim1
genel toplamin yalnizca %2,6’sin1 olusturmaktadir (TUIK, 2017: Hanelerde Bilisim
Teknolojileri Kullanimi).

Kisisel kullanim amaciyla internet {izerinden satin alma ya da siparis vermede sorun
yasayan bireylerin orani1 2016 yilsonu itibari ile %24,9° seviyesindedir. Yasanan sorunlar
incelendiginde ise liriin veya hizmet fiyatinin belirtilenden daha yiiksek olmasi (beklenmeyen
islem masraflar1 veya yliksek teslimat iicretleri) ve dolandiricilik en fazla yasanan sorunlardir
(TUIK, 2017: Hanelerde Bilisim Teknolojileri Kullanimu).
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Calismamizda iilkemizde sigortacilik sektoriinlin elektronik ticareti kullanma ile bilgi
toplumu istatistikleri birlikte ele alinmistir. Elde edilen veriler sigortacilik sisteminin elektronik
ticaret araglarin1 pazarlama alaninda daha yogun kullandigin1 géstermektedir. Tablo 1 de satis
sekli bazinda prim tiretimi verilmistir. Tele-satis verileri toplam elektronik ticaret igerisinde ¢ok
yiiksek bir paya sahip olmasindan dolay1 ayrica verilmistir.

Tablo 1. Satis Sekli Bazinda Prim Uretimi (TL)

Yillar Brang Tele-Satis E-Ticaret Geleneksel Toplam
Hayat-Dis1 141.249.889 24.234.827 27.098.852.187 | 27.264.486.903
Hayat 186.011.099 9.766.736 3.565.632.896 3.761.410.731
2015 Genel Toplam 327.260988 34.151.563 30.664.485.083 | 31.025.897.634
Hayat-Dis1 192.583.116 45.152.036 35.210.253.533 | 35.447.988.685
2016 Hayat 235.227.029 36.574.253 4.767.006.975 5.038.808.257
Genel Toplam 427.810.144 81.726.289 39.977.260.508 | 40.486.796.942
2017 Hayat-Dis1 143.573.769 39.910.790 25.069.358.168 | 25.252.842.727
(ilk 8 aylik Hayat 192.917.063 92.889.803 4.178.142.853 4.463.949.719
veriler) Genel Toplam 336.490.831 132.800.594 29.247.501.022 | 29.716.792.447

Kaynak: Tiirkiye Sigorta Reasiirans ve Emeklilik Birligi, Satis Sekli Bazinda Prim Uretimi

Tablo 1.’de goriildiigii gibi 2015 yilinda toplam {iretilen primin yalnizca %1,2’sinin
elektronik ticaret araclari ile iiretildigi goriilmektedir. Bu iiretiminde neredeyse tamamina
yakinin tele-satis yontemi ile gergeklestirildigi anlasilmaktadir. Tele-satis yontemi biiytlik
oOl¢tide hayat branginda pazarlama enstriimani olarak kullanilmistir. 2016 yilinda toplam prim
iretiminde elektronik ticaretin pay1 %1,3 ve 2017 yilinin ilk sekiz aylik doneminde %1,5 olarak
gerceklesmistir. Tablo 1. de goriildiigii gibi iilkemiz sigorta sektoriinde geleneksel satis
kanallar1 yogun olarak tercih edilmektedir.

Hayat bransinda tele-satis yontemi ile yapilan satislarin ¢cogunlukla destek hizmetleri
alaninda yapildig1 goriilmektedir. Benzer sekilde hayat bransinda elektronik ticaret yontemi ile
yapilan satislarin cogunlukla Seyahat Saglik Sigortas1 kapsaminda yapildigi, hayat-dis1 bransta
ise tele-satis yontemi ile yapilan satiglarin gogunlugunun Ferdi Kaza ve Hirsizlik teminatlari
seklinde oldugu goriilmektedir (Tiirkiye Sigorta Reastirans ve Emeklilik Birligi, 2017: Satis
Sekli Bazinda Prim Uretimi).

Sonuc¢

Elektronik ticaretin sigorta sektoriinde etkin olarak kullanmasi; maliyetlerin azaltmasi,
farkli {irtin ve hizmetlerin 6n plana ¢ikartilmasi, sektorde karliligi yiliksek triinlerin satiginin
artmasi icin gereklidir. Bu gereklilik iirlin ve fiyatin seffaflasmasini ve sektoriin daha kolay
rekabet edilir bir piyasaya doniismesini saglayacaktir. Elektronik ticaretin artmasi ile sirketler
elektronik ortamda miisterilerden daha fazla veri elde edebilir. Boylece yeni {iriin gelistirebilir
ve mevcut sorunlar1 ortadan kaldirabilirler. Hanelerde yaklasik %97 oraninda bulunan cep
telefonu / akill telefon, sirketlerin ilgisini ¢ekebilir ve bu cihazlara yonelik uygulamalar kisa
stirede karl hale gelebilir.

Sonug olarak bilgi teknolojileri kullaniminin her gecen giin artmasi, sigorta sektoriiniin
miisterilerine elektronik ticaret kapsaminda hizmet sunulmasini bir gereklilik haline getirmistir.
Ulkemizde sigorta sirketleri gereken teknolojik alt yapinin olusturulmasi igin énemli finansal
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kaynag1 saglamistir. Kisa siirede bu teknolojilerin kullanilmaya baslanmasi gerekmektedir.
Ancak bu doniisiim siirecinden geleneksel yontemlerle satig yapan acente agmin olumsuz
etkilenmemeleri ve siirece dahil edilmeleri oldukc¢a 6nemlidir.

Anahtar Kelimeler: Dijital Sigortacilik, Elektronik Ticaret, Sigortacilik

JEL Kodlar: G22
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Floods in Kizilot Delta and Manavgat Coastline, Damages and Precautions

Serkan SABANCI!

1. Introduction

The water level and flow rate in rivers vary over time. Floods are the case where the
water mass of the stream is increased and the water level is much higher than the annual average
level. In other words, when flow rate and water level are too high, the stream can overflow its
bed. During the flood, the speed and load of the river also increase. Therefore, if the stream bed
does not has the capacity to carry the water mass, the stream overflows its bed and loads its
surrounding with water and alluvium. In fact, it is a kind of flood case in which flood water
overflows its bed and spreads around (Ering, 1957; Hosgdren, 2004; Bayazit ve Ondz, 2008).
Manavgat, Alara, Karpuz Streams and others neighboring Kizilot Delta, flow from narrow and
deep valleys and disembogue to the sea passing through wide and meandering bed (Tirkiinal,
1968; Saragoglu, 1990). The risk of flooding in the Karpuz Delta is lower than in Manavgat and
Alara Brook. However, besides the floods recorded by DSI (State Hydraulic Works) 13th
Regional Directorate, various flood events have been ascertained. As a result of the interviews
with the locals, there are also flood events which are not available in official records. It can be
seen clearly from the meteorological and flow data on the December 14, 2010. After a few
days-long precipitation, the flows peaked in the area. There was a flood in Manavgat city center
in the vicinity of Kizilot where the slope decreased. There were floods in Kizilot and Manavgat
city center.

2. Floods in the Study Area

The average flow rate reaches 290 m? / sec considering the flow monitoring station data
of stream basin on the December 14, 2010 (DSI, 13th Regional Directorate). It is the highest
flow value since 1977. On this date, because of a few days-long rainfall, the flow had its highest
value in Kizilot and its neighbourhood. Karpuz Stream Plain, Kizilot, Haciobas: Village,
Kara6z Village and Alanya coastal road have flooded. In addition, many of the greenhouses,
houses and agricultural lands in Haciobas1 Village were flooded. There was no loss of life.
According to the data obtained from DSI and locals, risky areas in terms of flood are Kizilot,
Haciobasi and Karpuz Stream plain (Taner, 1987). The areas with sloping surface and ravaged
vegetation are at risk of flood. Many different areas in study area are at risk of flood. The most
important reason for this is the destruction of the vegetation cover. Because vegetation cover
has a central role in regulating the flow of water by interception and infiltration. Giigliikdy,
Gengler, Tagkesigi and Murti¢i villages have the highest risk of sheet flow. Vegetation cover
slows down the transport of all material by sheet flow water. DSI, 13th Regional Directorate
had a budget of 171.357.359 TL for the rehabilitation of rivers and watercourse in Manavgat,
which also includes the Karpuz Stream between 2013-2016. To minimize the flood damage,

1Yrd. Dog. Dr., Siirt Universitesi, sabanciserkan@gmail.com.
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land reclamation was applied in Karpuz Stream. The cost of it for 2015 is 4.316.597 TL. For
the streambed arrangement of Karpuz Stream, 1.350 m long excavation and landfill
reclamation, and 51.232 m? sedimentation removal were performed. In this way, the flood risk
for 500 decares agricultural land and residential area with a population of 1000 was reduced.
For the mouth of Cenger Stream, performing 700 m long excavation and 3.920 m?
sedimentation removal, the flood risk for a resort and residential area with a population of 1000
was decreased (URL 1;2;3;4).

3. Results

Although there was no flood in the Karpuz Stream recorded by the DSI 13th Regional
Directorate or DSI Manavgat District Directorate, floods occurred based on torrential rains.
Recreational facilities on and around the stream and especially trout farms, depending on
increasing water level, were damaged. According to the survey with locals, it is understood that
farmers and employers suffered from floods. Two flood protection system were constructed by
the DSI 13th Regional Directorate in the areas at risk of flood. Additional flood walls must be
constructed in Haciobas1 Village by DSI and precautions must be taken for tourism facilities.

Keywords: Climate, Hydrography, Flood, Destruction

JEL Codes: Q51, Q54, Q54

Kizilot Deltasi ve Manavgat Sahil Seridinde Yasanan Tagkinlar, Meydana
Getirdigi Zararlar ve Alinan Onlemler

1. Giris

Akarsularda su seviyesi ve debi zaman i¢inde degisir. Taskinlar, akarsuyun su kiitlesinin
artt1g1 ve su seviyesinin yillik ortalama seviyenin ¢ok tistline ¢iktig1 durumlardir. Yani debinin
ve su seviyesinin ¢ok yiiksek oldugu donemlerde akim akarsu yataginin disina tasabilir. Tagkin
sirasinda akarsuyun hizi ve yiikii de artar. Dolayisiyla yatak su kiitlesini gecirecek kapasitede
degilse, yatagindan tasar, cevresini su ve aliivyona bogar. Aslinda bir nevi tagkin sularinin,
yatagindan tasarak, ¢evredeki araziye yayilmasi yani su baskini durumudur (Ering, 1957;
Hosgoren, 2004; Bayazit ve Ondz, 2008). Kizilot Deltasina komsu olan Manavgat, Alara,
Karpuz Caylar1 vd. dar ve derin vadilerden akarak, kollarin birlesme noktalarindan itibaren,
ovalarin ve tarim arazilerinin basladig1 genis ve menderesli bir yataktan akarak Kizilot Deltast
ve Manavgat ovasindan denize dokiiliir (Tiirkiinal, 1968; Saragcoglu, 1990). Karpuz Deltasi’nda
taskin riski Manavgat ve Alara Cayi’na nazaran daha diisiiktiir. Ancak DSI 13. Bolge
Miidiirliigii tarafindan kayit altina alinan taskinlar disinda ¢esitli taskin olaylar1 da tespit
edilmistir. Yerel basin ve bolgede yasayanlarla yapilan miilakatlar neticesinde yine c¢esitli
tarthlerde kayitlarda olmayan taskin olaylar1 da goriilmektedir. 14 Aralik 2010°daki hem
meteoroloji verileri hem de akim verilerine baktigimizda bunu net bir sekilde gorebilmekteyiz.
Bolgede bu tarihte birkag giin devam eden yagislar sonucunda akimlar zirve yapmis ve egimin
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azaldig1 Kizilot ve civarinda, Manavgat sehir merkezinde, tatil beldelerinde, yliksek yargi
iiyeleri ve kamuya ait tatil sitelerinde su basmalar1 yaganmustir.

2. Calisma Sahasinda Goriilen Taskin Olaylar:

Ortalama debisi ¢ok yiiksek olmayan havza akarsularinin 14 Aralik 2010°daki AGI
verilerine bakildiginda debinin 290 m?®/sn’ye ulastigini gérmekteyiz (DSI, 13. Bolge
Miidiirliigii). Bu debi ayn1 zamanda havzada 6l¢tiim yapilmaya baslanan 1977 yilindan bugiine
Ol¢iilen en yiiksek debidir. Birkag¢ giin devam eden yagislar sonucunda 14 Aralik’ta akimin en
yiiksek noktaya ulagsmasi ile egimin azaldig1 Karpuz Cay1’nin deltasi olan Kizilot ve civarinda
tagkinlar yasanmus, tatil beldeleri, yerlesmeler ve tarim alanlart sular altinda kalmistir. Karpuz
Cay1 ovasi, Kizilot, Haciobasi Koyii, Karatz Koy, Alanya sahil yolu ve siteleri su basmistir
(Sabanci, 2016). Ayrica Haciobasi koyiince birgok serayi, evlerin ilk katlarini ve tarim arazileri
sular altinda kalmustir. Herhangi bir can kayb1 yasanmamustir. DSI verileri ve koyliilerden
alman bilgiler 1s1¢inda taskin agisindan riskli sahalar genellikle Kizilot, Haciobast ve
Karpuzgay ovasi civaridir (Taner, 1987). Seyelan riski olan sahalar ise egimli yiizeyler ve bitki
ortiisti tahrip sahalaridir. Calisma sahasi iginde oldukga farkli alanlarda seyelan riski
goriilmektedir. Bunun en 6nemli sebebi bitki oOrtiisiiniin tahrip edilmesidir. Ciinkii bitki
oOrtlistiniin, gerek yagmurun bir kismini dal ve yapraklar tarafindan tutulmasi (intersepsiyon),
sizma (infiltrasyon), akisi engelleyici rolii bulunmaktadir. Giicliikdy, Gengler, Taskesigi ve
Murtigi kdyleri seyelan riskinin en yiiksek oldugu yerlerdir. Bitki ortiisii ayn1 zamanda seyelan
sulartyla tagman her tiirli malzemenin siipiiriilmesini yavaslatmaktadir. DSI 13. Bélge
Mudiirliigii 2013-2016 yillari arasinda Karpuz Cayi’nin da arasinda bulundugu Manavgat’taki
dere ve kanallarin 1slahi i¢in 171.357.359 TL biit¢e ayirmistir. Karpuz Cayi’nin denizden
itibaren dolgu yapilarak taskin zararlarinin minimuma indirilmesi saglanmigtir. 2015 yili
fiyatlar1 ile maliyeti 4.316.597 TL “dir. Karpuz Cay1 Yatak Tanzimi i¢in, 1.350 m uzunlugunda
kazi, dolgu caligmasi ile 51.232 m? rusubat temizligi ve yatak tanzimi yapilarak, 500 dekar
tarim arazisinin ve 1000 niifuslu yerlesim bdlgesinin taskin riski azaltilmistir. Cenger Deresi
cikis agz1 temizligi i¢in, 700 m uzunlugunda 3.920 m? kazi calismasi ile rusubat temizligi
yapilarak, tatil sitesi ve 1.000 niifuslu yerlesim yerinin tagkin riski azaltilmistir (URL, 1;2;3;4).

3. Sonug¢

Karpuz Cayi’nda DSI 13. Bélge Miidiirliigii veya Manavgat DSI ilge miidiirliigii
tarafindan kayda ge¢mis bir tagkin olay1 goriilmese de saganak halinde yagan yagislarla belli
donemlerde taskin olaylar1 yasanmistir. Akarsu iizerinde ve cevresinde bulunan dinlenme
tesisleri ve Ozellikle alabalik ¢iftlikleri su yiikselmesiyle baliklarin ¢iftliklerden kagmasina
neden olmakta ve isletme sahipleri zarara ugramaktadir. Bolge halkiyla yapilan anket
calismalarinda ciftgilerin ve isletme sahiplerinin zarara ugradig anlasilmaktadir. Ancak DSI
13. Bolge Miidiirliigii tarafindan risk olan bolgelere 2 adet taskin koruma istasyonu yapilmis
olup yeni tesisler icin yatirimlar devam etmektedir. Taskinlar icin DSI tarafindan Haciobasi
koyline yapilan tagkin setlerine ek yenilerinin yapilmasi gerekmekte ve o6zellikle turizm
tesislerinin bulundugu bolgeyi etkilememesi igin tedbirler alinmalidir.

Anahtar Kelimeler: iklim, Hidrografya, Taskin, Tahribat
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The Assessment on the University Students’ Individual Innovation Level

Emine GENC?, Kemal YAVUZ?2, Sibel AYDEMIR?

Abstract

The innovation is described as the administrative presentation and practice of opinions,
processes, products or procedures which are designed and adapted in a way to gain an important
favor to the person, group, organization or society (Zacher and Wilden, 2014: 813). The
personal innovativeness is stated as the trend to reveal or practice as demanding an innovation
that the person will be beneficial and which will contribute to the social development (Goepel
etal., 2012: 412).

The goal of this study is to evaluate the university students’ personal innovativeness
levels. Another goal of the research is to determine whether the students’ personal
innovativeness levels change or not by the demographic variances (gender, school, department,
class, the mothers’ educational status, the fathers’ educational status and the families’ income
status). In accordance with this goal, a research has been made with the use of survey method
related to the students who receive their training at Bartin University’s Vocational School for
Higher Education and Bulent Ecevit University’s Zonguldak Vocational School for Higher
Education in 2017-2018 Education year.

“Personal Innovativeness Scale” which was developed bu Hurt et.al in 1977 and its
validation into Turkish was done by Sarioglu (2014) has been used to determine the students
personal innovativeness levels. The scale which consists of 20 statements is five-point likert
scale. , 12 of the statements are positive and 8 of them are negative. The personal innovativeness
point is calculated as the total point which is taken from the negative items are substracted from
the total point which is taken from the positive items and them, 42 points is addedd to the
obtained point. Accordingly, if the point which is calculated is more than 80, it is evaluated as
“ Innovativeness” if it is at the range of 69-80, it is evaluated as “Pioneer”, if it is at the range
of 57-68, it is evaluated as “Interrogator”, if it is at the range of 46-56, it is evaluated as “
Suspicious”, and if it is less than 46, it is evaluated as “Traditionist”. Moreover, according to
the point which is calculated at the scale , it can generally be found in the evaluation about the
individuals’ innovativeness levels (Hurt et al., 1977; Transfer, Sarioglu, 2014: 36).

The data which was obtained with the surveys which were practiced to 806 students in
total as 456 of them from BVSHE and 350 students from ZVSHE was put into the analysis.
Within the scope of analyses, the reliability analysis especially for The Personal Innovativeness
Scale was made within the scope of research. Within the scope of reliability analysis, Crombach
Alfa (a) statistics were calculated in order to determine the scale’s internal consistency and the

1 Qgr. Gér. Dr., Bartin Uniyersitesi, egenc@bartin.edu.tr
2 Ogr. Gor., Biilent Ecevit Universitesi, k_yavuzl 1 @hotmail.com
% Yrd. Dog. Dr., Sibel Aydemir, Biilent Ecevit Universitesi, sibelzku@yahoo.com
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alfa statistics was determined as 0,822. The demographic information of students who
participated to the research was analyzed with the frequency and percentage. The Independent
T-test and One-way Anova or Kruskal Willis-H test were used by the property of data in order
to test the hypothesis.

313 of 806 students who have participated to the research are women and 493 of them
are men. 56,6% of the students who participated to the research is the students in BVSHE and
43,4% of them is in ZVSHE, 47% of them is at the first grade and 53% of them is at the second
grade. The students’ department distribution is as the following; 14,3% of them is in the public
relations and publicity, 11,8% of them is in the construction, 11,2% of them is in the tourism
and hospitality management, 10,3% of them is in the graphic design, 8,1% of them is in the
computer software engineering, 7,8 % of them is in the map and cadastre, 7,6% of them is in
the logistics, 7,4% of them is in the business management, 7,3% of them is in the radio
television programs, 7,1% of them is in the accounting and tax, 3,7% of them is in the
biomedical device technologies, 1,5% of them is in the landscape and decoration plants, 1,4%
of them is in the furniture and decoration and 0,6% of them is in the organic agriculture. While
32,1% of them students accommaodates in the private dormitory/ hostels, 26,3% of them lives
with their family, 73% of them has their subsistence from their family, 10,3% of them works
on themselves. The family income status of the participants’ 40,7% is at the range of 1-1500
TL, 50,4% of their mothers is graduated from an elementary school, 38,8% of their fathers is
graduated from an elementary school. While 81,1% of the students’ mothers is a housewife,
27,5% of their fathers is self-employment, 24,8% of them is the private sector’s employee and
22,3% of them is retired person.

As a result of the research, the students’ innovation levels were determined mostly as
“interrogator” (48,1%) and “suspicious” (24,9%). While it was determined that there was a
significant difference statistically between the students’ innovation level and their gender,
school and departments, it wasn’t derermined that there was a signifigant difference statistically
between the innovation level and the mothers’ educational status, fathers’ educational status
and the families’ income status.

Keywords: Innovation, Individual Innovation Level, The University Students.

JEL Codes: 123, 030.

Universite Ogrencilerinin Bireysel Yenilik¢ilik Diizeylerinin
Degerlendirilmesi

Genisletilmis Ozet

Yenilik, kisiye, gruba, organizasyona veya topluma onemli fayda saglayacak sekilde
tasarlanan ve benimsenen, fikirler, siiregler, iiriinler veya prosediirlerin yonetimsel takdim ve
uygulamasi olarak tanimlanir (Zacher ve Wilden, 2014: 813). Bireysel yenilikgilik ise bireyin
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fayda saglayacak ve toplumsal gelismeye katkisi olacak bir yeniligi isteyerek ortaya koyma
veya uygulama egilimi olarak ifade edilmektedir (Goepel vd., 2012: 412).

Bu c¢alismanin amaci iiniversite 6grencilerinin bireysel yenilik¢ilik diizeylerini
degerlendirmektir. Arastirmanin diger bir amaci 6grencilerin bireysel yenilikg¢ilik diizeylerinin
demografik degiskenlere (cinsiyet, okul, boliim, siif, annelerinin egitim durumu, babalarinin
egitim durumu ve ailelerinin gelir durumu) gore farklilagip farklilagsmadigini tespit etmektir. Bu
amag dogrultusunda 2017-2018 dgretim yili igerisinde Bartin Universitesi Meslek Yiiksekokulu
(BMYO) ve Biilent Ecevit Universitesi Zonguldak Meslek Yiiksekokulu (ZMYO)’nda grenim
gbren 6grencilere yonelik anket yontemi kullanilarak bir aragtirma gerceklestirilmistir.

Ogrencilerin bireysel yenilikgilik diizeylerini belirleyebilmek igin Hurt vd. tarafindan
1977 yilinda gelistirilen ve Sarioglu (2014) tarafindan Tiirk¢e gegerlemesi gerceklestirilen
“Bireysel Yenilik¢ilik Olgegi” kullanilmistir. 20 ifadeden olusan &lgek 5°li likert tipindedir,
ifadelerin 12’si pozitif 8’1 negatiftir. Bireysel yenilik¢ilik puani, pozitif maddelerden alinan
toplam puandan negatif maddelerden alinan toplam puanin ¢ikarilmasiyla elde edilen puana 42
puan eklenmesiyle hesaplanmaktadir. Buna gore hesaplanan puan 80’in {istiinde ise
“Yenilik¢i”, 69-80 arasinda ise “Oncii”, 57-68 arasinda ise “Sorgulayic1”, 46-56 arasinda ise
“Kuskucu” ve 46 puanin altinda “Gelenek¢i” olarak degerlendirilmektedir. Ayrica 6lgekte
hesaplanan puana gore genel olarak bireylerin yenilik¢ilik diizeyleri hakkinda da
degerlendirmede bulunulabilmektedir (Hurt vd., 1977; Aktaran, Sarioglu, 2014: 36).

456 6grenci BMYO’ndan, 350 6grenci ZMY O’dan olmak iizere toplam 806 6grenciye
uygulanan anketlerle elde edilen veriler analize tabi tutulmustur. Analizler kapsaminda
oncelikle Bireysel Yenilik¢ilik Olgeginin giivenilirlik analizi gergeklestirilmistir. Giivenilirlik
analizi kapsaminda 6l¢egin igsel tutarliligini belirleyebilmek i¢in Cronbach Alfa (o) istatistigi
hesaplanmis ve alfa istatistigi 0,822 olarak belirlenmistir. Arastirmaya katilan 6grencilerin
demografik bilgileri frekans ve yiizde dagilimlari ile analiz edilmistir. Hipotezleri test etmek
amaciyla verinin zelligine gore Independent T-test, One-Way Anova veya Kruskal Wallis-H
testi kullanilmistir.

Arastirmaya katilan 806 6grencinin 313’1 kadin, 493’1 erkektir. Arastirmaya katilan
ogrencilerin % 56,6’s1t BMYO, % 43,411 ZMYO, % 47’si birinci smif ve % 53’1 ikinci sinif
ogrencisidir. Ogrencilerin boliim dagilimlar ise su sekildedir; % 14,31 halkla iliskiler ve
tanitim, % 11,81 insaat, % 11,2’si turizm ve otel isletmeciligi, % 10,3’ii grafik tasarim, % 8,11
bilgisayar programciligi, % 7,81 harita ve kadastro, % 7,6’s1 lojistik, % 7,4’1i isletme yonetimi,
% 7,3’1i radyo televizyon programlari, % 7,1°1 muhasebe ve vergi, % 3,7’si biyomedikal cihaz
teknolojileri, % 1,5°1 peyzaj ve siis bitkileri, % 1,4 i mobilya ve dekorasyon ve % 0,6’s1 organik
tarim. Ogrencilerin % 32,11 6zel yurt/pansiyonda konaklarken % 26,3’ii ailesiyle birlikte
kalmaktadir, % 73’iinlin ge¢imi ailesi tarafindan karsilanirken % 10,31 kendisi ¢alismaktadir.
Katilimcilarin % 40,7’sinin aile gelir durumu 1-1500 TL arasindadir, annelerinin % 50,4°1
ilkokul mezunu, babalarinin % 38,8’i ilkokul mezunudur. Ogrencilerin annelerinin % 81,1’i ev
hanimi iken babalarinin % 27,5’1 serbest meslek sahibi, % 24,8’1 6zel sektor calisan1 ve %
22,371 emeklidir.

Arastirma sonucunda 6grencilerin yenilik diizeyleri ¢ogunlukla “sorgulayict” (% 48,1)
ve “kuskucu” (% 24,9) olarak tespit edilmistir. Ogrencilerin yenilik diizeyleri ile cinsiyet, okul
ve bolliimleri arasinda istatistiki olarak anlamli farklilik tespit edilirken, yenilik diizeyleri ile
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smiflari, annelerinin egitim diizeyi, babalarinin egitim diizeyi ve ailelerinin gelir durumu
arasinda istatistiki olarak anlamli bir farklilik tespit edilmemistir.

Anahtar Kelimeler: Yenilik, Bireysel Yenilik¢ilik, Universite Ogrencileri.
JEL Codes: 123, O30.
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Energy and New Environmental Perspectives:

Analysis of Renewable Energy Rights Within the Context of Urban Planning

Ayse OZCAN!, EricJ. STRAUSS?

1. Introduction

Every energy generation and transmission method affects the environment. As it is
obvious conventional generating options can damage air, climate, water, land and wildlife,
landscape, as well as raise the levels of harmful radiation. Because energy generation process
is polluting and harmful to ecosystem.

Ecological transformation of energy policy has a pivotal role to manage the relationship
between development and environmental protection. Ecological transformation as a concept
means that economic development and environmental protection are both desirable objectives
for the welfare of both present and future generations (Toke, 2011: 8-9), and this emphasizes
the concept of ecological rights including renewable energy rights.

Ecological agenda for 21% century starts a new debate on ecological rights. Renewable
energy right is one of the issues to be discussed within the new agenda in the coming years. In
this case the subject of “renewable energy (access) rights” is gaining an importance day by day.
It is inevitable to develop and apply the use of new renewable energy technologies for a country
like Turkey that has the potential to exploit half of its energy needs from renewable resources.

In the last half-century, environmental issues and energy supply have had a major
impact on urban forms and housing throughout the world (Pasqualetti, 2011). Renewable
energy rights such as solar, wind rights and access to other sustainable energy resources are
becoming important subject in recent years because of the some environmental issues. In this
context, “renewable energy rights” are considered within the scope of the rights of citizens who
live in cities. Urban forms are not only a result of physical and functional, but also of social and
cultural factors and traditions in a region. Public open spaces protected from disturbing solar
and wind conditions, but the spaces where air flow is not blocked provide important
opportunities and comfortable and convenient places to people for implementing urban policies
that have been developed for the preserving natural resources and heritage, urban regeneration
and cultural enrichment. The urban structure and the public spaces should thus counteract heat
with a shaded and dense layout. There should be a close connection between public spaces and
residential areas. Most important is the design of the whole urban configuration, because the
ratio of shaded space to space open to solar radiation affects air temperature significantly. The
temperature in and around buildings can either be tempered or aggravated by the nature of the
surrounding surface.

v Prof. Dr., Giresun University, Faculty of Economics and Administrative Sciences, Turkey,
ayoz_6l@hotmail.com, ayse.ozcan@giresun.edu.tr
2 prof. Dr., Michigan State University, SPDC Urban and Regional Planning, USA-Michigan, strausse@msu.edu
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This study discusses ‘the importance of renewable energy rights’ in a framework of the
urban planning practices that include solar and wind access rights and urban sustainability. The
main hypothesis of the study is as follows: In the future, the legal and market system will be
included the issue of access to renewable energy under the heading “renewable energy rights.”
Thus the issue should be kept on the national agenda for the renewable sector and must be
considered together with marketing applications in Turkey. This study have searched and
analyzed the integration of solar and wind energy applications to urban areas and suggested
some design principles on solar and wind (access) right issues with the aim of promoting their
use.

The study briefly discusses the following topics: (1) The conceptual debates on solar
and wind access rights and global trends, (2) The importance of solar and wind as a source of
renewable energy in urban planning policies, (3) The evaluation of solar and wind rights and
urban sustainability, (4) Conclusion and recommendations.

2. Urban Responses to Renewable Energy Rights

During the past 20 years, many cities around the world have developed their own energy
and climate action plans and strategies. Although the duties and powers of local governments
and statutes vary from country to country, research conducted in this area shows that local
governments control measures related to 30-50% of greenhouse gas emissions. In this context,
in urban planning local governments are working as regulators of energy rights, especially in
the context of climate policies. Moreover, many cities have become members of national and
transnational city networks, ranging from the U.S. Mayors Climate Protection Agreement and
the Swedish Klimatkommunerna network to the C40 Cities, an international network of the
world’s largest cities committed to tackling climate change (World Bank, 2010). Numerous
strategic plans for reducing climate impacts are being developed on energy policies.

Urban energy planning and management based on energy rights system can help achieve
national climate goals and minimize tradeoffs between environmental and economic priorities
(OECD, 2010). The International Energy Agency (IEA) estimates that urban areas currently
account for over 67 percent of energy-related global greenhouse gases, which is expected to
rise to 74 percent by 2030. It is estimated that 89 percent of the increase in CO2 from energy
use will be from developing countries (IPCC, 2013; IEA, 2008).

3. Conclusion

While there is a very broad literature on energy, studies that debate renewable energy
rights based on urban planning system are quite new, especially for Turkey. Our research used
an international literature to assess the relevance of findings about the planning system. It has
mainly benefited from reports produced by IPCC, UN, OECD, IEA and World Bank.

The research involves: 1. A review of international, U.S. and Turkey literature on energy
rights, to identify impacts for urban areas; and to suggest some policy principles and approaches
in planning for Turkey. 2. A review of local practices about the renewable energy rights
including solar and wind. We specially theorize about ways in which the potential roles of urban
planning could be developed. This paper specially analyses the link between energy rights and
the roles of urban planning, and also assess the potential contribution of local policies to create
a planning system based on energy rights.
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The Importance of Renewable Energy in the Fourth Generation Industry
Revolution

Abdulkadir DAGLI?, Ali DURMUS?

Abstract

Fossil fuels that are easier to find and less costly to use in energy production will be
end up, also to bring about environmental problems such as global warming; international
efforts to meet ever-increasing demand for energy have led to the development of policies for
the use of renewable energy sources, which are known to be more environmentally friendly. It
can be ensured that power plants are both more environmentally friendly and more efficient
with the power of digitization and software. Industry 4.0 is expressed as plans to provide control
of the existing industry with computer networks and equip it with high technology. The energy
sector has, up to now, been seen as the key sector of all industrial revolutions. In meeting the
energy needs of the fourth generation industrial revolution, our country, which is very rich in
potential of renewable energy sources, is aimed to use these resources as the primary source of
energy production. Thus, the reduction of production costs and have a say in the industry to
achieve global competitiveness of our country with high yield and come to a position.

Keywords: Industry 4.0, Renewable Energy Resources, Fossil Fuels, Digitalization

Dordinci Nesil Sanayi Devriminde Yenilenebilir Enerjinin Onemi
1. Giris

Endiistri 4.0 ya da 4. Sanayi Devrimi, bircok modern otomasyon sistemini, data
aligveriglerini ve lretim teknolojilerinin tamamini kapsayan ¢oklu bir terimdir. Bu kavram
nesnelerin interneti, bulut teknolojisi ve siber-fiziksel sistemlerin bilesiminden olusan bir
degerler biitiiniidiir. Enerji sektorii ise simdiye kadar tiim endiistriyel devrimlerin anahtar
sektorii olarak goriilmiistiir (Schwab, 2016). Kaynagini glinesten alan, kullanildik¢a bir sonraki
zaman dilimlerinde kendini yenileyebilen enerjiyi “yenilenebilir veya tilkkenmeyen enerji
kaynag1” olarak tanimlayabiliriz. Yenilenebilir Enerji Genel Miidiirliigii verilerine bakildiginda
ilkemizin toplam giines radyasyon oranlari, riizgar enerjisi potansiyeli ile nanotektonigi-
volkanik etkinligi ve jeotermal alanlarla ilgili potansiyeli oldukca yiiksektir (YEK Genel
Midiirlugi, 2017).

1 Ogr. Gor.,Erciyes Universitesi, dagliabdulkadir@hotmail.com (Yazigsma yapilacak yazar)
2 Yrd. Dog. Dr.,Erciyes Universitesi, alidurmus@erciyes.edu.tr
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2. Endiistri 4.0
2.1. Endiistri Devrimlerinin Tarihsel Gelisimi

Diinyadaki bir¢ok yenilik hareketi ve modernlik Endiistri Devrimleri ile ortaya
¢ikmustir. 1700°1i yillarin sonlarinda ilk olarak ingiltere’de ortaya ¢ikan bu yenilik hareketi daha
sonra diger Avrupa iilkelerinde de ortaya c¢ikti. Fen ve astronomi bilimlerinde goriilen
gelismelerin neticesinde farkli ticaret yollarinin ortaya ¢ikmast ve gelisen teknolojilerin de
etkisiyle ekonomik ve kiiltiirel alanlarda 6nemli degisimler yasandi.

2.1.1. Birinci Endiistri Devrimi

1700’ Lii y1llarmn sonlar1 ve 1800 lii y1llarin ortalarina kadar gegen siirecte ingiltere’deki
dokuma tezgahlarmin makinelesmesiyle birinci endiistri devrimi giin yiiziine ¢ikmaya basladi.

2.1.2. ikinci Endiistri Devrimi

Enerji kaynaklar1 ve ham maddedeki degisimler neticesinde 19. Yiizyilin sonlarinda
ikinci endiistri devrimi ortaya cikti. Ozellikle elektrigin iiretim siireglerinde kullanilmasiyla
sanayide seri liretim daha da hizlandi.

2.1.3. Uciincii Endiistri Devrimi

20. ylizyilin ikinci yarisinda baslayan {glincli endiistri devrimi ile {iretim siiregleri,
elektronik ve bilgi teknolojilerinin gelismesiyle otomasyonlagmistir. Programlanabilir
mantiksal denetleyiciler (PLC) iiretimin otomasyonlagsmasinda biiyiik rol istlenmislerdir.

2.1.4. Dordiincii Endiistri Devrimi

Bugiine kadar siiregelen endiistri devrimlerindeki gelismeler bir¢cok yeniliklerin ve
kesiflerin ortaya ¢ikmasmna sebep olmustur. Iginde bulundugumuz dénemde endiistrinin
dijitallesmesiyle yeni bir kavram orataya ¢ikmis ve dordiincii endiistri devrimi yani “Endiistri
4.0” olarak adlandirilmstir.

2.1.4.1. Endiistri 4.0’ in Parametreleri

Endiistri 4.0’imn  parametreleri olarak; siber-fiziksel diinyalar, yatay ve dikey
entegrasyon, nesnelerin interneti, 6grenen robotlar, biliylik veri analitigi, bulut bilisim, sanal
gerceklik, siber giivenlik ve li¢ boyutlu (3D) yazicilar sayilabilir.

3.Yenilenebilir Enerji Kaynaklar:

Daha once ifade edildigi gibi kaynagini glinesten alan, kullanildik¢a bir sonraki zaman
dilimlerinde kendini yenileyebilen enerjiyi “yenilenebilir veya tiikenmeyen enerji kaynagi”
olarak tanimlayabiliriz. Yenilenebilir enerji kaynaklar1 olarak; gilines, riizgar, jeotermal,
biyokiitle, deniz kdkenli, hidroelektrik ve hidrojen enerjilerini siralayabiliriz.
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3.1. Giines Enerjisi

Diinyadaki tiim enerji kaynaklarimin dogrudan veya dolayli olarak temelini giines
enerjisi olusturmaktadir. Hidrojenin helyuma donlismesi esnasinda ortaya ¢ikan enerjinin
1s1n1m yoluyla uzaya yayilmasini giines enerjisi olarak ifade edebiliriz.

3.2. Riizgar Enerjisi

Yiiksek direklerin iizerine monte edilen riizgar tiirbinleri yardimiyla elektrik iiretilebilmektedir.
Riizgarin etkisiyle tiirbin kanatlarinda olugsan dondiirme kuvveti tlirbini dondiirmekte ve mile
bagli olan jeneratorde elektrik enerjisini iiretmektedir. (Senel&Kog, 2015: 48).

3.3. Jeotermal Enerji

Jeolojik yapiya bagli olarak yerkabugu 1sisinin etkisiyle ortalama atmosferik sicakligin
her zaman iizerinde olan bir degerle, icinde ¢cok miktarda erimis madde ve gaz bulunduran bazen

dogal olarak ¢ikan bazen de insan giiciiyle ¢ikarilan buhar ve gazlari jeotermal kaynak olarak
ifade edilebilir.

3.4. Biyokiitle Enerjisi

Organik maddelerden ¢esitli yollarla elde edilen enerjiyi biyokiitle enerjisi olarak ifade
edebiliriz. Genellikle 1sinma i¢in kullanilan bu maddeler son zamanlarda elektrik tiretilmesinde
de kullanilmaktadir.

3.5. Hidroelektrik Enerjisi

Enerji tiretiminde kullanilan en eski yontemlerden biri olan hidrolik enerjinin kaynag:
sudur. Suyun potansiyel enerjisinden faydalanarak elde edilen hidrolik gii¢ tiirbin kanatlarina
basing uygular bu sayede ayn1 mile bagli olan generatdr elektrik enerjisini tiretir.

3.6. Deniz Kokenli Yenilenebilir Enerji

Yerkiirede olusan riizgarlarin okyanus ve deniz yiizeylerinde esmesiyle olusan
dalgalardaki giicten elde edilen enerji dalga enerjisi olarak ifade edilir. Dalga enerjisi giiniin her
saatinde deniz yiizeyinde mevcut oldugu i¢in bu giicten faydalanarak her daim elektrik enerjisi
elde edilebilir.

3.7. Hidrojen Enerjisi

Hidrojen gaz1 diinyada en ¢ok bulunan elementtir. Bu element diinyada gaz halinde
bulunmamaktadir. Giines enerjisi ile hidrojen enerjisi birlestirilerek olusturulan Giines-hidrojen
sisteminde gilinesten elde edilen elektrik ihtiyac aninda sisteme verilir ve daha sonra da hidrojen
elde etmekte kullanilir.
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3.8. Yenilenebilir Enerji Kaynaklarinin Avantaj Ve Dezavantajlari

Yenilenebilir enerji kaynaklarimin avantajlari; ekolojik dengeye zarar vermemeleri,
temiz ve sonsuz olmalari, enerji tiretiminde disa bagimlilig1 azaltmalari, yerli kaynak olmalari
seklinde siralabilir. Bunun yani sira kurulus maliyetlerinin yiiksek olusu, yenilebilir enerji
teknolojilerindeki disa bagimlilik gibi faktorler yenilebilir enerji kaynaklarinin dezavantaji
olarak ifade edilebilir.

4. Endiistri 4.0 ve Yenilenebilir Enerji

Endiistri 4.0 siirecinin onde gelen sektorleri arasinda enerji sektorii ilk sirada yer
almaktadir. Tim sanayi devrimlerinin anahtar1 enerji sektorii olmustur. Enerji sektoriiniin
Ogelerinden tiretim, iletim ve dagitim, perakende satis, ticaret ve tiiketim alanlarindaki
gelismeler sensor tabanli haberlesilebilir otonom sistemler ile glinden giine artmaktadir
(Duman, 2017).

5. Sonu¢

Enerji iiretiminde kullanilan, daha kolay bulunur ve az maliyetli olan fosil yakitlarin
tiikkenebilir olmasi, ayrica kiiresel 1sinma gibi ¢evre problemlerini beraberinde getirmesi; siirekli
artan enerji talebini karsilamak i¢in yapilan uluslararasi ¢aligmalarin, daha “temiz” oldugu
kabul edilen yenilenebilir enerji kaynaklarinin (hidroelektrik, jeotermal, giines, gel-git, riizgar,
biokiitle) kullanimimi 6ngdren politikalar gelistirmesine neden olmustur. Enerji santrallerinin
dijitallesme ve yazilimin giicliyle hem daha ¢evreci, hem de ¢ok daha verimli olmasi
saglanabilir. Boylece giiniin belli saatlerinde yogunlagan enerji tiiketiminin daha az enerji
kullanilan saatlere kaydirilmasi tesvik edilecektir. Endiistri 4.0 ile birlikte artan enerji ihtiyacina
duyulan talep, farkli ve yeni yenilebilir enerji tiirii ve teknolojilerinin de kesfedilmesine olanak
saglayabilecektir.

Anahtar Kelimeler:Sanayi 4.0, Yenilenebilir Enerji Kaynaklari, Fosil Yakutlar,
Dijitallesme
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A Study on French Ambassador Bonnac's Work Mémoire historique sur
I'ambassade de France a Constantinople

Umran TURKYILMAZ!

The Ottoman Empire's forward march in Europe and its supremacy as a dominant power
in conquered lands triggered opposition from many European countries, particularly from
France. In this context, subsequent policies to be implemented vis-a-vis the Empire were
handled in a manner that would benefit European's interests.

Upon embarking on a new crusade to prevent the Ottoman Empire from getting ever
stronger and to save Constantinople, Europeans were heavily defeated during the swift and
fierce Nicopolis Battle of 1396. In the aftermath of their defeat, the French gave emphasis to
diplomatic relations and initiated bilateral relations. The more French-Ottoman relations grew,
the more the two states approached each other in an atmosphere that could easily be qualified
of friendly, thus also influencing each other's styles. Entering a phase of stagnation during the
years that followed, French-Ottoman relations were positively stirred again when the
Habsburgs, France's fatal ennemy ruling Europe for centuries, emerged and gained advantage
over the French. When the king of France 1. Frangois considered that their relations with the
Habsburgs had come to a critical breaking point that could catalyse an imminent war, he
admitted France had no choice but to ask for the Ottomans' help and, by extension, to maintain
good relations with the Empire.

On the other hand, the Ottomans who did not wish to drift away from France -and the
whole of Europe- helped the French against the German threat politically and with military
support. After Suleiman I saved Frangois I from captivity, multidimensional relations began
between the two states, especially in the area of economics. In this conjuncture, France sent in
1534 its first official ambassador Jean de la Forét to the Empire. Jean de la Forét asked for
support from the Ottomans who acceleratingly became Europe's superpower in the 16" century,
and he succeeded in signing an agreement with Damat Ibrahim Pasha that would take its place
in history as the Capitulation and that grants commercial, legal and religious privileges to the
French. Those capitulations granted by the Empire opened the door to liberties and benefits in
residence and transportation during the colonial era the French embarked on in the aftermath of
geographical explorations. Bestowing all trade advantages to the French, these treaties also
paved the way for the emergence of powerful Levantines in Istanbul and in the port cities of
Eastern Mediterranean.

At the time she desired a rapprochement with the Ottomans, France, whose faith was
catholic, played the role of intermediator during the Siege of Candia -the very last battle of the
Cretan War, the Austro-Ottoman Wars and the ratification of the Treaty of Karlowitz. With the
empowerment of France, Paris' gaze upon Istanbul began to shift. The expulsion of the
Ottomans from European lands was one of the main topics discussed in French politics. From

tAssociate Professor, University of Gazi Faculty of Letters Department of Western Languages and Literatures
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this period on, or the first quarter of the XV Century to be more precise, policies followed
with the French were plagued by challenges. The concept of friendship that had so far
dominated Ottoman-French relations left its place to plans aiming at the dismantling of the
Ottoman Empire which was growing weaker. Yearning to become a balancing act in the
European power scene, France made her aims known and acted according to policies that
secured her position of authority in the region's political and diplomatic developments.

Wanting to protect her Eastern lands, France decided to appoint a permanent
ambassador to the Sublime Porte. Jean-Louis d’Usson de Bonnac who was the most successful
French ambassador of the king to the Ottoman Empire during the Tulip Era and who was also
Damat Ibrahim Pasha's friend had taken upon himself the duty of convincing Ottomans to make
war against France's ennemies. Between years 1716-1724 where he held office, he looked for
ways to increase his influence in the Empire in view of improving trade and diplomatic relations
by fostering friendly collaborations with statesmen.

In his work Mémoire Historique sur I’Ambassade de France a Constantinople, Marquis
de Bonnac reveals his observations and remarks with the aim of contributing to the development
of especially economic relations between the two states, of guiding future ambassadors who
would succeed him and of sharing his knowledge on methods and actions relating to the
maintenance of relationships with the Ottomans. In this work penned by the ambassador and
accompanied by a great number of diplomatic documents and letters, we note that Marquis de
Bonnac draws the attention to states' relations with each other and relevant developments in the
context of the interstate system. The author who plays a determining role in the running of
Franco-Ottoman diplomatic relations analyses the challenges that are encountered by French
traders despite their full privilege on trade, presents diplomatic precedents that rule relations
carried out around capitulations and explains all occuring developments, mainly economic
ones, to the French reader.

Marquis de Bonnac who played an important role in the importation, during the Tulip
Era, of highly-in-demand modern items, unique paintings and French-style garden and mansion
plans from France to the Sublime Porte became the most influential of all ambassadors to the
Ottoman Empire. He also assisted and favoured Yirmi Sekiz Mehmed Celebi's (the Ottoman
ambassador who was appointed to Louis XV Court) travel to France. As it appears in Marquis
de Bonnac's reports and letters, France does not refrain from presenting a significant amount of
gifts to the Ottomans because she sees it as a clever strategy tool in the conservation of Franco-
Ottoman friendship and alliance ties. The gifts in question are extremely significant in the
revealing of the nature of France's approach to the Ottoman Empire. While entrusting her
emissary with these gifts, France also entrusted him with the protection, defense and
propagation of the catholic faith, as well as with many other tasks such as the promotion of
French trade and the construction of the Church of the Holy Sepulchre's dome in Jerusalem.

In this study, in light of the work Mémoire Historique sur [’Ambassade de France a
Constantinople from Marquis de Bonnac who played a very significant role in Ottoman-French
bilateral relations, we will try to display France's far-reaching plans towards the Ottoman
Empire, the practices she employed in this framework and the diplomatic developments led by
her that were against the Empire’s interests. To do so, we will have recourse to the text-based
analysis methodology.

Keywords: Marquis de Bonnac, Mémoire Historique sur I’Ambassade de France a
Constantinople, ambassador, Capitulation.
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JEL Codes: 713, Y80, B19

Fransiz El¢isi Marquis De Bonnac’in Mémoire Historique Sur L ambassade De
France A ConstantinopleYapit1 Uzerine Bir Arastirma

Osmanl1 imparatorlugu’nun Avrupa’daki ilerleyisi ve fethettikleri uzamlarda iistiinliigii
ele gegirerek basat bir giic olarak yer almasi, basta Fransa olmak iizere pek ¢ok Avrupa
iilkesinin tepkisini ¢eker ve bu baglamda Imparatorluga yonelik uygulanacak politikalar,
Avrupalilarin ¢ikarlar1 dogrultusunda ele alinir.

Osmanli Imparatorlugu’nun daha fazla giiclenmesini engellemek ve Istanbul’un
kurtarilmasi i¢in yeni bir hagli seferi diizenleyen Avrupalilar, 1396 yilinda ¢etin ve hizli gecen
Nigbolu Savasi’nda agir bir yenilgiye ugrar. S6z konusu savasin ardindan Fransa, Osmanli ile
diplomasiye 6nem verir ve ikili temaslarin baglamasini saglar. Fransa - Osmanli arasindaki
iligkiler git gide yogunlastikga dost kavrami ile tanimlanan iki devletin birbirlerine olan
yaklasimlari da etkilenir. Izleyen yillarda uzun bir siire duraganlik dénemine girilen iliskiler,
Avrupa’da yiizyillar boyunca hiikiim siiren ve Fransizlara da stiinliikk saglayan 6liimciil
diismanlart Habsburglar ile degisime ugrar. Gelinen noktada Habsburglar ile olan iligkilerinde
kirilma noktast yasayan ve bu durumun savasla sonuglanabilecegi diisiinen Fransa krali 1.
Francgois, giiciine muhtag oldugunu kabul ettigi Osmanli’dan yardim istemek ve iligkileri iyi bir
sekilde yiirlitmek zorunda kalir.

Fransa’nin hatta tiim Avrupa’nin kapisim kapatmak istemeyen Osmanli imparatorlugu
da, siyasi olarak ve asker destegi ile Alman tehlikesine kars1 Fransizlara yardim eder. Kanuni
Sultan Siileyman’in, I. Francois’y1 esaretten kurtarmasinin ardindan, iki iilke arasinda basta
ekonomik olmak iizere ¢ok boyutlu iligkiler gelismeye baglar. Bu noktada, 1534 yilinda Fransa,
Osmanli imparatorlugu’na ilk resmi elgi olarak Jean de la Forét’yi gonderir.

16. yy.da giderek hizlanan bir sekilde Avrupa’nin gii¢lii devleti haline gelen Osmanl
Imparatorlugu’ndan yardim talebinde bulunan elgi Jean de la Forét, Veziriazam Ibrahim Pasa
ile tarihe kapitiilasyon olarak gecen bir ahidname imzalamakta basarili olur ve Fransizlara,
ticari, hukuki ve dini ayricaliklar verilir. Imparatorlugun Fransiz Hiikiimetine tanidig
kapitiilasyonlar, cografi kesifler sonrasinda somiirgecilik hareketine girisen Fransa’ya ikamet
ve tasimacilikta da serbestlik ve ¢ikar saglar. Ticaret yapma ayricaligini ele gegiren Fransizlar
acisindan olumlu bir seyir izleyen kapitiilasyonlar, 6zellikle istanbul ve Dogu Akdeniz’in liman
kentlerinde Levantenlerin giiclii bir konum kazanmalarina da zemin hazirlar.

Katoliklik inanc1 gercevesinde Osmanli Imparatorlugu’na yaklasan Fransa, Girit’in
Fethi’ndeki son savas olan Kandiye Kusatmasi'nda, Avusturya-Osmanli Savaslarinda ve
Karlofca Antlagsmasi'nin imzalanmasinda arabulucu rolii oynar. Fransa’nin giiclenmesiyle
birlikte Paris’in, Istanbul’a olan bakis1 degisir. Osmanlilarin, Avrupa topraklarindan atilmasi,
Fransa’nin glindeminde olan konular arasinda tarihteki yerini alir. Bu noktada Fransa ile XVII.
yiizyilin ilk ¢eyreginden itibaren sorunlarin bas gdsterdigi politikalar izlenir. Dost kavraminin
yerini, gii¢ kaybetmeye baslayan Osmanlilarin parcalanmasina yonelik planlar alir. Avrupa’da
giic dengesini saglamak isteyen Fransa, bu planlar ile giindeme gelir ve s6z konusu
cografyadaki siyasi ve diplomatik gelismelerde erk sahibi olmasini saglayacak hiikiimler
cercevesinde hareket eder.
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Dogu topraklarindaki ¢ikarlarmi korumay: isteyen Fransa, Bab-1 Ali’de daimi elgci
bulundurma yolunu secer. Lale Devri’nde Imparatorluk topraklarma gelen kralin
himayesindeki en basarili Fransiz elgisi ve Damat Ibrahim Pasa’nin dostu Jean-Louis d’Usson
de Bonnac, Osmanlilari, Fransa’nin diismanlarina karsi savasa zorlama gorevini iistlenir. 1716-
1724 willan1 arasinda elgilik gbrevini yaptigr sirada, devlet idarecileri ile dostane isbirligi
icerisinde kalarak, ticari ve diplomatik iliskileri de gelistirmek ister ve bu baglamda Osmanlt
Imparatorlugu’nda niifuz sahibi olmanin yollarin1 arar.

Marquis de Bonnac, iki devlet arasinda 6zellikle ekonomik iliskileri gelistirmede,
kendisinden sonraki donemlerde gorev yapacak elgilere yardimci olma noktasinda ve
Osmanlilar1 idare etmedeki yontem ve edimlere iligkin bilgi vermek amaciyla Mémoire
Historique sur [’Ambassade de France a Constantinople’unda gozlem ve tespitlerini ortaya
koyar. Marquis de Bonnac’in pek ¢ok diplomatik belge ve mektuplarla birlikte kaleme aldig1
yapitinda, devletlerarasi sistemin, birbirleri ile olan iliski ve gelismelerine dikkat cektigi
goriiliir. Diplomatik iliskilerin seyrinde belirleyici bir rol oynayan el¢i Marquis de Bonnac,
Fransiz tiiccarlar ile ticarette olanca imtiyaza karsin bas gosteren sorunlari serimler ve
kapitiilasyonlar ekseninde devam eden iliskilerdeki diplomatik teamiilleri tanitir ve basta
ekonomi olmak {izere elde edilen tiim gelismeleri Fransiz okuruna agimlar.

Lale Devri’nde itibar géren modern esyalar, essiz tablolar, Fransiz mimarisine uygun
bahge ve kosk planlarinin Fransa’dan Babiali’ye getirilmesinde etkin bir rol oynayan Marquis
de Bonnac, diger yabanci elgilerin arasinda en niifuzlusu olur. XV. Louis nezdinde elgi payesi
ile gonderilen Yirmi Sekiz Mehmed Celebi’nin yolculugunda kolayliklar saglar. Marquis de
Bonnac’in rapor ve mektuplarindan yansidigi bi¢cimiyle Fransa, Osmanli-Fransiz dostlugu ve
miittefikligini devam ettirmeyi arzuladigindan akilli bir strateji olarak algiladigi 6nemli
miktardaki hediyeleri sunmaktan geri kalmaz. S6z konusu hediyeler, Fransa’nin Osmanli
Imparatorlugu’na yaklasimimni ortaya koymasi agisindan son derece anlamlidir. Buna karsin
Fransa, gorevlendirdigi elgisinden, Katolik dinini korumasini, savunmasini ve elinden
geldigince yaymasini, Fransiz ticaretinin genislemesini ve Kudiis’te bulunan Kutsal Mezar
Kilisesi’nin kubbesinin insas1 gibi pek ¢ok 6nemli konuda 6zenle ¢aligmasini ister.

Calismamizda, Osmanli-Fransiz ikili iliskilerinde hatir1 sayilir bir rol oynayan elgi
Marquis de Bonnac’in  Mémoire Historique sur [’Ambassade de France a
Constantinople’undan yola ¢ikarak, Fransa’nin Osmanli Imparatorlugu’na yonelik c¢ok
kapsamli planlari, ortaya koydugu uygulamalar1 ve aleyhine yiiriittiigti diplomatik gelismeleri
metne dayali inceleme yontemi 1s1ginda agiga ¢ikarmaya ¢alisacagiz.

Anahtar Sozciikler: Marquis de Bonnac, Mémoire Historique sur I’Ambassade de
France a Constantinople, €l¢i, kapitiilasyon.

JEL Kodlan: Z13, Y80, B19
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Facing a Novel Problem: When Children are not Able to Innovate

Muazzez DOGUKAN!

1. Introduction

When faced with a problem, children are expected to combine pieces of information to
solve the problem. Sometimes, especially in novel tasks they fail (McGuigan, 2013). One of
the ways children solve problems is imitating adults. Imitation researchers add demonstrations
to the task in which objects are present and test how they use information coming from adults.
In some of the imitation studies (Whiten et al., 1996, Lyons, Young & Keil, 2007), children
copy irrelevant actions of the experimenter even implied not necessary, such as the
experimenter leaves the room or names the irrelevant actions as silly. These studies indicate
that children tend to copy adults™ behaviour without questioning its functionality. There are
other studies contradicting that children are mindless copiers (Flynn & Whiten, 2008).

The task used in this study was a replication of Beck et all.’s (2011) tool innovation
task. In this task, the goal is to take a sticker from inside a tall and narrow tube. To manage this,
children need to innovate a hook from material given. Most of the 4 to 5 year olds fail to
innovate. And then, the experimenter intervenes, she shows a pre-made hook to the child. This
way, many of the children who could not innovate the tool makes it via copying and succeeds.

| proposed that children in this age group tend to copy adults’ demonstration
unselectively when faced with a difficult problem. To test this, | extended the task with a new
demonstration phase with the same object. Half of the children who failed to innovate was
shown a J shaped tool as in the original study. To the other half, | showed a disfunctional U
shaped tool.

2. Method

Sixty 4 to 6 years old children recruited from nine pre-schools in Izmir-Turkey attended
to the study. Children who failed to innovate were assigned to J and U conditions so that in each
condition there would be equal number of children in equal ages.

In the main task, children were shown the tube with the bucket in the bottom containing
a sticker (Beck et al., 2011). The experimenter said: “Do you See the sticker inside? If you can
get it out of there, it will be yours. These are the material that will help you” in Turkish. The
piece of string and the bendable stick next to the apparatus was pointed. See: Figure 1. The ones
who failed in the first trial was demonstrated a pre-made tool, which is a J shaped or U shaped
bendable stick. Then the second trial begins. The ones who failed in this second trial was
demonstrated a J making demonstration or a U making demonstration. Then, the third trial

1 Msc, Bartin University, mdogukan@bartin.edu.tr
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begins. For the second and the third trial, 30 seconds were given. Children’s copying behaviour
and success in the second trial and third trial were coded.

Figure 1. Phases of the task

" N Y
< +Tool (JorU) L& +Tool (JorU) 4&
Familiarization demonstration making demo.

We conducted ¥ (chi-square) analysis on copying levels of participants for both trials
(Trial 2 and 3).

3. Results

Results are given in Table 1. In the second trial, 8 children out of 29 (27%) who saw J
shaped pipe-cleaner copied and 5 children out of 27 (22%) who saw U shaped stick copied.
Copying levels did not significantly differ across J and U conditions y*(1, n=56)=0.64, p=.422,
demonstrating no effect of condition on copying behaviour.

In the third trial, there were no effect of condition (J or U) on level of copying. In U
group which consisted of 22 children, 6 (23%) copied. In J group which consisted of 21
children, 10 (48%) copied. This difference across conditions did not reach statistical
significance, ¥*(1,n=43)=2.93, p=.087 .

However, success levels was similar for the second trial, ¥?(1, n=56) =0.64, p=0.422).
Of 29 children who saw a pre-made J, 8 succeeded. Of 27 children who saw a pre-made U, 5
succeeded.

Table 1. Frequency of copying behaviour and success following different levels of
demonstrations

Copying (and success)

Trial 2. After tool Trial 3. After tool making  Rest of
demonstration demonstration children*
c|J 29 8@ 10 (10) 11
o
5|0 27 60 5 (1) 21
S

4. Conclusion

One explanation of children’s copying adult’s behaviour without considering the
affordance of it is social motives (Over and Carpenter, 2012) such as attending social interaction
or eliminating social pressure. Another explanation is (Fridland & Moore, 2015) children’s
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taking the action of the adult as goal directed or they may be using trial-error as a learning
strategy.

To conclude, children are dependent to adults when solving novel problems. However,
they benefit from it as seen in similar success levels found. Children are watching adults and
copying their behaviour even not seeing the outcome of it. This study highlights the importance
of being careful about our acts when a child is present and supports this idea especially for
difficult tasks.

Keywords: Problem Solving in Children, Copying, Demonstrations, Tool Making.
JEL Codes: D9. D91.
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Determining the Factors Affecting Brand Loyalty: A Research on White Goods
Sector

Abdulvahap BAYDAS!, Muhsin TAN?

1. Introduction

As a result of the rapid and inclusive increase in technological developments, there is a
tough competition among firms in the white goods sector as it is in every area (Biite, 2011:
171). Firms have to follow the technological developments and keep up with the technological
changes in order to be a firm that meets the needs of customers who encounter multiple
alternatives in the same product group. In an environment where consumers are over-exposed
to alternatives, firms are in search of convincing the consumer as well as creating a consumer
profile that is loyal to its own brand.

If brands observe the needs of the consumers successfully, they can gain value in the
eyes of the consumers (Keskin & Yildiz, 2010: 239). At this point, determining the factors that
affect brand loyalty is more importance. Because knowing the factors affecting brand loyalty
will be an effective way for firms to gain competitive advantage.

In this study, determining the factors affecting the brand loyalty which are very
important for the companies and determining the effect limits of these determined factors on
brand loyalty is targeted. The results of the study are shedding light on ensuring competitive
advantage in the white goods sector.

2. Brand Loyalty

One of the most important factors that may affect the consumer is the decision stage of
purchasing is the brands (Kurtuldu, 2008: 71). A brand is a name, figure, symbol, or
combination of these terms, which allows the producer or seller to make an identification of the
product and differ from its competitors (Kotler, 2006: 3).

Brand loyalty is a condition that indicates either the customer's tendency to buy or the
actual buying behavior against a brand (Matzler, Grabner-Krauter, & Bidmon, 2008: 156).
Brand loyalty refers to the degree of enthusiasm and loyalty of consumers to the brand. There
are very important consequences for companies which can gain customers have brand loyalty.
Customers who have high brand loyalty, always avoid purchasing products from competitor
brands (Tiirker & Tiirker, 2013: 51-52). Brand loyalty increases sales. The concept of brand
loyalty is an important concept and literature studies continue on this concept (Devrani, 2009:
408).

! Assoc. Prof., Bingdl University, Faculty of Economics and Administrative Sciences, Department of Business
Administration, abaydas@bingol.edu.tr
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3. Application

In this part of the study, the factors affecting brand loyalty in the white goods sector and
the impact ratings of these factors were investigated. For this reason, a questionnaire was
applied to 395 people in Bingdl City center.

The information on the Cronbach's alpha coefficient calculated for the consistency of
the scale used is given in the following table.

Table 1. Reliability Analysis

Cronbach's Alpha N of Items

Total ,933 30

The reliability of the scale used in the study was measured by the Cronbach's Alpha
reliability coefficient (a). As a result of the research, the data obtained were evaluated at the
95% confidence interval and at the 5% significance level. It is accepted that Cronbach's Alpha
value which is generally larger than 0.7 is sufficient when it is larger than 0.5 in Social Sciences
(Saruhan & Ozdemirci, 2011: 171). When the Cronbach's alpha values given above are
examined, it is seen that the scale prepared for determining the factors affecting brand loyalty
is a reliable scale.

When the demographic characteristics of the survey participants are examined, it is seen
that 63.5% of men are much more intense than women. When the marital status is examined, it
is understood that married people have a higher rate of 80.8% than single people. The highest
proportion of participants in the age group was found to be in the 25-32 age range with 28.6%.
In the education level, it is seen that the highest rates are 31.6% with primary education
graduates, 30.1% with university graduates and 26.3% with high school graduates. For the
occupational groups of participants, 24.8% were housewives, 17.5% were civil servants and
14.2% were the highest rates of self-employed groups. Finally, in the monthly net income
distribution it is seen that the participants are 0-1500 TRY with 37.7%, 2501-3500 TRY with
20.5%.

The following table shows the analysis results for the data set.

Table 2. KMO and Bartlett's Test

KMO and Bartlett's Test Value
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. ,805
Bartlett's Test of Sphericity Approx. Chi-Square 1,274E4
df 435
Sig. ,000

In the factor analysis, the KMO value to measure the adequacy of the sample was
measured as 0.805. If this value is greater than 0.60, it is possible to apply the factor analysis
technique to the data set (Biiyiikoztiirk, 2014: 126). After this step, the table containing
information on the rotation of the data is given below.
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Table 3. Rotation of the Data

Extended Abstracts Book

Initial Eigenvalues Extraction Sums of Squared Loadings
% of Cumulative % of Cumulative
Component Total Variance % Total Variance %
1 11,114 37,048 37,048 11,114 37,048 37,048
2 4,543 15,145 52,193 4,543 15,145 52,193
3 2,662 8,873 61,066 2,662 8,873 61,066
4 1,619 5,398 66,464 1,619 5,398 66,464
5 1,185 3,951 70,415 1,185 3,951 70,415

According to the above table, 70,415% of the total change in the dataset is explained.
Homologous distribution of the variability between these five factors was achieved after
rotation to the recipient.

Factors that are expected to provide competitive advantage to the firm in the white goods
sector after analysis are:

Recognition
Trust
Performance
Sincerity
Image

arONE

4. Conclusion

Brand concept has become more important nowadays compared to the past and many
concepts related to the brand have started to gain importance. Examples of these concepts are
trust in the brand, brand loyalty, brand image, sincerity. In order for companies to gain
competitive advantage and to be able to create long-lasting relationships with consumers, it is
firstly necessary to acquire customers with their brands.

The aim of the questionnaire was to determine the factors affecting the brand
dependence of the customers in the white goods sector. As a result of the factor analysis, it was
determined that recognition, trust, performance, sincerity and image factors are factors affecting
brand loyalty in white goods sector.

Keywords: Brand, brand loyalty, white goods, factor analysis

JEL Codes: M10, M30, M31

Marka Baghhgina Etki Eden Faktorlerin Belirlenmesi: Beyaz Esya
Sektoriinde Bir Arastirma

1. Giris

Teknolojik gelismelerin hizli1 ve kapsayici bir sekilde artmasiyla birlikte, her alanda
oldugu gibi beyaz esya sektoriindeki markalar arasinda da c¢etin bir rekabet yasandig
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gorilmektedir(Biite, 2011: 171). Firmalar, ayni iiriin grubunda birden ¢ok alternatifle karsilasan
tiiketicilere ihtiyaclarini tam karsilayacak marka olabilmek icin teknolojik gelismeleri takip
etmek ve ayak uydurmak zorundadirlar. Tiiketicilerin haddinden fazla alternatifle karsilastig
bir ortamda, firmalar hem tiiketiciyi ikna etmek hem de kendi markasina bagli bir tiiketici profili
olusturmanin arayisi i¢indedirler.

Tiiketicilerin istek ve gereksinimlerini iyi bir sekilde gozlemleyen ve boylelikle
tiketicilerin géziinde deger kazanabilen markalar pazarda tutunabilmektedir(Keskin & Yildiz,
2010: 239). Bu noktada marka baglilig1 ve marka bagliligini etkileyen etmenlerin belirlenmesi
son derece onemli bir husus olmaktadir. Ciinkii marka bagliligina etki eden faktorlerin bilinmesi
firmalarin rekabet avantaji saglamalar1 yolunda etkili bir yontem olacaktir.

Bu caligsma, firmalar i¢in son derece dnemli olan marka bagliligina etki eden faktorlerin
belirlenmesi ve belirlenen bu faktorlerin marka bagliligina etki diizeylerinin ortaya ¢ikarilmasi
amaciyla gerceklestirilmistir. Calismanin sonuglari, beyaz esya sektoriindeki firmalara rekabet
avantaj1 saglanmasi1 bakimindan 1s1k tutacak niteliktedir.

2. Marka Baghhg

Satin alma karar agamasinda tiiketiciyi etki altina alabilecek en 6nemli faktdrlerden biri
markadir(Kurtuldu, 2008: 71). Marka, iiretici veya saticinin, tiriin kimligini olusturan ve

rakiplerinden ayrilmasini saglayan bir isim, sekil, simge ya da bunlarin birlesimidir(Kotler,
2006: 3).

Marka baglilig1 ise miisterinin ya markaya olan satin alma egilimi veya istegi ya da o
markaya karsi gergek satin alma davranigini gosteren bir durumdur(Matzler, Grabner-Krauter,
& Bidmon, 2008: 156). Marka bagliligi, tiiketicilerin markaya olan tutkunluk ve baglilik
derecesini ifade etmektedir. Marka baghliginin firmalar agisindan ¢ok ©Onemli neticeleri
bulunmaktadir. Marka bagliliginin yiiksek oldugu miisteriler, rakip markalarin {iriinlerini satin
almaktan uzak dururlar(Tirker & Tiirker, 2013: 51-52). Marka baglilig: ile satislar dogru
orantilidir(Aaker, 1991). Marka baglilig1 kavramy, iizerinde durulan 6nemli bir kavram olmanin
yaninda, bu kavramla ilgili literatiir calismalar1 devam etmektedir(Devrani, 2009: 408).

3. Uygulama

Calismanin bu boliimiinde, beyaz esya sektoriinde marka bagliligmma etki eden
faktorlerin hangileri oldugu ve faktorlerin etki derecelerinin belirlenmesiyle birlikte bu
faktorlerin tiiketicilerin demografik ozelliklerine goére farklilagsip farklilasmadiginin
belirlenmesi i¢in Bingdl Il merkezinde 395 kisiye anket uygulanmustir.

Kullanilan 6l¢egin tutarlilig1 i¢in hesaplanan Cronbach Alfa katsayisiyla ilgili bilgilere
asagidaki tabloda yer verilmistir.

Tablo 1. Giivenirlik Analizi

Cronbach's Alpha N of Items

Genel ,933 30
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Aragtirmada kullanilan 6l¢egin giivenirligi, Cronbach’s Alpha giivenirlik katsayisi (a)
ile 6l¢iilmiistiir. Arastirma sonucunda elde edilen veriler % 95 giiven araliginda, % 5 anlamlilik
diizeyinde degerlendirilmistir. Genelde 0,7’den biiyiik olmasi1 arzulanan Cronbach’s Alpha
degerinin  Sosyal Bilimlerde 0,5’ten biiyilk oldugunda yeterli oldugu kabul
edilmektedir(Saruhan & Ozdemirci, 2011: 171). Yukarida verilen Cronbach Alfa degerleri
incelendiginde Marka Bagimliligina Etki Eden Faktorlerin Belirlenmesine yonelik hazirlanan
Olcegin giivenilir bir 6l¢ek oldugu goriilmektedir.

Aragtirmaya katilanlarin demografik 6zellikleri incelendiginde, erkeklerin % 63,5 ile
kadinlara oranla ¢ok daha yogun oldugu goriilmektedir. Medeni durum incelendiginde, evli
olanlarin % 80,8 gibi yiiksek bir oranla bekarlara nazaran daha ¢ok olduklar1 anlagilmaktadir.
Katilimcilarin yas grubu dagiliminda en yiiksek oranin % 28,6 ile 25-32, % 23,8 ile 55 yas ve
tizeri ve % 23,3 ile 33—40 arasindaki yas gruplarinin oldugu goriilmektedir. Egitim diizeyinde
ise en yiiksek oranlar % 31,6 ile ilkogretim, % 30,1 ile Gniversite ve % 26,3 ile lise oldugu
goriilmektedir. Katilimeilarin meslek gruplari i¢in % 24,8 ile ev hanimlari, % 17,5 ile memur,
% 14,2 ile serbest meslek gruplarinin en yiiksek oranlar olarak tespit edilmistir. Son olarak aylik
net gelir dagiliminda katilimcilarin % 37,7 ile 0-1500 TL, % 20,5 ile 2501-3500 TL ve % 19,2
ile 1501-2500 TL arasinda oldugu goriilmektedir.

Asagidaki tabloda veri kiimesine iligkin analiz sonuglar verilmistir.

Tablo 2. Veri Kiimesine iliskin Analiz Sonuglar

KMO ve Bartlett Testi Deger

Kaiser-Meyer-Olkin Measure Orneklem Uyum Testi ,805

Bartlett Testi Yaklasik Ki-Kare 1,274E4
sd. 435
Anlamlilik ,000

Yapilan Faktor Analizinde 6rneklemin yeterliligini ispatlamak i¢in KMO degeri 0,805
olarak Ol¢iilmiistiir. Bulunan bu degerin 0,60’tan biiylik olmasi, veri setine faktor analizi
tekniginin uygulanmasinin miimkiin oldugunu gostermektedir(Biiyiikoztiirk, 2014: 126). Bu
asamadan sonra verilerin rotasyonuyla ilgili bilgileri igeren tablo asagida verilmistir.

Tablo 3. Verilerin Rotasyonu

Faktor Analizinden Sonra Varimax Rotasyonundan Sonra

ik . % Birikimli | ) % Birikimli

) Ozdegerler Ozdegerler Varyans Varyans | Ozdegerler Varyans Varyans
Faktorler % %

1 11,114 11,114 37,048 37,048 11,114 | 37,048 37,048

2 4,543 4,543 15,145 52,193 4543 | 15,145 52,193

3 2,662 2,662 8,873 61,066 2,662 8,873 61,066

4 1,619 1,619 5,398 66,464 1,619 5,398 66,464

5 1,185 1,185 3,951 70,415 1,185 3,951 70,415

Yukaridaki tabloya gore bulunan bes faktor ile veri kiimesinin igerisindeki toplam
degisimin % 70,4151 agiklanmigtir. Verilere rotasyon uygulanmasindan sonra da bu bes faktor
arasindaki degiskenligin homojen dagilmasi saglanmistir.

Innovation and Global Issues in Social Sciences Il | Congress Publications 105



i |
&%fk/ October 19-21, 2017 Antalya Extended Abstracts Book

Yapilan analizden sonra faktorlerin isimlendirilmesiyle birlikte beyaz esya sektoriindeki
firmalara rekabet avantaji1 saglayacagi diisiiniilen faktorler sunlardir;

1. Tanmirhk
2. Giiven
3. Performans
4. Samimiyet
5. Imaj

4. Sonug¢

Gliniimiiz kosullar1 geg¢misle kiyaslandiginda marka kavrami 6nem kazanmis ve
markaya bagli bircok kavram da 6nem kazanmaya baslamistir. Bu kavramlara 6rnek olarak
markaya olan giiven, marka bagliligi, marka imaji, samimiyet gibi unsurlar verilebilir.
Firmalarin rekabet avantaji kazanabilmeleri ve tiiketicileriyle uzun doénemli iligkiler
olusturabilmeleri i¢in markalarina bagl miisteriler kazanmalar1 birinci hedeflerdendir.

Uygulanan anket ile beyaz esya sektoriindeki tiiketicilerin marka bagimliliklarini
etkileyen faktorler ortaya koyulmak amacglanmistir. Yapilan faktor analizi sonucunda taninirlik,
giiven, performans, samimiyet, imaj faktorlerinin beyaz esya sektoriinde marka bagliliginin
olusmasina etki eden faktorler oldugu belirlenmistir.

Anahtar Kelimeler: Marka, marka bagliligi, beyaz esya, faktor analizi
JEL Kodlari: M10, M30, M31
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The New Media Technologies and Social Networks

Abdulkadir DAGLI%, Ali DURMUS?

Abstract

Today, communication has become the most important scientific discipline of the age,
especially due to the increasing effectiveness of the mass media and more or less influencing
every part of the society. Communication wich has interdisciplinary character, sociology,
psychology, linguistics, anthropology, philosophy, art, science and politics is in constant
interaction with other branches of art. Dazzling advances in communication technologies Many
new concepts such as the virtual world, new media, the internet, social media, social networks
have found their place in the media dictionary. These emerging new concepts have brought
about social, cultural and economical changes that have affected every part of the society. This
change in new media technologies has also shaped social behavior patterns. In the course of
time the digital culture of the social cul- ture brought about the emergence of new cultural
formations, as well as the old visual and auditory entities that brought their digital axis together.
Social media, the common point of all segments in recent years, has become the focus of
attention for all segments due to their ability to respond to all kinds of students by removing
physical spaces without the concept of time. In this study, development in communication
technologies, development of new generation communication technologies, social media
concept are discussed.

Keywords: Media Technologies, Social Networks, Communication
Yeni Medya Teknolojileri ve Sosyal Aglar

1. Giris

Bilgi ve iletisim teknolojilerindeki bas dondiiriicii degisim ayn1 zamanda yeni medya
teknolojisinde de onemli degisimlere yol agmistir. Yeni medya ve sosyal aglarin giinliik
hayatimizin vazgecilmez bir pargasi haline geldigi bugiinlerde yeni medya etkisini, toplumun
her kesimini ilgilendiren siyaset, ekonomi, magazin, egitim gibi birgok alanda gérmekteyiz.
Gilinliimiiz ¢aginda bilginin vazgegilmez bir deger oldugu ve her bir iletisim uygulamasinda
bilginin paylasildig1 bir gercektir. Toplumun her kesiminin bilgi ve iletisim teknolojileri
araciligryla medya ve sosyal aglar1 kullantyor olmasi insanlarin birbirlerinden etkilenmesine bu
da toplumsal etik ve degerleri anlaminda yeni kavramlarin ortaya ¢ikmasina sebep olmustur.

1 Ogr. Gor., Erciyes Universitesi, dagliabdulkadir@hotmail.com (Yazisma yapilacak yazar)
2 Yrd. Dog. Dr., Erciyes Universitesi, alidurmus@erciyes.edu.tr
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Biitiin bu veriler 1s1g81nda yeni medya teknolojilerinin ve sosyal aglarin giiniimiiz bilgi ¢aginin
lokomotifi oldugu rahatlikla sdyleyebiliriz.

2. Tletisim Teknolojilerinin Tarihsel Gelisimi

Insanlar iletisim araglarini tarih boyunca, haberlesme, sohbet ve eglenme basta olmak
iizere birgok farkli gereksinimler i¢in kullanmuslardir. Insanligin var oldugu giinden beri
stiregelen iletisim, ¢agin gereklerine gore farkli araglarla kendini yenileme firsati bulmustur.
Johanness Gutenberg’in1450 yilinda baski makinasini bulmasiyla ilk iletisim teknolojisi olan
basim teknolojisi ortaya ¢ikmistir (Erdogan, 2005: 287). Basim teknolojisinin gelismesiyle
kitaplar, gazeteler, dergiler ve diger basili materyaller kitle iletisim araglarinin ve iletisim
teknolojisinin ortaya ¢ikmasina ve yaygin olarak kullanilmasina sebep olmustur. Mesaj ve alict
arasindaki insan faktorii telgraf teknolojisi sayesinde ortadan kaldirilmis bu da iletisim
teknolojilerinde elektronik cagin baslangici olarak kabul edilmistir. A. G. Bell 1876 yilinda,
sesi elektriksel bir isarete donistiirerek iletimini gergeklestirmistir (Grant, 2008: 15). TV
teknolojisinin gelistirilmesi disk tarama aletiyle miimkiin olmustur. Iletisim teknolojisindeki bu
biiyilk bulusla goriintii elektrik sinyallerine doniistiiriilmiis ve uzak mesafelere iletimi
saglanmistir (Erdogan, 2005: 303). Internet teknolojisinin ortaya c¢ikmasiyla iletisim
teknolojisinde yeni bir ¢agin basladigini soyleyebiliriz. Internet sayesinde diinyada biitiin
kullanicilar bir aga baglanip bilgi alisverisini cok daha kolay yapar hale gelmistir (Ispir, B., vd.,
2013:9).

2.1. internet

Internet teknolojisi ilk olarak Pentagon’da 1969 yilinda bilgisayarlar1 birbiri ile
haberlestirmek ve veri transferi yaptirmak icin kullanilmistir. Bu sistem sadece askeri amagli,
oldukga dar kapsamli ve sinirliydi ve ismi ARPA (Advanced Research Projects Agency) olarak
biliniyordu. Sosyal aglar, insanlar arasinda ses, goriintii, fotograf, dosya gibi bircok veriyi
kiiresel ¢apta paylasimina olanak taniyan bir yapiya sahiptir (Ispir, B., vd., 2013: 11).

2.2. Coklu Ortam

Metin, ses, grafik, ¢izim, goriintii, video ve animasyon gibi farkli yapilardaki igeriklerin
bilgisayar ag1 araciliyla iletilerekek dijital olarak islenmesine Multimedya ya da ¢oklu ortam
denilmektedir (Ozgaglayan, 1998: 146). Fen bilimleri, tip, egitim, miihendislik gibi bircok
farkli disiplininin destekleyici iletisim yollarindan biri coklu ortam uygulamalaridir (Ispir, B.,
vd., 2013: 12).

2.3. Hipermedya

Hipermedya kavrami, multimedya teknolojisinin bir sonraki boyutu olarak karsimiza
cikmaktadir. Bu kavram goriintii ve bilgisayar teknolojilerinin etkilesimli bir sekilde
kullanilmasiyla ortaya c¢ikmistir. Literatiirde etkilesimli ¢oklu ortam olarak da ifade edilen
Hipermedya metin, goriintii, ses, herketli goriintli, animasyon gibi bir¢cok farkli uygulamayida
kapsamaktadir (Ispir, B., vd., 2013: 13).
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2.4. Bilgisayar Aracili iletisim (CMC)

Bilgisayar aracili iletisim (Computer Mediated Communication-CMC) her zaman es
zamanli olma sarti aranmaksizin ag tabanli iletisim sistemleri kullanilarak mesajlarin
kodlanmasi, kodlarmn ¢dziilmesi ve bilginin iletilmesi olarak ifade edilir (ispir, B., vd., 2013:
14).

2.5. Sanal Gerg¢eklik

Sanal gerceklik kavrami gercek diinyanin bilgisayarlar yardimiyla meydana getirilmis
simiilasyona dayali sanal bir modelidir. Sanal gerceklik uygulamalari oyun ve eglence
sektoriinlin yaninda egitim, tip, askeri gibi bircok farkli alanda da kullanilmaktadir. Sanal
gerceklik uygulamalari i¢in ses ve goriintii tanimlayici cihazlar, konum algilayici eldivenlerle
cesitli destek ekipmanlarida kullanilmaktadir (Ispir, B., vd., 2013: 15).

3. Yeni Iletisim Teknolojisi Kavram

Giliniimiiz teknolojisindeki hizli gelisim ve degisim iletisim teknolojilerinde de ¢esitli
gelismelere yol agmistir. Bunlarin basinda, bilgisayar, uydu, fiber optik teknolojilerindeki
yapisal degisiklikler gelmektedir. Mikroelektronik teknolojisindeki gelismeler biiyiik boyutlu
verilerin ¢ok kiiciik yapili cihazlar iginde saklanmasina olanak saglamistir. Bilgisayarlarin
kapasitelerinin artmasiyla birlikte coklu ortam 6zelliklerinin de kullanilmasi kisiler tarafindan
kabul gbrmiis ve toplumun biiyiik kesimi tarafindan tercih edilmistir. Bilgi ¢agina gegmemizin
bir diger etmeni de fiber optik teknolojilerinin yayginlagmasidir (Coffee, 1995: 341).

4. Yeni Medya Kavrami

Gelisen teknolojiyle birlikte farkli zaman ve ortamlardaki ¢ok biiyiik ebatl iletileri
herbiri farkli yerlerde bulunan alicilara ulastiran ortamlar, yeni medya kavrami olarak ifade
edilmektedir. Giliniimiizde de hala kullanilan, televizyon, radyo, sinema, kitap, dergi, fotograf
gibi yazili materyaller medya kavrami denildiginde ilk akla gelenlerdir. (Rogers, 2003).
Geleneksel medyadan yeni medyay1 ayiran en 6nemli 6zellikler, erisime aracilik eden yazilim
programlari, igerikler ve erisim saglayan cihazlardir (Ispir, B., vd., 2013: 12).

5. Sosyal Aglar

Insanlarin birbirleriyle zaman ve mekindan bagimsiz olarak, kendi igeriklerini
olusturabildikleri, diledikleri kisilerle iletisim kurabildikleri sanal ortamlar sosyal aglar olarak
tanimlanabilir. Kurumlara ait tanitim igeriklerinin alicilara ulastirilmasi, rekabet ortaminda bir
adim One geg¢me arzusu, iletisim teknolojilerindeki gelismelerden haberdar olma istegi,
kurumsal olarak yapilan faaliyetlerin tiiketicilere eszamanli duyurulmasi ve iki yonlii iletisim
kurma isteklerinden dolay1 sosyal aglar kurumsal kullanicilar i¢in olduk¢a cazip hale gelmistir
(Alikilig, 2011: 36).
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6. Sonuc

Yeni nesil iletisim teknolojilerinin etkisiyle tanimlanan bilgi ¢ag1, 6zellikle 21. yiizyilda
basdondiiriicii bir sekilde gelisti. Etkilesimli dijital teknlojiler olarak hayatimiza giren
bilgisayarlar, uydu ve fiber optik teknolojileriyle dijital dil bilgi ¢caginin yasanmasindan 6nemli
aktorlerdir. Basili teknolojilerinin icadi ile ortaya ¢ikan kitlesel iletisimden sonra yeni bir
iletisim teknolojisi olan telgrafin bulunmasiyla daha uzak mesafelere bilgi aktariminin
gergeklestirilmis olmasi “iletisimde ilk teknoloji” olarak ifade edilmistir. Sosyal aglar ve yeni
medya teknolojilerindeki degisim, farkli cografya ve kiiltiirleri, farkli diisiince ve anlayis
bi¢imlerini ortak kullanilan sosyal medya platformlarinda toplayip yeni bir toplumsal davranis
bi¢iminin olugsmasini saglamistir. Yeni nesil iletisim teknolojilerindeki gelisimle birlikte yeni
medya kavrami da etkilesimli kitlesel iletisim araglari olarak ortaya ¢ikmustir.

Anahtar Kelimeler: Medya Teknolojileri, Sosyal Aglar, Iletisim
JEL Codes: M10, M30, EO
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Danger Bells in The Relations Between US and PRC: Taiwan Problem from A
Historical Perspective

Fulya KOKSOY!

Abstract

In this study, Taiwan issue that the fundamental issues that are collimator for their
political relations that have developed around regional and global objectives of United States
and China, is discussed. At the same time, the main purpose of establishing this study is to
analyze how this problem affects to bileteral relations that cause a trouble from past to
nowadays on the axis of US- China relations. From the Cold War to the present day, the issue
of Taiwan is crucial for the continuation and maintenance of US foreign policy in the Asia-
Pacific region. On the other hand, in the framework of China's "one country, two systems"
policy, the unification of China and Taiwan constitutes one of the main elements of the Chinese
national identity. In this point, the US's attitude towards the Taiwan problem is based on
Taiwan's independence, its union with China, and its lack of possibility of war. The US, which
has developed a strategy against China in the direction of a combination of integration and
equilibrium policy, seeks to balance China by supporting the status quo in the Taiwan Strait
and strengthening regional alliances while the US aims to integrate China into political and
economic mechanisms. In this context, it is problematized whether the US’s strategy against
China in the Taiwan issue continues on the period of new president Donald Trump or not.

ABD ve CHC iliskilerinde Tehlike Canlari: Tarihsel Bir Perspektiften
Tayvan Sorunu

Ozet

Bu calismada, Amerika Birlesik Devletleri (ABD) ve Cin Halk Cumhuriyeti’nin (CHC)
bolgesel ve kiiresel hedefleri ekseninde gelistirdikleri siyasi iliskilerine yon veren temel
sorunlardan “Tayvan Sorunu” ele alinmaktadir. Bununla beraber bu ¢alismanin
olusturulmasindaki temel amag¢, CHC-ABD iligkileri ekseninde ge¢misten giinlimiize sorun arz
eden bu konunun iliskileri ne yonde etkilediginin analiz edimesidir. Soguk Savas yillarindan
giinlimiize kadar gegen slirede ABD dis politikasinin Asya-Pasifik bolgesinde de yiiriitiilmesi
ve siirdiiriilmesi a¢isindan Tayvan Sorunu 6nem arz etmektedir. Diger taraftan, Cin’in “bir tilke,
iki sistem” politikas1 cercevesinde Cin ve Tayvan’in birlesmesi Cin ulusal kimliginin ana
unsurlarindan birini teskil etmektedir. Bu noktada ABD’nin Tayvan sorununa karsi tutumu ise
Tayvan’in bagimsiz olmamasi, Cin ile birlesmemesi ve savas olasilifinin olmamasi lizerine
kurulmustur. Entegrasyon ve denge politikasinin bir kombinasyonu ekseninde Cin’e karsi

1 Arastirma Gérevlisi Dr., Batman Universitesi 1IBF, Uluslararas: Iliskiler Boliimii, fulyakoksoy@gmail.com,
fulyakoksoy@batman.edu.tr
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strateji gelistiren ABD bir taraftan Cin’i siyasi ve ekonomik mekanizmalar i¢ine entegre etmeyi
amagclarken, diger taraftan Tayvan Bogazindaki statiikoyu destekleyerek ve bolgesel ittifaklar
giiclendirerek Cin’i dengede tutmaya ¢alismaktadir. Bu baglamda ABD’nin Tayvan Sorunu
ozelinde Cin’e kars1 ortaya koydugu bu stratejinin yeni bagskan Donald Trump déneminde de
devam edip etmedigi sorusu sorunsallastiriimaktadir.
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Industry 4.0: The Impact of Technological Change on Manufacturing
Companies

Ilker KEFE!, Faruk KAYGUSUZ 2, Veyis Naci TANIS3

1. Introduction

For the last 200 years, the technology plays a dominant role in industrial production.
The first industrial revolution that emerged in the 1800s began with the use of steam engines.
At the beginning of the 1900s, a second industrial revolution took place by starting mass
production assembly line and electricity usage. The third industrial revolution, which began in
the early 1970s, has led to significant developments in the field of electronics and information
technology. The use of computers in the production line has led to the use of automation at
higher levels. Sustainable production activities have gained importance with Industry 4.0,
which is the fourth step of industrialization.

In this study; the significance for the manufacturing companies of the Industry 4.0 has
been discussed. The changing nature of technological change in the production process (fixed
automation, programmable automation, flexible automation) and advanced manufacturing
technology have been examined in the context of Industry 4.0.

2. Changing Structure of Production Systems and Industry 4.0 in The
Framework of Technological Change

Technological developments have led companies to think about how to transform
traditional production processes. On the one hand, production processes become increasingly
complex; On the other hand, customers expect flexible solutions to quickly respond to product
changes. Products with different characteristics are requested by customers at a lower volume
per order.

Under the leadership of Germany, Industry 4.0 aims to establish a real-time connection
between the machine and the product, and to develop a highly flexible, personalized and
digitized smart production model. Industry 4.0 is actually called “Internet of Objects” and
provides a production system that requires high flexibility and compatibility, where the objects
are interconnected. In this regard, Industry 4.0 enables a cost effective production system
connected to each other via digital network. Industry 4.0 is an advanced system that allows
enterprises to monitor, control and optimize their production activities. Accordingly, Industry
4.0 is used in many businesses around the world.

! Research Assistant, Cukurova University, ikefe@cu.edu.tr
2 Research Assistant., Cukurova University, fkaygusuz@cu.edu.tr (Corresponding Author)
3 Prof. Dr., Cukurova University, veyisnaci@cu.edu.tr
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Manufacturing companies are in an increasingly global competition in different strategic
dimensions such as product costs, product quality and product innovation. However, the
structure of production is constantly changing. One of the most important reasons for this
change is the emergence of advanced production technologies that enable smaller scale
production at lower cost and resource savings.

The smart factory is one of the key factors of the Industry 4.0 system. In smart factories,
product components and machines are in communication with each other during production
activities. This communication is based on the various sensors and the internet which are placed
on the production area. Today, there are many important technological developments in the
world. Layered production, 3D printer, sensor technology, large data analysis, internet of
objects, robot technology, smart production, cloud computing and nanotechnology production
activities are increasing day by day.

3. Conclusion

Compared to the previous three industrial revolutions, Industry 4.0 aims for smart
production. It can be said that the computers that have managed the machines one by one before
will manage factories in forthcoming period. Industry 4.0, when implemented in manufacturing
enterprises, requires efficient production functions. Industry 4.0, due to its technological
superiority, can positively contribute to manufacturing companies. With the use of high level
technology in manufacturing activities:

= Decrease in errors and scrap

= Shortening delivery time

» Improvement in machine availability
= Shortening of setup-time

= Shortening of production time

It can be observed that operating activities can be carried out with more efficient and
less resource use. For this reason, enterprises need to upgrade technological infrastructure levels
and invest in technological developments. Companies can only gain competitiveness in such a
way that they are not behind their competitors.

Keywords: Industry 4.0, Technological Change, Manufacturing, Manufacturing
Companies

JEL Codes: L6, M10, M41
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Endiistri 4.0: Teknolojik Degisimin Uretim isletmeleri Uzerindeki Etkisi

1. Giris

Son 200 yillik siirecte teknolojinin endiistriyel iiretimde dominant bir rol {istlendigini
gormekteyiz. 1800’11 yillarda ortaya ¢ikan birinci endiistri devrimi, buhar makinelerinin
kullanimi ile baglamistir. 1900°lerin basinda seri iiretim montaj hatt1 ve elektrik kullanimina
baslanarak ikinci endiistri devrimi yasanmistir. 1970’li yillarin basinda baslayan tigiincii
endiistri devrimi ile elektronik ve bilgi teknolojisi alaninda 6nemli gelismeler yaganmustir.
Bilgisayarlarin iiretim hattinda kullanilmasi sayesinde yiiksek seviyede otomasyon kullanimina
ulasilmigtir.  Siirdiriilebilir {iretim faaliyetleri, sanayilesmenin dordiincii adimi olarak
adlandirilan Endiistri 4.0 ile 6nem kazanmuistir.

Bu ¢alismada; Endiistri 4.0 kavraminin liretim igletmeleri i¢in dnemi tartigiimistir.
Teknolojik degisimin liretim siirecindeki kullanim sekillerinin degisen yapis1 (sabit otomasyon,
programlanabilir otomasyon, esnek otomasyon) ve ileri iretim teknolojisi, Endiistri 4.0
cercevesinde irdelenmistir.

2. Uretim Sistemlerinin Degisen Yapis1 ve Teknolojik Gelisim Cergevesinde
Endiistri 4.0

Teknolojik gelismeler isletmeleri geleneksel liretim siireglerini nasil doniistiirecekleri
konusunda diisiinmeye sevk etmistir. Bir taraftan iiretim siiregleri gitgide karmasik hale
gelirken; diger taraftan miisteriler iiriin degisikliklerine hizli sekilde cevap alacak esneklikte
¢oziimler beklemektedir. Miisteriler farkli 6zellik tasiyan iiriinleri siparis basina daha diisiik
hacimde talep etmektedir.

Almanya’nin onciiliigiinii yaptig1 Endiistri 4.0, 6ziinde ¢alisan, makine ve iiriin arasinda
gercek zamanli baglanti kurulmasimi ve yiiksek oranda esnek, kisisellestirilmis ve
dijitallestirilmis akilli tiretim modelini gelistirmeyi amaglar.

Dérdiincii endiistri devrimi esasinda “Nesnelerin Interneti - Internet of Things” olarak
adlandirilan ve nesnelerin birbiri ile baglantili oldugu, yliksek seviyede esneklik ve uyumluluk
gerektiren iiretim sistemleri olarak nitelendirilmektedir. Endiistri 4.0, dijital ag sayesinde
birbirine bagli olan maliyet etkinligi yiiksek bir iiretim sistemini isletmeler i¢in miimkiin
kilmaktadir. Endiistri 4.0; isletmelere liretim faaliyetlerini izleme, denetleme ve optimize
edebilmesine imkan sunan gelismis bir sistem olup; diinya genelinde bircok isletmede
uygulama alani1 bulmaktadir.

Uretim isletmeleri; iiriin maliyetleri, iiriin kalitesi ve {iriin yeniligi gibi farkli stratejik
boyutlarda giderek artan bir kiiresel rekabetin i¢cinde yer almaktadir. Bununla birlikte {iretimin
yapist siirekli degisim gostermektedir. Bu degisimin en 6nemli etkenlerinden birisi, daha diistik
maliyetli ve kaynak tasarrufu saglayan kiigiik oOlcekli iiretim saglayan ileri {iretim
teknolojilerinin ortaya ¢ikmasidir.

Akilli fabrika, Endiistri 4.0 sisteminin anahtar faktorlerinden birisidir. Akilli
fabrikalarda, iiretim faaliyetleri sirasinda iiriin bilesenleri ve makineler birbirleri ile iletisim
halindedir. Bu iletisim yazilim destegi ile sensorler ve internet sayesinde gerceklesmektedir.
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Bir¢cok onemli teknolojik gelismenin yasandigi giiniimiizde katmanli iiretim, 3 boyutlu
yazicilar, sensor teknolojisi, biiyiik veri analizi, nesnelerin interneti, robot teknolojisi, akillt
iiretim, bulut bilgi islem ve nanoteknoloji iiretim faaliyetlerinde giinden giine artan oranda
kullanilmaktadir.

3. Sonug¢

Onceki 1ii¢ sanayi devrimiyle kiyaslandiginda Endiistri 4.0, akilli iiretimi
amaclamaktadir. Daha 6nce tek tek makineleri yoneten bilgisayarlarin, bundan sonra fabrikalar
yonetecegi sOylenebilir. Endiistri 4.0, iiretim isletmelerinde uygulandigi takdirde baz1 etkin
iiretim fonksiyonlarina ihtiya¢ duyulmaktadir. Endiistri 4.0, teknolojik iistiinliiglinden dolay1
isletmelere olumlu katki sunulabilir. Uretim faaliyetlerinde yiiksek seviye teknoloji kullanimi
ile;

= Hata ve hurda sayisinda azalma

» Teslimat siiresinin kisalmasi

» Makine kullanilabilirliginde iyilesme
»  Kurulum siiresinin kisalmasi

= Uretim siiresinin kisalmasi

gibi igletme faaliyetlerinin daha etkin ve daha az kaynak kullanimi ile yiiriitiilebildigi
gozlenebilir. Bu nedenle isletmelerin teknolojik altyapr seviyelerini yiikseltmeleri ve
yatirimlarini teknolojik gelismeleri dikkate alarak yapmalar1 gerekmektedir. Isletmeler ancak
bu sekilde rakiplerinden geri kalmayip, rekabet giicii elde edebilirler.

Anahtar Kelimeler: Endiistri 4.0, Teknolojik Degisim, Uretim Isletmeleri
JEL Kodlar:: L6, M10, M41
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Cost Leadership and Differentiation Strategies in The Context of Competition

Murat BAY!?

Abstract

Businesses should act knowing that they are under the influence of globalization and
competition. In this context, both manufacturing and service businesses need to accurately
determine the strategies they have followed. Determining the right strategies is the first phase
of the work and the second phase is the implementation of the strategies. According to some
results of the application; the strategy of producing the lowest cost product was found in 47.3%.
For the question of whether to increase your low-cost product market share, it was answered
that it would increase the market share by 51.4%. Reduce costs by purchasing bulk raw
materials for whatever reasons you have followed to reduce costs; Found 61%. Use efficient
workforce; 85.2% were found. Using low cost labor; 41.9% were found. Producing the product
in a simple way; 27.1% were found. Decrease the quality of the product; 14.9% were found.
Using modern technology to produce at high capacity; 72.9% were found.

Keywords: Competition, Management, Strategic Management

JEL Codes: M1, M10, M16, M2
Rekabet Ekseninde Maliyet Liderligi ve Farklilastirma Stratejileri

1. Giris

Degisen rekabet ortaminda isletmeler kendilerine uygun stratejiyr belirlemek
istemektedirler. Dolayisiyla sektor tizerinde kendi durumlarini analiz ederek hangi stratejiyi
izlemeleri gerektigi 6nem arz etmektedir. Bu calisma Konya ve Karaman bolgesinde bulunan
cesitli sektorlerdeki imalat ve hizmet isletmelerinin izlemis olduklari rekabet stratejilerini
belirlemeye doniiktiir. Bu stratejilerini 6lgmek amaciyla anket formu kullanilmistir. Anket
formu isletmelerin yonetici konumundaki personeline uygulanmistir. Anketi toplam 74 kisi
cevaplamistir. Toplam 21 ayri isletmeye anket yapilmis bunlarin sadece 2 si Beysehir, bir tanesi
Konya da bir (holding)'e geri kalan 18 isletme Karaman'a aittir.

1 Yrd.Dog. Dr, Karamanoglu Mehmetbey Universitesi, I.1.B.F., muratbay@kmu.edu.tr
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2. Rekabet ve Rekabet Stratejileri

Rekabet serbest piyasa mekanizmasi iginde faaliyet gosteren en az iki iktisadi birimin
fiyat ve fiyat dis1 ¢esitli araclar ile karlarini yiikseltmek ve en biiyilik pazar paymi elde etmek
amaciyla giristikleri stratejik etkilesim siirecini ifade eder. Isletmelerin basarili olmas1, mevcut
ve potansiyel miisterileri i¢in deger meydana getirecek stratejileri belirleyip olusturmalarina ve
nihayetinde bunu basaril1 bir sekilde uygulamalarina baglhidir. isletmelerin hayatta kalmak igin
benzer isle ugrasan orgiitlerde yaptiklari yaris, rekabet olarak ifade edilir. isletmenin amaci ise
rekabetin Gtesine gecip rakiplerine karsi rekabet {Ustiinligli elde etmektir. Rekabet
tistiinliigii(Giiles& Biilbiil,2004:38);

-Bir isletmenin rakipleri ile karsilastirildiginda miisterilerine daha diisiik maliyet yada
farklilik sunmasindan kaynaklanan konumsal iistiinliik.

-Bir isletmenin daha iyi miisteri degeri sunumu sayesinde rakiplerine karsi1 pazar
stlinliigi elde etmesi.

-Diger isletmeler tarafindan taklit edilemeyen yada sadece yiiksek maliyetlerle taklit
edilebilen isletmeye 6zel tistlinliikler bigiminde tanimlanmaktadir.

Rekabet miisterilerin isteklerini yerine getirmeyi ifade ederken diger yandan
tiriin/hizmetler de deger yaratma anlamina gelmektedir. M. Porter, pazarda benzer mal ve
hizmetlerle, ayn1 miisterilere satis yapmak icin rekabet iginde bulunan isletmelerin rekabet
Ustiinliigii saglayarak ortalamanin iizerinde getiri elde etmeleri i¢in iki yol Onermektedir
(Ulgen&Mirze,2004:257-258);

-Isletme mal ve hizmetlerini rakiplerinden daha diisiik bir maliyetle iiretecek ve bunu
piyasada olusan fiyatlarla miisteriye sunacaktir. Bu sekilde rakiplerinden daha fazla kar
saglayabilir.

-Isletme mal ve hizmetlerini, pazardaki diger benzer mal ve hizmetlerden
farklilastiracak ve miisterilerin bu farklilik i¢cin 6demeyi kabul edecegi daha yiiksek bir fiyattan
onlara sunacaktir. Yine bu sekilde daha fazla kari saglayabilir.

Jenerik stratejilerin belirlenmesinde temel sorun, belirli bir sektorde stratejik isletme
birimi diizeyinde (SIB) faaliyette bulunan bir kurulusun bu (SIB) i¢in ne tiir ve nasil daha etkin
stratejiler uygulayabilecegidir. Harvard tiniversitesi 6gretim liyelerinden Michael Porter buna
jenerik stratejiler adin1 vermis ve bu kavram isletme literatiirline yerlesmistir. Diisiik maliyet
ve farklilastirma avantaji, isletmenin izledigi rekabetci avantajlarla karsilastirilir. Isletme yada
(SIB) iki tiir rekabetci amaca sahiptir. Bunlar; genis miisteri hedefi, dar miisteri hedefidir. Bu
iki amagla birlikte maliyette odaklagsma ve farklilagtirmada odaklasma olmak {izere jenerik
stratejiler dort grupta degerlendirilebilir (Eren,2010:257-259).

Michael Porter’a gore; stratejik grup, bir endiistride, stratejik olusumlar dogrultusunda
benzer ya da ayni stratejiyi takip eden bir firmalar toplulugudur. Eger tiim firmalar temel olarak
ayni stratejiyi izlemis olsalardi, bir sektérde yalnizca tek bir stratejik grup olurdu. Tam tersi
olsaydi, her bir sirket farkli bir stratejik grup olabilirdi. Ancak, genelde sektordeki firmalar
arasinda baslica stratejik farkliliklart kapsayan az sayida stratejik grup vardir. Sektorel
dagilimlarin iliski diizeyleri; pazar potansiyelleri teknolojik altyapilari, yapisal durumlari gurup
stratejilerinde etkili olur (Kaya,2014:66).
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3. Sonug¢

Kiiresellesme ile birlikte degisen rekabet ortami isletmeler agisindan teknoloji, sektor
cevresi, yenilik acisindan degerlendirilmektedir. Bilgiyi Ustlin tutan isletmelerin rekabet
stlinliigli yakaladig1 bilinmektedir. Yapilan anketin 6lgegi (Kisacik,2005)'e aittir. Uygulama
neticesinde bulunan bazi sonuglara gore; en diisilk maliyetli {iriinii liretmek stratejisi %47.3
oraninda bulunmustur. Diisiik maliyetli {irlin pazar payinizi artirir mi sorusuna ise %351.4 pazar
payini artirir cevabi verilmistir. Maliyeti diisirmek i¢in izlediginiz yontemler nelerdir sorusuna
toplu hammadde satin alma ile maliyetleri diisiirmek; %61 bulunmustur. Verimli is giicii
kullanmak; %85.2 bulunmustur. Diisiik maliyetli isgiicii kullanmak; %41.9 bulunmustur. Uriinii
basit bir sekilde iiretmek; %27.1 bulunmustur. Uriiniin kalitesini diisiirmek; %14.9
bulunmustur. Yiiksek kapasitede liretim yapacak modern teknolojileri kullanmak; %72.9
bulunmustur. Verimli isgiicli kullanmak %85.2 ile en yiiksek degere sahiptir. En diisiik deger
ise {iriinii basit bir sekilde iiretmek %27.1 bulunmustur. isletmelerin iiriinii basit bir bigimde
iiretmek adina fabrika diizenlemesi veya oOrgiitsel degisim noktalarina agirlik vermedikleri
goriilmektedir.

Uriiniiniiziin sektdrdeki diger rakip iiriinlerinden farkliliklarmi belirlemek amaciyla
tasarimda farklilik; %75.7 bulunmustur. Satis ve pazarlamada farklilik; % 66.2 bulunmustur.
Serviste farklilik; %64.8 bulunmustur. Uriinde farklilik; %70.3 bulunmustur. Teslimat hizinda
farklilik;% 79.7 bulunmustur. Kredi, vade ve benzeri kolayliklarda farklilik;%48.7
bulunmustur. Dagitim kanallarinda farklilik;% 50 bulunmustur. Markalasarak farklilik
yaratma; %77 bulunmustur. Teslimat hizinda farklilik %79.7 ile en yiiksek degere sahiptir. En
diisiik deger ise kredi, vade ve benzeri kolayliklarda farklilik %48.7 bulunmustur. Buradan
cikan sonuca gore igletmelerin lojistik {is veya merkezlerini kullanmalar1 farklilagma adina
Onem arz etmektedir.

Isletmeler iiriin farklilastirmanin sonucu olarak, miisterilerin iiriiniin fiyatin1 goz ardi
etmesini sagliyor; %50. Miisteri sadakatini artiriyor; %73. Miisterilerin ikame {iriinlerin tercih
etmemesini sagliyor; %51.3. Tiim miisteriler hitap edememek ise; %33.8 bulunmustur. Uriin
farklilastirma stratejisi en ¢ok miisteri sadakatini artirtyor %73 bulunmustur. Miisteri
sadakatinin artmasi isletmenin marka degerini artirdig gibi finans acisindan rahatlatmaktadir.

Anahtar Kelimeler: Rekabet, Yonetim, Stratejik Yonetim

References
Eren, E. (2010). Stratejik Yonetim Ve Isletme Politikas:, Beta Yaymevi, Istanbul.
Giiles, H. K., Biilbiil, H. (2004). Yenilik¢ilik, Nobel Yaym Dagitim, Ankara.

Kaya, H. (2014). Stratejik Yonetimde Rekabet Stratejileri Adiyaman'da Bulunan
Kobi'lere Bir Uygulama, Yaymlanmamis Yiiksek Lisans Tezi, Ankara; Tiirk Hava Kurumu
Universitesi Sosyal Bilimler Enstitiisii.

Kisacik, S. (2005). Kiiciik Ve Orta Olgekli Isletmelerin izledikleri Rekabet Stratejileri:
Adana’daki Kobiler Uzerinde Bir Calisma, Yaymlanmamis Yiiksek Lisans Tezi, Adana;
Cukurova Universitesi Sosyal Bilimler Enstitiisii.

Ulgen, H., Mirze, K. (2004). Isletmelerde Stratejik Yonetim, Literatiir Yayinlari,
Istanbul.

Innovation and Global Issues in Social Sciences Il | Congress Publications 122



1 ;
Q&u@/ October 19-21, 2017 Antalya Extended Abstracts Book

Facts of Military Coups in Turkey's Political History

Ramazan iZOL!

This study claims to seek answers to the question of the democratization and civilization
of the Turkish political system, focusing on civil-military relations, which have a critical role
for Turkey. Considering to military coups that have been turned into the routine in the history,
interventions of the Turkish Armed Forces to the civil life makes it inevitable to analyze of
these relations, which are the basis of Turkey's democratization process.

The influence of the military on the civilian political power was determined and shaped
both by the social, political, cultural and economic characteristics of the Turkish society as well
as by the structural characteristics of the Turkish Army.

The civilianization and democratization of the Turkish political system have been a
problem that has been essential for Turkey since the establishment of the Republic. Throughout
the history of the Republic, the Kurdish problem threatening the indivisible unity of the state
and the politicization of the Islamic movements threatening the secularism principle were used
by military administrations to legitimize the coups. Balancing and restrainting of civil power
by military power is probably due to an attempt to establish the legitimacy of administrations
which could not base on people but on external forces, rather than the threats mentioned above.
This argument is supported by the idea that every military coup that took place in the history of
Turkey try to legitimize itself by foreign powers’ support.

Keywords: Democratization Process, Turkish Political Life, Army-Civil Relationship,
Military Regime

Turkiye Siyasi Tarihinde Tekrar Eden Askeri Darbelerin Gerekgeleri

Bu ¢alisma, Tiirkiye i¢in kritik 6éneme sahip olan sivil ordu iligkilerine yogunlasarak
asilinda Tiirk siyasi sisteminin demokratiklesmesi ve sivillesmesi sorusuna cevap arayacaktir.
Rutine doniismiis olan ve tarihte tekrar eden askeri darbeler géz 6niinde bulunduruldugunda,
Tiirk Silahli Kuvvetleri’nin adeta olaganlasmis olan sivil hayata miidahaleleri Tiirkiye nin
demokratiklesme siirecinin  temelini  olusturan bu iliskilerinin analiz  edilmesini
gerektirmektedir.

Askeri aygitin sivil politik gii¢ lizerindeki etkisi hem Tiirk toplumunun sosyal, siyasi ve
kiiltiirel ozellikleri tarafindan, hem de Tirk Ordu’sunun yapisal karakterleri tarafindan
belirlenmis ve sekillenmistir denilebilir.

1Yrd. Dog. Dr., Akdeniz Universitesi, Uluslararas: iliskiler
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Tiirk siyasi sisteminin sivillesmesi ve demokratiklesmesi siiregleri, Tiirkiye
Cumhuriyeti’nin kurulusundan itibaren Tiirkiye’yi mesgul eden sorunlardandir. Cumhuriyet
tarihi boyunca, devletin bdliinmez biitiinliigiine tehdit olarak goriilen Kiirt sorunu ve laiklik
ilkesini tehdit eden Islami hareketlerin siyasallasmasi meselesi, askeri ydnetimler tarafindan
hep darbelerin mesru kilinmasinda kullanilmistir. Sovyetler Birligi’nin dagilmasini sembolize
eden Berlin Duvarinin yikilmasina kadar olan dénem i¢in ise komiinizm tehdidi temel bir tehdit
olarak darbe gerekgelerinden biri olarak kullanilmistir. Askeri giiciin sivil giicli dengeleme ve
firsat buldukga dizginleme aligkanligi, belki de ileri siiriilen tehditlerden 6te, halka dayanmayan
yonetimlerinin mesruiyetlerini dis gliglere dayandirma girisiminden kaynaklanmaktadir.
Tirkiye tarihinde meydana gelen her askeri darbenin dis giiglere dayanma girisimleri ileri
stiriilen goriisti destekler niteliktedir.

Tiirk siyasal yasaminda muhtelif donemlerde ve belli zaman araliklarinda tekrar eden
demokratik hayatin kesintiye ugramasi ve sivil demokratik rejimin askiya alinmasina yol agan
askeri darbelerin nedenlerinin anlasilmasi1 ve gerekgelerinin temellendirilmesi, bugiiniin
anlagilmasina ve gelecege iliskin Ongoriilerde bulunmamiza katki sunmasi bakimindan
onemlidir. Tirk Siyasal yasaminda belli araliklarla tekrar eden askeri miidahalelerin hangi
gerekeelerle aciklanabilecegi konusu 6nemlidir. 1945°de ¢ok partili hayata gecildikten sonra
siyasal hayatin her kademesinde etkili olan askeri biirokrasinin, emir komuta zincirine uymadan
ve halkin oylartyla iktidarda olan Demokrat Parti’yi alagagi ederek yaptigi 27 Mayis 1960
askeri darbesi, ordunun anayasal sistem i¢inde kalicilasmasina yol agmisti. Daha sonra, 1961
Anayasasi tarafindan garanti edilen, ancak iktidardaki Adalet Partisi tarafindan her firsatta asir
Ozgiirliik¢ii olarak nitelenen demokratik haklarin ve sendikal haklarin kisitlandig1 ve sol siyasi
faaliyetlerin yasaklandig1 12 Mart 1971 Askeri Muhtirasi gerceklestirildi. Yaklasik 10 yil sonra
gerceklestirilen ve etkisi giiniimiize kadar siiren ve bugiin hala yiiriikliikte olan Anayasa’nin
kaleme alindig1, emir komuta zincirine uyularak yapilan 12 Eyliil 1980 askeri darbesiyle, siyasi
parti farki gozetilmeksizin biitiin siyasi partiler ve faaliyetler yasaklanarak demokratik siyasi
diizen bir defa daha askiya alinmisti.

Iki binli yillarm sonuna gelindiginde, askeri aygit tiim hiziyla sivil rejime miidahalede
bulunmaya ve siyasi bir pozisyon almaya devam etmekteydi. Post modern askeri darbe olarak
nitelenen 28 Subat 1997°de gerceklestirilen miidahaleyle sivil siyasi giice ayar verilmeye
calisilmis ve mevcut siyasi iktidar askeri darbe tehdidiyle diistiriilmiistii. 2 Kasim 2002°de
Adalet ve Kalkinma Partisi, kurulur kurulmaz iilkenin ig¢indeki siyasi ve ekonomik krizlerden
kaynakl1 ve sivil siyasilere gliven bunaliminin yasandigi bir ortamda tek basina iktidar olmay1
basardi. TBMM’de tek basina Anayasa’yr degistirme cogunlugunu elde etmesine ragmen
yapisal reformlarin hayata gecirilmesi ¢ok kolay olmadi. Tiirk Siyasal Hayatinda énemli bir
kirilma olarak degerlendirilebilecek durumla ise 27 Nisan 2007’de Cumhurbaskanlig
seciminin yapildigr ve CHP’nin birinci tur oylamay1 Anayasa Mahkemesine gotlirdiigli gece
yarist Genelkurmay Baskanligi’nin internet sayfasinda yayinlanan ve literatiiriimiize e-muhtira
gecen olay yasandi. Internet sitesinde yaymlanan basin aciklamasiyla, “Tiirk Silahi
Kuvvetlerinin (TSK) laikligin savunucusu oldugu” hatirlatilarak; bu konumunun kararlilikla
siirdiiriilecegi ve gerektiginde bu gorevin eksiksiz yerine getirilecegi sert bir sekilde dile
getirilmekteydi. Bu bildiriyi daha Onceki askeri vesayet bildirilerinden ayiran tek o6zellik
kullanilan mecranin farklihigidir. 2007 yilinda Cumhurbagkanligi se¢imlerinin hemen
oncesinde verilen ve post-modern muhtira olarak adlandirilan 27 Nisan bildirisi Tiirk siyasi
tarihi bakimindan bir kirilmay ifade etmektedir. Vesayetci anlayisin topluma ve demokrasiye
nasil miidahale ettigini gostermesi bakimindan dnemliydi.
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Cok yakin tarihte sahit oldugumuz 15 Temmuz 2016’de gerceklestirilen, askeri aygitin
belli bir kesimi tarafindan organize edildigi anlasilan, yliksek oranda halk destegine sahip sivil
siyasi iktidarin alasagi edilmesini hedefleyen ve silahsiz sivil halka karsi sert miidahalede
bulunan ve ¢ok sayida sivilin katledildigi darbe girisimi cereyan etti. Ama Tiirk siyasal
hayatinda bir ilk yasanarak, darbeye karsi halk muazzam direnis gosterip ve silahli kalkismay1
basarisizliga ugratip, iktidara getirdigi sivil siyasi otoritenin arkasinda gii¢lii bir sekilde yer
alarak bir bakima kendi iradesine sahip ¢ikmis oldu.

Yapilan askeri miidahalelerden hareketle, askeri darbelerin siyasi, sosyal ve ekonomik
gerekeeleri agiklanmaya calisilacaktir. Darbelere yol acan nedenler Tiirk toplumunun
Ozeliklerinden mi kaynaklanmakta yoksa ordunun yapisal 6zeliklerinden mi?

Anahtar Kelimeler: Demokratiklesme Siireci, Tiirk Siyasal Hayati, Ordu-Sivil Iliskisi,
Askeri Rejim
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Disadvantaged Group in Industrial 4.0: Blue-Collar Workers

Esra TAS!

1. Introduction

The welfare of the countries throughout history has been directly proportional to the
level of industrial revolution in that country. The industrial revolutions since the 17th century
have not only been a sign of the prosperity of the countries, but also have structures that affect
the lives of people living in that country in a social sense. After the first and second industrial
revolutions, which mostly have arm-based systems, the third industrial revolution and digital
and programmable machines have begun to take over the human power. In the fourth industrial
revolution, which is described as destructive innovation, new and developing professions will
bring out new professions that will almost completely disqualify the armpits and force them to
use their brains rather than robots and work force as a result of machine mechanics.

2. Historical Development of Industrial Transition
2.1. First Industrial Revolution

The Industrial Revolution first emerged in England in the 18th century and soon
appeared in Western European countries and the United States. Having discovered the steam
power by combining coal and water, mankind has started to use this situation most effectively
and has made it possible to use less of the mechanical system and the human power in the
countertops. The most important developments in the use of steam, as a source of energy,
Scottish inventor and mechanical engineer, recorded James Watt in 1765. The first factories
were successfully operated with water power, but the progress achieved with the use of the
steamer means that a plant can now be located anywhere, not only near water, but also
everywhere (Gergek, F. 2006). the first industrial revolution began to show the end effect of the
mechanization of the weaving looms in England. The use of coal mine and steam instead of
wood fuel in this way; increasing the power of movement, mechanization and the transfer of
production to the factory brought the innovation of nature. Thus, large factories, small-scale
production houses and family businesses have been replaced. With the establishment of the
Industrial Revolution I and the increase in the use of machines in production, technology has
been progressing every passing day since 1840 Il. phase constituted the foundations of the
industrial revolution.

! Esra TAS, Hac1 Kemal Kaman ilkokulu, KAYSERI/Develi, esratas@windowslive.com
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2.2. Second Industrial Revolution

In the second process called Industry 2.0, electric energy started to be used. At this stage,
after the 1970s, changes in energy and basic raw material resources emerged, including iron
and coal, steel, petrochemicals and electricity. Thus, industrialization began to live in the
second period. (Ozbiilbiil, M. 2016)

2.3. Third Industrial Revolution

The veterans of the years after the second industrial revolution are mechanical and
electronic technologies; they have left their place to digital and programmable machines as of
the 1970s, moving from improvements in computer technology. The third period of machine-
building; social and economic advantages as well as the negative effects on the blue collar
working with the arm was determined. While productivity increased in Industry 3.0, it was seen
that the number of blue-collar workers started to decrease. In this period more work has been
done on computer screens, labor costs have decreased in total production cost and this has
reduced the need for human power. (SANDVIK, 2016)

2.4. Fourth Industrial Revolution

The new process, called Industry 4.0, is a structure that will completely change
production and consumption relationships. On the one hand, production systems that adapt to
the changing needs of the consumer on the fly, on the other hand, depict the characteristic
structure of the new period which is being entered into automation systems which are in
constant communication and coordination with each other. The "Smart Factories" of Industry
4.0 include intelligent machines and systems that sense their business needs with sensors and
communicate with other remote production tools via the internet and capture the production
knowledge they need in the cloud systems. (Algin, S. 2017)

3. Workers Classes
3.1. Blue Catchers

Wage-salary workers are defined as working people by joining their production
processes with bodily power. Workers who work with body power and pay salary - for a long
time pay, form a blue collar. It is a work based on manual labor. They are responsible for goods
and production. Working in business, on the ground, on the field and production line; are the
ones who use more physical strength than mind power. Apart from salary, they are charged per
piece, hourly or daily basis. (Orkiin, U. 2011)

3.2. White Catchers

Brainwashers and table-headers are often described as white collar. Officers, executives,
form the white collar. It is the employees of administrative and research and development
departments in the enterprises. It is a workmanship that does not rely on manual labor. (Bayhan,
A. 2016)

Innovation and Global Issues in Social Sciences Il | Congress Publications 128



| )
&:@/ October 19-21, 2017 Antalya Extended Abstracts Book

3.3 Gold Catchers

Nowadays, blue collar is white collar while white collar is now "golden collar". The
golden collar is people who think wrong. People who go beyond known patterns and develop
their own approaches are called "Golden Collar". (Keskin, S. 2015)

4. Investigation on Blue Injuries in Industry

The fourth industrial revolution brings with it new opportunities and new threats that
need to be solved. With the introduction of a new understanding of the transition to Industry
4.0, there is a growing awareness that a serious and radical change will take place in the business
field. Because the full automation and intelligent factories do most of the work without human
touch, the question of not being able to employ employees based on arm power is being strongly
debated. (Suman, N. 2017) In Turkey, 75 percent of the active workforce is blue-collar workers.
(Sarrafoglu, F. 2011) In a factory where the smart factories that come with Industry 4.0 manage
the production processes of machines and robots, the need for human resources will be reduced,
the human resource based on the bodily power called the arm power will be replaced by the
mental power and the human resource capable of co- robots with the ability to take. (EBSO,
2015: 15)

5. Conclusion

Industry 4.0 is the inevitable continuation of a natural development curve. Industry in
the world 4.0; the fourth industrial revolution, the smart factories, the fourth phase in the
industry, are sometimes confused. It must be understood that the fourth industrial revolution is
not merely an industry, but an all-encompassing digitalization. Turkey must be prepared for
this change with both the industrial and labor force, as well as with social-community
organizations and official institutions. Digital change is both a luck and a threat at the same
time. The advantages of the Industrial 4.0 revolution are inevitable with the advantages and
disadvantages. Whether you have problems in terms of employment or bring growth in terms
of development, these competencies have to be earned.

Sanayi 4.0’da Dezavantajh Grup: Mavi Yakahlar

1.Giris

Tarih boyunca {ilkelerin refah durumlari, o lilkede sanayi devriminin kaginci diizeyinde
olundugu ile dogru orantili olmustur. 17. Yiizyildan itibaren siiregelen sanayi devrimleri
iilkelerin refah diizeylerinin gdstergesi olmasinin yani sira, o ililkede yasayan insanlarin
yasantilarin1 sosyal anlamda da etkileyen yapilara sahiptirler. Cogunlukla kol giiciine dayali
sistemlere sahip olan birinci ve ikinci sanayi devriminin ardindan, tiglincii sanayi devrimi ile
dijital ve programlanabilir makineler insan giiclinlin yerini almaya baglamistir. Yikici
inovasyon olarak nitelendirilen dordiincii sanayi devriminde ise yeni ve gelismekte olan meslek
dallar1 kol giiclinii neredeyse tamamen yok edip yerini makinelesmenin bir sonucu olarak
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robotlara ve is giiclinden ¢ok beyin giicliinii kullanmaya itecek yeni meslekleri ortaya
cikaracaktir.

2. Sanayi Devrimlerinin Tarihsel Gelisimi
2.1. Birinci Sanayi Devrimi

Sanayi Devrimi ilk olarak 18. yy.da ingiltere’de ortaya ¢ikmis ve kisa siire icinde Bat1
Avrupa iilkeleri ve ABD’de kendini gostermistir. Komiir ile su birlesmesiyle buhar giiclinii
kesfeden insanoglu bu durumu en verimli sekilde kullanmaya baglayarak mekanik sistem ve
tezgahlardaki insan giicliniin daha az kullanilmasin1 sagladi. Buharin, enerji kaynagi olarak
kullaniminda en énemli gelismeleri, Isko¢ mucit ve mekanik miihendisi, 1765’ te James Watt
kaydetti. Ilk fabrikalar, su enerjisi ile basarili bir sekilde calistirilmisti, ancak, buhar
makinesinin kullanimi ile saglanan ilerleme, artik bir fabrikanin, yalniz suya yakin yerlerde
degil, her yerde konumlanabilecegi anlamina gelmekteydi.( Gergek, F. 2006) 1760-1830 yillar
arast donemi etkileyen ilk sanayi devrimi, Ingiltere’de bulunan dokuma tezgahlarinin
mekaniklesmesi sonucu etkisini géstermeye basladi. Bu sekilde yakit olarak kullanilan odunun
yerine komiir madeninin ve buhar giiciiniin kullanilmasi; hareket giiciiniin artirilmasiyla,
makinelesme ve lretimin fabrikalara tasinmasi yeniligini meydana getirdi. Bdylece biiytik
fabrikalar, kiigiik 6l¢ekli yapimevleri ve aile isletmelerinin yerine ge¢mis oldu.

I. Sanayi Devrimi’nin yerlesmesi ve liretimde makinelerin kullaniminin artisiyla birlikte 1840’11
yillardan itibaren, teknolojinin de her gecen giin ilerliyor olmasi II. faz sanayi devriminin
temellerini olugturmustur. (EBSO, Sanayi 4.0 Raporu,2015:5)

2.2. Ikinci Sanayi Devrimi

Sanayi 2.0 olarak isimlendirilen ikinci siirecte elektrik enerjisi kullanilmaya
baslanmistir. Bu asamada, 1970’ler sonrasi, enerji ve temel hammadde kaynaklarinda
degisiklikler ortaya ¢ikarak demir ve komiiriin yaninda ¢elik, petro kimyasal maddeler ve
elektrik de {iretim siirecine dahil olmustur. Boylece sanayilesme ikinci donemini yagamaya
baslamustir. (Ozbiilbiil, M. 2016)

2.3. Uciincii Sanayi Devrimi

Ikinci sanayi devrimi sonras: yillarin emektarlar mekanik ve elektronik teknolojiler;
bilgisayar teknolojilerinde yapilan gelismelerden hareketle, 1970’ler itibariyle yerini dijital ve
programlanabilir makinelere birakmiglardir. Makinelesmenin basladig1 ii¢lincli donemin;
toplumsal ve ekonomik avantajlarinin yaninda kol giicii ile ¢alisan mavi yakalilar {izerinde
olumsuz etkileri oldugu saptanmistir. Sanayi 3.0’da verimlilik yiikselirken mavi yakali ¢calisan
sayisinin azalmaya basladig1 goriilmistiir. Bu donemde daha ¢ok is, bilgisayar ekranlarindan
gerceklestirilir hale gelmis, iscilik maliyetlerinin toplam iiretim maliyetindeki pay1 azalmis ve
bu durum insan giiciine olan ihtiyaci azaltmistir. (SANDVIK, 2016)
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2.4. Dordiincii Sanayi Devrimi

Sanayi 4.0 olarak adlandirilan yeni siireg, tiretim ve tiiketim iliskilerini biitiiniiyle
degistirecek bir yap1 igermektedir. Bir yanda tiiketicinin degisen ihtiyacina anlik olarak uyum
saglayan liretim sistemleri, diger yanda ise birbirleriyle siirekli iletisim ve koordinasyon halinde
olan otomasyon sistemleri, igine girilmekte olan yeni donemin karakteristik yapinisini
betimlemektedir. Sanayi 4.0’ 1n “Akilli Fabrikalar1” is ihtiyacini sensorlerle algilayip, uzaktaki
diger iiretim araglariyla internet vasitasiyla iletisim kurup, ihtiya¢ duyduklari iiretim bilgisini
bulut sistemler igerisindeki biiyiik veriden ¢eken akilli makinalar ve sistemleri igermektedir.
(Algi, S. 2017)

3. Isci Simiflan
3.1. Mavi Yakallar

Uretim siireglerine bedensel giiciiyle katilarak maas-iicret karsilig1 calisan Kisiler olarak
tanimlanmaktadir. Beden giiciiyle ve maag — siireli licret karsilig1 ¢alisan isciler, mavi yakay1
olusturmaktadir. El emegine dayali bir c¢alisma s6z konusudur. Mal ve {iretiminden
sorumludurlar. Isletmede, arazide, saha ve iiretim hattinda ¢alisan; zihin giiciinden daha c¢ok
beden giicii sarf eden calisanlardir. Maas disinda, parca basina, saatlik veya yevmiye usuliine

gore iicretlendirilirler. (Orkiin, U. 2011)

3.2. Beyaz Yakalilar

Beyin giicliyle ve genelde masa bas1 calisan kisiler, beyaz yaka olarak
tanimlanmaktadir. Memurlar, yonetici konumundaki kisiler, beyaz yakay1 olusturmaktadir.
Isletmelerdeki idari ve arastirma — gelistirme kisimlarmin calisanlaridir. El emegine
dayanmayan bir is¢ilik s6z konusudur. (Bayhan, A. 2016)

3.3. Altin Yakahlar

Glinlimiizde mavi yakanin yerini beyaz yaka alirken beyaz yakanin yerini ise artik “’altin yaka”
almaktadir. Altin yaka ters diisiinen insanlardir. Bilinen kaliplarin disina ¢ikan ve kendine 6zgii
yaklagimlar gelistiren insanlara “Altin Yaka” denmektedir. (Keskin, S. 2015)

4. Sanayi 4.0’1n Mavi Yakallara Etkileri

Dordiincii sanayi devrimi birgok firsat sunmasinin yaninda ¢oziilmesi gereken yeni
tehditleri beraberinde getirmektedir. Sanayi 4.0’a ge¢is yepyeni bir anlayis sunmakla birlikte,
is alaninda ciddi ve kokli degisimin yasanacaginin habercisi durumundadir. Tam otomasyon
ve akilli fabrikalarda pek cok is, insan eli degmeden yiiriitileceginden kol giicline dayali
caligsanlarin istihdam edilememesi sorunu gii¢lii bir sekilde tartisilmaktadir. (Suman, N. 2017)

Tiirkiye’de aktif is giiciiniin ylizde 75’ini mavi yakalilar olusturuyor. (Sarrafoglu, F.
2011) Sanayi 4.0 ile birlikte gelen akilli fabrikalar ile makinelerin ve robotlarn iiretim
stireclerini yonettigi bir fabrikada, insan kaynagina duyulan ihtiyag azalacak, kol giicii denilen
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bedensel giice dayal1 insan kaynaginin yerini zihinsel giiciinii ve akilla bilgiyi koordine edebilen
insan kaynagi, hatta bu yetilere sahip robotlar alacaktir. (EBSO, 2015: 15)

5. Sonug¢

Endiistri 4.0 dogal bir gelisim egrisinin kaginilmaz devamidir. Diinyada sanayi 4.0;
dordiincii sanayi devrimi, akilli fabrikalar, sanayide dordiincii faz gibi farkli isimlerle anilan
dijital degisim siireci, zaman zaman kafa karistirmaktadir. Dordiincii sanayi devriminin sadece
endiistriye yonelik degil, tiim hayat1 kapsayan bir dijitallesmeyi 6ne ¢ikaran olusum oldugunun
anlagilmas1 gerekmektedir. Tiirkiye, gerek sanayisi ve is giicliyle gerekse sosyal toplum
kuruluglart ve resmi kurumlariyla birlikte bu degisim i¢in hazirlikli  olmalidir.
Dijital degisim hem sans ayni zaman da da tehdit pozisyonundadir.

Sanayi 4.0 devrimi sundugu avantajlar ve dezavantajlarla kaginilmazdir. Ister istihdam
acisindan sorunlar agsin, ister kalkinma bakimindan biiylime getirsin, bu yetkinlikler
kazanilmak zorundadir.
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Changes in the Trend of Globalization in Turkey with the Period of Turgut
Ozal

Aysen KEKLIK!

Abstract

Globalisation increases levels of communication and interaction among people,
societies and states of Earth by idea of "interdependence”. Globalization is a complicated
concept. Together with democratization, liberal and neoliberal policies, globalization has
created some new trends in civil society organization. Trends started to change after 1961 and
Turkey joined the globalization process. With Turgut Ozal's period policies in 1980s, the
globalization process in Turkey progressed rapidly. In this period, economic goals began to
give direction to politics. Turkey's "Liberal Economy" era, which was prepared by Turgut Ozal
on January 24, 1980, opened the external business for Turkey’s economy.

Keywords: Globalization, Decisions of January 24, Turgut Ozal, Neoliberalism

Turgut Ozal Dénemi ile Birlikte Tiirkiye’de Kiiresellesme Egiliminin Getirdigi
Degisiklikler

Genisletilmis Ozet

Bu calismada kiiresellesme baglaminda Tiirkiye'de yasanan doniisiimiin arastirilmast
hedeflenmistir. ilk olarak Kiiresellesme kavrami ve beraberinde getirdigi kavramlarin
aciklanmast; ikinci olarak Ozal dénemi ile birlikte Tiirkiye'de Kiiresellesme egiliminin getirdigi
degisikliklerin arastirilmast hedeflenmistir. Kiiresellesme temasinin Turgut Ozal donemini ile
birlikte islenmesinin sebebi, Tiirkiye’de Ozal déneminde yapilan calismalar sadece siyasi
sorunlara yonelik degil ayn1 zamanda hem tarih hem de uluslararasi iligkiler disiplini agisindan
da 6nem tasimasidir.

Tiirkge'ye "kiiresellesme” olarak ¢evrilen "globalizasyon" kavrami "global kelimesiyle
"toptan”, "toplam", ve "kiiresel” anlamina gelmektedir. "Kiiresel"” kelimesi de "diinya
milletleri, ekonomi, siyaset ve iletisim bakimlarindan birbirine yaklasma ve bir biitiin olma"
seklinde agiklanmaktadir (TDK, 1988: 360). Kiiresellesme, farkli cografyalarda yasayan insan
topluluklarinin, devletlerin, birbirleri ile iletisimlerinin entegrasyon ve dayanigsma gergevesinde
artis gostermesidir. Ayrica kiiresellesme; ekonomik, siyasi/giivenlik, teknolojik/iletisimsel,
cevresel/demografik ve hatta kiiltiirel boyutlara sahip bir olgudur (Bayar, 2008: 27). Modern
donemde ise kiiresellesme, birgok aktore sahiptir. Bu baglamda ulus-devlet, uluslararasi

! Akdeniz Universitesi, [IBF, Uluslararas ligkiler Béliimii, aysenkeklik93@gmail.com
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kuruluslar ve devletler-listii kurumlar, yerel yonetimler, sivil toplum kuruluslar1 kavramlarini
icermektedir. 19. ylizyilin sonlarindan 1914'lere kadar gecen donemde kiiresellesmenin
ozellikle iktisadi anlamda, oldukca ileri bir seviyede oldugu goriilmektedir. Bu donemde,
uluslararasi ticaretin Oniindeki engel ve tarifeler yok denecek kadar diisiik seviyelere inmistir.
1945-50'erde ise bu siireg tersine donmiis ve siyasi anlamda asir1 milliyetgilik, iktisadi anlamda
ise korumacilik kendini gostermistir. 1950°1er ile birlikte kiiresellesme ivme kazanirken 1980
sonrasinda kiiresellesme artik biiyiik bir hiz kazanmistir. Ekonomik kiiresellesmenin yani sira
siyasal kiiresellesme de bu degisiklige paralel olarak gelismistir. Ayrica iletisim devrimi
yasanmis, kiiresellesmenin ¢evresel demografik ve kiiltiirel boyutlar1 da diinya glindeminin ilk
siralarinda yer almaya baslamistir (Gokdemir & Kurtoglu, 2015: 33).

Kiiresellesmenin de beraberinde yeni egilimler ortaya g¢ikmistir. Bununla birlikte
Tiirkiye'de degisime yonelik egilimler 1961'den sonra sekillenmeye baslamistir ve Tiirkiye
Kiiresellesme siirecine girmeye baslamistir. Ancak 1980'lerde Turgut Ozal dénemi
politikalariyla Tiirkiye'de kiiresellesme siireci hizli bir sekilde ilerlemistir. Bu donemde iktisadi
amaglar politikalara yon vermeye baslamistir. Devletcilik politikalarindan vazgegilerek
neoliberal politikalarn uygulandigi 1980'li yillarda Ozal énemli bir figiir olmustur (Haydaroglu
& Tatlisu, 2016: 37). Turgut Ozal tarafindan hazirlanan 24 Ocak 1980 Kararlariyla Tiirkiye
'Liberal Ekonomi' dénemine girmis ve ekonomi dis rekabete agilmustir. Ozal iktidar1 doneminde
liberal ekonomik diizen i¢in 6nemli girisimlerde bulunuldugu halde liberalizmin siyasi yonii
yarim kalmigtir.

Neoliberal politikalar merkez ekonomilerde olgunlagsmis sermayenin krizini agmak i¢in
cevre ekonomilere yonelttigi giiclii uygulamalar biitiiniinii ifade etmektedir. Cevre ekonomilere
dayatilan neoliberal politikalarin 6ziinii "piyasa" sozciigii ve ideolojisi ile ifade etmek
miimkiindiir. Piyasa sozcligli ise kamu kesiminin yaninda hatta ondan &te tiim ekonomiyi
kapsar. Toplumsal kaynaklar {izerinde karar siireglerinin piyasaya terk edilmesinin piyasa
kavrami ve ideolojisi toplum yasaminin tim alanlar ile ilgilidir. Neoliberal politikalarin
uygulanmaya basladig: siirecte tiretim giigleri, toplumsal iliskiler, yapilar ve kurumlar yeniden
bi¢imlenirken; ekonomik iligkiler ve siyasal iliskilerle desteklenmekte ve devletin ekonomideki
rolii de degisime ugramaktadir. Yani neoliberal politikalarda devletin rolii kisitlanmaktadir.

Neoliberal politikalar, sadece merkez sermayenin ihtiyaglarina cevap vermemistir. Bu
politikalarla yerli sermayenin taleplerine de cevap verilmis ve ¢cevresel konumlu tilkelerde IMF
politikalar1 bu taleplere mesru bir zemin hazirlamistir. Nitekim neoliberal politikalar kapitalist
sistemin ¢dziim Onerilerine regete olmustur. Once ticari ardindan finansal serbestlesme
politikalar1 ile neoliberalizm c¢evre iilkelerin hizla uygulamaya koydugu politikalar haline
gelmistir. Bu politikanin uygulandig: iilkelerde 1929 krizinin ardindan uygulanmaya baslanan
ithal ikameci sanayilesme politikalar1 terkedilerek ihracata dayali disa agik biiylime politikalar
yiirlirliige konulmus ve dis ticaretteki engeller azaltilmistir.

Tirkiye 'de ise neoliberal politikalarin temelini olusturan genel ekonomi ve kamu
kesimindeki degisimin kdkeni 1980 yillarinin basina dek uzanmaktadir. 1980 doéneminde
uygulanmaya konulmus olan disa agik biiyiime politikalar1 donemin biitce performansi tizerinde
oldugu kadar giinimiizdeki ekonomik, toplumsal, hatta siyasal sorunlarin olusumunda da rol
oynamigtir.

Tiirkiye'de, Cumhuriyet yonetiminin ilk yillar1 liberal politikalarin uygulanmasi
nedeniyle basarisiz gegmis ve ilk doviz krizi de bu donem sonunda yasandiktan sonra 1929
krizini donemin yoneticilerine merkezi planlamaya gecis ve kamu miilkiyeti eliyle ekonomik
faaliyete girerek ilk ciddi sanayilesme politikasin1 baslatma olanagi saglamistir. Birinci ve
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ikinci sanayi programlar1 ¢ergevesinde girisilmis olan devlet¢ilik politikasi ekonominin
temelini olusturmustur. Ikinci diinya Savasi'min baslamasi ile Tiirkiye'de devletgilik ilkesi
ekonomik alanda kesintiye ugramistir. 195011 yillardaki ekonomik yap1 degisimi ile devletgilik
zayiflatilmis ve kismen terkedilmistir. Ikinci diinya Savasi'nin bitiminde 1944 ve sonrasinda
Marschall plan1 devreye sokularak Diinya Bankas1 ve Uluslararas1 Para Fonu'nun kurulmasiyla
kapitalist sistemin diinyada etkisi artirilmaya baslamistir. 1948 yilinda Marshall Plani
cercevesinde dis yardim alan Tirkiye'ye dis ticarette serbest rejime gegme politikasi
onerilmistir. Ancak Tiirkiye'nin i¢inde bulundugu ekonomik durum 1958 Morataryumu ile bu
projenin basarisizligr ile sonu¢lanmustir. Tirkiye i¢in 1950-1958 araligr ticari somiiri
donemidir, 1960-1970 donemi ise montaj sanayi ile giderek biiyiiyen borg yiikii donemidir.

24 Ocak kararlar1 Tiirkiye ekonomisinin yenilenmesi anlaminda ¢ok énemli bir doniim
noktasidir. 24 Ocak Kararlari Cumhuriyet tarihinin koktenci ekonomik hamlelerindendir.
Tiirkiye ekonomisine getirdigi yenilikler ve agilimlarla 24 Ocak kararlar1 Tiirkiye’nin
kapitalistlesme ve liberal ekonomiye gegis slirecinde bir kirilma noktasi olarak ¢ok dnemli bir
yer tutmaktadir. 24 Ocak kararlariyla Tiirkiye ekonomisinin temel paradigmasi degismistir. Bu
kararlardan sonra Tiirkiye’nin ekonomi anlayisi, yeni bir anlayisla, “piyasa ekonomisi” yle
hayat bulmustur. 24 Ocak kararlariyla birlikte ekonomi serbest piyasa anlayisiyla kapitalist
diinyaya entegre edilmeye c¢alisilirken, kar maksimizasyonu ve rekabetci fiyat politikalari
iizerine yeni bir ekonomi anlayis1 dizayn edilmistir.

1980lerde ithal ikameci uygulamalarla dis borglarin 6denmesi i¢in ekonominin disa
yonelmesi ongoriilmiistiir. Ama disa ag¢ilmak koruma altindaki i¢ piyasaya mal satmak kadar
kolay olmamistir. 1980lerin sonuna dogru faizler ve doviz kuru iizerindeki denetimler
kaldirilmistir. Tiirk Lirasi'na konvertibilite kazandirilmis ve yabanci finans kurumlarinin
Tiirkiye'de sube agmasi serbestlestirilmistir. Ayrica reel yatirim yapmak i¢in gelen yabanci
sermayenin ekonomi, teknoloji ve "know-how" yani bilgi birikimini de getirecegi
distiniilmiistiir. Ancak sermayeye saglanan vergi avantajlari ile mali desteklerle biiyliyen kamu
aciklar1 ve faiz oranlarinin yiikselmesi sonucu gelen yabanci sermaye reel sektore degil finansal
sektore yonelmistir.

Sonug olarak; Soguk Savasin son yillarinda Tiirk siyaseti, kiiresel dlgekte yasanan ve
Tiirkiye’yi etkilemesi kagmilmaz olan kiiresellesmenin etrafinda sekillenmistir. Neticede
kiiresellesmenin itici giiciine uygun olarak Tiirkiye’de 1980 sonrasi Turgut Ozal doneminde
neoliberal politikalar izlenmeye baslamis, giimriik duvarlari indirilmis, dis ticaret hem ithalat
hem de ihracat bakimindan artmis, buna paralele olarak i¢ tiiketimde de artis yasanmustir; karst
konulmasi zor bir siire¢ olan kiiresellesme ¢ok genis bir alana etki etmistir.

Anahtar Kelimeler: Kiiresellesme, 24 Ocak Kararlar1, Turgut Ozal, Neoliberalizm

JEL Kodlari: B19, B25, D78, J48
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The Place and Importance of SMEs in Turkish Working Life

Perihan TUZUN?Y, N. Firatcan CINAR ?, Fulya CINAR?®

Abstract

SMEs with an undeniable share in the country's economy; production, investment,
procurement and marketing, qualified personnel, management and inadequacy of information.
Inadequate financing also holds a great place here when the grounds for the problems are raised.
In this study, suggestions will be made about the problems of SMEs having such a significant
place in the working life of the Turks and their solutions when it is considered that each of the
hundred companies in our country is composed of SMEs close to ninety-nine.
When the view of SMEs in Turkey is to be projected proportionally; it is estimated that 99.8%
of the total enterprises, 76.7% of the total employment, 38% of the investments, 26.5% of the
value added, 10% of the exports , and 12-13% of bank credits(Ozdemir vd., 2007: 179).
The role of SMEs in the world economy is a growing trend. SMEs are becoming increasingly
indispensable in developing and developing country economies, as well as in their contribution
to the creation of new employment areas, their ability to adapt to changes in market conditions,
the impact of ensuring economic and social development. SMEs contribute to the country's
economy in terms of investment, production, employment, exports and taxes they pay, and play
an extremely important role in regional development as they are all over the country. In
addition, for each country, preventing the internal migration which is the source of many social
and economic structural problems, preventing unhealthy urbanization, providing a mature
competitive environment, providing social peace in the society and protecting the quality of the
society and providing qualified personnel. The formation and functioning of local stock
exchanges is also important for the clustering and consolidation of SMEs in order to ensure
regional development.

Keywords: SME, Economies, Employment.
Tiirk Calisma Hayatinda KOBI’lerin Yeri ve Onemi

1. Giris

Ulke ekonomisinde yadsinamaz bir paya sahip olan KOBI’ler; iiretim, yatirim, tedarik
ve pazarlama, nitelikli personel, yonetim ve bilgi yetersizligi gibi c¢esitli sorunlarla da
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bogusmaktadir. Sorunlarin temeline inildiginde finansman yetersizligi de burada biiyiik bir yer
tutmaktadir.

Ulkemizde her yiiz isletmenin doksan dokuza yakininin KOBI’lerden olustugu goze
alindiginda bu ¢alismada Tiirklerin ¢alisma hayatinda bu denli énemli yere sahip KOBI’lerin
sorunlar1 ve bunlarin ¢éztimleri ile ilgili 6nerilerde bulunulacaktir.

2. Tiirk Calisma Hayati

Endiistri Inkildbi Dénemi ve sonrasinda anlam kazanama c¢alisma hayati, tarihsel
gelisim siirecinde insanoglunun gelisiminin tarihsel siireci ile benzerlik arz etmektedir (Oren
ve Yiiksel, 2012: 44). Degisik sebeplerden otiirli endiistrilesme siirecine giremeyen Osmanli
Imparatorlugu, endiistrilesmis iilkelerin gerisinde kalmis, calisma hayati gelisememisti ve
iilkede agir sanayi sayilabilecek isletmelerin ¢cok az sayida olmasi ile bunlarin genelde yabanci

yatirimcilarin elinde bulunmasi, Tiirk caligma hayatinin gelismesini engellemistir (Deniz, 2007:
134).

Ulkemizde sadece tiiketime ydnelik bir endiistrilesme var oldugundan, isletmeler de
kiigiik 6lgekli olmus; olusan bu Tiirk kiigiik isletmeleri incelendiginde ise bunlarin biiyiik bir
kisminin iiretim tekniklerinden habersiz, geleneksel yontemlerle iiretim yapan isletmeler
oldugu sonucu gozlemlenir (Bediik, 2001: 100-101).

2.1. Cumhuriyet Oncesi Tiirk Calisma Hayati

Tiirk calisma hayatinin teskilatlanma gelenegini “Ahilik” kurumunun olusturdugu
sOylenilebilir. Ahilik, 12. yiizyildan 19. ytiizyila kadar Anadolu’da, Balkanlarda ve Tiirkistan'da
yasamis olan Tiirklerin sanat ve meslek alanlarinda yetismeleri ile bunlarin ahlaki yonden
gelismelerini saglayan bir teskilatlanmanin adidir (Ekinci, 1991: 13).

2.2. Cumhuriyet Donemi Tiirk Calisma Hayati

24 Ocak 1980 sonrasinda ekonominin disa agilmasi, akabinde 1995°te Gilimriik
Birligi’ne girilmesi, Tirk isletmelerini is ve dis rekabete karsi daha ciddi onlemler almaya
yoneltmis; isletme yapilarinda degisime, tiretimde ileri teknoloji kullanmaya, alisik olmayan
istihdam tiirlerine, esnek/atipik c¢alisma bi¢imlerini kullanmaya zorlamis; bu siirecte, esnek
caligma bigimleri, bir anlamda yiiksek isglicii maliyetlerini diislirmek, kiiresel rekabet igin
gerekli goriilmiistiir (Mahirogullari, 2005: 400).

3. KOBI’lerin Tiirkiye’deki Tanimlamasi

KOBI’lere yonelik ¢aligan kurumlarin hemen hepsi, kendine gére bazi tanimlar yapmus;
bu tanimlardaki sinirlar, genellikle iilkelerin ekonomilerinin biytlikliigiine bagli olarak
degismekle birlikte KOBI olgusu, hukuki olmaktan ¢ok ekonomik bir anlam tasiyabilir
(Turkoz, 2008: 4).

Tiirk KOBI’leri ortalama goriiniimleri bakimindan isgiicii ve yillik cirolarmin daha
diisiik olmas1 nedeniyle Avrupa Birligi veya bircok OECD iilkesindeki KOBI’lere nazaran
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farklilik gostermekle birlikte; know-how, beceri seviyesi, sermaye miktar1 ve 6zellikle bilgi ve
iletisim alanindaki modern teknolojiye erisim ve sagladig1 avantajlardan faydalanma kabiliyeti
acisindan da bu tilkelerden daha geri durumdadir (OECD, 2004: 8).

3.1. KOBI’lerin Ortak ve Yaygin Ozellikleri
KOBI’lerin genel olarak 6zellikleri asagidaki gibi siralanabilir (Savei, 2009; 20-21):

» Daha az yatirimla daha ¢ok tliretim ve {iriin ¢esitliligi saglayan,

* Dabha diigiik yatirim maliyetleriyle istihdam imkani yaratan,

» Yapilar itibariyle ekonomik dalgalanmalardan daha az etkilenen,

» Talep degisikliklerine ve cesitliliklerine daha kolay uyum gosterebilen,

= Teknolojik yeniliklere daha yatkin olan,

» Bolgeleraras: dengeli kalkinmay1 saglayan,

»  Gelir dagilimindaki ¢arpikliklar: asgariye indiren,

» Bireysel tasarruflari tesvik eden,

» Biiyiik sanayi isletmelerinin vazgecilmez destekleyicisi ve tamamlayicisi olan,

= Siyasal ve sosyal sistemlerin denge ve istikrar unsuru ve liberal ekonomik
yapinin ana sigortasidir.

3.2. Tiirkiye Ekonomisinde KOBi’ler

KOBI’lerin Tiirkiye’deki manzarasi bakildiginda oransal olarak yansitilacak
oldugunda; gerek sanayi gerekse de hizmetler sektorii birlikte dikkate alindiginda, bu
isletmelerin toplam isletmelerin % 99,8’ini, toplam istihdamin % 76,7 sini, yatirimlarin %
38’ini, katma degerin % 26,5’ini, ihracatin % 10’unu, banka kredilerinin ise % 12-13’iinii
olusturduklar1 gériilmektedir (Ozdemir vd., 2007: 179).

3.2. Tiirkiye’de KOBI’lerin Karsilastiklar1 Sorunlar ve Coziimleri

KOBT’lerde, biiyiime siirecinde en sik karsilasilan basarisizlik sebepleri ekonomik
istikrarsizlik ile sermaye yetersizligi ve bunlara bagli olarak alacaklarin tahsilatindaki
giicliikler, hatali kredi yonetimi ile yanlhs kredi politikasi; hatta kredi segeneginin diisiik
diizeyde degerlendirilmesidir (Ozgener, 2003: 157).

Universite-sanayi isbirligi cergevesinde gerceklestirilecek olan ve giiniin sartlarina gore
yeniden gozden gecirilip ders programlarinda, 6zellikle iktisadi ve idari bilimler ve dengi
fakiiltelerinde egitim gorenlerin yani sira, diger disiplinlerdeki {iniversite 0grencilerine de
KOBI'lerin iilke ekonomisindeki yeri ve énemi anlatilarak, onlarda girisimcilik ruhunun
gelismesini saglayarak, kendi islerini kurmalarina ve onu basari ile yonetmelerine de yardime1
olunabilir (Yildiz, 2005: 224).

4. Sonug¢

KOBI’lerin diinya ekonomisindeki rolii giderek artan bir egilimdedir. KOBI’ler, yeni
istihdam alanlar1 yaratilmasindaki katkilari, piyasa kosullarindaki degisikliklere uyum saglama
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yetenekleri, ekonomik ve sosyal kalkinmanin saglanmasindaki etkileri ile gelismis ve
gelismekte olan iilke ekonomilerinde giin gegtikce daha vazgecilmez olmaktadirlar. KOBI’ler,
iilke ekonomisine yatirim, liretim, istihdam, ihracat ve 6dedikleri vergiler acisindan katkida
bulunurken, memleketin her yerinden bulunduklarindan dolay1 bolgesel kalkinmada da son
derece dnemli rol oynarlar. Ayrica her iilke i¢in sosyal ve ekonomik bir¢ok yapisal problemin
kaynagi olan i¢ gog¢iin 6nlenmesinde, sagliksiz sehirlesmenin Oniine gegilmesinde, olgun bir
rekabet ortaminin saglanmasinda, toplumun igerisinde sosyal barisin saglanmasi ve
korunmasinda ve nitelikli eleman yetistirilmesinde de 6nemli katkilar saglamaktadir. Bolgesel
kalkinmanin saglanabilmesi icin KOBI’lerin kiimelenmesi ve bunun pekistirilmesi i¢in yerel
borsalarin tesekkiilii ve isleyisi de 6nem arz etmektedir.

Anahtar Kelimeler: Calisma, KOBI, Ekonomi
JEL Kodlari: M21, L80, A10
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Impact of Eco Process Innovation on Greenhouse Gas Emission: An
Implementation of Turkey's First 500 Large Enterprises

Halim KAZAN!, Melek YURDAKUL?

1. Introduction

Global warming, caused by greenhouse gases, adversely affects the living conditions of
all creatures and shakes the earth's balance. Eco approach; provides efficiency in the process,
which leads to less resource use, recycling and reduced pollution. In this study; it was
researched whether eco process innovation practices are effective in reducing greenhouse gas
emissions. In the research, based on environmental concerns, eco-process innovation was dealt
with two-dimensionally as clean technology and end of pipe technology based on the past five
years' activities of the first 500 major business of Turkey. Data were collected from the top
management, the managers in the environment unit and the research and development unit by
questionnaire method. A total of 218 managers were interviewed. Relevance tests were applied
to determine relationships between variables.. As a result of the analyzes, it was determined
that eco process applications reduced the amount of greenhouse gas emissions.

Achievement of the reduction of greenhouse gases which is seen as a savior in global
agreements and has of vital importance depends on the business goals of limiting or reducing
greenhouse gas emissions. It is expected that the result of the analysis carried out from eco
process innovation applications, which is presented as a solution to reaching the reduction
targets, and considered in the scope of the study, will provide contributions at both micro and
macro level. The study is also important in terms of creating a common solution that creates
benefits for the environment as well as concerns about the environment and the sustainability.

2. Eco Process Innovation and The Research Model

Eco process innovation means the reduction of environmental impacts through the
development of existing production processes or the design of new processes. Eco process
innovation reduces the cost of production and environmental impacts by changing business
processes and systems. It enables to be produced eco products by redesigning the production
process (Cheng v.d., 2014:82).

It is understood in the literature review that eco process innovation practices of
enterprises increase productivity and save in resources. This eco-process has positive effects on
environmental performance in these activities. The essence of this work is to investigate
whether greenhouse gas reductions, which has become the focal point of national and
international agreements, and the eco-process applications developed for them are effective in
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creating environmental performance. Within this scope, model and hypotheses of this work are
shown in the Fig 1.

Figure 1: The Research Model

Eco Process Innovation

End of Pipe Tec. { Greenhouse Emission

Clean Tec.

- /

H1: End of Pipe technology is positively effective in reducing greenhouse gas emissions.
H2: Clean technology is positively effective in reducing emission of greenhouse gases.

2.1.End of Pipe Technology

End of pipe is implemented at the end of the production cycle (OECD, 2009: 24). Although
the eco-innovation literature is based on clean technologies, Romero and Ruiz (2015) have
found that applications are mostly based on the end of pipe technologies (Romero, Ruiz, 2015:
115-138). This finding is supported by Dong et al. (2014) and researchers also found that these
applications significantly affected environmental performance and competition (Dong et al.,
2014: 78-98).

2.2.Clean Technology

Clean technology means that the technology base has environmental sustainability (Hart,
2008: 111-112). The main difference that distinguishes clean technology applications from end
of pipe technologies is the prevention of pollution before it occurs (OECD, 2009: 26).
Costantini et al. (2017) found that clean technologies developed in the national and international
sectors improved the environmental performance (Costantini v.d., 2017:141-154).

3.Result

In this study, the relationship between eco process innovation and greenhouse gas
emissions in the first 500 major operations of Turkey is examined. As a result of the literature
review, a synthesis questionnaire was developed for the past five years activities of the
enterprises by determining the lack of scale related to eco process innovation.

The normality test was first applied on the data obtained from 218 operations. Then
correlation analysis was conducted to measure the level and direction of the relationship
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between the variables. According to the results in Table 1, eco-process and greenhouse gas are
significantly related.

Table 1: Results of Analysis

Factor Loads Correlation Analysis
1 2 SG 1 ES 1 |ES 2 ES 3 ES 4 ES 6 ES 5 ES 7 ES 8
SG 1 remove | 1
d
ES 1 remove | ,048 1
d

ES 2 ,869 - 0,14 1

,468**
ES 3 ,892 - -,026 | ,695** |1

,320**
ES 4 -,486 ,080 ,025 | -,079 - 1

,198**

ES 6 -,695 ,129 ,069 ,015 -,063 ,130 1
ES 5 ,887 - ,028 ,116 -,059 ,044 ,199** | 1

,225**
ES 7 ,946 -,126 124 ,101 ,020 ,163* ,110 ,354** | 1
ES 8 ,662 ,017 ,170* | -,167* | - ,262** | 116 ,301*%* | 262** |1

,265**

R2 ,283
Total %71,54
Explained
Variance

**Correlation is significant at the 0.01 level (2-tailed ).
*Correlation is significant at the 0.05 level (2-tailed).

(SG:greenhouse; ES:Eco process)

As a result of regression analysis, the relationship between eco process and greenhouse
gas was statistically significant (0,00 <0,05). The dependent variable explains 28% of the
dependent variable (r?> =, 283). In other words, 28% of the change in greenhouse gases is
explained by changes in technology applications.

As a result of the factor analysis, the items were collected in two factors. The total
variance explained by the two factors is 71.54%. As a result of analysis, these factors are named
as the first factor, i.e. the end of pipe technology and the second, i.e. the clean technology due
to their common features and meanings.

When we look at the results of correlation and regression analysis, our hypotheses are
confirmed.
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Keywords: eco process innovation, end of pipe technology, clean technology,
greenhouse emmision.

JEL Kodlari: M10, M11.

Eko Siire¢ Inovasyonun Sera Gazi Emisyonu Uzerindeki Etkisi: Tiirkiye’nin
Birinci 500 Buyk isletmesine Yénelik bir Uygulama*

1. Giris

Sera gazlarinin neden oldugu kiiresel 1sinma tiim canlilarin yagam kosullarini olumsuz
olarak etkilemekte ve yeryiiziiniin dengesini temelden sarsmaktadir. Eko yaklasim; siiregte
verimliligi saglayarak daha az kaynak kullanimini, geri donilisiimii ve kirliligin azalmasini
saglar. Bu calismada; eko silire¢ inovasyon uygulamalarinin sera gazi yayilimini azaltmada
etkili olup olmadig arastirilmistir. Cevresel kaygilardan yola ¢ikarak olusturulan bu ¢alismada
eko siire¢ inovasyonu Tirkiye’nin birinci 500 biiyiik isletmesinin ge¢mis bes yillik
faaliyetlerine dayali olarak temiz ve kirlilik kontrolii teknolojileri olmak iizere iki boyutlu
olarak ele alinmigtir. Veriler isletmelerin {ist yonetiminden, ¢evre ve AR&GE biriminde
bulunan yoneticilerden anket yontemiyle toplanmistir. Toplamda 218 yonetici ile goriisme
gerceklestirilmistir. Verilere degiskenler arasinda ki iliskileri belirleyebilmek i¢in iliski testleri
uygulanmistir. Yapilan analizler sonucunda eko siire¢c uygulamalari artik¢a sera gazi yayilim
miktarmin azaldigi saptanmistir.

Kiiresel anlagsmalarda bir kurtaric1 olarak goriilen ve hayati 6nem tasiyan sera gazi
azaltim hedeflerine ulasilmasi isletmelerin sera gazi salinimlarinit sinirlandirmasma ya da
azaltmasina baglidir. Azaltim hedeflerine ulasmada igletmelere bir ¢6ziim olarak sunulan ve
calisma kapsaminda ele aliman eko silireg inovasyon uygulamalarindan hareketle
gergeklestirilen analiz sonucunun hem mikro hem de makro diizeyde katkilar sunmasi
beklenmektedir. Calisma, ¢evre ve beraberinde ortaya ¢ikan siirdiiriilebilirlik konusunda ki
endiselere, isletmeler agisindan fayda yaratan ortak bir ¢6ziim ortaya koymasi agisindan da
onem tagimaktadir.

2. Eko Siire¢ inovasyonu ve Cahsmanin Modeli

Eko siire¢ inovasyonu, mevcut iiretim siireclerinin gelistirilmesi ya da yeni siireclerin
tasarlanmasiyla c¢evresel etkilerin azaltilmasi anlamina gelmektedir. Eko siire¢ inovasyonu, is
stireclerini ve sistemlerini degistirerek liretimin maliyetini ve ¢evresel etkileri diisiiriir. Ayrica
iiretim siirecini yeniden tasarlayarak eko tiriinlerin iiretilmesini saglar (Cheng v.d., 2014:82).

Literatiir arastirmalarinda isletmelerin eko siire¢ inovasyon uygulamalarinin, kaynak
kullaniminda tasarrufu ve verimliligi artirdigi, bunun sonucunda da gevresel performans
tizerinde olumlu etkiler yaratildigi anlagilmaktadir. Ulusal ve uluslararasi anlasmalarin odak
noktast haline gelen sera gazi azathmi ve buna yonelik olarak gelistirilen eko siireg
uygulamalarinin ¢evresel performans yaratmada etkili olup olmadigimi arastirmak bu
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caligmanin 6zlinii olugturmaktadir. Bu kapsamda c¢alismanin modeli ve hipotezleri Sekil 1°de
gosterilmistir.

Sekil 1: Calismanin Modeli

/Eko Siirec inovasyonu\

Kirlilik Kontrol Tekn. { Sera Gazi Emisyonu

Temiz Tekn.

- /

H1: Kirlilik kontrol teknolojisi, sera gaz1 emisyon yayilimini azaltmada pozitif olarak etkilidir.

H2: Temiz teknoloji, sera gaz1 emisyon yayilimini azaltmada pozitif olarak etkilidir.

2.1. Kirlilik Kontrol Teknolojisi

Bir teknoloji uygulama olciitii olarak tanimlanan kirlilik kontrolii, iiretim siirecinin
tamaminda degil sonunda uygulanir (OECD, 2009:24). Eko inovasyon literatiirii temiz
teknolojilere dayanmakla birlikte Romero ve Ruiz (2015) tarafindan gergeklestirilen ¢alisma
sonucunda agirlikli olarak uygulamalarin kontrol teknolojilerine dayandigi belirlenmistir
(Romero, Ruiz, 2015:115-138). Cin’de 245 isletmeye yonelik Dong v.d. (2014) tarafindan
gergeklestirilen anket uygulamasi sonucunda isletmelerin  %12’sinin  kirlilik  kontrol
inovasyonuna yer verdigi ve bu uygulamalarin anlaml bir sekilde ¢evre performansi ve rekabet
tizerinde etkili oldugu bulunmustur (Dong v.d., 2014:78-98).

2.2. Temiz Teknoloji

Temiz teknoloji, teknoloji tabaninin gevresel siirdiiriilebilirlige sahip olmasidir (Hart,
2008:111-112). Temiz teknoloji uygulamalarini kirlilik kontrol teknolojilerinden ayiran en
biiyiik fark, kirliligin olusmadan 6nlenmesidir (OECD, 2009:26). 27 AB iilkesini kapsayan 17
iretim isletmesi lizerinde eko inovasyonun sektorel ¢evre performansi iizerindeki etkisini
aragtiran Costantini v.d. (2017) ulusal ve uluslararasi sektorlerde gelistirilen temiz
teknolojilerin ¢evre performansini gelistirebilecegini belirtmistir (Costantini v.d., 2017:141-
154).

3. Sonu¢

Bu ¢alismada Tiirkiye’nin birinci 500 biiyiik isletmesinde eko siire¢ inovasyonu ile sera
gaz1 emisyon yayilimi arasindaki iliski incelenmistir. Literatiir taramas1 sonucunda inovasyon
ve performans arasindaki iliskinin genellikle kesitsel analiz yontemine dayali olarak anket
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araciligtyla incelendigi anlagilmaktadir. Bununla birlikte eko siire¢ inovasyon ile ilgili 6lgek
eksikliginin belirlenmesi iizerine isletmelerin gegmis bes yillik faaliyetlerine yonelik sentez bir
anket 6lgegi olusturulmustur.

218 isletmeden alinan veriler iizerinde dncelikle normallik testi uygulanmis ve normal
dagilima uymayan degiskenler (ES 2, ES 4, ES 5, ES 7) uygun yontemler (karekok v.s.)
kullanilarak normallestirilmistir. Degiskenler arasindaki iligkinin yoniinii ve diizeyini 6lgmek
icin korelasyon analizi yapilmistir. Tablo 1°de yer alan sonuglara gore eko siire¢ ile sera gazi
anlaml1 olarak iliskili ¢ikmustir.

Tablo 1: Analiz Sonug¢lar:

Faktor Korelasyon Analizi
Yiikleri
1 2 SG_1 ES 1 | ES_2 ES 3 ES 4 ES_6 ES 5 ES_7 ES_8

SG_1 cikarildi | 1
ES 1 cikarild1r | ,048 1
ES 2 ,869 - 014 |1

,468**
ES_ 3 ,892 - -026 | ,695** |1

,320**
ES 4 -,486 ,080 ,025 | -,079 - 1

,198**

ES_6 -,695 ,129 ,069 | ,015 -,063 ,130 1
ES 5 ,887 - ,028 | 116 -,059 ,044 ,199*%* | 1

,225%*
ES_7 ,946 -,126 124 | 101 ,020 ,163* ,110 ,354** | 1
ES 8 ,662 ,017 ,170% | -,167* | - ,262*%* | 116 ,301%* | 262*%* | 1

,265**

R? ,283
Toplam %71,54
Aciklanan
Varyans

**Correlation is significant at the 0.01 level (2-tailed ).
*Correlation is significant at the 0.05 level (2-tailed).
(SG:Seragazi; ES:Eko siire¢ inovasyonu)

Bagimli degisken (sera gazi) ile bagimsiz degisken (eko siire¢) arasinda iligkinin
fonksiyonunu ve yoniinii belirlemek i¢in regresyon analizi uygulanmistir. Analiz sonucunda
eko siire¢ ve sera gazi arasindaki iliski istatistiksel olarak anlamli bulunmustur (0,00<0,05).
Bagimsiz degisken bagimli degiskenin % 28ni (r? = ,283) agiklamaktadir. Diger bir deyisle
sera gazindaki degismenin %28’lik kismi teknoloji uygulamalarindaki degismeler tarafindan
acgiklanmaktadir.

Faktor analizi sonucunda maddeler iki faktdrde toplanmustir. ki faktdriin acikladig
toplam varyans %71,54’diir. Analiz sonucunda elde edilen bu faktorler ortak yonleri ve
anlamlarindan yola ¢ikarak birinci faktor kirlilik kontrol teknolojisi ikincisi ise temiz teknoloji
olarak adlandirilmistir.
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Korelasyon ve regresyon analiz sonuglaria bakildiginda hipotezlerimizin dogrulandigi
goriilmektedir.

Anahtar Kelimeler: eko siire¢ inovasyonu, kirlilik kontrol teknolojisi, temiz teknoloji,
sera gazi.

JEL Kodlari: M10, M11,
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The Construction of the Concept of the Physical Internet as a New Approach to
Create a Society-Business-Technology Paradigm

Naci Atalay DAVUTOGLU!

Abstract

Concepts such as present-day mentality, human activities, technology, social and
economic environments and organisational climate have had to undergo constant change
following Industrial Revolutions. These changes in the management world have created a new
value in production and service sectors. Supported by technology and devices that
autonomously communicate with each other, these chains have ensured more modernized
production processes. As the most recent trend, Industry 4.0 provides appropriate systems,
physical attributes and diverse technologies that can cater for the future needs of economies by
means of its initiation into business life with the motto of technological change and
restructuring.

The present study aims to raise awareness of the concept of the Physical Internet, which
is believed to provide new solutions to the field of logistics, and is an open global logistic
system that has redefined existing supply chain structures, as well as current business and value
creating models. This concept provides privileges in terms of transporting abstract and concrete
products of enterprises via internet all over the world, as well as storing and supplying them.

Consequently, the aim of the present study includes theoretically analysing the concept
of the Physical Internet, which is one of the technological solutions provided by Industry 4.0,
by means of literature review, which is defined as second-hand data, along with developing a
different viewpoint on enterprises’ vision and knowledge, and ensuring that enterprises do not
miss the opportunity to restructure themselves. For an enterprise to be powerful, it is required
to seize on opportunities and employ them in internal dynamics. Hence, if enterprises aspire to
create value chains in their activities, they should primarily seize on opportunities with the help
of Industry 4.0, which is considered to be the future industrial revolution, adapt them to their
own structures, and, in turn, be new generation enterprises by raising awareness.

Concisely, the aim of the study is to bring a new perspective on logistic activities with
the concept of the Physical Internet, ensure the revision of the current situation, and offer a
solution to society-business-technology paradigm.

Keywords: Industry 4.0, Internet of Things, Internet of Services, Physical Logistics,
Digitalization.

1 Ogr. Goér., Erciyes Universitesi, Sosyal Bilimler M.Y.O, Isletme davuta@erciyes.edu.tr
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Sanayi 4.0 Kapsaminda Toplum-is-Teknoloji Paradigmasi Olusturmak
Amaciyla Lojistik Kavrami Yerine Fiziksel internet Kavraminin
Kurgulanmasi

1. Giris

Bu caligmada amag, lojistik alaninda yeni ¢oziimler getirecegine inanilan ve mevcut
tedarik zinciri yapilandirilmasi, is modelleri ve deger yaratma modellerini yeniden tanimlayan
acik kiiresel lojistik sistem olan Fiziksel Internet kavrami konusunda farkindalik olusturmaktir.
Sanayi 4.0 kavraminin sundugu teknolojik ¢6ziim onerilerinden biri olan Fiziksel Internet
kavramini ikincil el veri olarak ifade edilen literatiir taramasiyla teorik acidan analiz etmek,
mevcut durumun yeniden gézden gecirilmesini saglamak, toplum-is-teknoloji paradigmasi
arasinda bir ¢6ziim yolu 6nermek, isletmelerin vizyon ve bilgi birikimlerine farkli bir bakis
acist kazandirmak ve yeniden yapilandirilmasi i¢in firsatin kagirilmamasini saglamaktir.

2. Sanayi 4.0 Kavrami ve Kapsam

flk ii¢ sanayi devrimi mekanizasyon, elektrik ve bilgisayarlasma sonucu olusmustur.
Giiniimiizde Dordiincii Sanayi Devrimi Nesnelerin ve Hizmetlerin Internetini {iretime
dontistirmiistiir. Gelecekte isletmeler Sanayi 4.0 ile degisime ugrayarak teknolojilerini, lojistik
sistemlerini, {iretim tesislerini, Siber Fiziksel Sistem seklinde kiiresel aglar kurarak
gelistireceklerdir. Isletmeler iiretim ortami icerisinde birbirinden bagimsiz olarak bilgi
iiretimini, kontrol islevini, akilli makineler ve depolama sistemini Siber Fiziksel Sistem
sayesinde gerceklestirecektir. Bu sistem sayesinde imalat, miihendislik, malzeme temini,
endiistriyel stirecler, tedarik zinciri, yagsam dongii sistemi gibi kavramlar hizla gelisecektir
(Acatech; 2013).

3. Sanayi 4.0 Kavraminmin Karakteristikleri

Tiim imalat kaynaklar1 ve siireglerinde sosyo teknik etkilesimi saglamasi, benzersiz
sekilde akill iirlinleri tanimlamasi, miisteriye 6zel liretimin sunmasi, ¢alisanlarin akilli imalat
kaynak aglarimi kontrol etmeleri, diizenlemeleri, yapilandirmasi, Nesnelerin ve Hizmetlerin
Internetinin genislemesi igin gerekli anlagmalarin olusturulmasi ve ag hizmet kalitesinin alt
yapisinin olusturulmasi gibi bes kavrama ayrilir (Acatech; 2013).

4. Lojistik Kavramimnin Kapsami

Lojistik, tiretim yerinden tiiketiciye kadar gegen siire¢ igerisinde her tiirlii iiriin, bilgi,
materyal, para akisinin yonetilmesine yardimci olan faaliyetler biitliniidiir. Yani tasima,
depolama ve dagitimin kontrolii gibi kavramlarin yapilmasin ifade etmektedir (Taylor; 2008).
Yani Lojistik temelde dogru iirliniin, dogru miktarda, dogru sartlarda, dogru yerde, dogru
zamanda, dogru maliyetle, dogru miisteri icin elde edilebilirligini amag¢lamaktadir (Canct
&Erdal; 2003).
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5. Lojistik Doniisiim Kavram ve Kapsam

Sanayi 4.0 kavraminin temel 6n sartlarindan biri de dijital dontisiimdiir. Sayisallagtirma
ya da bir diger adla dijitallesme, yarattig1 sinerji etkisiyle deger zinciri boyunca isletmelerin i
ve sosyal gevrede basarili olabilmesi igin teknolojik degisimi ifade etmektedir. Isletmeler
teknolojik degisimle birlikte lojistik doniisiimii gergeklestirmek igin dijital yeteneklerini
gelistirmesi, ekosistemde isbirligini saglamasi, verileri degerli bir ticari varlik gibi yonetmesi,
isletmelerin siber glivenlik sistemini gelistirmesi, Sanayi 4.0 gore gelistirilmis veri mimarisini
uygulamast ile gergeklestirir. Isletmelerde Sanayi 4.0 kavramu ile lojistik doniisiimii; fiziki ve
faaliyet bazinda biiyiime, rekabet edebilirlik, yatirnm ve istihdam yaratma gibi kavramlarda
iistiinliik saglar. Bu nedenle isletmeler igin dijital teknolojilerin kullanilmasi dncelikli bir gérev
ve ekonominin tiim sektorlerini kapsayan politika olmalidir.

6. Fiziksel internet Kavrami ve Kapsam

Fiziksel Internet etkin, siirdiiriilebilir, direncli, uyarlanabilir, kararli, en kolay ve en kisa
stirede birbirine baglantili lojistik ag olusturan kavramdir. Bu kavram diinya standartlarinda
kapsiillesme, ara yiizler ve protokoller vasitasiyla fiziksel, dijital ve operasyonel baglantiya
dayali esnek kiiresel Lojistik Web agidir. Bu Agin en genel 6zelligi “agiklik™ yani serbest
kullanilmasidir. Kisacas1 Fiziksel Internet kavraminin anahtar 6zelligi tedarik zincirindeki tiim
katilimeilar arasinda tam bir igbirligini olusturmasi, tiim uygulanan teknik-teknolojik
kaynaklarin ve ¢ozlimlerin tam uyumlulugunu saglamasidir.

7. Sonug¢ ve Degerlendirme

Kiiresellesme ve teknolojideki hizli gelismelerin etkisindeki isletmelerin, bu yogun
rekabet ortaminda ayakta kalabilmeleri i¢cin hiz, esneklik ve maliyet avantaji gibi lic temel
ozelligi saglamalar gerekmektedir. Iste bu avantajlar sonucu lojistigin hizl gelisimi ile birlikte,
isletmeler de is yapis sekillerini degistirmeye baslamiglardir. Artik yerel pazarlarda hakimiyet
yeterli olmamakta, kiiresellesen diinyada yeni pazarlara ulagmada ve bu pazarlarda s6z sahibi
olmada lojisti§in &nemi giderek artmaktadir. Akilli Lojistik Fiziksel Internet kavramiyla
iliskilendirilerek isletmeler icin oldukga yeni sayilabilecek lojistik organizasyon kavramina
farkl bakis acis1 kazandirir. Akilli lojistik organizasyonlarin olusturulmasinda hayati 6neme
sahip olan Fiziksel Internet, yiikleme {initeleri, tasima ve nakliye yatirimlari, dijitallesme,
iletisim gibi kavramlar1 akilli sebekelerle iliskilendirir.

Bu calismada temel amag lojistik alanin da yeni bir konsept olan Fiziksel Internet
kavramini Sanayi 4.0 ile iligkilendirerek farkindalik yaratma ve bu konuda kapsamli ¢alismalari
baslatabilmektir. Giiniimiiziin yeni konsepti olan Fiziksel Internet ile yiikselen trend olan
Sanayi 4.0 isletme yapilanmasi ve strateji 6rnekleri, veri tasimaciligi, siber giivenlik, yeni
teknolojik standartlar, Nesnelerin interneti, Hizmetlerin Interneti, akill1 lojistik, akilli sebeke
gibi konularla is diinyasina yeni kavramlar getirmistir.

Anahtar Kelimeler; Sanayi 4.0, Fiziksel Lojistik, Dijitallesme, Nesnelerin Interneti,
Hizmetlerin Interneti.

JEL Kodlari: M10, M11, M12.
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The Impact of the Tourism on the Development of Cities: Manavgat Case

Serkan SABANCI!

1. Introduction

Sea is one of the most attractive natural resources. As well as the sea, coasts, beaches,
bays, natural beauties and many activities related to sea attract tourists’ attention. Cities are
developing due to the tourism by making investment with regard to accommodation (Doganer,
2001). The development of tourism in Turkey has gained importance especially in the last 50
years and planning in tourism development started in 1963. The Law for the Encouragement of
Tourism No. 2634 introduced in 1982 became a milestone for tourism in Turkey (ITO, 1988).
In conjunction with this law, coastal settlements along the Mediterranean and Aegean have
turned into tourism areas. Many rural areas have changed, developed and gained value by the
effect of the tourism (Giinal, 2001). While Manavgat was an agricultural city with its fertile
plains before 1980s, the southern Aegean coasts, the western coast of the Antalya bay (South
Antalya Tourism Development Project) and eastern coasts (Side Tourism Project) were
included in the Tourism Encouragement Law No. 2634 dated 1982. The urbanization in
Manavgat and the construction of the accommodation facilities with the incentive credits has
been accelerated in the certain areas of the coastal line from this date. In Manavgat, especially
after 1990s, there has been the rapid transition from agriculture-based economy to tourism-
based economy. Migration and rapid population growth have been occurred. The city expanded
by opening up the agricultural land and forested land to both tourism and settlement. Besides
tourism develops the city as economically, it speeds up the irregular urbanization and many
devastation (Sabanci, 2016 a). In this study, details of the rapid change and development,
growing economy, migration and irregular urbanization after 1990s in Manavgat were analyzed
by using the economical, population and fieldwork data.

2. Development of the Tourism and Urbanization in the Study Area

Manavgat with 2283 km? surface area, 65 km coastline, climate features, vegetation
population and accommodation facilities is one of the most important tourism centers in
Antalya, and second largest couty (Antalya Orman 13. Bolge Midiirliigii, Atalay, 2003; 2008
a-b, 2015; DMI, 2012; Ering, 1977; Sabanci, 2012; 2015; 2016 b). Colakli, Evrenseki,
Giindogdu, Ilica, Kizilagag, Kizilot, Side, Sorgun, Titreyen lake are important tourism centers.
Although the city has developed due to sea tourism, there are also many. Side ancient city,
Manavgat River, Manavgat Waterfall, Kopriilii canyon, karstik caves and green nature is very
important for tourism. Historical tobeauties, mountain tourism, stream tourism catch a lot of
tourists' attention (Sabanci, 2016 a). Manavgat is an agricultural city with fertile lands
established on both sides of the Manavgat River (URL 1). Until the 1990s, the economy of
Manavgat was based on agriculture. By the developing tourism, many investments were made

1Yrd. Dog. Dr., Siirt Universitesi, sabanciserkan@gmail.com,

Innovation and Global Issues in Social Sciences Il | Congress Publications 154



<&\M/ October 19-21, 2017 Antalya Extended Abstracts Book

and population increased due to the migration. The population increase is seen in Serik and
especially in Akseki and Giindogmus, which have limited employment opportunities, rugged
terrain and elevation. In addition, many people from all over Turkey came this county to labour
and settle. Thus, the population has increased several times over 20 years (URL 2; 3). The
number of tourists coming to the city increases every year and tourists spend money. In 2015,
3.586.677 tourists came Manavgat and yielded 3 billion 426 million dollars. Because of the
problems like crisis between Turkey and Russia in 2015 and terrorism, the number of tourist in
Manavgat has decreased compared to the previous year (MATSO, 2016; URL 4). Increasing
urbanization by the tourism changed the nature of the city. Before 1990, the agriculture was
dominant in the city. People used to live in separate houses. But tourism led to rapid irregular
urbanization. With rapid population growth, agricultural lands and forest areas have been
significantly destroyed (Sabanci, 2016 a). Considering the forest fires between 1985-2015 in
Manavgat, an area of 4.514,366 hectares has been burnt in a 30 years-period. It is seen that the
fires are usually on the coastal lines and near the settlements. Based on the data of 13th Regional
Directorate of Forestry, there are lots of human-caused fires except climate-caused fires. The
reasons of human-caused fires are need for agricultural land, rangeland and intentional fires. It
is important to note that the intentional burnt areas are used for tourism facilities or building
settlements (Sabanci, 2015). It shows that growing urbanization due to the tourism has negative
effects on the area.

3. Results

After 1990s in Manavgat, rapid developing tourism started to change the city. The
transition from agriculture-based economy to service sector including the tourism raised the
tourism revenue. By the reason of increase in employment opportunities with tourism, the city
received migration from other regions and population has increased consistently. Therefore,
agricultural lands and forests have been severely destroyed. Today Manavgat, leaving its county
features, turned into a big tourism city. However, the city received too much migration lost its
cultural identity and its characteristics. It will be appropriate to make planning for future
development of the city without environmental deterioration, occupying agricultural lands and
destruction of forests.

Keywords: Tourism, Urbanization, Population, Migration, Manavgat.

JEL Codes: Q23, 232, Z39
Turizm Sektoriiniin Sehirlerin Gelismesine Etkisi: Manavgat Ornegi

1. Giris

Deniz, turizmde dogal ¢ekici kaynaklarin basinda gelmektedir. Denizle beraber kiyilar,
kumsallar, koylar, dogal giizellikler ve denizle baglantili birgcok aktivite, turistlerin ilgisini
cekmektedir. Denize bagli olarak gelisen turizmle birlikte, ulasim, konaklama gibi bir¢ok
noktada yatirimlar yapilarak, sehirler gelismekte ve gortiniimii degismektedir (Doganer, 2001).
Ulkemizde turizmin gelismesi 6zellikle son 50 yilda énem kazanmis ve planlama dénemine
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gecildigi 1963 yilindan itibaren ise turizmin gelistirilmesine ayr1 bir 6nem verilmistir. Daha
sonra ¢ikartilan 1982 tarihli 2634 sayili Turizmi Tesvik Kanunu ise Tiirk turizminin doniim
noktasini olusturmustur (ITO, 1988). Bu kanunla birlikte Akdeniz ve Ege kiyilar1 boyunca yer
alan yerlesmeler, birer birer turizm alanina doniismiis, pek ¢ok kirsal yerlesme turizmin
etkisiyle ekonomik, toplumsal ve mekansal acidan degisim ve gelisim gOstererek, deger
kazanmistir (Giinal, 2001). Manavgat, 1980 yillardan dnce verimli ovalari sayesinde bir tarim
kenti iken, Gliney Ege kiyilari, Antalya korfezinin bati kiyilar1 (Giliney Antalya Turizm Gelisim
Projesi) ve dogu kiyilari (Side Turizm Projesi), 1982 tarihli 2634 sayili Turizmi Tesvik Kanunu
kapsamina alinmistir. Manavgat, bu tarihten sonra hizli bir kentlesme siirecine girmis ve sahil
seridinin belirlenen alanlarinda, tesvik kredileri ile birlikte konaklama tesislerinin yapimi
hizlanmistir. Manavgat'ta oOzellikle 19901 yillardan sonra tarim ekonomisinden turizm
ekonomisine hizli bir ge¢is olmus, sehir bu yillardan itibaren ¢ok hizli go¢ ve niifus artisina
sahne olmustur. Hizli niifus artisi ile birlikte tarim alanlari, ormanlik alanlar, hem turizme hem
de yerlesmeye agilarak sehir genislemistir. Turizm, sehri ekonomik olarak gelistirirken, ¢arpik
kentlesmeyi hizlandirmis ve birgok tahribati da beraberinde getirmistir (Sabanci, 2016 a). Bu
calismada Manavgat’ta 1990’11 yillardan sonra turizmle birlikte meydana gelen biiyiik degisim,
hizli gelisme, biiyiiyen ekonomi ile birlikte go¢ dalgasi, carpik kentlesme detaylari ile
incelenmistir. Degisim arazi c¢alismalari, ekonomik, niifus vd. verilerle ortaya konulmaya
calisilmustir.

2. Calisma Sahasinda Turizm ve Kentlesmenin Gelisimi

Manavgat, 2283 km?'lik yiizdl¢iimii, 65 km’lik sahil seridi, Iklim 6zellikleri, zengin bitki
popiilasyonu, konaklama tesisleri ile Antalya’nin 6énemli turizm merkezlerinden biri olup, 2.
Biiyiik il¢esidir (Antalya Orman 13. Bolge Miidiirliigii, Atalay, 2003; 2008 a-b, 2015; DMI,
2012; Ering, 1977; Sabanci, 2012; 2015; 2016 b). Colakli, Evrenseki, Giindogdu, Ilica,
Kizilagag, Kizilot, Side, Sorgun, Titreyen gol onemli turizm merkezleridir. Sehir, deniz
turizmine bagli olarak gelismesine ragmen ayni zamanda alternatif birgok giizelligi de
bulunmaktadir. Side antik kenti, Manavgat Irmag1, Manavgat selalesi, Kopriilii kanyon, karstik
magaralari ve yesil dogasi turizm i¢in olduk¢a 6nemlidir. Manavgat'ta deniz turizminin yaninda
tarthi giizellikler, dag turizmi, akarsu turizmi de turistlerin oldukea ilgisini ¢ekmektedir
(Sabanci, 2016 a). Manavgat sehri, Manavgat Irmag: iki kenarinda kurulan ve verimli
topraklara sahip bir tarim sehirdir (URL 1). 1990'lara kadar ekonomisi tarima dayanirken,
turizm sektoriiniin gelismesiyle bir¢ok yatirim almis ve goglerle niifusu siirekli artmistir. Bu
niifus artis1 6zellikle Serik il¢esinin yaninda is imkanimin kisith oldugu ve oldukca engebeli
Akseki, Glindogmus gibi yiikseltisi fazla olan il¢elerden olmaktadir. Ayrica Tiirkiye'nin hem
siir sehirlerinden hem de diger bolgelerden, ilgeye ¢alismaya gelip buraya yerlesenler olmus
niifus 20 yilda birkag kat artmigtir (URL 2; 3). Sehre her y1l gelen turist sayisi1 artis gostermekle
birlikte, gelen turistler onemli miktarda da doviz birakmaktadir. 2015 yilinda Manavgat'a gelen
3.586.677 turist, 3 milyar 426 milyon dolar gelir birakmistir. Ancak 2015 yilinda Rusya ile
yasanan kriz ve teror gibi sorunlar yiliziinden gelen turist sayist bir 6nceki yila gore tim
Tiirkiye'de oldugu gibi Manavgat’ta da diisiis gostermistir (MATSO, 2016; URL 4). Turizmle
beraber artan sehirlesme kentin siluetini olduk¢a degistirmistir. 1990'lardan 6nce genelde tarim
ekonomisine bagli olan sehirde mimari de genellikle miistakil tarzda evler goriiliirken, turizmle
beraber hizli yapilasma carpik kentlesmeyi hizlandirmistir. Hizli niifus artisi ile tarim alanlari
ve orman alanlar1 onemli dlgiide tahrip edilerek sehrin yiizii degismistir (Sabanci, 2016 a).
Manavgat'ta 1985-2015 arasi orman yanginlarina baktigimizda 30 yillik siirecte 4.514,366
hektarlik bir alanin yandigim1 gormekteyiz. Yangmn dagilisi incelendiginde, yanginlarin
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genellikle kiy1 seridinde ve yerlesmelere yakin yerlerde oldugunu gérmekteyiz. Antalya 13.
Orman Boélge Midiirliigii'nlin verilerine bakildiginda iklim nedenli yanginlar diginda insan
kaynakli bircok yangin gérmekteyiz. Bu sebepler arasinda tarim alan1 agma, mera alan1 agma
disinda kasti olarak ¢ikarilan yanginlardan belli bir siire sonra, yanan bu bolgelerin ya turizm
faaliyetine ya da yerlesmeye a¢ildigini1 gorebiliriz (Sabanci, 2015). Bu da bize turizm ile beraber
gelisen sehirlesmenin bolge lizerinde olumsuz etkilerini gostermektedir.

3. Sonug¢

Manavgat'ta 6zellikle 1990'lardan sonra hizla gelisen turizm sektorii ile birlikte kentin
silueti degismeye baslamig, tarim ekonomisinden turizm gelirlerinin hizla arttigt hizmet
sektoriine gecis olmustur. Turizm ile birlikte is imkanlarinin artmasindan dolay1 sehir hem
cevresinden hem de diger bolgelerden siirekli go¢ almis ve niifusu siirekli olarak artmistir.
Niifusun plansiz artmasi ve goclerle kentin mimarisi degismis ve carpik bir kentlesme ortaya
cikmistir. Artan niifus ve turizmin gelismesiyle tarim alanlarinin yaninda ormanlarda ciddi
sekilde tahrip edilmistir. Bugiin itibariye Manavgat ilce goriiniimiinden ¢ikarak, biiyiik bir
turizm sehri silueti kazanmistir. Ancak sehrin biiylik oranda go¢ almasiyla kiiltiir kimligi ve
sehre has 6zellikler kaybolmustur. Biiyiik ekonomisi ile sehre 6nemli yatirimlar yapilmis olsa
da sehri goriiniimii degismistir. En azindan sehrin bundan sonraki gelisiminde ¢evre dengesi
bozulmadan, tarim alanlar1 isgal edilmeden, ormanlik alanlar ¢ok fazla tahrip edilmeden
planlama yapilmasi yerinde olacaktir.

Anahtar Kelimeler: Turizm, Kentlesme, Niifus, G6¢, Manavgat.
JEL Kodlar: Q23, Z32, Z39
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Effects of Industrial Revolutions on Typographic Development

Mithat YILMAZ?, Siimeyye OZBEK?

1. Introduction

The Industrial Revolution, which has been as influential as the first half of the 19th
century, has not only created a revolution in production, but has also begun major changes in
sociological and cultural fields. The Industrial Revolution has also been a trigger for the
economic and political developments of the 20th century, which have profoundly influenced
artists and art. These developments that deeply shook the societies, the innovations realized by
the artists and designers in the theoretical and practical fields, have been important contributions
in shaping today's typographic understanding. With the Industrial Revolution, printing
technology, which has remained almost unchanged since Gutenberg, has made rapid progress,
providing tremendous opportunities for designers to print posters, newspapers, magazines and
books. In this era when typography is beginning to mean more than just a printing press, some
artists have put in topographic work in typographic sense. In this study, the contributions of the
typographic development effects of the Industrial Revolution and the formation of the
typography of today will be discussed.

2. Industrial Revolutions

The greatest feature of the first industrial revolution is that it will work in cooperation
with the concepts of science and technology to benefit each other. Science contributed to the
emergence of technology production industry and major transformations started in the
economy. The second industrial revolution was the use of electric power for mass production.
The period when the digital revolution was experienced is the third industrial revolution. The
fourth industrial revolution we are currently living in is linked to the effectiveness of a high-
level communication network.

3. Typographic Effects of the Industrial Revolution

Typography, along with the use of the 15th century, Gutenberg's printing press to print
books in Germany, is a term used to describe techniques used in printing letters moving. Today,
however, preserving this meaning has expanded to include the meaning expressed by artistic
and design integrity. oday, however, preserving this meaning has expanded to include the
meaning expressed by artistic and design integrity.

The first period started with the use of a machine lever press machine for squeezing fruit
juice and started with printing a few hundred pages a day (which Gutenberg took over three
years of printing these books), and with the Industrial Revolution the machines started to work

! Do¢.Dr., Gazi U“niversitesi Sanat ve Tasarim Fakiiltesi Grafik Tasarimi Boliimii, yilmazm@gazi.edu.tr
2 Ars.Grv., Gazi Universitesi Sanat ve Tasarim Fakiiltesi Grafik Tasarimi Boliimii, sumeyyeozbek02@gmail.com
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with steam power, to provide the possibility of printing. In the early days, fonts that were
imitations of handwriting were used by readers not to be strangers, and without major changes
to adapt to printing press. Since the printing press became widespread, fonts were specially
produced for the printing press between the 15th and 19th centuries.

In 1814, son of 1. John Walter 11. John Walter built a massive steam-powered printing
press, which belonged to Times Times at the Printing House Square headquarters and belonged
to the British patriot Friedrich Koenig (1774-1833): the machine was not only able to save labor
costs, but at the same time it could print 1,000 copies . On this count, the newspaper was able
to print later and contain the latest news "(Briggs & Burke, 2011: 133).

Steve Matteson, published an article in Print magazine, describes the process of
typography in three stages: Typography 1.0, Typography 2.0, and Typography 3.0 (Matteson,
2015). Even if some of these processes do not coincide with the same periods as industrial
revolutions, technological developments are linked to each other.

Typography 1.0, which is expressed as the golden age of typography, is the period in
which literary criticism of this literary genre specializes in typography in book art. This period
began long before the Industrial Revolution I, beginning in the mid-15th century, when the
printing press was widely used to print books.

In Typography 2.0, which came 500 years later, the codes of the letters we have arranged
with our hands have been replaced by software codes. During this period, the types of fonts
have increased and become more complex. Although the computer option texts emerged during
this period offered the option of storing in digital form, the importance of printed material
continued to be preserved. This development corresponds to the same turn as the third industrial
revolution.

Typography 3.0 begins with the widespread adoption and use of web typography and
the mobile reading experience. Designed to appear on the screen, this writing is pixel based and
robust. This phase is the most important step in terms of mass consumption in all processes.
Letters and words provide a possibility for all users to arrange. An electronic book intended to
be read on the digital medium gives a chance to read with a writing character that can be
determined from numerous options. Fonts can be purchased over the Internet, downloaded from
the computer, and used in all digital media. Among these fonts are those that have never been
printed on paper, ie, fonts made only for digital media. There are also considerable differences
in the reading experience between typography 1.0 and 2.0. In the first phase, he created
examples of highly impressive book designs that were shown to make the book as fun and
explanatory as possible. However, today's electronic books are mostly boring books that are
purely text-boring. However, Typography 3.0 has the facilities that we can not give up for the
reader and designer.

Today, people's typographic expectations are the most comfortable reading option in
different page sizes and on the phone, tablet and computer. Therefore, fonts developed by the
reader must present the best reading on the screen. Typography can not be customized for each
individual in the digital environment, but it sets a level that addresses a general appreciation
and readability and designs the font accordingly. The digital world has to offer the fastest and
best reading experience in this environment where we are exposed to thousands of messages at
every moment when everything flows fast.
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4. Conclusion

Forms that are transformed by society on the premise of science and technology also
bring the necessity of correct design of communication. When printing became widespread in
Europe, it had a revolutionary effect. With the development of technology, the means of
communication changed and it continued to fulfill its mission in different ways. The fourth
industrial revolution that we have in it will provide a communication-oriented technology in
every field of life. It is clear that the design of the text will become even more important,
although the precise language and writing of communication will be affected in this period.

Keywords: Typography, Industrial Revolution, Design

JEL Codes: 014
Sanayi Devrimlerinin Tipografik Gelisime Etkileri

1. Giris

19. yiizyilin ilk yarisinda baslayan ve giiniimiize kadar etkisi devam eden Endiistri
Devrimi, sadece liretimde bir devrim yaratmamis, ayni1 zamanda sosyolojik ve kiiltiirel anlamda
da biiyiik degisimlerin doniim noktas1 olmustur. Endiistri Devrimi, sanat¢iyr ve dogal olarak
sanat1 derinden etkileyen 20. ylizyilin ekonomik ve politik gelismelerin de tetikleyicisi
olmustur. Toplumlar1 derinden sarsan bu gelismeler sanat¢1 ve tasarimcilarin kuram ve
uygulama alanlarinda gerceklestirdikleri yeniliklerin giiniimiiz tipografik anlayisini
sekillendirmesinde olduk¢ca O©nemli katkilari olmustur. Sanayi Devrimi ile birlikte
Gutenberg’den beri neredeyse degistirilmeden kullanilmaya devam edilen matbaa teknolojisi
hizli bir ilerleme kaydetmis bdylece afis, gazete, dergi ve kitaplarin basimi konusunda
tasarimciya ¢ok biiylik olanaklar sunmustur. Tipografinin sadece bir matbaa terimi olmaktan
daha fazla sey ifade etmeye basladig1 bu donemde bazi sanatgilar tipografik anlamda iist diizey
caligmalar ortaya koymustur. Bu ¢alismada Sanayi Devrimlerinin tipografik gelisime etkileri
ile glinlimiiz tipografi anlayisinin olusmasindaki katkisi ele alinacaktir.

2. Sanayi Devrimleri

Birinci sanayi devriminin en biiyiik 6zelligi bilim ve teknoloji kavramlarinin i¢ ice
gecerek birbirinin yararina olacak sekilde is birligi yapmasidir. Bilimin katkisiyla teknoloji
iiretimi sanayinin ortaya ¢ikmasinmi saglamis ve ekonomide biiyiik doniisiimler baslamistir.
Ikinci sanayi devrimi ise elektrik giiciiniin kullanilarak seri {iretim igin kullanilmasiyla
olmustur. Dijital devrimin yasandigi donem ise ii¢lincii sanayi devrimidir. Su anda yasiyor
oldugumuz dordiincii sanayi devrimi ise iist diizey bir iletisim aginin etkinligi ile baglantilidir.

3. Sanayi Devriminin Tipografiye Etkileri

Tipografi, 15. yiizyllda Gutenberg’in Almanya’da matbaayr kitap basmak igin
kullanmasiyla birlikte matbaada kullanilan hareketli harfleri tanimlamak i¢in kullanilmis teknik
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bir terimdir. Ancak giinlimiizde bu anlamin1 korumakla birlikte yazinin sanatsal ve tasarim
biitiinliigii icerisinde ifade ettigi anlami da kapsayacak sekilde genislemistir. Ilk zamanlar
meyve suyu sikmak i¢in kullanilan bir makine kolunun pres makinesi i¢in kullanilmasiyla
baslayan ve gilinde en fazla bir kag yiiz sayfanin basilmasiyla baslayan (ki Gutenberg’in bu
kitaplar1 basmasi li¢ yilindan fazlasini almistir) siire¢ Endiistri Devrimi ile birlikte makinelerin
buhar giiciiyle c¢aligmaya baslamasiyla inanilmaz sayida baski yapabilme olanaginin
sunulmasini saglamstir. ilk zamanlarda el yazisinin taklidi olan fontlar okuyucularm yabancilik
cekmemesi ve matbaa baskisina aligmalari i¢in biiylik degisiklikler yapilmadan kullanilmistir.
Matbaa baskis1 yayginlastiktan sonra 15 ile 19. yiizyillar arasinda matbaa i¢in 6zel olarak
fontlar tiretilmistir.

1814 yilinda I. John Walter’in oglu II. John Walter Times’in Printing House Square’deki
genel merkezine demirden yapilmis ve Ingiltere’deki patenti Friedrich Koenig’e (1774-1833)
ait olan devasa bir buharli baski makinesi kurdu: Makine yalnizca emek giiciinden tasarruf
saglamakla kalmiyor ayn1 zamanda saatte 1.000 bask1 yapabiliyordu. Bu sayede gazete baskiya
daha gec girebiliyor ve en son haberleri igerebiliyordu” (Briggs & Burke, 2011: 133).

Steve Matteson, Print dergisinde yayinlanan bir makalesinde tipografiyi Tipografi 1.0,
Tipografi 2.0 ve Tipografi 3.0 olmak iizere ii¢ asamada gegirdigi siireci anlatmaktadir
(Matteson, 2015). Bu siireglerin bir kismi sanayi devrimleri ile ayn1 donemlere denk gelmese
bile ortaya ¢ikan teknolojik gelismelerle birebir baglantilidir.

Tipografinin altin ¢ag1 olarak ifade edilen Tipografi 1.0, 6zellikle kitap sanatinda
tipografi lreticilerinin uzmanlastig1 bu alanda literatiiriin olustugu doénemdir. Bu donem 1.
Endiistri Devriminden uzun zaman dnce, 15. yiizyilin ortalarinda matbaanin kitap basmak icin
yaygin olarak kullanilmasiyla baglamistir.

Bundan 500 yi1l sonra gelen Tipografi 2.0°de, ellerimizle dizdigimiz matbaa harflerinin
yerini yazilim kodlar1 almistir. Bu donemde yazi karakterlerinin gesitleri artmig ve daha
karmasik bir hale gelmistir. Bu donemde ortaya cikan bilgisayar segenegi metinleri dijital
ortamda saklama secenegi sunmus olsa da basili malzeme 6nemini ciddi bir sekilde korumaya
devam etmistir. Bu gelisme ti¢lincii sanayi devrimi ile ayn1 doneme denk gelmektedir.

Tipografi 3.0, web tipografisinin ve mobil okuma deneyiminin yaygin bir sekilde
benimsenip kullanilmasiyla baslamistir. Ekranda goriinmek iizere tasarlanmis olan bu yazi
aileleri pixel tabanli ve soyuttur. Bu evre biitiin siiregler igerisinde kiitlesel tiiketim agisindan
en Onemli asamadir. Harfler ve kelimeler biitiin kullanicilarin diizenleyebilecegi bir olanak
sunar. Dijital ortamda okunmak istenen bir elektronik kitab1 sayisiz secenek igerisinden
belirlenebilecek bir yazi karakteri ile okuyabilme sans1 tanimaktadir. Fontlar internet tizerinden
satin alinabilir, bilgisayara yiiklenebilir ve biitiin dijital ortamlarda kullanilabilmektedir. Bu
yazi karakterlerinin arasinda daha once hi¢ kagit izerine basilmamis olanlar yani sadece dijital
ortam i¢in iiretilmis yazi karakterleri de vardir. Tipografi 1.0 ile 2.0 arasinda okuma deneyimi
acisindan da oldukga biiyiik farklar vardir. Birinci evrede kitabin olabildigince eglenceli ve
aciklayict olmasi i¢in gosterilen oldukea etkileyici kitap tasarimi 6rneklerini ortaya ¢ikarmistir.
Oysa giinlimiiziin elektronik kitaplar1 cogunlukla salt metinden olusan gorsel acidan oldukca
sikict  goriinen  kitaplardir. Ancak Tipografi 3.0’lin  okuyucu ve tasarimct igin
vazgecemeyecegimiz kolayliklar vardir.

Giintimiizde insanlarin tipografiden beklentisi, farkli sayfa boyutlarinda ve telefon, tablet ve
bilgisayarda en rahat okuma segenegini sunmasidir. Bu yilizden gelistirilen yazi karakterleri
okuyucuya ekranda en iyi okuma olanagini sunmak zorundadir. Tipografi dijital ortamda her
bir kisi i¢in 6zel tasarim yapamaz ancak genel bir begeni ve okunurluga hitab edecek bir seviye
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belirler ve buna gore yazi karakterini tasarlar. Dijital diinya her seyin hizla akip gectigi her an
binlerce mesaja maruz kaldigimiz bu ortamda en hizli ve en iyi okuma olanagini sunmak
zorundadir.

4. Sonuc¢

Bilim ve teknolojinin onciiligiinde toplumun dondstiigii formlar, iletisimin dogru
tasarlanmasinin ~ zorunlulugunu da beraberinde getirmektedir. Matbaa, Avrupa’da
yayginlagmaya bagsladiginda devrim niteliginde bir etki yaratmis, teknolojinin gelismesiyle
birlikte iletisim araglar1 degismis ve misyonunu farkli yollarla yerine getirmeye devam etmistir.
I¢inde bulundugumuz dordiincii sanayi devrimi yine iletisim odakl1 bir teknolojiyi hayatin her
alaninda uygulama olanagi sunacaktir. iletisimin temeli olan dil ve yazinin bu dénemde nasil
etkilenecegi tam olarak Ongodriilemese de yazinin tasarlanmasinin ¢ok daha 6nemli bir hale
gelecegi agikca goriilmektedir.

Anahtar Kelimeler: Sanayi Devrimi, Tipografi, Tasarim
JEL Kodlari: 014
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Family Structure in Mardin According to Court Records (18th Century)

Veysel GURHAN!

This work based on Ottoman archival documents will provide information about family
structure in Mardin using court records and will also present evaluations on topics such as
family formation, marriage, divorce, child numbers in Islamic / Ottoman law. Registrations
held by the government are not only a reflection of the political agenda but also a source of
social history studies. Within these registers, court records also hold a special place in terms of
social history review. Individuals' positions in the law and the events and the punishments or
solutions given to them, enable us to obtain important clues about that community.

Our studies will try to find out about the structure of the family through records kept in
court in Mardin, which is an important administrative center in the Ottoman Empire in the 18th
century. It consists of a group of people who are directly connected by family ties and whose
adult members are responsible for the care of their children. Being the most basic unit of the
family society, Islamic law, family institution was sacred and the Ottoman society structure
protected the sanctity of this institution.

In this study, the formation of family life in Mardin will be discussed, such as marriage,
divorce. When this examination is made, the records of the heritage registered in the courts and
the documents related to the marriage and divorce matters will be used. in Mardin, the first pre-
marriage initiative is plighted one’s troth. This event, which is referred to as "disobedient” in
court records, refers to the period in which pre-marriage partners begin their marriage decisions
on the basis of their wishes and advice from the elders. The engagement is the beginning of the
wedding and the engaged people are not married and can not be forced to marry.

We find in the documents except for dowry (baslik parasi), which are known to be
common throughout the region. It is seen that a record in the registers of MSS 252 is engaged
in one of the sisters of the person named Nebi in the Araban village and 300 kurus money is
paid for this engagement (MSS 252: 422).

The most important step for the formation of a family after the event of the promise is
marriage. Marriage was coming to terms with a contract called a marriage. The validity of this
contract was due to the fulfillment of certain legally prescribed conditions. In the Hanafi sect,
marriage was not required to be registered with the judges. However, in the Ottoman Empire,
it is understood from the documents that the courts have been working together like a wedding
house at the same time.

Another remarkable thing about marriages is Mehir. Mehir is money or goods, which is
the term that man gives or promises to a woman when she is married. Mehr is not the price of
the woman or the right to use it. It is a symbol of the value that men gives to women.

In Islamic religion, marriage is essentially based on monogamy. In some cases,
however, men were allowed to marry four times. This permission is not an order, but a license

1 Yrd. Dog. Dr., Mardin Artuklu Universitesi Tarih Boliimii, veyselgurhan@hotmail.com
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that is applied on certain conditions. Contrary to popular belief, many marriages are not much
in the Ottoman society.

The most important element that constitutes the family is the child. When we look at the
numbers of children in Mardin, it is observed that Muslim families have fewer children than
non-Muslim families.

Ser’iyye Sicillerine Gére Mardin’de Aile Yapisi (18. Yiizy1l)

Osmanli arsiv belgelerine dayanan bu c¢alisma mahkeme kayitlarini kaynak olarak
kullanarak Mardin’de aile yapis1 hakkinda bilgiler verirken aym zamanda Islam/Osmanli
hukukunda ailenin olusumu, evlilik, mehir, bosanma, ¢ocuk sayilari, vasi ve kayyim atamalari
ile nafaka gibi konular hakkinda degerlendirmeler sunacaktir. Devlet tarafindan resmi olarak
tutulan kayitlar/arsiv belgeleri sadece siyasi tarihe 151k tutmakla kalmaz ayni zamanda sosyal
tarih ¢aligmalarinin da kaynagini olusturur. Bu kayitlar igerisinde mahkeme kayitlar1 sosyal
tarihi inceleme agisindan ayrica 6zel bir yer tutar. Bireylerin kanun 6niindeki konumlar1 ve
baglarindan gegen olaylar ile bunlara verilen cezalar veya bulunan ¢oziimler o toplum hakkinda
onemli ipuclar1 elde etmemizi saglar.

Calismamiz 18. yiizyilda Osmanli Imparatorlugu igerisinde dnemli bir idari merkez olan
Mardin’de mahkemede tutulan kayitlar tizerinden ailenin yapist ile ilgili tespitlerde bulunmaya
calisacaktir. Aile akrabalik baglariyla dogrudan birbirine baglanmis olan ve yetiskin tiyelerinin
cocuklarin bakimindan sorumlu oldugu bir grup insandan olusur. Aile, toplumun en temel
birimi olmakla birlikte, Islam hukuku aile kurumunu kutsal saymis, Osmanli toplum yapisi da
bu kurumun kutsalligin1 korumustur.

Bu calismada Mardin’de aile hayatinin teessiisii, sézlenme, evlenme, bosanma gibi
konular islenecektir. Bu inceleme yapilirken ser’iye sicillerinde kayit altinda tutulan tereke
kayitlari ile nikdh, bosanma ve s6zlenme konularina ait belgeler kullanilacaktir.

Mardin’de diger Anadolu sehirlerinde oldugu gibi evlilik dncesi ilk girisim
sozlenmedir. Ser’iye sicillerinde “namzed eylemek’ olarak gecen bu olay, evlilik 6ncesi eslerin
kendi istekleri ve biiyiiklerin tavsiyesi neticesinde, evlilige karar vermeleri ile baglayan donemi
belirtir. Nisan, nikdhin bir mukaddimesi olup, nigsanlanan taraflar nikdhlanmis olmayip
evlenmeye de zorlanamazlar. S6zlenme veya nisan kizlarin ergenlik ¢agina girmesi ile birlikte
olabildigi gibi, “besik kertmesi” denilen kiz ¢ocugunun dogmasiyla birlikte ailelerin kendi
aralarinda s6zlenmesi seklinde de gergeklestirilebilirdi. Nitekim elimizdeki bir belgede Mardin
sakinlerinden Meryem binti Isua adindaki zimmiye, Aslan veledi Mirza’nin 22 yildir kiziyla
nisanlandigint sdylemektedir. (MSS 252: 268) Bu siire nisan olaymnin kii¢iik yaslarda
yapildigini géstermektedir.

Hediyelerin disinda tiim bolgede yaygin oldugu bilinen baslik parasina da belgelerde
rastlamaktayiz. MSS 252 nolu defterdeki bir belgede kisilerin ismi tam anlagilmasa da Araban
koytinden Nebi adli kisinin kiz kardesinin, ismi tam olarak okunmayan bir kisi ile nisanlandigi,
bu nisan karsiliginda 300 kurus baslik parasi verildigi goriilmektedir (MSS 252: 422).

S6zlenme olayindan sonra ailenin olugmasi agisindan en énemli adim nikahti. Evlilik,
nikah ad1 verilen bir sdzlesmeyle meydana gelmekteydi. Bu sézlesmenin gecerliligi hukuken
belirlenmis bazi sartlarin yerine getirilmesine bagliydi. Hanefi fikhinda evliliklerin kadilara
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tescil ettirilmesi gerekmemesine ragmen Osmanli Devleti’nde mahkemelerin ayn1 zamanda
birer evlendirme dairesi gibi ¢alistiklar1 belgelerden anlasilmaktadir.

Evlenmelerdeki bir diger dikkat ¢ekici husus mehir’dir. Mehir, terim olarak erkegin
evlenirken kadna verdigi veya taahhiit ettigi para veya maldir. Mehir kadinin veya ondan
istifade hakkinin bedeli degildir. Erkegin kadina verdigi degerin bir semboliidiir. “Kadinlara
mehirlerini seve seve verin” (Nisa 4/4), “Onlarin (haram kilinanlarin) disinda kalanlari, zina
etmemek ve iffetinizi korumak lizere mallarinizla isteyip almaniz size helal kilind1” (Nisa 4/24)
mealindeki ayetler mehirin kaynaklar1 konumundadirlar.

Islam’da evlilik esas itibariyle tek eslilik {izerine kurulmustur. Ancak bazi durumlarda
kocanin dorde kadar evlenmesine izin verilmistir. Bu izin bir emir degil, belli sartlarda
bagvurulan bir ruhsat gibidir. Yaygin kanaatin aksine Osmanli toplumunda ¢ok evlilik fazla
oranda degildir.

Aileyi olusturan en 6nemli unsur ¢cocuktur. Mardin’de ailelerin cocuk sayilarina
bakildiginda, tahmin edilenin aksine Miisliiman ailelerde gayrimiislim ailelere gére daha az
cocuk oldugu gozlenmistir.

Osmanli toplumunda aile birliginin korunmasi agisindan evlilikte devamlilik esas
olmakla birlikte, aile i¢gindeki uyumu siirdiirmek imkansiz hale geldiginde evliligi sona erdirme
imkan1 bulunmaktadir. Osmanl aile hukukunun temeli olan aile hukukuna goére prensip olarak
bosanma hakk1 erkege aittir. Kadin i¢inde kisitli olmakla birlikte evliligi sona erdirme hakki
mevcuttu. Ornegin nikah esnasinda bosanma hakkin1 elinde tutabilecegi gibi bazi durumlarda
mahkemeye bizzat bagvurarak da evliligi sona erdirebiliyordu.
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Implementation of a Medical Component Production Business on the Impact
of Investments Made for Prevention and Appraisal Costs on Failure Costs*

Faruk KAYGUSUZ?, Veyis Naci TANIS ?

1. Introduction

Today, when competition is very intense, businesses need to find new ways to gain
advantage in an intense competitive environment so that they can survive and continue their
commercial activities (Dalc1 & Tanig, 2002: 134). It is the acquisition of qualifications that will
meet the customer’s needs, which is one of the most important means by which enterprises will
gain their advantage against their competitors and to sustain the continuity of their activities
(Dénmez & Utku, 2009: 31). In order to achieve this, it is necessary to establish an effective
quality system in the enterprise and inoculate the principle of quality concept to all
businesspeople from the lowest level to the highest level (Akgiin, 2011: 50).

Establishing the most appropriate quality balance and analyzing quality costs plays a
significant role in increasing profitability along with productivity increase while decreasing the
total cost of the enterprise (Kefe & Tanis, 2014: 50).

Purpose of the study; It is to measure whether the investments to be made to the
prevention and appraisal costs from the quality cost groups determined according to the PAF
model will reduce the failure costs.

For this reason, the quality costs of an enterprise in which medical component
production is performed are examined and the quality costs of the business between 2014 and
2015 are analyzed.

Because it is a method that focuses on current events and it is considered appropriate
for the purpose and the purpose of this research, case study method is preferred.

2. Quality Costs System and Activity

The ability to survive in the long term depends on the continual and optimal fulfillment
of customer expectations, and the way to achieve this is through the existence of a healthy
quality system that constantly improves and enhances the qualities of products and services
(Dahlgaard et al., 1992: 211). An efficient quality costing system will lead to the operation of

*This work is supported by the Research Fund of Cukurova University, Adana, Turkey, under grant contracts no.
SYL_2016_7580
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the necessary steps by ensuring that the operator sees failures while bringing competitive
advantage in the sector in which it operates (Demir and Giilcti, 2012, p.241).

Businesses can use their resources more effectively by detecting inefficient and inferior
products through quality cost system and increase their profitability by reducing their costs
(Akgiin, 2011: 54). When the quality costs are evaluated within the PAF model; prevention,
appraisal, internal and external failure costs, and reducing the internal and external failure costs
of the investments to be made for prevention and appraisal costs are the general arguments of
the model in question (Schiffauerova ve Thomson, 2006: 650).

Since quality costs appear in all the processes in operation, businesses that give
importance to quality costs will review all the processes of their production and provide
improvements in all stages of production as well as cost reductions (Kefe & Tanig, 2014: 59).
Investments in prevention and appraisal costs reduce internal and external failure costs and
reduce appraisal costs in the long run; as a result, the total quality costs are reduced
(Demircioglu, 2016: 15).

4. Conclusion

In this study, the quality costs of a business operating in the medical component
manufacturing sector were examined and the effect of quality costs on prevention and appraisal
costs on the failure costs of the investments was investigated.

When examining the quality costs identified by using 2014 and 2015 data, prevention
and appraisal costs increased in 2015 compared to 2014, while internal and external failure
costs decreased in amount. The costs of internal failure that occurred in business have increased
proportionately.

Keywords: Quality, Quality Costs, Failure Costs, Prevention Costs, Appraisal Costs

JEL Codes: M40, M41, M11

Onleme ve Degerleme Maliyetlerine Yapilan Yatirimlarin Basarisizlik
Maliyetlerine Etkisi Uzerine Bir Medikal Parca Uretim Isletmesinde
Uygulama

1. Giris

Rekabetin ¢ok yogun oldugu giliniimiizde, isletmelerin hayatta kalabilmeleri ve ticari
faaliyetlerini siirdiirebilmeleri i¢in, kendilerine yogun rekabet ortaminda avantaj saglayacak
yeni yollar bulmalar1 gerekmektedir (Dalc1 & Tanis, 2002: 134). Isletmelerin, rakiplerine karsi
kendilerine avantaj saglayacak, faaliyetlerinin siirekliligini daim kilacak en 6nemli araclardan
birisi olan, miisteri gereksinimlerini karsilayacak kalitenin, elde edilmesidir (D6nmez & Utku,
2009: 31). Bunu saglayabilmek icin de, isletmede etkin bir kalite sistemi olugturmak ve en alt
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seviyeden en iist seviyeye kadar, tiim isletme c¢alisanlarina kalite kavraminin oneminin
astlanmas1 gerekmektedir (Akgiin, 2011: 50).

Kalitenin saglanmasi agamasinda istenen en uygun kalite dengesini kurmak ve kalite
maliyetlerinin analizini yapmak, isletmenin toplam maliyetlerini azaltirken, verimlilik artisiyla
birlikte karliliginin artmasinda 6nemli rol oynar (Kefe & Tanig, 2014: 50).

Calismanin amaci; PAF modeline gore tespit edilen kalite maliyet gruplarindan 6nleme
ve degerleme maliyetlerine yapilacak yatirimlarin basarisizlik maliyetlerini  azaltip
azaltmayacagini 6lgmektir.

Bu nedenle medikal parga iiretimi gergeklestirilen bir isletmede kalite maliyetleri
incelenmis ve isletmenin 2014-2015 yillar: arasinda olusan kalite maliyetleri analiz edilmistir.

Giincel olaylara odaklanan bir yontem olmasi ve bu arastirmanin amacina ve konusuna
uygun oldugu diisliniildiigii i¢in olay ¢alismasi yontemi tercih edilmistir.

2. Kalite Maliyet Sistemi ve Etkinligi

Isletmelerin uzun dénemde ayakta kalabilmeleri, miisteri beklentilerinin siirekli ve en
1yi sekilde karsilanmasina bagli olup, bunu saglamanin yolu ise {irlin ve hizmetlerin kalitelerini
stirekli kilan ve gelistiren, saglikli ¢alisan bir kalite sisteminin varligindan ge¢mektedir
(Dahlgaard vd., 1992: 211). Etkin ¢alisan bir kalite maliyet sistemi, isletmeye faaliyet gosterdigi
sektorde rekabet avantaj1 getirmekle birlikte, isletmenin basarisizliklarin1 gérmesini saglayarak,
atilmasi gereken adimlar icin isletmeye yol gdsterici olacaktir (Demir ve Giilcii, 2012, s.241).
Isletmeler, kalite maliyet sistemi sayesinde verimsiz ve kalitesiz {iriinleri tespit ederek
kaynaklarin1 daha etkin kullanabilir, maliyetlerini diistirerek karliliklarini arttirabilirler (Akgiin,
2011: 54).

Kalite maliyetleri PAF modeli kapsaminda degerlendirildiginde; dnleme, degerleme, i¢
ve dis basarisizlik maliyetleri olarak karsimiza ¢ikmakta, 6nleme ve degerleme maliyetlerine
yapilacak yatirimlarin i¢ ve dis basarisizlik maliyetlerini diislirmesi s6z konusu modelin genel
savi olmaktadir (Schiffauerova ve Thomson, 2006: 650).

Kalite maliyetleri, isletmedeki tiim siireglerde ortaya ¢iktigi i¢in kalite maliyetlerine
gereken Onemi veren isletmeler, lretimlerinin tiim siireclerini inceleyip iiretimin tim
asamalarinda iyilestirme saglarken, ayni zamanda maliyet azalis1 da saglamis olacaklardir
(Kefe & Tanis, 2014: 59). Onleme ve degerleme maliyetlerine yapilan yatirimlar i¢ ve dis
basarisizlik maliyetlerini azaltmakta uzun vade de degerleme maliyetlerini diisiirmekte; bunun
sonucu olarak toplam kalite maliyetlerinin azalmasi s6z konusudur (Demircioglu, 2016: 15).

3. Sonuc¢

Bu ¢alismada, medikal parga iiretimi sektoriinde faaliyet gésteren bir isletmede ortaya
cikan kalite maliyetleri incelenmis ve kalite maliyetlerinden 6nleme ve degerleme maliyetlerine
yapilan yatirimlarin basarisizlik maliyetlerine etkisi aragtirilmistir.

Isletmede, 2014 ve 2015 yili verileri kullanilarak tespit edilen kalite maliyetleri
incelendiginde; 2015 yilinda 2014 yilina gore 6nleme ve degerleme maliyetleri artmis i¢ ve dis
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basarisizlik maliyetleri tutar olarak azalmistir. Isletmede ortaya ¢ikan i¢ basarisizlik maliyetleri
oransal olarak artig géstermistir.

Anahtar Kelimeler: Kalite, Kalite Maliyetleri, Basarisizlik Maliyetleri, Onleme
Maliyetleri, Degerleme Maliyetleri

JEL Kodlari: M11, M40, M41
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A Field Study on Entrepreneurship and Intrepidity Levels of Vocational
School Students

Nese YILMAZ!, Bahar DOGRAMACI YALCIN?, Biilent KILIC?

1. Introduction

The term entrepreneurship which was used in military domain has been used within the
context of economy in the 18" Century by an Irish origin economist Richard Cantillon who was
living in France (Iraz, 2005: 152-153).

Principal purpose of entrepreneurship is to create an economic value. Realization of this
requires personal characteristics, such as capability of predicting future, vision, decision
making including risks, to have a creative and intrepid personality (Dolgun, 2003: 5).

On the other hand, while Masten et al. (1990), and (Giirgan, 2014: 50) define intrepidity
notion as "despite the compelling and threatening circumstances to have a successful adaptation
capability, show an effort during this course and to succeed overall”, Newman (2005) describes
intrepidity (quoted by Shikholeslami, 2016: 17) as "the ability of becoming adapted, when
natural disasters, trauma, difficulties, challenges and ongoing certain life stresses emerge".

According to these definitions, it is necessary to have difficult, exhausting and stressful
conditions to be realized for intrepidity to manifest itself (Shikholeslami, 2016: 17).

In this study, determining the entrepreneurship and intrepidity levels of Kirklareli
University Liileburgaz Vocational School Students have been aimed. The study that has been
conducted on 590 students; all the programs and departments within the body of Vocational
School are comprised. In the survey, for determining the entrepreneurship levels of students,
«Entrepreneurship Scale Intended University Students» which had been developed by Yilmaz
and Siinbiil (2009) is used. For determining the intrepidity levels of students, «Connor-
Davidson Intrepidity Scale» (Karabulut, 2015: 51) which was developed by Connor and
Davidson (2003) and adapted into Turkish by Karairmak (2010) is used. For the personal
information form, study made by Gengay (2017) is utilized.

! Kirklareli University Luleburgaz Vocational College Occupational Health and Safety Program Instructor
nesheyilmaz@hotmail.com

2 Kirklareli University Luleburgaz Vocational College Human Resources Management Program Instructor
bahardogramaciyalcin@klu.edu.tr

3 Kirklareli University Luleburgaz Vocational College Computer Technologies Department Instructor
rbulentkilic@gmail.com
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2. Results

Table 1: Gender Distribution

Ratio

Frequency | (%)

Male 269 45.6
Female |321 54.4
TOTAL {590 100

Table 2: Distribution of Family Types

Frequency | Ratio (%0)
Immediate Family | 476 81.1
Extended Family |111 18.9
TOTAL 587 100

Extended Abstracts Book

Table 3: Average and Standard Deviation Values with Respect to the Sub-Dimensions of

Intrepidity

Intrepidity Average Star]da}rd Average Stan_dqrd
Sub-Dimensions* Deviation Deviation
Personal Competence * 46.26 8.13
Strength Against the

JnAg 2652  |5.87 INTREPIDITY o160 |13.95
Effects of Stress **
Optimistic Thinking *** 11.85 2.27

* The available minimum point is 12 and maximum point is 60 in this dimension.

** The available minimum point is 8 and maximum point is 40 in this dimension

*** The available minimum point is 3 and maximum point is 15 in this dimension

**** For Intrepidity point minimum 23 points, maximum 115 points can be received
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Table 4: Average and Standard Deviation Values of Entrepreneurship Level

Average Standard Deviation

ENTREPRENEURSHIP 135.99 22.33

Table 5: Average and Standard Deviation Values of Intrepidity Levels of the Students
by Their Gender

Standard
Frequency | Average |Deviation
Female | 269 83.5688 |13.14046
INTREPIDITY
Male |321 85.5047 |14.55595

As the result of unpaired t test has been made, a statistically meaningful difference was
not found in their intrepidity level averages of the students by their gender.

Table 6: Average and Standard Deviation Values of Entrepreneurship Levels of the
Students by Their Gender

Standard
Frequency | Average |Deviation
Female | 269 133.8736 |21.34749
ENTREPRENEURSHIP
Male |321 137.7632 |23.00734

As the result of unpaired t test has been made, it was found that there is a statistically
meaningful difference in their entrepreneurship level averages by the gender of students
(t(588)=-2.113, p<0.5). According to this result, the entrepreneurship level averages of males
are significantly higher than the entrepreneurship level averages of females.

Table 7: Average and Standard Deviation Values of Intrepidity Levels of the Students
by Their Family Types

Standard

Frequency | Average |Deviation

Immediate Family |476 85.1513 | 13.42340
INTREPIDITY

Extended Family |111 82.4865 |15.83544

Innovation and Global Issues in Social Sciences Il | Congress Publications 174



i I
&hﬁ,/ October 19-21, 2017 Antalya Extended Abstracts Book

As the result of unpaired t test has been made, a statistically meaningful difference was
not found in their intrepidity level averages of the students by their family types.

Table 8: Entrepreneurship Level Averages and Standard Deviation Values of the
Students by Their Family Types

Standard

Frequency | Average |Deviation

Immediate Family |476 136.6176 |21.61707
ENTREPRENEURSHIP

Extended Family |111 133.5495 |25.07108

As the result of unpaired t test has been made, a statistically meaningful difference was
not found in their entrepreneurship level averages of the students by their family types.

Table 9: Intrepidity Level Averages and Standard Deviation Values of the Students by
Their Age Categories

Standard
Frequency | Average |Deviation
18 years old or younger {113 83.95575 |16.9217682
19 years old 193 83.87047 |12.97990467
20 years old 149 85.07383 |13.51330373
INTREPIDITY |21 years old 65 85.10769 |14.13895669
22 years old 23 86.43478 |8.543078469
23 years old 21 88.85714 |12.98570643
24 years old or older 22 84.63636 |14.1809579

According to the results of the Welch test, a statistically meaningful difference was not
found in their Intrepidity Level Averages of the students by their Age Categories.
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Table 10: Entrepreneurship Level Averages and Standard Deviation Values of the
Students by Their Age Categories

Standard
Frequency | Average |Deviation

18 wyears old or

younger 113 135.5487 |23.93928002
19 years old 193 134.228 |21.34951806
20 years old 149 137.1477 |23.03210915
ENTREPRENEURSHIP 21 years old 65 138.3231 |22.710892
22 years old 23 132.6522 |15.83611722
23 years old 21 146.2381 |19.05493312
24 years old or older |22 134.4545 |23.49412748

As the result of ANOVA test, a statistically meaningful difference was not found in their
entrepreneurship level averages of the students by their Age Categories.

Table 11: Results of Correlation Analysis of Entrepreneurship Levels and Intrepidity

Levels
Variables r Significance
()
Entrepreneurship - 0.774%* |0.00
Intrepidity

A statistically meaningful, in the positive direction and strong linear relationship
between Entrepreneurship Levels and Intrepidity Levels of the students has been found
(Pearson’s r=0.774, p = 0.00).

Table 12: Results of Correlation Analyses Belong to Each Sub-dimension of
Entrepreneurship Levels and Intrepidity Levels

Significance

r (p)

Entrepreneurship — Personal Competency 0.770**(0.00

Variables
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Entrepreneurship — Strength Against the 0.00
Effects of Stress 0.633**
Entrepreneurship — Optimistic Thinking 0.363**|0.00

A statistically meaningful, in the positive direction and strong linear relationship
between “Entrepreneurship” levels and “Personal Competency” levels of the students has been
found (Pearson’s r=0.770, p = 0.00).

A statistically meaningful, in the positive direction and strong linear relationship
between “Entrepreneurship” levels and “Strength against the Effects of Stress” levels of the
students has been found (Pearson’s r = 0.633, p = 0.00).

A statistically meaningful, in the positive direction and moderate linear relationship
between “Entrepreneurship” levels and “Optimistic Thinking” levels of the students has been
found (Pearson’s r = 0.363, p = 0.00).

3. Conclusion

According to the results of the study; it was found that, there are no statistically
meaningful differences in the Intrepidity Level Averages of the students by their genders,
family types and age categories. On the other hand, while there are no statistically meaningful
differences in their entrepreneurship level averages of the students by their family types and
age categories, it was seen that there is a statistically meaningful difference in their
entrepreneurship level averages by the gender of students.

Besides this, the existence of statistically meaningful, in the positive direction and
moderate linear relationships between the Levels of Entrepreneurship and Intrepidity and each
sub-dimensions of Intrepidity have been determined.

Keywords: Entrepreneurship, Intrepidity, Entrepreneur

JEL Codes: Z19

Meslek Yiksekokulu Ogrencilerinin Girisimcilik ve Yilmazlik Diizeyleri
Uzerine Bir Alan Arastirmasi

1. Giris

Askeri alanda kullanilan girisimcilik terimi ekonomi baglaminda ilk kez 18. Yiizyilda
Fransa’da yasayan Irlanda asilli ekonomist Richard Cantillon tarafindan kullanilmistir (iraz,
2005:152-153).
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Girigimciligin dncelikli amac1 ekonomik deger yaratmaktir. Bunun gerceklesebilmesi
ise; gelecegi tahmin edebilme, ileriyi gérme, risk iceren kararlart alabilme, yaratici ve atilimci
bir kisilik yapisina sahip olmak gibi kisisel 6zellikleri gerektirmektedir (Dolgun, 2003:5).

Yilmazlik kavramini ise Masten ve digerleri (1990) (Giirgan, 2014:50); “zorlayict ve
tehdit edici kosullara ragmen basarili bir adaptasyon yetenegine sahip olmak, bu siirecte gayret
gostermek ve sonucta da basarili olmaktir” olarak tanimlarken, Newman (2005) yilmazligi
(Shikholeslami, 2016:17); “dogal afetler, travma, giigliikler, zorluklar ve devam eden belli
yasam stresleri ortaya ¢iktiginda adapte olabilme yetenegidir” olarak tanimlamaktadir.

Bu tanimlara gore yilmazligin gergeklesebilmesi zorlu, yorucu ve stresli sartlara
gereksinim duymaktadir (Shikholeslami, 2016:17).

Bu calismada Kirklareli Universitesi Liileburgaz Meslek Yiiksekokulu &grencilerinin
girisimcilik ve yilmazlik diizeylerinin belirlenmesi amaclanmistir. 590 G6grenci iizerinde
gerceklestirilen bu arastirmaya Meslek Yiiksekokulu biinyesindeki biitiin boliimler dahil
edilmistir. Arastirmada Ogrencilerin girisimcilik diizeylerinin belirlenmesinde Yilmaz ve
Siinbiil (2009) tarafindan gelistirilen «Universite Ogrencilerine Yénelik Girisimcilik Olgegi»;
yilmazlik diizeylerinin belirlenmesinde ise Connor ve Davidson (2003) tarafindan gelistirilen
ve Karairmak (2010) tarafindan Tiirkgeye uyarlanan «Connor-Davidson Yilmazlik Olgegi»
(Karabulut, 2015:51) kullanilmistir. Arastirmada kullanilan kisisel bilgi formu i¢in Gengay
(2017) tarafindan yapilan ¢alismadan faydalanilmastir.

2. Arastirma Bulgulan

Tablo 1: Cinsiyet Dagilim

Oran
Frekans | (%)

Kadin 269 45,6

Erkek 321 54,4

TOPLAM | 590 100

Tablo 2: Aile Tipi Dagilhm

Oran
Frekans | (%0)

Cekirdek
Aile 476 81,1

Genis Aile [111 18,9

TOPLAM | 587 100
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Tablo 3: Yilmazhgin Altboyutlarina gore Ortalama ve Standart Sapma degerleri

Yilmazhk Standart Standart
Ortalama Ortalama

Altboyutlar: Sapma Sapma

Kisisel Yeterlik* 46,26 8,13

Stresin Etkilerine Kars1 I

Dayaniklilik** 26,52 5,87 YILMAZLIK 84,62 13,95

Iyimser Diisiinme*** 11,85 2,27

* Bu boyuttan alinabilir minimum puan 12, maksimum puan ise 60’ tir.
** Bu boyuttan alinabilir minimum puan 8, maksimum puan ise 40’ tir.
***Bu boyuttan alinabilir minimum puan 3, maksimum puan ise 15’ tir.

*#*% Yilmazlik puani olarak minimum 23 puan, maksimum ise 115 puan alinabilmektedir.

Tablo 4: Girisimcilik Diizeyine ait Ortalama ve Standart Sapma degerleri

Standart
Ortalama | Sapma

GIRISIMCILIK 13599  [22,33

Tablo 5: Ogrencilerin Cinsiyetlerine gore Yilmazlik Diizeyleri Ortalamalari ve Standart
Sapma Degerleri

Standart
Frekans | Ortalama | Sapma

Kadin | 269 83,5688 |13,14046
YILMAZLIK

Erkek 321 85,5047 |14,55595

Yapilan bagimsiz 6rneklem t-testi sonucunda 6grencilerin cinsiyetlerine gore yilmazlik
diizeyleri ortalamalar1 arasinda istatistiksel olarak anlamli bir fark bulunamamastir.
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Tablo 6: Ogrencilerin Cinsiyetlerine gore Girisimcilik Diizeyleri Ortalamalari ve
Standart Sapma Degerleri

Standart
Frekans | Ortalama | Sapma

Kadin | 269 133,8736 |21,34749

GIRISIMCILIK
Erkek |321 137,7632 [23,00734

Yapilan bagimsiz O6rneklem t-testi sonucunda Ogrencilerin cinsiyetlerine gore
girisimcilik diizeyleri ortalamalar1 arasinda istatistiksel olarak anlamli bir fark bulunmustur(
t(588)=-2,113, p<0,05). Buna gore erkeklerin girisimcilik diizeyleri ortalamalar1 kadinlarin
girisimcilik diizeyleri ortalamalarindan anlamli derecede daha yiiksektir.

Tablo 7: Ogrencilerin Aile Tiplerine gére Yilmazlik Diizeyleri Ortalamalar1 ve Standart
Sapma Degerleri

Standart
Frekans | Ortalama | Sapma
f{ﬁ';‘rdek 476 |851513 |13,42340
YILMAZLIK
Genis 117 824865 |1583544
Aile

Yapilan bagimsiz 6rneklem t-testi sonucunda 6grencilerin aile tiplerine gore yilmazlik
diizeyleri ortalamalar1 arasinda istatistiksel olarak anlamli bir fark bulunamamastir.

Tablo 8: Ogrencilerin Aile Tiplerine gore girisimcilik Diizeyleri Ortalamalar: ve
Standart Sapma Degerleri

Standart
Frekans | Ortalama | Sapma
/Eﬁ';i"dek 476 |136.6176 |21.61707
GIRISIMCILIK
Genis 111 133,5495 |25,07108
Aile
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Yapilan bagimsiz 6rneklem t-testi sonucunda dgrencilerin aile tiplerine gore girisimcilik
diizeyleri ortalamalar1 arasinda istatistiksel olarak anlamli bir fark bulunamamastir.

Tablo 9: Ogrencilerin Yas Kategorilerine gore Yilmazhik Diizeyleri Ortalamalar ve
Standart Sapma Degerleri

Standart
Frekans | Ortalama | Sapma

18 yas veya alti 113 83,95575 |16,9217682

19 yas 193 83,87047 |12,97990467

20 yas 149 85,07383 |13,51330373
YILMAZLIK |21 yas 65 85,10769 |14,13895669

22 yas 23 86,43478 |8,543078469

23 yas 21 88,85714 |12,98570643

24 yas veya daha iistii | 22 84,63636 |14,1809579

Yapilan Welch testi sonucuna gore Ogrencilerin yas kategorilerine gore yilmazlik
diizeyleri ortalamalar1 arasinda istatistiksel olarak anlamli bir fark bulunamamustir.

Tablo 10: Ogrencilerin Yas Kategorilerine gore Girisimcilik Diizeyleri Ortalamalari ve
Standart Sapma Degerleri

Standart
Frekans | Ortalama | Sapma
18 yas veya alti 113 135,5487 |23,93928002
19 yas 193 134,228 |21,34951806
20 yas 149 137,1477 |23,03210915
GIRISIMCILIK | 21 yas 65 138,3231 |22,710892
22 yas 23 132,6522 |15,83611722
23 yas 21 146,2381 |19,05493312
24 yas veya daha iistii | 22 134,4545 |23,49412748
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Yapilan ANOVA sonucuna gore ogrencilerin yas kategorilerine gore girisimcilik
diizeyleri ortalamalar1 arasinda istatistiksel olarak anlamli bir fark bulunamamastir.

Tablo 11: Girisimcilik Diizeyleri ile Yilmazhik Diizeylerine ait Korelasyon Analizi

Sonucu
Anlamhlk
Degiskenler
8IS r )
Girisimcilik - 0,00
Yilmazlik 0,774**

Ogrencilerin Girisimcilik Diizeyleri ile Yilmazlik Diizeylerine arasinda istatistiksel
acidan anlaml pozitif yonde ve gii¢lii bir dogrusal iligki bulunmustur (Pearson’s r = 0,774, p =

0,00).

Tablo 12: Girisimcilik Diizeyleri ile Yilmazhgin herbir altboyutuna ait Korelasyon
Analizi Sonuclari

Degiskenler ; ’(‘:)';lamhhk
Girisimcilik — Kisisel Yeterlik 0,770**|0,00
Girisimcilik — Stresin  Etkilerine Karsi 0,00
Dayaniklilik 0,633**
Girisimcilik — 1yimser Diisiinme 0,363**|0,00

Ogrencilerin  “Girisimcilik” Diizeyleri ile “Kisisel Yeterlik” diizeyleri arasinda
istatistiksel agidan anlamli pozitif yonde ve giiclii bir dogrusal iligki bulunmustur (Pearson’s r
=0,770, p = 0,00).

Ogrencilerin “Girisimcilik” Diizeyleri ile “Stresin Etkilerine Karst Dayamiklilik”
diizeyleri arasinda istatistiksel agidan anlamli pozitif yonde ve giiclii bir dogrusal iligki
bulunmustur (Pearson’s r = 0,633, p = 0,00).

Ogrencilerin “Girisimcilik” Diizeyleri ile “Iyimser Diisiinme” diizeyleri arasinda
istatistiksel a¢idan anlamli pozitif yonde ve orta giicte bir dogrusal iligki bulunmustur
(Pearson’s r = 0,363, p = 0,00).

3. Sonug

Arastirma sonucunda 6grencilerin yilmazlik diizeyleri ortalamalarinin cinsiyetlerine,
aile tiplerine ve yas kategorilerine gore istatistiksel olarak anlamli bir farklilik gostermedigi
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bulunmustur. Buna karsilik 6grencilerin girisimcilik diizeyleri ortalamalarinin aile tiplerine ve
yas kategorilerine gore istatistiksel olarak anlamli bir farklilik gdstermezken; erkeklerin
girisimcilik diizeyleri ortalamalarinin kadinlarin girisimcilik diizeyleri ortalamalarindan
istatistiksel olarak anlamli derecede daha yiiksek oldugu goriilmiistiir.

Bunun yani sira 6grencilerin Girisimcilik Diizeyleri ile Yilmazlik ve yilmazligin her bir
alt boyutunun diizeyleri arasinda istatistiksel olarak anlamli pozitif yonde dogrusal iligkilerin
varlig tespit edilmistir.

Anahtar Kelimeler: Girisimcilik, Yilmazlik, Girisimci
JEL Kodlan: Z19

References
Dolgun, U. (2003). Entrepreneurship, Alfa

Gengay, E. (2017). Effects of Personal Characteristics on Entrepreneurship Intention:
A Survey, Tokat: Gaziosmanpasa University Institute of Social Sciences

Giirgan, U. (2006). “Intrepidity Scale (YO): Study of Scale Development, Reliability
and Validity”, Ankara Universitesi Egitim Bilimleri Fakiiltesi Dergisi, V.39, 1.2, pp: 45-74
(Ankara University Faculty of Educational Sciences Journal).

Iraz, R. (2005). Yaratictik ve Yenilik Baglaminda Girigimcilik ve KOBI'ler,
(Entrepreneurship and SMEs within the Context of Creativity and Innovation) Cizgi Kitabevi

Karabulut, N. (2015). Okul Yéneticilerinin Yilmazlik Diizeyleri ve Denetim Odag Ile
Iliskisi, (Intrepidity Levels of School Administrators and Their Relationship with Focus of
Supervision) Unpublished Master Dissertation, Ankara: Ankara University Institute of
Educational Sciences.

Shikholeslami, P. (2016). Universite Ogrencilerinde Yilmazlik ve Alcak Goniilliiliik
Diizeylerinin Incelenmesi, (Research on Intrepidity and Modesty Levels of University Students)
Unpublished Master Dissertation, Ankara: Hacettepe University Psychological Counseling and
Guidance Department

Yilmaz, A., and Siinbiil, A. (2009). “Universite Ogrencilerine Yonelik Girisimcilik
Olgeginin Gelistirilmesi” (Development of Entrepreneurship Scale Intending University
Students) Sel¢uk University Sosyal Bilimler Enstitiisii Dergisi, (Sel¢uk University Institute of
Social Sciences Journal) 21, pp:196-203

Innovation and Global Issues in Social Sciences Il | Congress Publications 183



i )
@x&/ October 19-21, 2017 Antalya Extended Abstracts Book

Motivation and Communication in The Service Sector

Murat BAY?, Yilmaz KANTAR?

Abstract

Sales in the health sector are different from those that produce physical goods. This is
the nature of the service offered because of the difference. The approach of the health personnel
providing health services, especially physical conditions, is also important. The approach of the
health personnel providing health services, especially physical conditions, is also important.
Some conclusions reached in the context of the implementation; In order to determine the
factors affecting the communication between people in the business environment, the question
"I am having problems in communicating and disturbing me in the workplace, the issues that
bother me" has the highest value with 74.2%. In terms of the factors affecting job motivation
in the business environment, the answer to the question "I am shown by my managers in
working hours, vacation and permitting practices” has the highest value of 73.8%.

Keywords: Motivation, Communication, Health Service
Anahtar Kelimeler: Motivasyon, Iletisim, Saglik Hizmetleri

JEL Kodlar: 11, 110, 113, M12

Hizmet Sektoriinde Motivasyon ve iletigim"

1. Giris

Saglik sektoriinde one ¢ikan unsurlardan birisi der saglik personelinin etkili, nazik ve
disiplinli ¢alismasidir. Saglik personelini daha etkili nasil ¢alisabilir? sorusuna cevap aramak
gerekmektedir. Bugilin 6zel hastanelerde en fazla One ¢ikan hizmetlerden birisi saglik
personelinin hastalarla olan iligkisi ve iletisiminin daha etkili ve iyi olmasidir. Bu g¢alisma
karaman devlet hastanesinde bulunan saglik personelinin motivasyon ve iletisim durumlarini
ortaya koymak amaciyla yapilmistir. Aragtirma Karaman devlet hastanesinde bulunan, doktor,
hemsire gibi saglik calisanlarina yapilmastir.

' Yrd.Dog. Dr., Karamanoglu Mehmetbey Universitesi, I.I.B.F., muratbay@kmu.edu.tr
2KMU Sosyal Bilimler Enstitiisii Ogrencisi.
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2. Saghk Hizmeti, Motivasyon, Iletisim

Saglik sistemi icerisinde onemli bir yeri olan hastanelerin kendine has o6zellikleri
bulunmaktadir. Hastaneler birer hizmet isletmeleridir. Ancak; hastanelerde hizmet iiretimi ve
satisi fiziksel mal ve hizmet iireten isletmelerden farklidir (Ozer, 2014: 73).

Farkliligin nedeni soruldugunda ise, hizmet hastalara verilen tedavi ve bakim
hizmetidir. Bu hizmetin kalitesini belirleme ve degerlendirme gii¢ oldugundan, hastaneler diger
birgok isletmelerden ayrilirlar (Se¢im, 1991: 21).

Calisanlarin temel ihtiyaglarini karsilayarak motive etmis olmazsiniz onlarin motive
etmek icin diger motivasyon araglarina da ihtiyag¢ vardir. Maslow'un ihtiyaclar hiyerarsisinde
oldugu gibi iist gereksinimlerinde belli bir 6l¢iide tatmin edilmesi gerekmektedir.

Hasta sayisinin ¢oklugu, hasta basina ayrilan zamani azaltmaktadir. Anlagmaya engel
olacak olan bu durum, vakit azlig1 nedeniyle ¢atismaya sebebiyet verir. Yurdumuzun biiyiik
niifuslu kentlerindeki hastanelerinin genel sorunudur (Yiice, 2011: 21).

Hekimin kendine ve isine, hastasina saygisi iletisimin bir diger etkenidir. Hekim-Hasta
arasinda karsilikli olarak birbirlerinin haklarina saygi, belli bir diizeyde anlasma, iletisimi
kolaylastirir. Kendine deger verildigini, sayildigi ve saygi duyuldugunu bilmek herkese cesaret
verir ve samimiyet saglar. Giiniimiizde insan haklarinin bir pargasi olan, hasta haklariyla hekim
haklari, karsilikli haklarin bilinmesine, saygi ¢cer¢cevesinde davranilmasini saglamaya yoneliktir
(Yiice, 2011: 19).

Kendine giivenen hekim, basartya daha hizli ulasir. Burada bahsedilecek olan giivense,
hasta-hekim arasindaki giivendir. Iletisimde, her iki tarafin da tavirlar1 giiven verici olmalidr.
Bir tavri glivenli yapan en dnemli etken, bir mesajin hangi sozlerle aktarildigi kadar, nasil
aktarildigidir (Baltas ve Baltas, 1990: 235).

3. Sonug¢

Verilerin toplanmasinda, ana kiitlenin tamamina erismek, zaman ve maliyet acisindan
miimkiin olmadigindan 6rnekleme yoluna gidilmis, bu hastanede ¢alisan dolayli etkide olan
personel az sayida tutulmustur. Dogrudan etkili olan 185 saglik calisan1 O6rneklem olarak
belirlenmistir. Yontem olarak anket uygulanmistir. Arastirmanin motivasyon kisminda;
motivasyonu belirlemek igin Marmara Universitesi Sosyal Bilimler Enstitiisii Calisma
ekonomisi ve Endiistri Iliskiler Ana Bilim Dali Yonetim ve Calisma Psikolojisi Bilim Dali
Yasemin OZKUL’a (2013:141-144) ait Orgiit ikliminin Motivasyon Uzerine Etkisi uygulama
anketi, yine Atilim Universitesi Sosyal Bilimler Universitesi Ayse KIRCI’ya (2013:102-103)
ait Saglik Calisanlarinin Motivasyonunu Etkileyen uygulama anketi, ayrica Tiirk Hava Kurumu
Universitesi Sosyal Bilimler Enstitiisii Ahmet BOZKURT a (Eyliil 2014:84) Motivasyon ve
Verimlilik iliskisi Saglik Kurumlarinda isimli uygulama anketi sorular1 kullanilmistir. Anket
Calismasinin iletisim kisminda ise Kio-Tur Anketi Erdem R. (2006) “iletisim Egilimlerinin
Yiiksek-Diisiik Baglam Ayirimi ile Olgiilmesi: Tiirkce Bir Olgek Gelistirme Calismas1 ”, Firat
Saghk Hizmetleri Dergisi, Hacettepe Saglk Idaresi Dergisi, Cilt:9, Sayi:2. anket sorulari
kullantimigtir.

Yapilan uygulama neticesinde ulasilan bazi sonuglar; Is ortaminda insanlar arasi
iletisimi etkileyen faktorleri belirlemek adina sorulan sorulardan "bu igyerinde, beni rahatsiz
eden konular1 yoneticilere iletmekte ve iletisimde sikint1 yasiyorum” ifadesi % 74,2 oranla en
yiiksek degere sahiptir. Dolayisiyla hastane galisani ve idaresi arasinda iletisim kabiliyeti diistik
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bulunmustur. Is ortaminda is motivasyonunu etkileyen faktorleri belitlemek adina sorulan
sorulardan “yoneticilerimin ¢aligma saatleri, tatil ve izin uygulamalarinda gdstermis oldugu
hosgoriilii yaklasima bagli” ifadesi %73.8 oranla en yiiksek degere sahiptir. Motivasyonu
saglamak icin personelin izin ve tatillerinde gerekli diizenlemelerin yapildig1 takdirde daha
motive olduklar1 anlasilmaktadir.
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Academic Internationalization: Academics as Marketing Actors in Education

Figen KARAFERYE!

Abstract

Academic internationalization is one of the major trends in higher education worldwide
(Altbach, 2002; European Parliament Report, 2015; Knight, 2013). Universities strengthen their
strategic planning in order to expand and sustain the education and research activities
recognized in the international arena (Allen & Ogilvie, 2004; OECD, 2012). In this aspect,
cooperation in exchange programs and international research projects agreements are two of
many important multifaceted steps. Teaching staff mobility within exchange programs is one
of the most active and frequent activities that increase intercultural interaction (Streitwieser,
2014).

Teaching staff mobility ensures that universities and academics converge and interact
(Dunn & Wallace, 2006; European Parliament Report, 2015). By participating in the mobility,
academics carry out teaching activities related to their field of specialization at various
universities abroad, and have the closest and concrete promotional role for host universities and
students in respect to their own institution and teaching programs. Therefore, teaching staff
mobility is an activity that carries a potential marketing element for future academic
collaborations and activities, providing promotion for both the relevant teaching staff and the
university affiliated (Dunn & Wallace, 2006; Hemsley-Brown & Goonawardana, 2007; Svetlik
& Lalic, 2016).

For this reason, it is believed that supporting competencies and leadership skills of the
staff within the scope of international/intercultural teaching (e.g. in teaching, academic life,
institutional processes and student leadership) before mobility would be useful for both the
institution and the academics (Chang, 2007; Poole & Ewan, 2010). In this respect, the aim of
this study is to explore the awareness of the academics on their role in academic marketing in
international higher education arena and to explore their expectations toward improving
international education activities. Today, while the internationalization policies of universities
accelerate, it is believed that exploring the awareness of the academics toward their education
marketer role and exploring their expectations toward improving international education &
training would contribute to the literature and practices.

In this qualitative study, interview method is used to explore the awareness of the
academics toward their education marketer role and their expectations & needs toward
improving international education & training facilities. A semi-structured interview form was
used to collect data. Participation to the study was voluntary, data were collected from the
participants who were first informed about the study and then voluntarily agreed to participate.
Purposive sampling method was used to obtain the most information (Aziz, 2010). The reason
to apply this method is that the study targeted academics with teaching staff mobility
experience, to be able to discover from the reflections of academics concerning their

1 Okt. Dr., Dumlupiar Universitesi Yabanci Diller Yiiksekokulu, emekfigen@gmail.com
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lectures/courses, interaction with international students, intercultural sharing, academic
presentation, etc. The gathered data were supported with document analysis and observation to
examine the attitudes of academics toward internationalization within their own case (Yildirim
& Simgek, 2008).

According to the findings of the study, all participants believe that teaching staff
mobility contribute to their professional development. They stated that it enhances personal and
academic confidence; professional satisfaction; increases professional recognition; provides
academic networks; updates professional knowledge; offer opportunities to vary pedagogical
approaches; increase awareness toward good practices. However, in terms of contribution to
the institution, the views were not as varied from all participants compared to the ones in terms
of contribution to academics. The participants who mentioned the contribution to the institution
stated that it can increase the prestige of the institution within the competence of the academic;
it provides mutual agreements/collaborations between institutions and keep them going;
prepares for potential partnerships for projects/research; it gives the opportunity to see
differences in education and administration between institutions and it increases awareness
toward good practices.

In this study with the aim to explore the awareness of the academics on their role in
academic marketing in the international arena and the expectations for developing international
education and training activities; the findings show that there is a need to raise the awareness
of academics' on their role as educational marketers. The perception that the mobility
contributes to professional gains is high whereas concerning university introduction and
sustainable interactions between institutions, academics need to be supported. In this sense,
planning professional development activities would be useful both for increasing professional
gains of the academics and for the institution's internationalization policy. Moreover, it is also
obtained in the study that academics are willing to attend those pre-mobility professional
development activities.

Based on the findings of this study, which has also reached various suggestions on the
development of international education and training activities, it is suggested to follow up with
quantitative data collection (a survey) with a large number of participants (Creswell, 2012), and
by also contacting the International Relations Office in the institution, to be able to design a
pre-mobility preparation program. Although the study was limited to the views of a small
sample, it led to an in-depth study of academics in a school on their role in academic
internationalization concerning mobility. Furthermore, it is concluded that a university, in the
direction of the its internationalization policies, need to do some more to obtain the optimum
benefit from academic mobility for both itself in the institutional aspect and for the academics’
in professional aspects.

Keywords: Academic internationalization, Educational marketing, University
introduction, Mobility

JEL Codes: 123, 129, M39
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Akademik Uluslararasilasmada, Egitimde Bir Pazarlama Aktorii Olarak
Akademisyen

Ozet

Akademik uluslararasilasma egilimleri tim diinyada yiiksekogretim alaninda 6nemle
ele alinan baglica konulardan biridir (Altbach, 2002; European Parliament Report, 2015;
Knight, 2013). Universiteler, uluslararasi alanda tanman egitim-6gretim ve arastirma
faaliyetlerini  yayginlastirmak ve siirdiirebilmek amaciyla stratejik planlamalarini
giiclendirmektedir (Allen ve Ogilvie, 2004; OECD, 2012). Bu dogrultuda atilan ¢ok yonlii
adimlar i¢inde egitim-6gretimde degisim programlari isbirlikleri ve uluslararasi arastirma
projeleri anlagsmalar1 6nemli yer tutmaktadir. Degisim programlari kapsaminda 6gretim elemani
hareketliligi, kiiltiirleraras1 etkilesimi artiran en aktif ve sik gerceklestirilen faaliyetlerden
biridir (Streitwieser, 2014).

Ogretim eleman1 hareketliligi, farkli iilkeler arasindaki yiiksekdgretim alaninda
iiniversiteler ile akademisyenlerin birbirine yakinlagmasint ve etkilesime girmesini
saglamaktadir (Dunn ve Wallace, 2006; European Parliament Report, 2015). Hareketlilige
katilarak akademisyenler, c¢esitli {iniversitelerde, uzmanlhk alanlarina iligkin 6gretim
faaliyetlerini yiiriitmekle birlikte ev sahibi {iniversite ve 6grencileri i¢in kendi liniversitesi ve
Ogretim programlarina iligkin en yakin ve somut tanitici roliinii de tagimaktadir. Dolayisiyla
ogretim elemani hareketliligi, hem ilgili 6gretim elemani hem de bagl oldugu kurumu olan
iiniversite icin tanmitim saglayan, gelecek akademik isbirlikleri ve faaliyetler i¢in potansiyel
pazarlama Ogesi tasiyan bir faaliyettir (Dunn ve Wallace, 2006; Hemsley-Brown ve
Goonawardana, 2007; Svetlik ve Lalic, 2016).

Bu nedenle, uluslararasilasma faaliyetlerinin alt dallarindan biri olan 6gretim elemant
hareketliligine katilan akademisyenlerin hareketlilik Oncesi; Kkiiltlirler arasi programlar
kapsaminda egitim-0gretim, akademik yasam, kurumsal siirecler ve o6grenci liderligi vb.
konularda yeterliklerinin ve liderlik becerilerinin desteklenmesinin hem ilgili akademisyenler
hem de tiniversite i¢in fayda saglayacagina inanilmaktadir (Chang, 2007; Poole ve Ewan,
2010). Bu dogrultuda bu ¢alismanin amaci, akademisyenlerin uluslararasi alanda tasidiklar
egitim taniticisi/pazarlamacisi roliine iliskin farkindaliklarini ve uluslararasi egitim-6gretim
faaliyetlerini  gelistirmeye yonelik beklentilerini ortaya koymaktir. Universitelerin
uluslararasilasma politikalarinin hiz kazandigi giiniimiizde, tiniversitelerin kendi g¢alisanlari
olarak akademisyenlerin uluslararasi alanda tasidiklari egitim taniticisi/pazarlamacisi roliine
iligkin farkindaliklarim1 ve uluslararas1 egitim-6gretim faaliyetlerini gelistirmeye yonelik
beklentilerini belirlemenin alan yazina ve uygulamalara katki saglayacag: diigiiniilmektedir.

Nitel arastirma desenindeki arastirmada goriisme yoluyla, akademisyenlerin uluslararasi
alanda tasidiklar1 egitim taniticisi/pazarlamacisi roliine iliskin farkindaliklari belirlenmeye ve
akademisyenlerin uluslararas1 egitim-6gretim faaliyetlerini gelistirmeye yonelik ihtiyac ve
beklentileri kesfedilmeye ¢alisilmigtir. Veriler yari-yapilandirilmis goriisme sorulariyla
toplanmistir. Arastirmaya katilim goniilliiliik esasli olup, dncelikle arastirma hakkinda bilgi
vererek ve ardindan arastirmaya katilmayi goniillii olarak kabul eden katilimcilardan veri
toplanmistir. Amagli 6rnekleme yontemi (Purposive sampling) kullanilarak ¢alisma grubuna
ulagilmig, boylelikle arastirmanin amaci dogrultusunda derinlemesine arastirma yapabilmek
icin bilgi agisindan zengin durumlarin segilmesi amaglanmistir (Aziz, 2010). Bu 6rneklem
yonteminin se¢ilmesinin nedeni, daha dnceden 6gretim elemani hareketliligine katilmis olan
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akademisyenlerin bu konudaki ders anlatimi, uluslararas1 6grenciyle etkilesim, kiiltiirlerarasi
paylasim, akademik tanitim vb. konulardaki deneyimlerinin yansimasini inceleyebilmektir.
Goriismelerden elde edilen veriler, dokiiman inceleme ve gozlem ile desteklenerek okuldaki
akademisyenlerin akademik uluslararasilasmadaki yeri kendine 6zgii bir durum olarak ele
almmastir (Yildirim ve Simsek, 2008).

Arastirma bulgularina gore, tim katilimcilar, 6gretim elemani1 hareketliligine katilmanin
kendi mesleki gelisimlerine katkis1 olacagma inanmaktadir. Kisisel ve akademik 6zgiiveni
artirdig1, mesleki doygunlugu sagladigi, mesleki taninirligr artirdigi, akademik ag sagladigi,
mesleki bilgilerin giincellendigi, pedagojik yaklasimlari artirmak i¢in firsat sundugu, iyi
uygulama 6rneklerine doniik farkindaligr arttirdigi gibi gesitli katkilar belirtilmistir. Ancak,
kuruma katkis1 agisindan, her katilimcidan akademisyenin kendisi agisindan elde edilen kadar
cesitlilikte gorlis elde edilmemistir. Kuruma katkisi konusunda goriis belirten katilimcilar,
hareketliligin 6gretim elemaninin yetkinligi dahilinde kurumun prestijinin arttigini; kurumlar
aras1 karsilikli anlagsmalarin yapilmasin1 ve var olan anlagmalarin devamini sagladigini;
projeler/arastirmalar i¢in potansiyel ortakliklara zemin hazirladigini; kurumlar arasinda egitim-
ogretim ve yonetim konularinda farkliliklar1 gormeyi; kurumdaki iyi uygulama ornekleri
konusunda farkindalig1 artirdigini belirtmislerdir.

Akademisyenlerin uluslararasi alanda tasidiklar1 egitim taniticisi /pazarlamacisi roliine
iligkin farkindaliklarin1 ve uluslararas1 egitim-6gretim faaliyetlerini gelistirmeye yonelik
beklentilerini  belirlemeyi  amaglayan bu  c¢alismada;  akademisyenlerin  egitim
taniticisi/pazarlamacisi roliine iliskin farkindaliginin artirilmaya ihtiyact oldugu sonucuna
ulagilmistir. Mesleki kazanimlar anlaminda hareketliligin katki sagladigi algisi hakimken,
iiniversitenin tanitimi ve kurumlarin siirdiiriilebilir etkilesimi konusunda akademisyenlerin
desteklenmeye ihtiyact oldugu saptanmistir. Bu anlamda, mesleki gelisim etkinliklerinin
planlanmasinin hem akademisyenin mesleki kazanimlarmi artirmada hem de kurumun
uluslararasilasma politikasinda o6nemli rol oynayacagi sonucuna ulasilmistir. Ayrica,
akademisyenlerin hareketlilik 6ncesi diizenlenecek mesleki gelisim etkinliklerine katilmaya
istekli oldugu goriilmiistiir.

Uluslararasi egitim-6gretim faaliyetlerinin gelistirilmesi konusunda ¢esitli 6nerilere de
ulasilan bu calismanin sonuglarina dayali olarak kurum Dis iliskiler Koordinatorliigii ile
goriisiilerek ve nicel arastirma yontemi kullanarak ulagilan katilimer sayisini artirip arasgtirmayi
genisleterek hareketlilik Oncesi mesleki gelisim etkinliklerine yonelik adim atilmasi
onerilmektedir. Arastirmanin az kisiyle yapilmis olmasi bir sinirlilik teskil etmekle birlikte, bir
okuldaki akademisyenlerin hareketlilik baglaminda akademik uluslararasilasmadaki durumu
derinlemesine incelenmistir. Ve tniversitenin uluslararasilagma politikalar1 dogrultusunda
ogretim elemani hareketliliginden hem kendisinin kurumsal olarak hem de akademisyenlerinin
akademik/mesleki olarak optimum yarar elde etmesi i¢in birtakim ¢aligmalar yapmasi gerektigi
sonucuna ulagilmistir.

Anahtar Kelimeler: Akademik uluslararasilasma, Egitimde pazarlama, Universite
tanitimi1, Hareketlilik

JEL Kodlan: 123, 129, M39
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Correlation between Emotional Intelligence and Communication Skills: A
Field Study

Nese YILMAZ!, Bahar DOGRAMACI YALCIN?, Biilent KILIC?

1. Introduction

Due to today’s mentality of management focused on team virtues and successes instead
of distinguished personal characteristics and accomplishments, in working life whereupon, as
much as professional knowledge and skills which individual had, how individuals establish
relationship with each other and how they concert came into prominence. The way to be able
to work as a team, to become efficient and successful closely associated with emotional
intelligence levels of team members as well. Studies indicate that, foremost among those who
display best performances; employees can establish healthy relationships with their colleagues
and are inclined to teamwork, having high level of emotional intelligence rather than those
having technical skills or high level of intelligence (Cetinkaya & Alpaslan, 2011: 364-365).

In this study, the effect of students’ emotional intelligence on their communication skills
for the students enrolled to Liileburgaz Vocational High School Occupational Health and Safety
Program has been researched. Study has been conducted on 195 students comprising first and
second grade students who are participating daytime and evening education. In the survey three
questionnaire forms have been used. To evaluate Communication Skills, Communication Skills
Inventory developed by Ersanli and Balcit (1998) (Toy, 2007), to evaluate Emotional
Intelligence, Emotional Intelligence Evaluation Scale developed by Hall (1999) which Turkish
validity and reliability study made by Ergin and Y1lmaz (Narrated from Ergin, F. (2000); Cerit,
2012:21) have been applied. For the personal information form, studies made by Toy (2007)
and Cerit (2012) have been utilized.

2. Emotional Intelligence and Communication SKills

Emotional Intelligence concept used for the first time in 1990 by psychologist Peter
Salloway from Yale University and psychologist John Mayer from New Hampshire University
(Avsar & Kasikei, 2010:1; Cetinkaya & Alparslan, 2011: 365). When Salloway and Mayer’s
emotional intelligence definition examined, it is seen that, they define it as the sub dimension
of social intelligence with reference to contemplation of the individual both themselves and
others, discernment between them and the ability to use the information and opinion through
their behaviors (Dutoglu & Tuncel, 2008: 15).

! Kirklareli University Luleburgaz Vocational College Occupational Health and Safety Program Instructor
nesheyilmaz@hotmail.com

2 Kirklareli University Luleburgaz Vocational College Human Resources Management Program Instructor
bahardogramaciyalcin@klu.edu.tr

3 Kirklareli University Luleburgaz Vocational College, Department of Computer Technology Instructor
rbulentkilic@gmail.com
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Similar to the other skills, acquired and developable basic communication skills (Kutlu
etal., 2004: 3) on the other hand can be defined as the right coding the messages individual sent
and convey (Deniz, 2003: 8). It is seen that individuals having adequate relationship
management are capable of establish effective communication with their environment (Deniz

& Yilmaz, 2006: 19).

3. Results

Table 1: Frequency Distribution of Gender

Frequency | Percent (%)
Male 80 66.7
Female |40 33.3
TOTAL|120 100

Table 2: Frequency Distribution of Location Where the Childhood Have Experienced

Frequency | Percent (%)
County |59 49.2
Province | 39 32.5
Village |22 18.3
TOTAL |120 100

Table 3: Frequency Distribution of Perceived Socio — Economic Status

Frequency | Percent (%)
Medium | 102 85
Low 16 13.3
High |2 1.7
TOTAL | 120 100
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Table 4: Frequency Distribution of Mother and Father Education Statuses

Extended Abstracts Book

Education Status of Mothers

Education Status of Fathers

Frequency | Percent (%0) Frequency | Percent (%)

Illiterate 7 5.8 2 1.7
Literate Not finished school 11 9.2 5 4.2
Elementary school graduate 59 49.2 45 37.5
Middle school graduate 23 19.2 35 29.2
High school graduate 15 12.5 24 20
Associate’s  degree  program

graduate 2 1.7 4 3.3
Graduate of bachelor’s degree 3 2.5 4 3.3
Graduate of Master's degree or

Doctoral degree 0 0 1 0.8
TOTAL 120 100 120 100

Table 5: Education Status Distribution of Students Participated into Questionnaire

Frequency | Percent (%)
Formal Education |69 57.5
Evening Education | 51 42.5
TOTAL 120 100

Table 6: Distribution of Family Types of Students Participated into Questionnaire

Frequency Percent (%)
Immediate Family 98 81.7
Extended Family 22 18.3
TOTAL 120 100

Innovation and Global Issues in Social Sciences Il | Congress Publications

194



@y\~ = /J

Table 7:
Questionnaire

October 19-21, 2017 Antalya

Percent
Frequency | (%)
No 78 65
Yes 42 35
TOTAL |120 100

Extended Abstracts Book

Distribution of Receiving Pre-school Education of Students Participated into

Table 8: Distribution of Whether Mothers and Fathers of Students Participated into
Questionnaire Live Together

Percent

Frequency | (%)

Together 104 86.7
Not together |16 13.3
TOTAL 120 100

Table 9: Numbers of Siblings (including the respondent himself/herself)

Percent

Frequency | (%)
Single child 10 8.3
Two siblings 54 45
Three siblings 33 27.5
Four siblings 12 10
Five or more siblings 11 9.2
TOTAL 120 100
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Table 10: Descriptive Statistics for Sub-Dimensions of Communication Skills

Communication Skills Standard Standard
Mean Deviati Mean Deviati

Sub-Dimensions* eviation eviation

Mental Communication

Skills 57.96 6.555

Emotional COMMUNICATION

Communication Skills 52.34 5.638 SKILLS ** 169.13 115.992

Behavioral

Communication Skills 58.83 6.369

* For each sub-dimension the minimum score is 15 points and maximum score is 75 points.

** For communication skill minimum score is 45 points and maximum score is 225.

Table 11: Descriptive Statistics for the Sub-Dimensions of Emotional Quotient

Emotional Quotient Standard Standard

. ) Mean L Mean L
Sub-Dimensions* Deviation Deviation
Awareness of his/her
Emotions 30 4.095
Manage his/her Emotions |25.65 6.097

EMOTIONAL

Motivate himself/herself |28.33 5.142 QUOTIENT ** 138.88 119.132
Empathy 29.03 4.699
Social Skills 25.88 4.895
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Table 12: Results of Correlation Analysis between Communication Skills and Emotional

Quotient
. Communication Skills
Variables ) .
Emotional Quotient
Pearson Correlation Coefficient 0,507**
Significance (p) 0,000

There was a statistically significant positive and moderate relationship between
Communication Skills and Emotional Intelligence (Pearson’s r = 0.507, p = 0.00).

With regard to the effects of Emotional Intelligence on Communication Skills, a simple linear
regression analysis performed with “Emotional Intelligence” as an independent variable and
“Communication Skills” as a dependent variable.

Table 13: Simple Regression Analysis

Model B Se Beta
Constant 110.314 9.3

Emotional 0.424 0.066 0.507*
Intelligence

Correlation between emotional intelligence and communication skills is statistically
significant (Pearson’s r = 0.507, p = 0.00). When the students’ emotional intelligence score
rise, their communication skill scores rise too. Regression model can be used to estimate
Communication Skill scores based on his/her Emotional Intelligence points (F = 40.756,
p=000).

For this relationship, simple linear regression formula was obtained as:
(Communication Skill Point) = 110.314 + 0.424 * (Emotional Intelligence Point)

4. Conclusion

According to the result of study, when the students’ emotional intelligence scores rise,
their communication skill score rise as well, and for 1 unit increase in emotional intelligence
point, communication skill points show 0.424 unit increase.

Keywords: Emotional Intelligence, Communication, Communication Skills
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JEL Codes: Z19
Duygusal Zeka ve Iletisim Becerileri Arasindaki iligki: Bir Alan Arastirmas:

1. Giris

Glinlimiiz yonetim anlayisinin bireysel iistiin 6zellik ve basarilardan ziyade ekip
iistiinliikleri ve basarilarina odaklanmis olmasindan dolayi ¢aligma hayatinda artik bireyin sahip
oldugu mesleki bilgi ve beceriler kadar bireylerin birbirleriyle nasil iliski kurduklart ve nasil
anlastiklar1 da 6nem kazanmis bulunmaktadir. Ekip olarak ¢alisabilmenin, verimli ve basarili
olabilmenin yolu da ekip flyelerinin duygusal zeka diizeyleri ile yakindan iligkilidir.
Arastirmalar, Orgiit i¢inde en iyi performans gosterenlerin basinda teknik beceri veya zeka
diizeyi yiiksek olan c¢alisanlardan ziyade ¢aligma arkadaslariyla saglikli iletisim kurabilen ve
ekip calismasmna yatkin duygusal zekasi yiiksek calisanlarin oldugunu gostermektedir
(Cetinkaya & Alpaslan, 2011:364-365).

Bu ¢aligmada Liileburgaz Meslek Yiiksekokulu Is Saghg ve Giivenligi programinda
kayith bulunan Ogrencilerin duygusal zekalarinin iletisim becerileri lizerine etkisi
arastirllmistir. Arastirma birinci ve ikinci 6gretimde bulunan birinci ve ikinci sinif grencilerini
kapsamak tizere 195 6grenci lizerinde gergeklestirilmistir. Aragtirmada ti¢c anket kullanilmistir.
Iletisim Becerilerini 6lgmek igin Ersanli ve Balci (1998) tarafindan gelistirilen Iletisim
Becerileri Envanteri (Toy, 2007), duygusal zekayi 6lgmek igin Hall (1999) tarafindan
gelistirilen ve Tirkce gecerlik ve giivenirlik ¢alismasi Ergin ve Yilmaz tarafindan yapilan
Duygusal Zeka Degerlendirme Olgegi (Ergin, F. (2000)’den Aktaran; Cerit, 2012:21)
kullanilmistir. Kisisel bilgi formu i¢in de Toy (2007) ve Cerit (2012) tarafindan yapilan
calismalardan faydalanilmistir.

2. Duygusal Zeka ve Tletisim Becerileri

Duygusal zeka kavrami ilk kez, 1990 yilinda Yale Universitesi'nden psikolog Peter
Salloway ve New Hampshire Universitesi’nden psikolog John Mayer tarafindan kullanilmistir
(Avsar & Kasikei, 2010:1; Cetinkaya & Alparslan, 2011:365). Salloway ve Mayer’in duygusal
zeka tanimina bakildiginda bireyin hem kendisini hem digerlerini izleme, bunlar arasinda ayrim
yapma ve bu siirecten elde ettigi bilgi ve diisiinceyi davraniglarinda kullanabilme yetenegi ile
ilgili olarak sosyal zekanin bir alt boyutu olarak tanimladiklar1 goriilmektedir (Dutoglu &
Tuncel, 2008:15).

Diger beceriler gibi sonradan kazanilip gelistirilebilen temel iletisim becerileri (Kutlu
vd., 2004:3) ise bireyin, gondermis oldugu mesajlar1 dogru olarak kodlamasi ve iletmesi olarak
tanimlanabilir (Deniz, 2003:8). iliski yonetimine yeteri kadar sahip olan bireylerin cevreleriyle
etkili iletisim kurabildikleri goriilmektedir (Deniz & Yilmaz, 2006:19).
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3. Arastirma Bulgulari

Tablo 1: Cinsiyet Dagilim

Oran
Frekans | (%)

Erkek 80 66,7

Kadin 40 33,3

TOPLAM |120 100

Tablo 2: Cocuklugun Gegirildigi Yerlesim Yeri Dagilim

Oran
Frekans | (%)

ilg:e 59 49,2
il 39 32,5
Koy 22 18,3

TOPLAM |120 100

Tablo 3: Algilanan Sosyo — Ekonomik Durumun Dagilim

Oran
Frekans | (%)

Orta 102 85
Diisiik 16 13,3
Yiiksek 2 1,7

TOPLAM |120 100

Tablo 4: Anne ve Baba Egitim Durumlar1 Dagilim

Anne Egitim | Baba Egitim
Durumu Durumu

Oran Oran
Frekans | (%) Frekans | (%)
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Okuryazar degil 7 5,8 2 1,7
Okuryazar - Okul

bitirmemis 11 9,2 5 42
ilkokul mezunu 59 492 45 37,5
Ortaokul mezunu 23 19,2 35 29,2
Lise mezunu 15 12,5 24 20
Onlisans mezunu 2 1,7 4 3,3
Lisans mezunu 3 2,5 4 33
Lisansiistii Egitim

mezunu 0 0 1 0,8
TOPLAM 120 100 120 100

Tablo 5: Ankete Katilan Ogrencilerin Ogretim Durumu Dagilimi

Oran
Frekans | (%)
(:)rgiin
Ogretim 69 57,5
ikinci
Ogretim 51 425
TOPLAM 120 100

Tablo 6: Ankete Katilan Ogrencilerin Aile Tipi Dagihim

Oran
Frekans | (%)
Cekirdek
Aile 98 81,7
Genis Aile 22 18,3
TOPLAM 120 100
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Tablo 7: Ankete Katilan Ogrencilerin Okul Oncesi Egitim Alip Almadiklariin Dagihim

Oran
Frekans | (%)

Hayir 78 65
Evet 42 35
TOPLAM | 120 100

Extended Abstracts Book

Tablo 8: Ankete Katilan Ogrencilerin Anne ve Babalarimin Birlikte Olup Olmama

Dagilim

Oran
Frekans | (%0)
Birlikteler 104 86,7
Birlikte
Degiller 16 13,3
TOPLAM 120 100

Tablo 9: Kardes Sayilar: (cevap verenin kendisi de dahil)

Oran

Frekans | (%)
Tek Cocuk 10 8,3
Iki Kardes 54 45
Uc Kardes 33 27,5
Dort Kardes 12 10
Bes veya daha fazla
kardes 11 9,2
TOPLAM 120 100
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Tablo 10: iletisim Becerilerinin Altboyutlarina Gére Ortalama ve Standart Sapma

Degerleri
. Ortalama Standart Ortalama Standart
Iletisim Becerileri Altboyutlart* Sapma Sapma
Zihinsel iletisim Becerileri 57,96 6,555
e I ILETIiSiM
Duygusal Iletisim Becerileri 52,34 5,638 BECERILERI** 169,13 15,992
Davramssal iletisim Becerileri | 58,83 6,369

* Herbir altboyuttan alinabilir minimum puan 15, maksimum puan ise 75’ tir.

#% Jletisim Becerileri puani olarak minimum 45 puan, maksimum ise 225 puan

alinabilmektedir.

Tablo 11: Duygusal Zekanin Altboyutlarina Gore Ortalama ve Standart Sapma

Degerleri
Duygusal Zeka Standart Standart
Ortalama Ortalama
Altboyutlarr* Sapma Sapma
Duygularimin Farkinda
Olma 30 4,095
Duygularim1 Yonetme 25,65 6,097
DUYGUSAL
Kendini Motive Etme 28,33 5,142 ZEKA** 138,88 19,132
Empati 29,03 4,699
Sosyal Beceriler 25,88 4,895

Tablo 12: iletisim Becerileri ile Duygusal Zeka Arasindaki Korelasyon Analizi Sonucu

Tletisim
Degiskenler Becerileri
Duygusal Zeka
Pearson Korelasyon
Katsayisi 0,507**
Anlamhilik (p) 0,000
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Iletisim Becerileri ile Duygusal Zeka arasinda istatistiksel agidan anlamli pozitif yonde
ve orta glicte bir iliski bulunmustur (Pearson’s r = 0,507, p = 0,00).

Duygusal zekanin lletisim becerilerine olan etkisi ile ilgili olarak; “Duygusal Zeka”
bagimsiz degisken buna karsilik “fletisim Becerileri” bagimli degisken olacak sekilde basit
dogrusal regresyon analizi yapilmuistir.

Tablo 13: Regresyon Analizi

Model B Sh Beta
Sabit 110,314 9,3
Duygusal Zeka | 0,424 0,066 0,507*

Duygusal Zeka ile iletisim becerileri arasindaki iligski anlamlidir (t = 6,384, p =0,000).
Ogrencilerin Duygusal Zekd puanlari yiikseldikge Iletisim Becerileri puanlart da
yiikselmektedir. Regresyon modeli bir 6grencinin Duygusal Zeka puanindan Iletisim Becerileri
puanini tahmin etmek amaciyla kullanilabilir (F = 40,756 , p=000).

Bu iliski icin basit dogrusal regresyon formiilii:

(Iletisim Becerileri Puan1) = 110,314 + 0,424 * (Duygusal Zeka Puani) olarak elde
edilmistir.

4. Sonug

Aragtirma sonucuna gore Ogrencilerin duygusal zeka puanlar1 yiikseldikge iletisim
becerileri puanlar1 da ylikselmekte duygusal zekd puanindaki her 1 birimlik artisa karsilik
iletisim becerileri puani 0,424 puanlik bir artig gostermektedir.

Anahtar Kelimeler: Duygusal Zeka, Iletisim, Iletisim Becerileri
JEL Kodlar: Z19
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The Relationship between the Occupational Anxiety and Academic Motivation
of Prospective Teachers

Sendil CANY, Durmus YANMAZ 2

1. Introduction

The dictionary definitions of anxiety are "sadness, worrying thoughts, sarrow",
"worrying emotions that appear when a strong desire or impulse appears to be unattainable for
a purpose™ and "concern felt by individuals or communities in the face of the possibilty that a
strong desire or motive cannot be be accomplished” (TDK, 2017). Prospective teachers live in
one of the most important periods of their life in the final year of their university education.
This period means for them the beginning of business life or the unemployment life
(Tumerdem, 2007: 33). In this period, prospective teachers are subject to professional anxiety
due to reasons such as the Public Personnel Selection Examination (KPSS), appointment,
finding a job, taking their role in real life (Bozdam, 2008; Yalgin, 2014: 265). In addition to
these reasons, identification of other causes of occupational anxiety in prospective teachers is
important to minimize this anxiety and to train more qualified teachers in education faculties
(Cab1 & Yalginalp, 2013: 93).

Motivation is defined as "being made willing” (TDK, 2017) and academic motivation is
defined as "production of energy required for academic affairs” (Bozanoglu, 2004). In order to
cope with motivation problems, it is necessary to determine the level of motivation and to
evaluate factors that affect motivation (Karagiiven, 2012: 2600). In this way, especially learning
and teaching processes can be made more effective and productive. As a result of this, learning
and academic achievement can be accomplished (Karatas and Erden, 2012: 984)

The purpose of the current study is to determine the relationship between the prospective
teachers’ occupational anxiety and academic motivation.

The sampling of the current study conducted in the relational survey model is comprised
of 301 fourth-year students from the Education Faculty of Mugla Sitki Kogman University in
2016-2017 academic year. Of the prospective teachers, 215 (71.4%) are females and 86 (28.6%)
are males. The prospective teachers attend 10 different departments of the education faculty
that are Science Teaching, Elementary Education Math Teaching, Pre-school Teacher
Education, Classroom Teacher Education, Turkish Language Teaching, Social Studies
Teaching, English Teaching, German Teaching, Art and Music Teaching. The data of the study
were collected through “The Occupational Anxiety Scale” developed by Cabi and Yalginalp
(2003) and “The Academic Motivation Scale” adapted to Turkish by Karagiiven (2012). In the
analysis of the collected data, descriptive statistics, t-test, Kruskal Wallis H Test, Mann

1 Assoc. Prof, Mugla Sitki Kogman University, csendil@mu.edu.tr
2 Research. Ass., Mugla Sitk1 Kogman University, durmusyanmaz@mu.edu.tr (corresponding author)

Innovation and Global Issues in Social Sciences Il | Congress Publications 205



>
/

&Wﬁ,/ October 19-21, 2017 Antalya Extended Abstracts Book

Whitney-U Test and Pearson correlation coefficient were used. As the distribution was not
normal according to the program variable, the comparisons related to the levels of both
occupational anxiety and academic motivation were made with Kruskall Wallis H Test. The
source of difference was determined via Mann Whitney-U Test.

3. Findings

The findings of the study show that the prospective teachers experience a medium level
of occupational anxiety. In terms of the sub-dimensions, the highest level of anxiety
experienced by the prospective teachers is colleague and parental centered anxiety, which is
followed by task-centered anxiety, personal development centered anxiety, student/
communication centered anxiety, adaptation centered anxiety, school management centered
anxiety, economic/social centered anxiety and designation centered anxiety. The prospective
teachers’ occupational anxiety level varies significantly depending on the gender variable.
Moreover, task centered anxiety, economic/social centered anxiety, student/communication
centered anxiety, colleague and parental centered anxiety, personal development centered
anxiety, designation centered anxiety, adaptation centered anxiety and school management
centered anxiety also vary significantly by gender. The male prospective teachers’ occupational
anxiety levels in all the dimensions are higher than those of the female prospective teachers.
Depending on the program variable, the prospective teachers’ occupational anxiety levels do
not vary significantly except for the level of economic/social centered anxiety.

The prospective teachers’ academic motivation is over the medium level. The
prospective teachers’ highest level of motivation is in the dimension of extrinsic motivation
identified regulation. It is followed by the dimensions of intrinsic motivation to know, extrinsic
motivation external regulation, intrinsic motivation to experience stimulation, intrinsic
motivation to accomplish, extrinsic motivation introjected regulation and amotivation. The
prospective teachers’ academic motivation varies significantly only in the dimension of
extrinsic motivation identified regulation. In the other dimensions, the difference is not
statistically significant. The female prospective teachers’ extrinsic motivation identified
regulation is higher than that of the male prospective teachers. The prospective teachers’
academic motivation levels do not vary significantly by the program variable except for the
dimension of extrinsic motivation external regulation. Moreover, a significant correlation was
found between the prospective teachers’ occupational anxiety and academic motivation.

4. Conclusion

It was concluded that the prospective teachers’ occupational anxiety and academic
motivation are over the medium level. The gender variable was found to be a significant factor
affecting occupational anxiety in favor of females. The gender variable was found to be
significantly influential on the extrinsic motivation external regulation sub-dimension of the
academic motivation but not on the other sub-dimensions. The prospective teachers’
occupational anxiety varies significantly in the economic/social centered anxiety sub-
dimension and their academic motivation varies significantly in the extrinsic motivation
external regulation sub-dimension depending on the program variable. It was also found that
there is a significant correlation between the prospective teachers’ occupation anxiety and
academic motivation. As the prospective teachers’ occupation anxiety is higher than what is
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expected, designing further studies to elicit factors causing occupational anxiety will help the
teachers of future to perform their job more effectively.

Keywords: Occupational Anxiety, Academic Motivation, Prospective Teacher

Ogretmen Adaylarinin Mesleki Kaygilar1 ile Akademik Motivasyonlar
Arasmdaki iligki

1. Giris

Kaygi’nin sozliik anlamlar1 “iizlintii, endise duyulan diisiince, tasa”, “giiclii bir istek ya
da diirtiinliin amacina ulasamayacak gibi goziiktiigii durumlarda beliren tedirgin edici duygu”
ve “bireylerin, toplumsal kiimelerin herhangi bir gii¢lii istek ya da giidiilerin gerceklesmemesi
olasihg1 karsisinda duyduklar tedirginlik”seklindedir (TDK, 2017). Ogretmen adaylari
iiniversite son sinifta yasamlarinin en 6nemli dénemlerinden birini yasamaktadirlar. Bu donem
onlar i¢in is hayatinin ya da issizlik hayatinin baslangict demektir (Tiimerdem, 2007: 33). Bu
donemde 6gretmen adaylar1 Kamu Personeli Segme Sinavi (KPSS), atanma, is bulma, gercek
hayatta roliinii almasina iliskin diigiinceler gibi sebeplerle mesleki kaygi yasamaktadirlar
(Yalgin, 2014: 265). Bu sebeplerin yani sira 6gretmen adaylarinda mesleki kaygi yaratici diger
sebeplerin belirlenmesi, kayginin en aza indirilmesi ve egitim fakiiltelerinde daha nitelikli
Ogretmenlerin yetistirilmesi i¢in 6nemlidir (Cab1 & Yalgialp, 2013: 93).

Motivasyon “isteklendirme, giidiileme” olarak tanimlanmakta olup (TDK, 2017),
akademik motivasyon ise ‘“akademik isler i¢in gerekli enerjinin iretilmesi” olarak
tanimlanmaktadir. (Bozanoglu, 2004: 84). Motivasyon sorunlariyla bas edebilmek i¢in
motivasyon  seviyesinin  belirlenmesine ve  motivasyonu etkileyen faktorlerin
degerlendirilmesine ihtiya¢ duyulmaktadir (Karagiiven, 2012: 2600). Bu sayede o6zellikle
o0grenme ve Ogretme siirecleri daha etkili ve verimli hale getirilebilir. Bunun sonucunda da
o0grenme ve akademik basar1 saglanabilir (Karatas ve Erden, 2012: 984)

Bu c¢alismada, O0gretmen adaylarinin mesleki kaygilari ile akademik motivasyon
diizeyleri arasindaki iliskinin belirlenmesi amacglanmastir.

2. Yontem

Iliskisel tarama modelindeki arastirmanin orneklemi, 2016-2017 Egitim-Ogretim
yilinda Mugla Sitk1 Kogman Universitesi Egitim Fakiiltesi dordiincii sinifta 6grenim gormekte
olan 301 6gretmen adayindan olusmaktadir. Ogretmen adaylarinin 215’1 kadin (%71.4), 86’s1
erkektir (%28.6). Ogretmen adaylar1 Fen Bilgisi, 1lkogretim Matematik, Okul Oncesi, Sinif,
Tiirkge, Sosyal Bilgiler, Ingilizce, Almanca, Resim ve Miizik Ogretmenligi olmak iizere
toplamda 10 farkli programda 6grenimlerine devam etmektedir. Veriler Cab1 ve Yalginalp
(2003) tarafindan gelistirilen “Mesleki Kaygi Olgegi” ve Karagiiven (2012) tarafindan
Tiirkce’ye adaptasyonu yapilan “Akademik Motivasyon Olgegi” ile toplanmistir. Verilerin
analizinde betimsel istatistikler, t-testi, Kruskal Wallis H testi, Mann Whitney-U Testi ve
Pearson korelasyon katsayisi kullanilmistir. Program degiskenine goére dagilim normal
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olmadig1 i¢in hem mesleki kaygi hem de akademik motivasyon diizeyine iliskin karsilastirmalar
Kruskall Wallis H testi ile yapilmistir. Farkliligin kaynagi ise Mann Whitney-U testi ile
belirlenmistir.

3. Bulgular

Elde edilen bulgulara gore 6gretmen adaylari orta diizeyin {izerinde mesleki kaygi
yasamaktadir. Alt boyutlar agisindan ise, en yiiksek meslektas ve veli merkezli kaygi, daha
sonra sirastyla gorev merkezli kaygi, kisisel gelisim merkezli kaygi, 6grenci/iletisim merkezli
kaygi, uyum merkezli kaygi, okul yonetimi merkezli kaygi, ekonomik/sosyal merkezli kaygi ve
atanma merkezli kayg1 yasamaktadir. Ogretmen adaylarinin mesleki kayg: diizeyleri cinsiyet
degiskenine gore anlamli diizeyde farklilagsmaktadir. Ayrica gorev merkezli kaygi,
ekonomik/sosyal merkezli kaygi, 6grenci/iletisim merkezli kaygi, meslektas ve veli merkezli
kaygi, kisisel gelisim merkezli kaygi, atanma merkezli kaygi, uyum merkezli kaygi ve okul
yonetimi merkezli kaygi boyutlarinda da anlamli farklilik bulunmaktadir. Erkek 6gretmen
adaylarinin mesleki kaygi diizeyleri tim boyutlarda kadin 6gretmen adaylarindan daha
yiiksektir. Ogretmen adaylarinin mesleki kaygi diizeyleri program degiskenine gore
ekonomik/sosyal merkezli kaygi boyutu disinda anlaml diizeyde farklilasmaktadir.

Ogretmen adaylarmin akademik motivasyonlar1 orta diizeyin iizerindedir. Ogretmen
adaylarinin motivasyonu en yliksek diizeyde digsal motivasyon taninma boyutundadir. Daha
sonra sirasiyla igsel motivasyon bilme, dissal motivasyon diizenleme, i¢sel motivasyon hareket,
icsel motivasyon basarma, digsal motivasyon kendini ispat ve motivasyonsuzluk
boyutlarindadir. Ogretmen adaylarinin akademik motivasyonlar1 cinsiyet degiskenine gdre
sadece digsal motivasyon taninma boyutunda anlamli diizeyde farklilagmaktadir. Diger
boyutlarda farklilik istatistiksel olarak anlamli degildir. Kadin 6gretmen adaylarinin taninmaya
iliskin digsal motivasyonlar1 erkek ogretmen adaylarina gore daha yiiksektir. Ogretmen
adaylarinin akademik motivasyon diizeyleri program degiskenine gore digsal motivasyon
diizenleme boyutu disinda anlaml diizeyde farklilagmaktadir. Ayrica 6gretmen adaylarinin
mesleki kaygilar ile akademik motivasyonlar1 arasinda anlamli iligki oldugu goriilmiistiir.

4. Sonug¢

Ogretmen adaylarmin mesleki kaygilar1 ve akademik motivasyonlarmin orta diizeyin
iizerinde oldugu sonucuna ulasilmistir. Mesleki kaygi tizerinde cinsiyetin etkili oldugu ve bu
durumun erkek Ogretmen adaylarmin lehine sonuglandigi tespit edilmistir. Akademik
motivasyonun digsal motivasyon diizenleme alt boyutuna cinsiyetin etki ettigi, diger alt
boyutlarda etkili bir faktor olmadig1 goriilmiistiir. Ogretmen adaylarinin mesleki kaygiya iliskin
ekonomik/sosyal merkezli kaygi alt boyutunun ve akademik motivasyona iliskin dissal
motivasyon diizenleme alt boyutunun program degiskenine gore farklilagtig1 tespit edilmistir.
Ogretmen adaylarmin mesleki kaygilar ile akademik motivasyonlar1 arasinda anlamli ilisk
oldugu sonucuna ulagilmistir. Bu arastirmada o6gretmen adaylarmin mesleki kaygilarinin
beklenenden fazla olmasi sebebiyle, mesleki kaygiya neden olan etkenleri ortaya g¢ikaracak
arastirmalarin tasarlanmasi, gelecegin 68retmenleri olacak dgretmen adaylarinin mesleklerini
daha verimli sekilde gerceklestirmelerini saglayacaktir.
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Next Generation Consumers: Factors Affecting the Purchase Decisions of
Generation Z in Turkey and Its Relationship with Income Level

Mustafa OZKAN?, Ufuk PALA?

1. Introduction

It’s impossible to think marketing differently from other social events. In fact, marketing
is a synthesized science with psychology, economics, sociology, anthropology and other
disciplines (Erdogan & Cifci, 2015: 2). While the generation concept as a sociological concept
is necessary to study by other disciplines, it has a crucial place in marketing. Generation is
described as “communities who were born approximately in the same years, thereby who share
similar distresses and fate and who are liable to similar assignments (TDK, 2017). Mannheim
(1929), who introduces the generation concept for the first time, asserts that even all members
of a generation don’t have the similar experiences or life events, they share the characteristics
of their own generation (Bencsik et al., 2016: 92; Ordun, 2015: 41; Yuksekbilgili, 2015: 250).
Even if we don’t know much about the generation Z, they will present a new consumption
understanding in the near future. Therefore, it is important to understand how generation Z
place emphasis on products and services and what kind of consumers they are. In this study, we
tried to find out the elements that generation Z place emphasis in a marketing perspective and
whether these elements are affected according to the income level.

2. Next Generation Consumers: Z Generation

Generation Z refers to those individuals who were born after the year 1995 following
the commercial widespread of Internet (Wood, 2013: 1). There are also some definitions and
attributions about the generation Z, even they don’t base on quantitative analyses. Kavalci and
Unal (2016: 1036) suggests that generation Z know all communication medias, use technology
on every level of their lives, perceive Internet and technology as a natural life standard, use
social media to communicate, carry out their friendship relations on Internet, use online stores
for shopping. Altuntug (2012: 206) suggests that generation Z are the individuals who are
technology addicted, hasty, instant consumers who have a command of Internet, have multiple
attention, have ability to make multiple decisions, who can interact with individuals from all
over the world. Priporas et al. (2017: 3) defines generation Z as well educated, technology
addicted and creative. Also, some scholars have studied the factors affecting purchasing
decisions of generation Z. Hulyk (2015: 32) asserts that generation Z tends to use Internet,
online tools, media databases and other affecting factors while making a purchasing decision.

In this study, it is aimed to find out how individuals of generation Z make purchasing
decisions in actual fact by acquiring quantitative data from the individuals of generation Z.
Also, another aim of this study is to find out whether there’s an effect of changes of income
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2 Res. Asst., Giresun University, palaufuk@yahoo.com
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level on purchasing decisions of generation Z. Although the consumption habits of a generation
share similarity, different income levels of individuals change the consumption behaviors of
individuals. Therefore in this study, by determining the factors affecting the consumption
decisions of generation Z, we examined whether these factors differ by income levels. This
study aims to determine the dimensions of purchasing decisions of generation Z that will bring
another view to consumption perception and marketing and it is aimed to introduce this next
generation better in terms of marketing.

3. Method of Research

This study is an applied research. Research design is configured according to descriptive
research. Population consists of residents in Turkey born after 1995. These individuals have the
characteristics of generation Z as stated in the literature. In this study, it is aimed to find out the
factors affecting purchasing decisions of generation Z by using quantitative data. To find out
the common characteristics of generation Z, quantitative data was acquired from the individuals
of generation Z by using questionnaire. Convenience sampling, which is one of the non-
probabilistic sampling method, was preferred to obtain data. Participants were elected among
individuals born after 1995. According to the attributions found in the literature, 20 questions
have been addressed to individuals of generation Z. Related statements were prepared through
5 point Likert scale (1- Strongly Disagree, 2- Disagree, 3- Neutral, 4- Agree, 5- Strongly Agree)
and participants answered these statements. By applying face to face questionnaires, 226
guestionnaires have been obtained and 200 of them were usable for the analysis. To analyze the
data, Exploratory Factor Analysis (EFA) and One Way Variance Analysis (ANOVA) have been
applied by using the SPSS 21.0 packaged program.

As a result of EFA, 3 dimensions of characteristics about the purchasing decisions of
generation Z have been obtained. These dimensions are; 1- The Effect of Internet and After
Sale Services, 2- The Effect of Consumer Interaction, 3- The Effect of Social Responsibility
and Brand Identity. After the Exploratory Factor Analysis, ANOVA has been used to
investigate whether these dimensions differ by the changes of income level. While the
individuals of generation Z don’t have their own income, monthly average income level of their
families was preferred to analyze data. Monthly average income level of families show
similarity with the distribution of income data published by Turkey Statistics Foundation
(2016). Accordingly, the hypotheses of this study are:

- Ha: As the monthly average income level of families of generation Z increases, during
the purchasing decisions process, the effect of Internet and after sale services increases.

- Ha: As the monthly average income level of families of generation Z increases, during
the purchasing decisions process, the effect of consumer interaction increases.

- Has: As the monthly average income level of families of generation Z increases, during
the purchasing decisions process, the effect of social responsibility and brand identity
increases.

4. Conclusion

Primarily, it is aimed to find out whether the characteristics of generation Z found in the
literature were in actual fact or not. Accordingly, it was asked to individuals born after 1995 to
answer some statements. To assess the internal consistency of the statements, reliability analysis
has been applied to the data and Cronbachs alpha coefficient has been found as 0,65. As the
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Cronbachs’s alpha coefficient is close to desirable value of 0,70 and sufficient for reliability,
the other analyzes have been applied (Altunisik et al., 2012: 172). EFA has been applied to the
data obtained from answers and as a result of this analysis, 3 dimensions affecting the
purchasing decision of generation Z have been found (KMO=0,672). It has been found that
individuals of generation Z place more importance to these 3 dimensions. These dimensions
have the power to explain 51,47% of all purchasing process. These dimensions are;

1-The Effect of Internet and After Sale Services: It has been found out that individuals
of generation Z prefer Internet in the process of purchasing and they make a wide search before
making decisions in the purchasing process. Also, it has been found out that individuals of
generation Z place more importance to after sale services and take these services in
consideration in the purchasing process.

2-The Effect of Consumer Interaction: It has been found out that, before making
decisions to purchase, individuals of generation Z investigates the comments of other
consumers through social media, forums or online tools and pay attention to these comments a
lot.

3-The Effect of Social Responsibility and Brand Identity: As can be seen from the
literature frequently, individuals of generation Z pay attention to the social responsibility factors
of a product or a service, and evaluate the brand identity accordingly.

It was aimed to find out if monthly average income level of families has an effect on
above 3 dimensions of consumption preferences of generation Z obtained from the results of
EFA. Accordingly; H2 (Fr2= 1,286) and Hs (Fu3=0,780) hypotheses are not statistically
significant, and H: (FH1=3,373) hypothesis was statistically significant (p<0,05). In other
words, while there is no statistically significant difference between monthly average income
level of families and consumer interaction and social responsibility and brand identity, for the
Internet and after sale services, there is statistically significant difference between participants.
Therefore participants, who have a high level of monthly average income of family, place more
importance on Internet and after sale services during the purchasing decision process,
participants, who have a low level of monthly average income of family, place little importance
on this dimension. In conclusion, it has been found out that some factors affecting the
purchasing decision process of individuals of generation Z don’t differ according to the monthly
average income level of families, some factors do. Also, regardless of the monthly average
income level of families, individuals of generation Z often investigate the comments of other
consumers through social media, forums and online tools, and they place much more
importance on these comments. In addition to that, regardless of their income level, individuals
of this generation care about the social responsibility factors and evaluate the brand identity
accordingly.

The first constraint of this research is not to study with a larger sample. Convenience
sampling has been chosen because of the time and cost constraint. With a more comprehensive
study, more dimensions can be obtained about the purchasing decision process of generation Z.

Another suggestion is to find out if there’s a difference of various demographic variables
about the generation Z. In this study, the monthly average income level of families has been
regarded as significant and a difference was found out only with this variable.

Keywords: Generation Z, Consumer Behavior, Income Effect
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Yeni Nesil Tuketiciler: Tlrkiye’de Z Kusaginin Satin Alma Karar Siirecini
Etkileyen Faktorler ve Gelir Seviyesi iliskisi

1. Giris

Pazarlamay1 toplumsal olaylardan ayri olarak diisiinmek imkansizdir. Oyle ki,
pazarlama; psikoloji, iktisat, sosyoloji ve antropoloji gibi bilimler ve diger disiplinlerden
sentezlenmis bir bilimdir (Erdogan & Cifci, 2015: 2). Sosyolojik bir kavram olarak karsimiza
cikmis olan kusak kavrami, diger disiplinler tarafindan incelenmesi gereken bir olgu iken,
pazarlama acisindan oldukca fazla 6nem tagimaktadir. Kusak, “yaklasik olarak ayni yillarda
dogmus, ayni ¢agin sartlarini, dolayisiyla birbirine benzer sikintilari, kaderleri paylasmis,
benzer ddevlerle yiikiimlii olmus kisiler toplulugu” olarak tanimlanmaktadir (TDK, 2017). ilk
kez kusak tanmimini ortaya atan Mannheim’a (1929) gore, bir kusagin tiim lyeleri ayni
deneyimlere ve ayni yasam olaylarina sahip olmasalar bile kendi kusaklarinin karakter
ozelliklerini paylagsmaktadir. Kisa bir siire once tanisilan Z kusagi ise, 1990’larin ortasindan
itibaren doganlardan olusmaktadir (Bencsik vd., 2016: 92; Ordun, 2015: 41; Yiiksekbilgili,
2015: 250). Heniiz hakkinda ¢ok fazla sey bilinmeyen Z kusagi, yakin bir gelecekte yeni nesil
bir tiikketim anlayisini getirecektir. Bu nedenle, Z kusaginin {iriin ve hizmetlerde nelere 6nem
verdigini ve nasil bir tiikketici olduklarini1 anlamak gerekmektedir. Bu ¢alismada, Z kusaginin
pazarlama agisindan 6nem verdigi unsurlar belirlenmeye c¢alisilmig ve bu unsurlarin kusaga ait
bireylerin ortalama gelir seviyelerine gore degisiklik gosterip gostermedigi incelenmistir.

2. Yeni Nesil Tiiketiciler: Z Kusag:

Z kusagi, internetin ticari olarak yayginlagsmasinin gergeklestigi 1995 yilindan sonra
dogan bireyleri kapsamaktadir (Wood, 2013: 1). Her ne kadar nicel verilere dayanmiyor olsa
da, literatiirde Z kusaginin pazarlamaya iliskin nitelendirmeleri ve Z kusagina atfedilen
ozellikler bulunmaktadir. Kavalc1 ve Unal’a (2016: 1036) gére Z kusagi, tiim iletisim araglarimi
ogrenmis, teknolojiyi hayatinin her asamasinda ileri derecede kullanan, teknoloji ve interneti
dogal yasam standardi olarak algilayan, haberlesmek i¢in sosyal medyay1 kullanan, arkadashik
iliskilerini internet {izerinden gerceklestiren, internet magazalarimi gezen bireylerdir.
Altuntug’a (2012: 206) gore; Z kusagi, diinyanin her yerindeki bireylerle rahat baglanti
kurabilen, teknoloji bagimlisi, aceleci, internete hakim, yaratici, ¢coklu dikkat ve ¢oklu karar
alma becerisine sahip, anlik tiiketen bireylerdir. Priporas vd.’ne (2017: 3) gore, Z kusag iyi
egitimli, teknolojiye bagimli, yenilik¢i ve yaraticidir. Ayrica bazi arastirmacilar Z kusagi’nin
tiiketim agisindan karar verme siirecini etkileyen faktorleri de incelemislerdir. Hulyk’e (2015:
32) gore, Z kusagi karar verme siirecinde interneti, ¢evrimigi araglari, medya veritabanlarini ve
diger etkileyici unsurlar1 kullanmaktadirlar.

Bu calismada, Z kusagina ait bireylerden nicel veriler elde edilerek, gergekte bu kusaga
ait bireylerin satin alirken hangi unsurlara 6nem verdiginin ortaya ¢ikarilmasi amaglanmistir.
Ayrica, bir diger husus ise; kusaklara ait bireylerin ortalama gelir seviyesindeki farkliliklarin
bu unsurlar tizerinde bir etkisinin olup olmadigidir. Her ne kadar bir kusaga ait tiiketim kaliplar
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oldukca benzerlik gosterse de, bireyler arasindaki ortalama gelir farkliliklari, bireylerin tiikketim
davraniglarimi degistirmektedir. Bu nedenle, bu c¢alismada Z kusaginin tiikketime yonelik
davraniglarinda hangi unsurlara 6nem verdigi belirlenerek, bu unsurlarin ortalama gelir
seviyesine gore farklilik gosterip gostermedigi incelenmistir. Bu ¢calisma ile tiiketim anlayisi ve
pazarlamaya farkli bir bakis agisi getiren ve getirecek olan Z kusaginin satin alma siirecini
etkileyen boyutlar belirlenmeye ¢alisilmis ve pazarlama agisindan bu yeni nesil kusagi daha iyi
tanitmak amaclanmaistir.

3. Arastirmanin Yontemi

Bu arastirma, uygulamali arastirma tlirtindedir. Arastirmanin tasarimi ise tanimlayict
arastirmaya gore yapilandirilmistir. Ana kiitleyi, Tiirkiye’de bulunan 1995 ve sonras1 dogumlu
bireyler olusturmaktadir. Bu bireyler, literatiirde belirtilen Z kusagina atfedilen ortak 6zellikleri
tasimaktadirlar. Calismada nicel verilere dayanarak, Z kusagina ait tiiketim kararlarini etkileyen
unsurlar1 ortaya ¢ikarmak amacglanmistir. Z kusagina atfedilen ortak 6zelliklere ait birincil
verileri ortaya ¢ikarabilmek amaciyla, Z kusagina ait bireylerden yiiz yiize ankete dayali olarak
veri elde edilmistir. Anketlerden elde edilecek verilerin toplanmas1 amaciyla olasiliga dayali
olmayan 6rnekleme yontemlerinden, kolayda 6rnekleme yontemi tercih edilmistir. Katilimeilar,
1995 ve sonrasi dogumlu bireyler arasindan secilmistir. Literatlirde ortaya konan Z kusagina ait
ozelliklere bagl olarak 20 ifade belirlenmistir. ilgili ifadeler 5’li Likert tipi dlcege gore
hazirlanmis (1-Kesinlikle Katilmiyorum, 2-Katilmiyorum, 3-Kararsizim, 4-Katiliyorum, 5-
Kesinlikle Katiliyorum) ve katilimcilardan bu ifadeleri cevaplamasi istenmistir. Yiiz yiize anket
yontemi uygulanarak toplamda 226 anket elde edilmis, bu anket formlarindan 200 tanesinin
kullanilabilir olduguna karar verilmistir. Elde edilen verilerin analizi i¢in SPSS 21.0 paket
programi kullanilarak, Kesfedici Faktor Analizi (EFA) ve Tek Yonlii Varyans (ANOVA)
Analizi uygulanmigstir.

EFA sonucunda, Z kusaginin satin alma karar siirecine ait 6zellikleri ile ilgili 3 boyut
elde edilmistir. Bunlar; 1-Internet ve Satis Sonras1 Hizmetlerin Etkisi, 2-Tiiketici Etkilesimi
Etkisi ve 3-Sosyal Sorumluluk ve Marka Kimliginin Etkisidir. Kesfedici Faktér Analizi
sonrasinda bu boyutlar i¢in alt faktdrlerde ANOVA kullanilarak, ailenin aylik ortalama gelir
seviyesine gore bir farklilik gosterip gostermedigi incelenmistir. Z kusagi bireylerinin
cogunlugu heniiz kendi gelirlerine sahip olmadigr icin, verilerin analizinde ailenin aylik
ortalama gelir seviyesinin kullanilmas1 uygun goriilmistiir. Anketlerden elde edilen bireylerin
aylik aile ortalama gelir seviyesi verileri Tiirkiye Istatistik Kurumu’nun (2016) belirtmis oldugu
Tirkiye’deki gelir dagilimi verileri ile benzerlik gdstermektedir. Buna gore, arastirmanin
hipotezleri agagidaki gibi belirlenmistir:

- Hi: Z kusag bireylerinin aylik ortalama aile gelir seviyesi arttik¢a, satin alma karar
siirecinde internet ve satis sonrasi hizmetlerin etkisi artmaktadir.

- H2: Z kusag bireylerinin aylik ortalama aile gelir seviyesi arttik¢a, satin alma karar
siirecinde tiiketici etkilesimi etkisi artmaktadir.

- Has: Z kusag bireylerinin aylik ortalama aile gelir seviyesi arttik¢a, satin alma karar
stirecinde sosyal sorumluluk ve marka kimliginin etkisi artmaktadir.

4. Sonuc¢

Oncelikle literatiirde Z kusagima atfedilen dzelliklerin gercekte Z kusaginda ne kadar
bulunup bulunmadigr arastirilmistir. Bu dogrultuda 1995 ve sonrasi dogumlu bireylerden bazi
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ifadeleri cevaplamalar1 istenmistir. Ifadelerin i¢ tutarhligim1 degerlendirmek amaciyla,
giivenilirlik analizi yapilarak, Cronbach’s Alfa katsayisi 0,65 olarak bulunmustur. Elde edilen
Cronbach’s alfa katsayis1 arzu edilen 0.70 degerine yakin oldugu ve yeteri kadar giivenilir
sayildigindan diger analizlere geg¢ilmistir (Altunisik vd., 2012: 172). Cevaplardan elde edilen
verilere EFA uygulanmis ve analiz sonucunda Z kusaginin satin alma siirecini etkileyen 3 boyut
elde edilmistir (KMO=0,672). Z kusag1 bireylerinin adlandirilan bu 3 boyuta daha fazla 6nem
verdigi goriilmiistlir. Bu boyutlar tiim satin alma siirecinin %51,47’sini agiklayabilme giicline
sahiptir. Boyutlar su sekildedir;

1-Internet ve Satis Sonrasi Hizmetlerin Etkisi: 7 kusagi bireylerinin satin alma
kararlarinda interneti tercih ettikleri, satin alma karar1 vermeden 6nce internet iizerinde genis
bir aragtirma yaptig1 anlasilmaktadir. Ayrica, Z kusagina ait bireylerin, bir {iriin veya hizmeti
satin aldiktan sonraki hizmetlere de 6nem verdigi, karar verme siirecinde bu hususu da 6nemle
dikkate aldiklar1 goriilmektedir.

2-Tiiketici Etkilesimi Etkisi: Z kusagina ait bireylerin, bir {iriin veya hizmeti satin almaya
karar vermeden dnce genellikle sosyal medya, forumlar veya ¢evrimici araclar vasitasiyla diger
tiiketicilerin goriislerini inceledigi ve bu goriislere oldukea fazla 6nem verdigi goriilmiistiir.

3- Sosyal Sorumluluk ve Marka Kimligi Etkisi: Yine literatiirde siklikla rastlanildigi
gibi, Z kusag bireyleri bir iiriin veya hizmetin sundugu sosyal sorumluluk unsurlarina énem
vermekte, bu dogrultuda olusan marka kimligini de buna gére degerlendirmektedir.

Yukarida EFA ile elde edilen sonuglarla Z kusag tiiketici tercihlerindeki 3 boyutun,
aylik ortalama aile gelir seviyesine gore farklilik gosterip gostermedigi incelenmistir. Yapilan
ANOVA analizi sonucunda, yukarida belirtilen hipotezler test edilmistir. Buna gore; Ho (Fh2=
1,286) ve Hz (FH3=0,780) hipotezi istatistiksel olarak anlamli bulunmamisken, Hi (FH1=3,373)
hipotezi istatistiksel olarak anlamli bulunmustur (p<0,05). Diger bir ifade ile ortalama aylik aile
gelir seviyesinin, Z Kkusaginin satin alma karar siirecindeki tiiketici etkilesimi ve sosyal
sorumluluk ve marka kimligi etkisinde katilimcilar arasinda istatistiksel olarak bir farklilik
goriilmezken; internet ve satis sonrasi hizmetlerin etkisi i¢in katilimcilar arasinda istatistiksel
farklilik goriilmiistiir. Buna gore, ortalama aylik aile gelir seviyesi daha yiiksek olan Z kusagi
bireyleri satin alma karar siirecinde internetten aligverise ve satis sonrast hizmetlere daha fazla
onem verirken, daha diisiik ortalama aylik aile gelir seviyesine sahip Z kusagi bireyleri bu
boyuta daha az 6nem vermektedir. Sonug olarak, Z kusag: bireylerinin satin alma siirecini
etkileyen bazi boyutlar gelir seviyesine gore degismezken, bazi boyutlarin da degisiklik
gosterebilecegi gorlilmiistiir. Ayrica, gelir seviyesi ne olursa olsun, Z kusagi mensubu satin
alicilar, bir liriin veya hizmeti satin almaya karar vermeden 6nce genellikle sosyal medya,
forumlar veya ¢evrimigi araglar vasitasiyla diger tiiketicilerin goriiglerini incelemekte ve bu
goriislere oldukga fazla 6nem vermektedirler. Buna ek olarak, bu kusaga mensup satin alicilar
gelir seviyeleri ne olursa olsun; sunulan sosyal sorumluluk unsurlarina 6nem vermekte, bu
dogrultuda olusan marka kimligini de buna gore degerlendirmektedirler.

Yapilan bu arastirmanin ilk kisiti; daha biiyiik bir 6rneklem boyutu ile ¢alisiimamis
olmasidir. Zaman ve maliyet kisit1 nedeniyle kolayda 6rnekleme yontemi secilerek, ulagilabilen
Z kusagi bireylerinden cevaplar elde edilmistir. Daha kapsamli bir ¢alisma ile Z kusaginin satin
alma stirecindeki karar verme asamasiyla ilgili daha fazla boyut elde edilebilir.

Bir diger Oneri ise, benzer ¢alismalarla farkli demografik degiskenlerin Z kusagiyla ilgili
bir farklilik gosterip géstermedigini ortaya ¢ikarmaktir. Bu ¢alismada, Z kusagina ait bireylerin
ortalama aylik aile gelir seviyesi 6nemli goriilmiis ve sadece bu degisken lizerinden bir farklilik
aranmistir.
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The Short-And Long-Run Relationships Between Export and Import Prices

Nebiye YAMAK?, Nilgiin SALAR?

1. Introduction

Turkey is a country that has preferred especially a model of economic growth based on
exports since 2000’s. While total export volume was about $ 27 billion in 2000, it is about $
142 billion in 2016. Despite the implementation of the export-based growth model during this
period, imports increased as much as exports in the same period. During 2000-2016 period, the
volume of imports rose from $ 55 billion to $ 200 billion. Exports are heavily dependent on
imports. The most important reason for this is the procurement of raw materials and
intermediate goods necessary for the production of exported goods through import. The most
important reason for this is the procurement of raw materials and intermediate goods necessary
for the production of exported goods through import. Is the quantity dependency between
exports and imports also valid in terms of price? the determination of the short and long term
dynamics between export prices and import prices is of great importance for both the real and
the monetary economy. The purpose of this study is to analyze the short and long term
relationships between the export price index series and the import price index series within the
time series methods for the Turkish economy.

2. Data Set and Method

The period covers in the study covers the years 2001-2017. The data are quarterly. Series
participated analyzed after logarithmic transformation. LPM and LPX show respectively
logarithm of the import and export price index. The analysis part of the work start with the test
of stationarity of both price series. Stationarity tests perform with Augmented Dickey-Fuller
and Phillips-Perron unit root tests. Then, depending on whether there is a long-term relationship
between the two series, either the VECM or the VAR analysis was done.

3. Finding

Unit-root test statistics of export and import price series are given in Table 1. As a result
of the stationarity test, it has been understood that stationary both the export price index series
and import price index series in the first cycle difference. Subsequently it has been investigated
by the Johansen-Juselius method whether the two series were co-integrated in other words in
the long-term relationship. According to the Johansen-Juselius test results based on the VAR
approach, there is no co-integration relationship between the two series. In other words, there
is no long-term relationship between export and import price series in the period of 2001-2017
for Turkey.

L Prof. Dr., Karadeniz Technical University, Department of Economics, nyamak@ktu.edu.tr
2 Research Assistant, Karadeniz Technical University, Department of Economics, nilgunakkaya@ktu.edu.tr
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Table 1. Unit root test statistics

Seri ADF Test Statistic Phillips-Perron Test Statistic
Constant Constant + Trend Constant Constant + Trend

LPM -2.335 -1.692 -1.651 -0.903

LPX -2.322 -1.864 -1.807 -1.032

DLPM -5.1512 -4.8742 -4.984 2 -5.180 2

DLPX -5.5252 -6.320 ® -5.316 2 -6.669 ?

Note: a; the relevant statistic is significant at the 1% level. D; indicates that it is received the
first cycle differential of the relevant series.

Table 2. Co-integration Test Results

Ho Hi Trace Statistic Maximum Eigen Value Statistic
r=0 r=1 13.107 10.102
r=1 r=2 3.004 3.004

As export and import price series are stable in the first cycle differences and at the same
time they don’t have a co-integrated relationship, they took part in the first cyclical difference
in unrestricted VAR analysis. They has been determined that the optimal lag length 2, in the
VAR solution there is a short-term cyclical causal relationship between import and export price
series that this relationship is directed to import prices from export prices. This one-way causal
relationship is statistically significant at the 1% level. This result obtained by the Granger
causality test is confirmed by effect-response functions and by variance decomposition.

Table 3. Granger Causality Test Result

Ho Hypothesis X? Statistic Decision
Import prices do not Granger cause export prices 10.1552 REJECTION
Export prices do not Granger cause import prices 1.162 ACCEPT

Note: a; the relevant statistic is significant at the 1% level.

5. Conclusion

There is no long-run relationship between exports and import prices for the period 2001-
2017 in Turkey. As a result of the VAR analysis, a one-way causal relationship is determined
between the two series in the short-term. The one-way causal relationship is based on from
export price index to import price index. This finding suggests that exports are not only
guantity-dependent but also to import functions in terms of price in Turkey. Even in the short
term, the export sector has conditions to reflect changes in import prices directly at export
prices. In this sense, export prices are flexible. As a result, it is understood that the export sector
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of Turkey in the period of 2001-2017 is not influenced by the profit margin, foreign production
costs and / or possible exchange rate changes.

Keywords: Foreign trade prices, short and long-run, VAR, Granger causality test.

JEL Codes: F14, F41, C22.

Ihracat Fiyatlari ile Ithalat Fiyatlar1 Arasindaki Kisa ve Uzun Dénem
Tliskiler

1. Giris

Tiirkiye, 6zellikle 2000°li yillardan itibaren ihracata dayali bir ekonomik biiylime
modelini tercih etmis bir iilkedir. Toplam ihracat hacmi 2000 yilinda yaklasik 27 milyar dolar
iken 2016 yilinda yaklasik 142 milyar dolar olarak gerceklesmistir. Bu donem igerisinde
ihracata dayal1 biilyiime modelinin uygulanmasina ragmen ayn1 donemde ithalatta ihracat kadar
artmigtir. 2000-2016 doneminde ithalat hacmi 55 milyar dolardan 200 milyar dolara ¢ikmustir.
Donemin ihracati, 6nemli ol¢lide ithalata bagimli olmustur. Bunun en 6nemli nedeni, ihrag
mallarin liretimi i¢in gerekli olan hammadde ve ara mallarin ithalat yoluyla temin edilmesidir.
Ihracat ve ithalat arasindaki miktar bagimlilig: acaba fiyat yoniinden de gecerli midir? ihracat
fiyatlar ile ithalat fiyatlar1 arasindaki kisa ve uzun dénem dinamiklerin belirlenmesi hem reel
hem de parasal ekonomi igin biiyilk 6nem arz etmektedir. Bu calismada amag¢ Tiirkiye
ekonomisi 6zelinde ihracat fiyat endeks serisi ile ithalat fiyat endeks serisi arasindaki kisa ve
uzun donem iligkiler zaman serisi yontemleri kapsaminda analiz etmektir.

2. Veri Seti ve Yontem

Calismada ele alinan donem 2001-2017 yillarin1 kapsamaktadir. Veriler tiger ayliktir.
Seriler logaritmik doniisiimleri yapildiktan sonra analize katilmistir. LPM ve LPX, sirasiyla
ithalat ve ihracat fiyat endeksinin logaritmasini gostermektedir. Calismanin analiz kismi1 her
iki fiyat serisinin duraganlik testiyle baglamistir. Duraganlik testleri, genisletilmis Dickey-
Fuller ile Phillips-Perron birim kok testleriyle gergeklestirilmistir. Ardindan iki seri arasinda
uzun donem iligkinin var olup olmamasina bagli olarak ya VECM ya da VAR analizine
gecilmistir.

3. Bulgular

Thracat ve ithalat fiyat serilerinin birim-kdk test istatistikleri Tablo 1°de verilmistir.
Duraganlik test sonucunda gerek ihracat gerekse ithalat fiyat endeks serilerinin birinci devresel
farklarinda duragan olduklar1 anlagilmistir. Daha sonra iki serinin uzun dénem iliski icerisinde
diger bir ifadeyle es-biitlinlesik olup olmadiklar1 Johansen-Juselius yontemiyle arastirilmastir.
VAR yaklasimina dayanan Johansen-Juselius testi sonuglarina gore iki seri arasinda es-
biitlinlesik iliski bulunmamaktadir. Diger bir ifadeyle Tiirkiye 6zelinde 2001-2017 doneminde
ithracat ve ithalat fiyat serileri arasinda uzun déonem bir iliski mevcut degildir.
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Seri ADF Test statistigi Phillips-Perron Test Istatistigi
Sabit Sabit + Trend Sabit Sabit + Trend
LPM -2.335 -1.692 -1.651 -0.903
LPX -2.322 -1.864 -1.807 -1.032
DLPM -5.151¢2 -4.874 2 -4.984 @ -5.1802
DLPX -5.56252 -6.320 2 -5.316 2 -6.669 *
Not: a; ilgili istatistik %1 diizeyinde anlamlidir. D; ilgili serinin birinci devresel farkinin

alindigin gosterir.

Tablo 2. Es-Biitiinlesme Test Sonuclar:

Ho Hi Iz istatistigi Maksimum Ozdeger Istatistigi
r=0 r=1 13.107 10.102
r=1 r=2 3.004 3.004

Ihracat ve ithalat fiyat serileri, birinci devresel farklarinda duragan olduklari ve ayni
zamanda es-biitiinlesik bir iliskiye sahip olmadiklari i¢in kisitsiz VAR analizinde birinci
devresel farklarinda yer almislardir. Optimal gecikme uzunlugunun 2 olarak belirlendigi VAR
¢oziimiinde ithalat ve ihracat fiyat serileri arasinda kisa donemli nedensel bir iliskinin
bulundugu ve bu iliskinin de ihracat fiyatlarindan ithalat fiyatlarina yonelik oldugu
belirlenmistir. Tek yonlii bu nedensel iliski istatistiksel olarak %1 seviyesinde anlamlidir.
Granger nedensellik testiyle elde edilen bu sonug etki-tepki fonksiyonlariyla ve varyans
ayristirmayla da ayrica teyit edilmistir.

Tablo 3. Granger Nedensellik Test Sonucu

Ho Hipotezi X? istatistigi Karar
Ithalat fiyatlar1 neden ihracat fiyatlar1 sonuc degildir 10.155% RED
Thracat fiyatlar1 neden ithalat fiyatlar1 sonug degildir 1.162 KABUL

Not: a; ilgili istatistik %1 diizeyinde anlamlidir.

4. Sonug¢

Tiirkiye 6rneginde 2001-2017 donemi ihracat ve ithalat fiyatlari arasinda uzun donemli
bir iliski bulunmamaktadir. Yapilan VAR analizi neticesinde her iki seri arasinda kisa donemli
olmak tizere tek yonlii bir nedensel iliski tespit edilmistir. Tek yonlii nedensel iliski ithalat fiyat
endeksinden ihracat fiyat endeksine yoneliktir. Bu bulgu, ihracatin Tiirkiye 6zelinde sadece
miktar yoniinden degil aym1 zamanda fiyat yoOniinden de ithalata fonksiyon oldugu
gostermektedir. Thracat sektorii kisa dénemde bile ithalat fiyatlarindaki degismeleri dogrudan
dogruya ihracat fiyatlarina yansitabilme kosullarina sahiptir. Bu anlamda ihracat fiyatlari
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esnektir. Sonucta Tiirkiye’de 2001-2017 dénemi ihracat sektoriiniin kar marji, dis diinya tiretim
maliyetlerinde ve/veya doviz kurlarindaki olas1 degigsmelerinden etkilenmedigi anlasilmaktadir.

Anahtar Kelimeler: Dis ticaret fiyatlari, Kisa ve uzun donem, VAR, Granger
nedensellik testi

JEL Kodlar: F14, F41, C22
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Stakeholder Analysis of Turkish Universities Listed in the World Rankings

Sibel HOSTUT®

Abstract

The competition between Universities brought concepts such as strategic management,
strategic planning and stakeholder concept into the agenda of higher education. Stakeholder
analysis which is known as the key element of strategic planning is essential to ensure
participation. Thus, the views and supports of various stakeholder groups can be taken into
account in the decision taken process. Higher education institutions can incorporate the
expectations of various groups into their management practices by establishing more useful
relationships with various stakeholders. The purpose of this study, created within the framework
of the qualitative research tradition, is to identify the strategic stakeholder of universities by
defining all persons, institutions and organizations related to Turkish Universities.

Diinya Siralamasindaki Tiirk Universitelerin Paydas Analizleri

Ozet

Universitelerde yasanan rekabet stratejik yonetim, stratejik planlama ve paydas kavrami
gibi kavramlar yiiksekdgretimin giindemine getirmistir. Stratejik planlamanin temel unsurlar
olarak bilinen katilimciligin saglanabilmesi i¢in paydas analizinin yapilmasi elzemdir. Boylece
cesitli paydas gruplariin goriisleri, istekleri ve destekleri alinan kararlarda dikkate alinabilir ve
yiikksekdgretim kurumlar1 ¢esitli menfaat sahipleriyle daha yararli iligkiler kurarak cesitli
gruplarin beklentilerini kendi yonetim uygulamalarina dahil edebilir. Nitel arastirma gelenegi
cercevesinde olusturulan bu ¢alismanin amaci Tiirk Universiteleriyle ilgili olan tiim kisi, kurum
ve kuruluslarin tanimlanmasiyla tiniversitelerin stratejik paydaslarini belirlemektir.

1. Arastirma ve Yontem

Yapilan ¢aligmada igerik analizi yontemi ile Tiirkiye’de bulunan iiniversitelerin stratejik
planlarinda ifade edilen paydaslar, ilgili baslik ya da boliim temel alinarak incelenmistir.
Aragtirmanin evrenini Times Higher Education’in (THE)? 2018 yil1 igin 1.102 iiniversiteyi
ogretim kalitesi, arastirma etkisi, uluslararast goriinim ve endiistri baglantilar1 gibi kriterlere
gore degerlendirerek gerceklestirdigi Diinya Universiteleri Siralamasindaki ilk 1000e giren
Tiirk tiniversiteleri olusturmaktadir. Tablo 1°de bu listeye giren liniversiteler gosterilmektedir.

1 Opr.Gor.Dr. Akdeniz Universitesi, Tletisim Fakiiltesi, shostut@akdeniz.edu.tr
Zhttps://www.timeshighereducation.com/world-university-rankings/2018/world-
ranking#!/page/0/length/25/locations/TR/sort_by/rank/sort_order/asc/cols/stats; 15.09.2017
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Tablo 1: Diinya iiniversiteleri siralamasina giren Tiirk iiniversiteleri

UNIVERSITE SIRA KAPSADIGI YILLAR SAYFA
1 | Kog Universitesi 301-350 | Ulasilamamistir
2 | Sabanci Universitesi 351-400 Ié;;‘(‘)‘rrl‘] lei Degerlendirme
3 | Bilkent Universitesi 401-500 | Tamamlanma Asamasinda3
4 | Bogazigi Universitesi 401-500 | 2015-2019 68
5 | Atilim Universitesi 601-800 | 2015-2019 61
6 | Gebze Teknik Universitesi 601-800 | 2017-2021 68
7 | Hacettepe Universitesi 601-800 | 2018-2022 113
8 | Istanbul Teknik Universitesi | 601-800 | 2017-2021 36
9 | Orta Dogu Teknik Universitesi | 601-800 | 2018-2022 145
10 | Akdeniz Universitesi 801-1000 | 2013-2017 142
11 | Erciyes Universitesi 801-1000 | 2017-2021 49
12 | istanbul Universitesi 801-1000 | 2014-2018 108
13 | izmir Teknoloji Enstitiisii 801-1000 | 2014-2018 78
14 | Marmara Universitesi 801-1000 | 2017-2021 71
15 | TOBB Ekonomi ve Tek. Univ, | 20171000 Ié;;‘;rr‘; lei Degerlendirme
16 | Yildiz Teknik Universitesi 801-1000 | 2016-2020 72

Siralamaya giren 16 iiniversiteden 12’sine iligkin stratejik planlara Google arama
motoruna “liniversite ismi stratejik plani” ifadesi girilerek” ulagilmistir. DOrt iiniversitenin
stratejik planina web ortamindan ulasilamamis olmasi, bu iiniversitelerin arastirma evrenine dahil
edilmemesine neden olmustur. Bu dogrultuda stratejik plan1 yayimlanmis 12 {iniversitenin raporu
incelenmistir.

2. Bulgular

Diinya Universiteleri Siralamasindaki ilk 1000e giren Tiirk Universitelerinin
yayimladiklar strateji planlarinin sayfa sayilari 36 ile 145 arasinda degismekte, ortalama sayfa

3 http://w3.bilkent.edu.tr/iwww/stratejik-plan-taslagi/; 21.09.2017
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sayis1 84diir. Bu planlar igerisinde 6nem sirasina gore ifade edilen paydas bilgileri tablo 2°de
gosterilmektedir.

Ilgili alan yazininda da belirtildigi gibi paydas ve paydas haritas1 ¢ikartmakla ilgili
bircok yaklasim bulunmaktadir. Universiteler tarafindan hazirlanan paydas analizlerinde
paydaslar genel olarak i¢ ve dis paydas, temel ortak - stratejik ortak - miisteri, ¢alisan ve hizmet
alan, zorunlu ya da géniillii, kural koyucu (Erciyes Universitesi, 2016; Akdeniz Universitesi,
2012; Yildiz Teknik Universitesi, 2015) olarak smiflandirilmistir. Incelenen paydas
listelerindeki ¢esitlilik dikkat cekmektedir. Burada bir {iniversite salt iki (akademik birimler ve
rektorliik) grubu paydas olarak ifade ederken, baska bir liniversite 45 paydasa yer vermistir.

Tablo 2: En ¢ok ifade edilen paydaslar

GRUP PAYDAS %
1 Akademik Personel 80
Ozel Sektodr 80
Mezunlar 80
2 Ogrenciler 75
TUBITAK 75
Idari Personel 75
Diger Universiteler 67
YOK 67
Medya Kuruluslari 67
Sivil Toplum Kuruluslari 67
4 Maliye Bakanlig1 58
Kalkinma Bakanlig1 58
Yerel Yonetimler 58
KOSGEB 58
5 Ogrenci Aileleri 50
Milli Egitim Bakanligi 50

Tablo 2’ye gore akademik personel, dzel sektor, mezunlar, grenciler, TUBITAK, idari
personel, diger iiniversiteler, YOK, medya kuruluslari ve sivil toplum kuruluslari
yiiksekdgretim icin en 6nemli paydas gruplarini olusturmaktadir. Universitelerin bu paydas
gruplar1 arasindaki yiiksek baglilifi, hazirlanan strateji planlarinda bu gruplarin katiliminin
saglanmasini elzem kilmaktadir.

3. Sonug¢
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Yapilan ¢alismaya gore Universiteler tarafindan hazirlanan paydas listelerinin cesitlilik
arz ettigi ve niceliginin zor oldugu bulgulanmistir. Paydaslari stratejik yoOnetimle
iliskilendirebilmek i¢in yiiksek6gretim kurumlari salt paydaslarini tanimlamakla kalmayip ayni
zamanda onlarin siniflandirilmasin1 da yapmalidir (Kettunen, 2014: 34). Yapilan calismada
paydaslar genel olarak “i¢ ve dis paydas” olarak ifade edildigi gibi, 45 ye yakin paydasin
belirlendigi ¢ok detayli paydas listeleri de vardir. Yani paydaslar gecmiste oldugu gibi salt
profesdrleri ve Ogrencileri ifade etmemekte (Musial, 2010: 46). Universitelerin stratejik
planlarinda ifade edilen paydaslar i¢ ve dis paydas, temel ortak - stratejik ortak - miisteri, ¢caligan
ve hizmet alan, zorunlu ya da gonillii, kural koyucu gibi Ozelliklerine gore de
siiflandirilmaktadir. Caligmada yiiksekogretim kuruluglar i¢cin en dnemli paydas gruplarini
akademik personel, 6zel sektdr, mezunlar, 6grenciler, TUBITAK, idari personel, diger
tiniversiteler, YOK, medya kuruluslar1 ve sivil toplum kuruluslari olusturmaktadir. Bu paydas
gruplar icerisinde de her bir paydasin kurum icin tasidigr onem kurumlararas1 farklilik
gosterebilmektedir.

Anahtar Kelimeler: Paydaslar, yiiksekogretim kuruluslari, stratejik planlama, paydas
teorisi.

JEL Kodlari: MO0, 123, L52, C38
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Integration of The Educational Factors in Industry 4.0

Ali DURMUS ¢, Abdulkadir DAGLI 2

Abstract

In recent years, from the first industrial revolution to the present day, the definition and
scope of education has changed, especially when the transition to information technologies has
accelerated. Within this scope, it is necessary to increase the quality of education primarily in
order to reach the desired achievements as the world and country within the scope of the
Industry 4.0. During each industrial revolution, particular concern for physical labor force and
employment emerged. With the Industry 4.0 change process, it is expected that some
occupational groups will disappear, some occupational groups will evolve, and new business
lines based on information technology will emerge. From this point of view, it is inevitable that
higher education, integrated with information technology, developing innovative products,
transforming laboratory platforms according to Industry 4.0 into educational practices and
creating up-to-date training curricula. As a result, it is foreseen that the curriculum development
boards created by expert trainers from different disciplines will develop new curricula that fit
the philosophy of the Industrial 4.0 revolution. This study will present a different perspective
on the need to create new curricula by analyzing the current situation and literature.

Keywords: Industry 4.0, Higher Education, Cyber-Physical Systems, Internet of
Things.

Ogretim Kurumlarinin Endiistri 4,0’a Entegrasyonu

1. Giris

Yiizyillardir {ilkelerin gelismislikleri yakaladiklar1 endiistri devrimleri ile yakindan
iliskili olmugtur. Bu devrimlere ayak uyduran iilkeler medeniyetler igerisinde daha zengin ve
refah diizeyi yiiksek konuma gelmislerdir. Ulke olarak issizlik, ekonomik krizler, dis ticaret
ac1g1 gibi bircok problemin iistesinden gelebilmek ve diger iilkelerle rekabet edebilmek i¢in
yeni bir endiistri devrimi olarak isimlendirilen Endiistri 4.0’a gecis yapmak gerekmektedir. Bu
gecis sadece endiistriyi degil ayn1 zamanda egitim, saglik, tarim, turizm gibi farkli bir ¢ok
sektorii de ilgilendirmektedir. Ulkemizin Endiistri 4.0’a uyumda en 6nemli parametresi egitim
oldugu i¢in bu caligmada egitim alaninda nasil bir yol haritas1 ¢izilmesi gerektigi
vurgulanmigtir. Bilgi ve iletisim teknolojilerindeki hizli gelisim i¢inde bulundugumuz 21.

! Yrd. Dog. Dr., Erciyes Universitesi, alidurmus@erciyes.edu.tr (Yazisma yapilacak yazar)
2 Ogr. Gér., Erciyes Universitesi, dagliabdulkadir@hotmail.com
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Yiizyilda; baz1 meslek gruplarinin tarihe karisacagi, bazi meslek gruplarinin evrim gecirecegi
ve isimlerini bile tahmin edemiyecegimiz yeni is kollarinin ortaya ¢ikacagi ongoriilmektedir.
Bu ¢ok ani degisimlere adapte olacak, Endiistri 4.0 kapsaminda sektorlerin ihtiyaglarini
karsilayacak nitelikte eleman yetistirecek yliksekdgretim kurumlarinin varligr artik daha da
onemli hale gelmistir. Bu calismada iilkemizdeki yiliksekogretim kurumlarinin bu siireglere
hazirlanmada ne yapmasi gerektigi tlizerinde durulmakta ve yiiksekdgretim kurumlarinin
durumlar1 analiz edilerek, Endiistri 4.0 devrimi felsefesine uygun yeni miifredatlarin
gelistirilmesi onerilmektedir.

2. Endustri Devrim Tarihi

Birinci endiistri devrimi 1760-1830 arasindaki dénemde Ingiltere’deki dokuma
tezgahlarinin mekaniklesmesiyle ortaya ¢ikmustir. ikinci endiistri devrimi ile enerji
kaynaklarinda ve hammadde ihtiyaclarindaki degisimler elektrik, petrol, ¢elik gibi farkl
kaynaklar liretim siireglerinin igerisine yer almasini sagladi. 20. Yiizyilin baslarinda meydana
gelen ikinci endiistri devrimi ile elektrik enerjisi kullanilmaya basland1 ve {liretimde serilesme
gerceklesti. 1970’11 yillarda baslayan bilgi ve iletisim teknolojilerindeki hizli degisimlerle
iiretim siireclerinin otomasyona déniistiiriilmesi saglandi. ilk programlanabilir mantiksal
denetleyiciler (PLC - Programmable Logic Controller) tretilerek bir¢ok farkli alanda
kullanilmaya bagslandi. Giiniimiize geldigimizde bilgi ve iletisim teknolojileri ile internet
stireclerinin Uiretim proseslerine entegrasyonu gergeklestirilerek bu siirecler arasi iletisim
aglarinin kuruldugu 4. Endiistri Devrimine girilmistir (makinamagazin, 2017). 2011 yilinda
Hannover Teknoloji Fuarinda ortaya atilan yeni devrim Endistri 4.0 ile vasifsiz ig giicii
kullanilarak yapilan tiim sistemlerin otomasyonlastirilmasi ve bu yeni devrim kapsaminda
nitelikli islerde uzmanlasma 6n plana ¢ikmaktadir. Endiistri 4.0 temelde sensor, veri, bilgi ve
islem gibi dort fonksiyonun bir araya gelmesi ile olusur. Farkli bir¢ok fiziksel biiytikliik olan;
sicaklik, nem, hiz, gerilim, ses, 1s1, 151k gibi biiyiikliikleri algilayan ve bunlar1 elektriksel
biiyiikliiklere doniistiiren yapilara sensorler denmektedir. Sensorlerden gelen ve ortamda
bulununan milyarlarca verininin toplanmas: da olduk¢a 6nemlidir. Giiniimiizde bu kavrama
“Big Data” ya da biiylik veri diyoruz. Bu kadar biiyiik veriden anlaml1 olanlar1 ayirt edebilmek
icinde yapay zeka algortimalar1 kullanilir. Boylece gereksiz ve anlamsiz verileri ayrilarak bizim
icin degerleri ve anlaml1 veriler karar verme siirecini olusturur (Yazici&Diizkaya, 2016).

3. Endiistri 4.0 ve Yiiksek Ogretim

Sanayi devrimlerini ortaya ¢ikaran ve bundan en ¢ok etkilenen egitim, toplumsal
dinamiklerin ortaya cikarilmasinda ve iilkelerin gelismelerindeki en Onemli parametredir.
Simdiye kadar ortaya ¢ikan biitiin sanayi devrimlerinin sonug¢larindan etkilenen egitim kavrama,
endiistriyel doniisiimiin de kilit noktas1 olmustur. Endiistri toplumlarindaki {iretim siiregleri
nitelikli is gilictine ihtiya¢ duydukga, bu is giiciinii karsilamak i¢in egitim kurumlar1 da standart
egitim verilen kitlesel egitimi on plana gikarmustir (Dikkaya ve Ozyakisir, 2006). Sanayi
devrimleri ile ortaya ¢ikan yeni iiretim siiregleri ve bu siireglerin ihtiyag duydugu vasifli is
gliciiniin  karsilanmasinda egitim temel rol istlenmistir. Sanayi devrimlerine uyum
saglayabilmesi, kalifiye is giliciiniin yetistirilebilmesi ve giinlimiiz bilgi toplumunun taleplerine
cevap verebilmesi icin mevcut kitlesel egitimin sisteminin program ve miifredatinin
giincellenmesi gerekmektedir. Bu giincellenme ile robotlar1 kontrol edebilen, programlama
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yetenegine sahip, kritik kararlar verebilen, yeni nesil liretim teknolojilerini kullanabilen, liderlik
ozelligine sahip, miihendislik, saglik, pazarlama gibi farkli disiplerdeki yetkinliklere sahip
vasifli is giicii saglanacaktir. Yeni nesil e8itim sistemiyle birlikte sanayi devrimlerine uyum
saglayabilen bireyleri yetistirme sorumlulugu iistlenen, durgun olmayan dinamik bir yapi
saglanmahdir (Celiktas vd., 2015). Ozel sektdr egitim kurumlarmimn da egitim politikalari
iiretmesine, gelistirmesine olanak saglanmalidir (Dikkaya & Ozyakisir, 2006). Bilgi
teknolojileri ve yeni nesil iletisim yapilar1 ile olan baglantis1 nedeniyle Endiistri 4.0’1n
yayginlagsmasinda teknik ve mesleki egitim biiyliik 6nem tagimaktadir. Cagimizda, bilgi ve
teknolojideki degisim hizi nedeniyle, egitim sistemlerinde de degisiklikler yapilarak 6grenmeyi
insan yasami boyunca devam edilebilen yeni bir egitim anlayisiyla ele almak gerekmektedir
(Cetin, 2015). Yiiksekogretim kurumlarinin egitim programlarinin giincellenmesi ve Endiistri
4.0 devriminin ihtiya¢ duydugu insan giici modelini yetistirerek bu devrim neticesinde ortaya
cikan yeni meslek alanlarina cevap verebilecek; (endiistriyel yazilim programciligi, bilisim
sistemleri mithendisligi, veri analiz uzmani, robot programecist, akil sistemler miithendisligi gibi)
isgilicliniin yetistirilmesi amaglanmalidir. (EBSO, 2015).

4. Sonug

[k endiistri devriminden giiniimiize kadar gelinen siirecte, bilisim teknolojileri basta
olmak iizere hemen hemen her alandaki teknolojik gelisimlerle birlikte egitim de yeniden
tamimlanmustir.  Ozellikle {iniversiteler, Endiistri 4.0 kapsaminda modern toplumlarin
seviyelerine ulasabilmek i¢in egitim kalitesini arttirmak ve miifredatin1 da gilincellemek
zorundadir. Ulkemizin Endiistri 4.0’la gerceklesen degisime uyum saglayabilmesi igin temel
stratejisi, egitim politikalarinda yapilacak koklii giincellemeler olmalidir. Endiistri 4.0 ile
birlikte birtakim mesleklerin yok olacagi, bazi mesleklerin degisime ugrayacagi ve yeni nesil
bilisim teknolojili tabanli yeni i3 alanlarmin ortaya c¢ikacagi Ongoriilmektedir.
Yiiksekogretimdeki kitlesel egitim anlayisinin degigmesi, bunun yerine bireysel egitim
anlayisinin benimsenmesi gerekmektedir. Boylece 6grencilerin farkli modiiler miifredatlar
vasitastyla kendi hedef ve yeteneklerine uygun 6zel egitim almalar saglanacaktir. Disiplinler
arast egitim modiilleri olusturularak ogrencilerin degisik bakis acilar1  kazanmalari
hedeflenmelidir. Endiistri 4.0’a Adaptasyon siirecinde analitik ve inovatif fikirlerini endiistri ve
diger sektorlere uygulayabilen yiiksekogretim mezunlara olan talep gitgide artacaktir.

Keywords: Industry 4.0, Higher Education, Curriculum
JEL Codes: 12, A20, A29
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The Ethics of Coexistence in Islamic Civilization

Mehmet BILEN!

When it comes to living together, the coexistence of Muslims and non-Muslims is
generally comes to mind. We think it is not right to limit the subject in this way. For the
emergence of social dimension of Islam and understanding of the effort to make people siblings,
keeping people who are previously hostile to each other live together without any problems
after they become Muslims is at least as important as making Muslims and non-Muslims live
together in peace.

“In Islam everyone who is human is treated at the same level. The person’s beliefs,
ethnicity, social status and position are not effective on the quality of the behavior towards him.
Every human being is treated with the understanding of being an honoured being created by
Allah. It is accepted that his rights are sacred (untouchable). The person’s belief, social position
and ethnicity are not taken into account in determining this sanctity or untouchableness.” (Yasar
Yigit, Model Sahsiyet Olarak Hz. Peygamber ve Hosgoriisii, S. 14).

Islam has developed some values to realize the things we have mentioned. At the
beginning of these values comes the acceptance of all people coming from Adam and therefore
being brothers. According to this principle expressed by "All of you are from Adam, Adam is
from the earth™ hadith, all those who believe and who do not believe are brothers. Despite being
different, their origins are one. The differences they have are for tearuf (recognition). (Hujurat,
49/13)

Besides the value of accepting all people as siblings which can be qualified as universal
human brotherhood, declaring their believers as religion brothers primarily has also been a
guarantee of living together in peace. Islam gathers all its followers under its spiritual roof with
the verse "The believers are only brothers” (Hujurat, 49/10), destroying the old building based
on language and blood unity and brings a society based on faith unity instead. (Hatiboglu,
Hilafetin Kureyysiligi, 5.19).

The best place to see the effect of accepting believers as siblings is Madina. There were
two Arab tribes called Evs and Hazrec in the Madina, where the Prophet emigrated and made
it center of Muslim state. There were also Jewish tribes. Evs and Hazrec, from southern Arabia,
are two sons of Harise b. Sa'leb. So these tribes are relatives. But there was always hostility and
war between them. This hostility ended when Islam came. They lived in tranquility brotherly.
The change bringing by brotherhood of faith, is expressed in the Qur'an as follows:

“And hold fast, all of you together, to the cable of Allah, and do not separate. And
remember Allah's favour unto you: how ye were enemies and He made friendship between your
hearts so that ye became as brothers by His grace; and (how) ye were upon the brink of an abyss
of fire, and He did save you from it. Thus Allah makes clear His revelations unto you, that haply
you may be guided.” (Al-i Imran, 3/103)

! Assoc. Prof. Dicle University, bilenmehmet@hotmail.com
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Muslim society did not only consist of Arabs. There was human from every race in
Islam society. Regardless of ethnic identity, regardless of color or language a person is brother
of other Muslims after becoming Muslim. They can not see him apart from themselves. They
can not humiliate him because of his language or color. Thus, The Prophet made Muslims
brothers in both Macca and Madina. He made some Muslims belonging to Quraysh tribe,
brother with freed slaves in Macca. The Prophet’s slave Zayd b. Haritha with Hamza, Abu
Huzayfa's slave Salim with Abu Ubayda b. Jarrah, Bilal al-Habashi with Ubayda b. Harith.

In this study, we will handle the principles of living together, in the light of Qur'an and
principles revealed by the Prophet. In order to understand the matter completely the following
three points will be emphasized:

1. Keeping people from the same family together
2. Keeping people from different ethnic backgrounds and races together

3. Keeping Muslims and non-Muslims together

Keywords: Islamic Civilization, Brotherhood, to Live Together, Tirbe, Race

Islam Medeniyetinde Bir Arada Yasama Ahlaki

I[slam Medeniyetinde bir arada yasama denilince genellikle Miisliimanlarla Gayr-i
Miislimlerin /Misliiman olmayanlarin bir arada yasamalar1 akla gelmektedir. Konuyu bu
sekilde siirlamanin dogru olmadigini diisiiniiyoruz. Islam’in sosyal boyutunun ortaya ¢ikmasi
ve insanlar1 kardes yapma ¢abasinin anlasilmasi i¢in daha 6nce birbirine diigman olan insanlar1
Miisliiman olduktan sonra bir arada herhangi bir problem yasamadan yasatmasi da en az
Miisliimanlarla Miisliiman olmayanlar1 bir arada baris igerisinde yasatmasi kadar 6nemlidir.

“Islam’da insan niteligi tastyan herkese ayni diizlemde davranilir. Kisinin inanci, etnik
kokeni, sosyal statii ve konumu, ona yonelik davranisin niteliginin belirlenmesinde etkin
degildir. Her insana, Allah’in yarattig1 miikerrem bir varlik anlayis1 ile muamele edilir. Onun
haklarimin kutsal (dokunulmaz) oldugu kabul edilir. Bu kutsallik ya da dokunulmazligin
belirlenmesinde kisinin inanci, sosyal konumu ve etnik kokeni dikkate alinmaz.” (Yasar Yigit,
Model Sahsiyet Olarak Hz. Peygamber ve Hosgoriisii, S. 14)

Islam, zikrettigimiz hususlar1 gerceklestirmek igin bazi degerler gelistirmistir. Bu
degerlerin baginda biitiin insanlarin Hz. Adem’den geldigini ve dolayisiyla kardes olduklarini
kabul etmesi gelmektedir. “Hepiniz Adem’densiniz, Adem de topraktandir,” hadisiyle ifade
edilen bu prensibe gore inanan inanmayan biitiin insanlar kardestir. Farkli olmalarina ragmen
kokenleri birdir. Sahip olduklart farkliliklar tearuf (tanigmak, anlagsmak) icindir. (Hucurat,
49/13).

Biitiin insanlar1 kardes kabul eden ve evrensel insan kardesligi olarak
nitelendirebilecegimiz bu degerin yaninda kendi inananlarini da din kardesi olarak ilan etmesi
oncelikli olarak bir arada baris icerisinde yasamanin teminati olmustur. Islam, “Mii’minler
ancak kardestir” (Hucurat, 49/10) ayetiyle biitlin miintesiblerini manevi c¢atis1 altinda
birlestirmekte, dil ve kan birligi temeline dayali eski binay1 yikarak, onun yerine, inang birligi
tizerine kurulu bir toplum viicuda getirmektedir.” (Hatiboglu, Hilafetin Kureysiligi, .19).
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Inananlar1 kardes olarak kabul etmenin etkisinin en giizel sekilde goriildiigii yer
Medine’dir. Hz. Peygamber’in hicret edip Miisliiman devletinin merkezi yaptigi Medine’de Evs
ve Hazrec adinda iki Arap kabilesi bulunuyordu. Ayrica Yahudi kabileler de vardi. Giiney
Arabistan kokenli olan Evs ve Hazrec Harise b. Sa’leb’in iki ogludur. Yani bu kabileler
akrabadir. Ama aralarinda siirekli diismanlik ve savas olmustur. islam’in gelmesiyle bu
diismanlik sona ermistir. Kardesce huzur iginde yasamislardir. Iman kardesliginin meydana
getirdigi degisim Kur’an’-1 Kerim’de su sekilde ifade edilmektedir:

“Hep birlikte Allah’in ipine (Kur’an’a) simsiki sarilin. Pargalanip boliinmeyin. Allah’in
size olan nimetini hatirlayin. Hani sizler birbirinize diismanlar idiniz de O, kalplerinizi
birlestirmisti. Iste O’nun bu nimeti sayesinde kardesler olmustunuz. Yine siz, bir ates
cukurunun tam kenarinda idiniz de O sizi oradan kurtarmist1. Iste Allah size ayetlerini bdyle
apacik bildiriyor ki dogru yola eresiniz.” (Al-i Imran, 103). Miisliman toplum sadece
Araplardan olugsmuyordu. Miisliiman toplumda her irktan insan bulunuyordu. Etnik kimligi ne
olursa olsun, rengi ve dili ne olursa olsun bir kisi Miisliiman olduktan sonra diger
Miisliimanlarin kardesidir. Onu kendilerinden ayr1 géremezler. Dili veya rengi sebebiyle
asagilayamazlar. Nitekim Hz. Peygamber hem Mekke’de Hem de Medine’de Miisliimanlari
kardeslestirmistir. Mekke’de Kureys’e mensup bazi Miisliimanlart azatli kolelerle
kardeslestirmistir: Hz. Peygamber’in azatlis1 Zeyd b. Harise ile Hz. Hamza, Ebu Huzeyfe’nin
azatlis1 Salim ile Ubeyde b. Cerrah, Bilal-1 Habesi ile Ubeyde b. Haris.

Bu ¢alismada Kur’an-1 Kerim ve Hz. Peygamber’in ortaya koydugu ilkeler 1s18inda bir
arada yasamanin prensiplerini ele alacagiz. Konunun tam olarak anlasilmasi i¢in su {i¢ nokta
izerinde durulacaktir.

1. Aynisoydan gelen insanlar1 bir arada yasatmasi
2. Farkl etnik yapilara ve irklara mensup olan insanlari bir arada yagatmasi

3. Miisliimanlarla Miisliiman olmayanlar1 bir arada yagatmasi

Anahtar Kelimeler: islam Medeniyeti, kardeslik, bir arada yasamak, kabile, 1k
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The Level of Personal Innovativeness’ Impact on The Perception of Career
Compatibility

Kemal YAVUZ!, Sibel AYDEMIR?, Emine GENC?3

Extented Abstract

While the career is described as “ a phase, success and specialty which are obtained in
time and working in an occupation” (TDK, 2017), the career compatibility is described as “the
power of being ready to keep up with the changes that an individual has as she/he prepares for
an occupational role or is about to start the role, which arises from the occupation itself or
working conditions, which isn’t expected” (Savickas, 1997: 248). The way of complying with
the changing conditions is possible with being a clear person to the innovation. The innovation
is “that a new or substantially improved product (good or service) or a process, a new marketing
management or a new organizational method are made in the operational practices, the business
organizations or the foreign relations (Oslo Guide, 2005: 50-51). The personal innovativeness
is described as the development of an innovation, its adaptation and practice (Yuan and
Woodman, 2010: 324). Hurt et.al (1977) stated the personal innovativeness as the individual’s
desire on the change.

The goal of this study is to review the impact of personal innovativeness level on the
perception of career compatibility. In accordance with this goal, the data was obtained with the
survey technique with the use of random sampling method from the students who receive their
training at Bartin University’s Vocational School for Higher Education (BVSHE) and Bulent
Ecevit University’s Zonguldak Vocational School for Higher Education (ZVSHE) in 2017-
2018 educational year. “ The Scale of Career’s Future ( SCF) which was developed by
Rottinghaus et.al (2005) and was adopted to Turkish by Kalafat (2012) in order to determine
the students’ career compatibility perception’s level and ““ The Scale of Personal Innovativeness
(PIL )* which was developed by Hurt et.al (1977) and was taken into the validation in Turkish
by Sarioglu (2014) in order to determine the personal innovativeness levels.

The survey was distributed to 1000 students and 840 of them turned back. After the
review, 806 of the surveys were found as proper to the analysis. The demographic distribution
of participants is as the following; 56,6% of them is in BVSHE, 43,4% of them is in ZVSHE,
47% of them is at the first grade and 53% of them is at the second grade, 38,8% of them is
women and 61,2% of them is men. The distribution of demographic information related to the
families of students who attended into the survey as the following; 40,7% of them has 1-1500
TL income, 30% of them is at the range of 1501-2500TL, 16,5% of them is at the range of
2501-3500TL, 6,9% of them is at the range of 3501-4500 TL and 5,8% of them is at the range

' Ogr. Gor., Biilent Ecevit Universitesi, k_yavuz11@hotmail.com (sorumlu yazar)
2 Yrd. Dog. Dr., Sibel Aydemir, Biilent Ecevit Universitesi, sibelzku@yahoo.com
8 Ogr. Gor. Dr., Bartin Universitesi, egenc@bartin.edu.tr
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of 4501 TL and over. 50,4% of the mothers is graduated from an elementary school, 38,8% of
the fathers is graduated from a secondary school. Moreover, 8,1% of the students’ mothers is a
housewife, 27,5% of their fathers is the self-employment, 24,8% of them is the private sectors’
employee, 22,3% of them is a retired person and 11,9% of them is a worker.

The scales’ reliability was calculated with the statistics of C Cronbach Alfa (a) and
SCF’s reliability was determined as 0,784 and SPI was determined as 0,822. The scales have
sufficiently the internal consistency. The students’ perception on the career compatibility was
calculated with SCF’s subdimension of 11-items career compatibility, their personal
innovativeness levels were calculated in accordance with the points which were obtained from
25 items in SPI. The demographic information of students who participated into the research
was analyzed with the frequency and percentage distributions. According to the property which
was given in order to test the hypothesis, Independent T-test, One-Way Anova or Kruskal
Wallis-H test was used.

As a result of the research, the mean of students’ career compatibility points and
personal innovativeness level points were respectively found as 3,6745 and 62,0980. The
distribution of students’ innovation levels’ classification is as the following; 3% of them is
innovative, 21% of them is pioneer, 48,1% of them is interrogator, 24,9% of them is suspicious
and 3% of them is traditionist. The impact of students’ personal innovativeness levels on their
perception for the career compatibility was test by Kruskal Willis-H test because the variances
weren’t homogeneous. As a result, it was determined that there was a significant difference
statistically between the students’ personal innovativeness level and their perception on the
career compatibility. (X?=129,894 p=0,000<0,05). The career compatibility of the students in
the groups of innovative and pioneer is higher than the students in the groups of interrogator,
suspicious and traditionist.

Keywords: Career, Career Compatibility, Personal Innovativeness.

JEL Codes: 123, 015, M12.
Bireysel Yenilik¢ilik Diizeyinin Kariyer Uyumlulugu Algisina Etkisi

Genisletilmis Ozet

Kariyer “bir meslekte zaman ve calismayla elde edilen asama, basar1 ve uzmanlk”
olarak tanimlanirken (TDK, 2017) kariyer uyumlulugu ise “bireyin bir mesleki role
hazirlanirken ya da o role girmek {izereyken karsilastigi, meslegin kendisinden ya da ¢alisma
sartlarindan kaynaklanan beklenmeyen degisimlerle basa ¢ikmaya hazir olma giicli” olarak
tanimlanmaktadir (Savickas, 1997: 248). Degisen kosullara uyum saglayabilmenin yolu
yenilik¢iligi agik bir kisi olabilmekle miimkiindiir. Yenilik “igletme i¢i uygulamalarda, isyeri
organizasyonunda veya dis iligkilerde yeni veya onemli derecede iyilestirilmis bir iiriin (mal
veya hizmet), veya siire¢, yeni bir pazarlama yontemi ya da yeni bir Orgiitsel yontemin
gerceklestirilmesi” dir (Oslo Kilavuzu, 2005: 50-51). Bireysel yenilikgilik ise bir yeniligi
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gelistirme, benimseme ve uygulama olarak tanimlanmaktadir (Yuan ve Woodman, 2010: 324).
Hurt vd. (1977) bireysel yenilikg¢iligi bireyin degisime olan istekliligi olarak ifade etmislerdir.

Bu c¢alismanin amaci bireysel yenilikgilik diizeyinin kariyer uyumlulugu algisina
etkisini incelemektir. Bu ama¢ dogrultusunda 2017-2018 Ogretim yili igerisinde Bartin
Universitesi Meslek Yiiksekokulu (BMYO) ve Biilent Ecevit Universitesi Zonguldak Meslek
Yiiksekokulu (ZMYO)’nda O6grenim goren Ogrencilerden seckisiz Ornekleme yoOntemi
kullanilarak anket teknigi ile veri elde edilmistir. Ogrencilerin kariyer uyumlulugu algisinin
seviyesini belirleyebilmek i¢in Rottinghaus vd. (2005) tarafindan gelistirilen ve Kalafat (2012)
tarafindan Tiirkge uyarlamasi yapilan “Kariyer Gelecegi Olcegi (KARGEL)”, bireysel
yenilikgilik diizeylerini belirleyebilmek icin ise Hurt vd. tarafindan 1977 yilinda gelistirilen ve
Sarioglu (2014) tarafindan Tiirkce gecerlemesi gerceklestirilen “Bireysel Yenilikcilik Olcegi
(BYO)” kullanilmustur.

1000 o6grenciye anket dagitilmis ve 840 tanesi geri donmiistiir. Yapilan inceleme
sonrasinda anketlerin 806 tanesi analize uygun bulunmustur. Katilimcilarin demografik
dagilimlar su sekildedir; % 56,6’s1 BMYO, % 43,411 ZMYO, % 47’si birinci sinif ve % 53’1
ikinci sinif 6grencisi, % 38,8°1 kadin, % 61,2’si erkektir. Ankete katilan 6grencilerin ailelerine
yonelik demografik bilgilerin dagilimi ise su sekildedir; % 40,7’sinin ailesinin gelir durumu 1-
1500 TL arasinda, % 30’unun 1501 TL-2500 TL arasinda, % 16,5’inin 2501-3500 TL arasinda,
% 6,9’unun 3501-4500 TL arasinda ve % 5,8’inin 4501 TL ve lizerindedir, annelerinin % 50,4 i
ilkokul mezunu, babalarinin % 38,81 ilkokul mezunudur. Ayrica d6grencilerin annelerinin %
8,1°1 evhanimi, babalarinin ise % 27,5°1 serbest meslek sahibi, % 24,81 6zel sektor ¢alisani, %
22,31 emekli ve % 11,9’u is¢idir.

Olgeklerin giivenilirlikleri C Cronbach Alfa (o) istatistigi ile hesaplanmis ve
KARGEL’in giivenilirligi 0,784, BYO’niin ise 0,822 olarak tespit edilmistir. Olgekler yeterli
diizeyde i¢ tutarlihga sahiptir. Ogrencilerin kariyer uyumlulugu algist KARGEL’in 11
maddelik kariyer uyumlulugu alt boyutu ile, bireysel yenilikgilik diizeyleri ise BYO’de yer alan
25 maddeden elde edilen puanlar dogrultusunda hesaplanmistir. Arastirmaya katilan
ogrencilerin demografik bilgileri frekans ve yiizde dagilimlar ile analiz edilmistir. Hipotezleri
test etmek amaciyla verinin 6zelligine gore Independent T-test, One-Way Anova veya Kruskal
Wallis-H testi kullanilmistir.

Arastirma sonucunda &grencilerin kariyer uyumlulugu puanlarinin ortalamasi 3,6745,
bireysel yenilikgilik diizeyi puanlarinin ortalamasi 62,0980 olarak bulunmustur. Ogrencilerin
yenilik diizeyi simiflandirmalarinin dagilimi is su sekildedir; % 3 yenilik¢i, % 21 6ncii, % 48,1
sorgulayici, % 24,9 kuskucu ve % 3 gelenekgi. Ogrencilerin bireysel yenilikgilik diizeylerinin
kariyer uyumlulugu algilarina etkisi varyanslar homojen olmadigi i¢in Kruskal Wallis-H testi
araciligiyla test edilmistir. Sonucta 6grencilerin bireysel yenilikgilik diizeyleri ile kariyer
uyumlulugu algis1 arasinda istatistiki olarak anlamli bir farklilik tespit edilmistir (X?=129,894
p=0,000<0,05). Yenilik¢i ve Oncii grubunda yer alan &grencilerin kariyer uyumlulugu
sorgulayici, kuskucu ve gelenekg¢i grupta yer alan 6grencilerden daha yiiksektir.

Anahtar Kelimeler: Kariyer, Kariyer Uyumlulugu, Bireysel Yenilikgilik.

JEL Codes: 123, 015, M12.
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Lean Six Sigma and Six Sigma: Quality Tools in Service Industry and Higher
Education

Figen KARAFERYE!

Abstract
1. Introduction

The purpose of this paper is to give information on how Lean Six Sigma (LSS) and Six
Sigma could be implemented in Higher Education Institutions (HEIS). In educational
institutions just as in other organisations, implementing quality management tools to improve
effectiveness and efficiency is arising. Examining LSS and Six Sigma applications in service
industry and in Higher Education in the last decade, this paper provides information on these
quality tools and their emerging trends in HEIs to improve effectiveness. In this aspect, a
literature review on LSS and Six Sigma is given by studying what they are, how they differ,
how they are implemented and what kind of issues they can be addressed to in a HEI. This
paper, also, aims to serve as a basis for the future applications of these quality tools in a HEI.

2. What are these quality tools?

Six Sigma as a philosophy, a measure, and a methodology improves quality by analysing
data with statistics to find the root cause of quality problems and to implement controls by using
DMAIC (Define, Measure, Analyse, Improve and Control) cycle (Pyzdek & Keller, 2010;
Yang, 2010). It encourages companies to obtain very low defects per million opportunities over
a long-term exposure. It gives a concrete statistical scale to measure the progress and to
benchmark other companies, processes, products and services, which makes it possible to learn
and improve continuously (Fursule et. al, 2012).

Lean thinking is based on the identification of value-added and non-value added (waste)
activities. In order to eliminate non-value added activities, it employs some techniques such as
Value Stream Mapping (VSM) and 5S (Sort, Set in order, Shine, Standardise and Sustain)
(Pepper and Spedding, 2010). VSM can be described as the representation of the flow of
materials from supplier to customer as well as the flow of information in the organisation.

During the early 2000s, Lean management and Six Sigma began to be integrated
together to get the best outcomes of the two methodologies. LSS methodology is the integration
of the lean philosophy and associated tools and techniques with the Six Sigma philosophy and
its associated tools and techniques (Lu, Laux & Antony, 2017). Both methodologies can be
used depending upon the nature of the process/system that is to be improved. Six Sigma
methodology can especially be very effective and efficient in processes where the solutions are
unknown or root causes are not determined (Antony et al, 2012). Today, LSS is more widely
adopted than Lean or Six Sigma since (1) it can benefit from Lean thinking (particularly in the

1 Ins. Dr., Dumlupinar University, emekfigen@gmail.com
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areas of elimination of waste and acceleration of process flow); (2) it can benefit from Six
Sigma thinking (particularly in tackling problems with unknown solutions or chronic business
problems where the previous solutions have not been effective) (Antony, 2017).

3. What can they offer to Higher Education?

HEIs involve a large number of repetitive processes such as recruitment, admission,
registration, academic advising, semester-long study process, and graduation. Moreover, the
efficacy of the educational experience depends both on the resources at hand such as faculty,
laboratories, physical facilities and how well these repetitive work processes are operated. (Al-
Atiqi & Desphande, 2009; Nejati & Nejati, 2013). Therefore, quality tools are needed to manage
resources, fulfill student needs effectively and to compete. However, the quality tools LSS and
Six sigma “are still emerging in the university setting” (Nadeau, 2017: 593). LSS and Six Sigma
improvement processes are still new to HEISs, yet there are successful applications, too (Antony
etal., 2012; Antony, 2017).

There are examples of LSS applications in universities on improving the processes of
student admissions, improvement of course content, distribution of bursaries and financial aid,
student graduation logistics, welcoming new students welcoming new staff, purchasing
payroll/payment, management of profiles, data processing services, catering services,
management of controlled materials, identification of sources of revenue. There are examples
of Six sigma applications in universities on helping HEIs improve their existing curriculum in
departments or design new programs if needed and reduce drop-out rates. Six Sigma also can
help HEIs improve their management-related repetitive works. For instance, it reduces
increasing costs and delays; reduces the variation in the quality of the process outcome; reduces
unnecessary consumption of resources and reduces delays (meet deadlines) (Antony et al.,
2012; Chopra, Chopra & Laux, 2017; Li, Ely & Laux, 2017; Nadeau, 2017; O’Reilly et al.,
2017).

4. Conclusion

The major findings include the applicability of these quality tools — one or the other
depending on the problem- on business process issues to HEIs as they are to service industry.
The main point is the implementation process needs time, effort, team-work, continuous
learning and the support of the management as to obtain what these quality tools are really
capable of. Based on the problem, if suitable quality management tool is chosen, top
management’s support is taken, the staff is trained towards goals with methods and techniques
that the process requires and if the culture of improvement desire is set, the organisation obtains
the ultimate benefit.

Keywords: Lean Six Sigma, Six Sigma, Higher Education, Quality Tools.

JEL Codes: 123, L15, 129
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A Type of Rich: Nouveau-Riche

Nazife GURHAN!

The rich who are located in the privileges section of the social pyramid. Who are they
and who can be seen as rich? People have always been curious about these questions. The fact
that there is no wealth line like poverty line or this line cannot be drawn makes it difficult to
determine what part of the society is defined as rich. But everyone would agree that the most
important requirement to be considered rich is to have financial power. In fact, by Simmel
defining wealth as the relation between owning materials and the purposes determined by one's
class, he associates being rich with money.

Throughout history, we can say that "glory and power" are the two basic indicators of
wealth, and wealth is the most important element that shows the power of the one who has it.
Wealth is closely related with having close organic links with money and it has cultural
formation at the same time. Wealth, crowned with the economic capital surplus, should be
justified with cultural capital. Wealth that is not justified with culture is seen as absurd on the
ones who has it. The rich who makes conspicuous consumption are referred to as " Nouveau-
Riche". This is in order to highlight the fact that being rich is not only associated with its
economic aspect but it is also with its cultural aspect.

In recent years, a class that becomes rich has emerged, despite not having any fortune
coming from their family in Diyarbakir. It can be stated that this new wealth culture has
idiosyncratic features compared to the upper class rich that inherited his/her wealth. This study
encompasses the "Nouveau-riche", the new rich class that has emerged in Diyarbakir in recent
years. The "Nouveau-Riche”, commonly referred to as the"New Rich", are easily noticed
amongst other rich people with their idiosyncratic features.

The people that somehow have their capital but are different from the old, established
rich in terms of the source of wealth and experience are defined as "nouveaux-riche" / "New
rich" by the participants. The most important feature of the nouveaux riche is that they sure
have the money. Cultural capital and social capital are less visible than the money, however, is
the most fundamental factors in determining one's social position. The nouveaux riche that
wants to show how high their capital by driving luxury cars and living in luxury houses give
themselves away with their way of talking and cocky, spoiled, capricious behavior. The fact
that they can't come to terms with the rich culture and have cultural conflicts and don't know
what to do causes them to be seen as a piggy in the middle.

People do not judge the fact that these nouveaux-riches are rich, they just don't like their
behaviour, and their way of living. The nouveaux-riche who newly achieved their wealth
imitates other rich people and tries learning this culture as they don't know how to live.
Therefore, one can say that the nouveaux-riche does not get the concept of the rich culture and
clearly has a culture conflict.

1 Asst. Prof., Mardin Artuklu University Faculty of Literature, Department of Sociology, ngurhan71@gmail.com
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Bir Zengin Tiplemesi Olarak Turedi Zenginler

Toplumsal piramidin ayricaliklar kutbunda yer alan zenginlerin kim oldugu, kimlerin
zengin olarak goriilebilecegi her zaman zihinleri mesgul eden bir soru olmustur. Yoksulluk alt
simirt gibi zenginligin de bir alt simirinin olmayis1 veya zenginligin smirinin net olarak
cizilememesi toplumun hangi kesimlerini zengin olarak niteleyebilecegimizi zorlastirmaktadir.
Ancak zenginligin en 6nemli sartinin maddi giice yani paraya sahip olmak konusunda herkesin
hem fikir oldugunu sdylemek miimkiindiir. Nitekim Simmel de zenginligi, bireyin sahip oldugu
maddi kaynaklarla ait oldugu smif tarafindan belirlenmis amaclar arasindaki iliski olarak
niteleyerek zenginligi parayla iliskilendirmektedir.

Tarih boyunca temel iki gostergesinin “ihtisam ve kudret” oldugunu sdyleyebilecegimiz
zenginlik, sahibinin giiciinii sergileyen en énemli unsurdur. Zenginlik, maddiyatla yani parayla
cok yakin organik baglara sahip olmakla birlikte ayn1 zamanda da kiiltiirel bir formasyona
sahiptir. Ekonomik sermayenin fazlaligiyla taglandirilan zenginlik kiiltiirel sermayeyle de
mesrulagtirllmalidir. Kiiltiirel araglarla mesrulastirilmayan zenginlik, sahiplerinin {izerinde
egreti durmakta; gosterisci tiikketim yapan zenginlere de halk arasinda “sonradan gérme” veya
“tliredi zengin” olarak hitap edilmektedir. Bu durum toplumda zenginler arasindaki farkliliklar
belirginlestirmek amaciyla zenginligin sadece ekonomik yoniine degil kiiltiirel yoniine de vurgu
yapildiginin bir gostergesidir.

Diyarbakir’da son yillarda aileden gelen bir servete sahip olmamasina ragmen bir
sekilde zengin olan yeni bir sinif ortaya ¢ikmistir. Bu yeni servet kiiltiirlinlin, miras yoluyla
zengin olmus Ust smif kokli zenginlerden farkli ve kendine has ozelliklerinin oldugu
sOylenebilir. Bu ¢alisma, Diyarbakir 6zelinde son yillarda ortaya ¢ikan yeni zengin sinifin yeni
bir zengin tiplemesi olan “tliredi zenginler”1 ele almaktadir. Halk arasinda “sonradan gérme”
de denilen tiiredi zenginler, kendine has ozellikleriyle diger zenginler arasinda kendilerini
hemen fark ettirmektedirler.

Calisma, Frrat Universitesi Sosyal Bilimler Enstitiisii Sosyoloji Anabilim Dalinda
“Diyarbakir’da Yeni Zenginligin Mekénsal ve Toplumsal Yansimalari: Diclekent ve Metropol
Ornegi” adiyla yapilmis doktora calismast kapsaminda yapilan alan arastirmasina
dayanmaktadir. Aragtirma kapsaminda toplam 51 kisi ile derinlemesine miilakat yapilmistir. Bu
amagcla ¢aligmada Diyarbakir kenti 6zelinde ortaya ¢ikan yeni zenginligin bir zengin tiplemesi
olarak tiiredi zenginlerin 6zellikleri ortaya konulmaya ¢aligilmistir.

Ekonomik sermayesini bir sekilde elinde bulunduran ancak hem zenginligin kaynagi
hem de zenginlik tecriibesinin tarihselligi olarak eski-koklii- zenginlerden ayrisan yeni
zenginler, katilimcilar tarafindan “sonradan gorme”/“tiiredi” olarak nitelendirilmektedir.
Tiiredi zenginlerin en 6nemli 6zelligi siiphesiz paraya sahip olmalaridir. Kiiltiirel sermaye ve
toplumsal sermaye, paradan daha az goriiniir olan, ancak toplumsal pozisyonun belirlenmesinde
en temel faktorlerdendir. Ekonomik sermayesinin yiiksek oldugunu hem yaptiklar tiiketimle
hem kullandiklar1 liiks otomobille hem de oturduklar liiks konutlarla ispat eden yeni zenginler
kendilerini konugma, davranis ve hareketlerindeki ukalalik, simariklik ve yaptiklar: kaprislerle
ele vermektedirler. Bu durum, bazen onlarin zenginlik kiiltiiriinii daha hazmedememis olmalari
bazen de kiiltiir catismas1 yasayan, ne yapacagini bilmeyen, arada kalmis kimseler olarak
degerlendirilmelerine neden olmaktadir.
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Stirekli tiikketim yaparak tatmin olmaya ¢alisan bu insanlar aslinda huzuru ve mutlulugu
bulamamaktadirlar. Diger insanlardan iistlin olma ve geri kalmama kaygisiyla tiiketime
yonelerek iclerindeki kiskanclik duygusuyla stirekli bir doyumsuzluk, huzursuzluk ve
memnuniyetsizlik hissetmektedirler. Bunun nedeni de ne kadar para kazanirlarsa kazansinlar
onlardan daha ¢ok kazanan olmasi ve bir tiirlii kendilerini giivende hissedememeleridir. Bu
baglamda Frank onlar1 “huzursuz elitler” olarak, bu zenginligi de “kaygili zenginlik” olarak
tanimlamaktadir.

Insanlar igin tiiredi zenginlerin elde ettikleri zenginlik degil, zenginligin onlarda iirettigi
davranis kaliplari, yasayis bicimi ve kullanma bigimleri olumsuz olarak karsilanmaktadir.
Zenginliklerini yeni elde eden tiiredi zenginler, nasil yasayacaklarini bilmedikleri i¢in ¢ogu
zaman diger zenginlere bakarak, taklit etme yoluyla bu kiiltiirii edinmeye ¢alismaktadirlar. Bu
nedenle tliredi zenginlerin zenginlik kiiltliriinii hazmedemedigini ve adeta bir kiiltiir ¢atismasi
yasadigini sdylemek miimkiindiir.

Anahtar Kelimeler: Diyarbakir, Zenginlik, Tiiredi Zengin, Tiiketim
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Cost Leadership and Differentiation Strategies in the context of Competition

Murat BAY!?

Abstract

Businesses should act knowing that they are under the influence of globalization and
competition. In this context, both manufacturing and service businesses need to accurately
determine the strategies they have followed. Determining the right strategies is the first phase
of the work and the second phase is the implementation of the strategies. According to some
results of the application; the strategy of producing the lowest cost product was found in 47.3%.
For the question of whether to increase your low-cost product market share, it was answered
that it would increase the market share by 51.4%. Reduce costs by purchasing bulk raw
materials for whatever reasons you have followed to reduce costs; Found 61%. Use efficient
workforce; 85.2% were found. Using low cost labor; 41.9% were found. Producing the product
in a simple way; 27.1% were found. Decrease the quality of the product; 14.9% were found.
Using modern technology to produce at high capacity; 72.9% were found.

Keywords: Competition, Management, Strategic Management
Anahtar Kelimeler: Rekabet, Yonetim, Stratejik Yonetim
JEL Kodlari: M1, M10, M16, M2

Rekabet Ekseninde Maliyet Liderligi ve Farklilagtirma Stratejileri

1. Giris

Degisen rekabet ortaminda isletmeler kendilerine uygun stratejiyi belirlemek
istemektedirler. Dolayistyla sektor lizerinde kendi durumlarini analiz ederek hangi stratejiyi
izlemeleri gerektigi onem arz etmektedir. Bu ¢alisma Konya ve Karaman bolgesinde bulunan
cesitli sektorlerdeki imalat ve hizmet isletmelerinin izlemis olduklar1 rekabet stratejilerini
belirlemeye doniiktiir. Bu stratejilerini 6l¢gmek amaciyla anket formu kullanilmigtir. Anket
formu isletmelerin yonetici konumundaki personeline uygulanmistir. Anketi toplam 74 kisi
cevaplamigtir. Toplam 21 ayri1 isletmeye anket yapilmig bunlarin sadece 2 si Beysehir, bir tanesi
Konya da bir (holding)'e geri kalan 18 isletme Karaman'a aittir.

! Yrd.Dog. Dr, Karamanoglu Mehmetbey Universitesi, I.1.B.F., muratbay@kmu.edu.tr
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2. Rekabet ve Rekabet Stratejileri

Rekabet serbest piyasa mekanizmas iginde faaliyet gosteren en az iki iktisadi birimin
fiyat ve fiyat dis1 gesitli araclar ile karlarini yiikseltmek ve en biiyiik pazar payin elde etmek
amaciyla giristikleri stratejik etkilesim siirecini ifade eder. Isletmelerin basarili olmas1, mevcut
ve potansiyel miisterileri i¢in deger meydana getirecek stratejileri belirleyip olusturmalarina ve
nihayetinde bunu basarili bir sekilde uygulamalarina baghdir. Isletmelerin hayatta kalmak igin
benzer isle ugrasan orgiitlerde yaptiklar yaris, rekabet olarak ifade edilir. Isletmenin amaci ise
rekabetin Otesine gecip rakiplerine karst rekabet {istiinliigii elde etmektir. Rekabet
istiinliigii(Gliles& Biilbiil,2004:38);

-Bir isletmenin rakipleri ile karsilastirildiginda miisterilerine daha diisiik maliyet yada
farklilik sunmasindan kaynaklanan konumsal {istiinliik.

-Bir igletmenin daha iyi miisteri degeri sunumu sayesinde rakiplerine karsi pazar
istiinliigii elde etmesi.

-Diger isletmeler tarafindan taklit edilemeyen yada sadece yiiksek maliyetlerle taklit
edilebilen isletmeye 6zel listiinliikler biciminde tanimlanmaktadir.

Rekabet miisterilerin isteklerini yerine getirmeyi ifade ederken diger yandan
iiriin/hizmetler de deger yaratma anlamina gelmektedir. M. Porter, pazarda benzer mal ve
hizmetlerle, ayn1 miisterilere satis yapmak icin rekabet i¢inde bulunan isletmelerin rekabet
istiinliigii saglayarak ortalamanin iizerinde getiri elde etmeleri i¢in iki yol Onermektedir
(Ulgen&Mirze,2004:257-258);

-Isletme mal ve hizmetlerini rakiplerinden daha diisiik bir maliyetle iiretecek ve bunu
piyasada olusan fiyatlarla miisteriye sunacaktir. Bu sekilde rakiplerinden daha fazla kar
saglayabilir.

-Isletme mal ve hizmetlerini, pazardaki diger benzer mal ve  hizmetlerden
farklilagtiracak ve miisterilerin bu farklilik i¢in 6demeyi kabul edecegi daha ytiksek bir fiyattan
onlara sunacaktir. Yine bu sekilde daha fazla kar saglayabilir.

Jenerik stratejilerin belirlenmesinde temel sorun, belirli bir sektdrde stratejik isletme
birimi diizeyinde (SIB) faaliyette bulunan bir kurulusun bu (SIB) i¢in ne tiir ve nasil daha etkin
stratejiler uygulayabilecegidir. Harvard tiniversitesi 6gretim liyelerinden Michael Porter buna
jenerik stratejiler adin1 vermis ve bu kavram isletme literatiiriine yerlesmistir. Diisiik maliyet
ve farklilastirma avantaji, isletmenin izledigi rekabetci avantajlarla karsilastirilir. Isletme yada
(SIB) iki tiir rekabetci amaca sahiptir. Bunlar; genis miisteri hedefi, dar miisteri hedefidir. Bu
iki amagcla birlikte maliyette odaklasma ve farklilastirmada odaklasma olmak iizere jenerik
stratejiler dort grupta degerlendirilebilir (Eren,2010:257-259).

Michael Porter’a gore; stratejik grup, bir endiistride, stratejik olusumlar dogrultusunda
benzer ya da ayn1 stratejiyi takip eden bir firmalar toplulugudur. Eger tiim firmalar temel olarak
ayn1 stratejiyi izlemis olsalardi, bir sektdrde yalnizca tek bir stratejik grup olurdu. Tam tersi
olsaydi, her bir sirket farkli bir stratejik grup olabilirdi. Ancak, genelde sektérdeki firmalar
arasinda baslica stratejik farkliliklar1 kapsayan az sayida stratejik grup vardir. Sektorel
dagilimlarin iliski diizeyleri; pazar potansiyelleri teknolojik altyapilari, yapisal durumlar: gurup
stratejilerinde etkili olur (Kaya,2014:66).
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3. Sonug¢

Kiiresellesme ile birlikte degisen rekabet ortami igletmeler agisindan teknoloji, sektor
cevresi, yenilik agisindan degerlendirilmektedir. Bilgiyi Ustiin tutan isletmelerin rekabet
istiinliigli yakaladigr bilinmektedir. Yapilan anketin 6lgegi (Kisacik,2005)'e aittir. Uygulama
neticesinde bulunan bazi sonuglara gore; en diisiik maliyetli {iriinii liretmek stratejisi %47.3
oraninda bulunmustur. Diisiik maliyetli iiriin pazar payinizi1 artirir m1 sorusuna ise %51.4 pazar
payini artirir cevabi verilmistir. Maliyeti diisiirmek i¢in izlediginiz yontemler nelerdir sorusuna
toplu hammadde satin alma ile maliyetleri diisiirmek; %61 bulunmustur. Verimli is giicli
kullanmak; %85.2 bulunmustur. Diisiik maliyetli isgiicii kullanmak; %41.9 bulunmustur. Uriinii
basit bir sekilde {iiretmek; %27.1 bulunmustur. Uriiniin kalitesini diisiirmek; %14.9
bulunmustur. Yiiksek kapasitede iiretim yapacak modern teknolojileri kullanmak; %72.9
bulunmustur. Verimli isgiicii kullanmak %385.2 ile en yliksek degere sahiptir. En diisiik deger
ise iiriinii basit bir sekilde iiretmek %27.1 bulunmustur. Isletmelerin {iriinii basit bir bigimde
iretmek adma fabrika diizenlemesi veya orgiitsel degisim noktalarma agirlik vermedikleri
goriilmektedir.

Uriiniiniiziin sektdrdeki diger rakip iiriinlerinden farkliliklarini belirlemek amaciyla
tasarimda farklilik; %75.7 bulunmustur. Satis ve pazarlamada farklilik; % 66.2 bulunmustur.
Serviste farklilik; %64.8 bulunmustur. Uriinde farklilik; %70.3 bulunmustur. Teslimat hizinda
farklilik;% 79.7 bulunmustur. Kredi, vade ve benzeri kolayliklarda farklilik;%48.7
bulunmustur. Dagitim kanallarinda farklilik;% 50 bulunmustur. Markalasarak farklilik
yaratma; %77 bulunmustur. Teslimat hizinda farklilik %79.7 ile en yiiksek degere sahiptir. En
diisiik deger ise kredi, vade ve benzeri kolayliklarda farklilik %48.7 bulunmustur. Buradan
cikan sonuca gore isletmelerin lojistik iis veya merkezlerini kullanmalar1 farklilasma adina
onem arz etmektedir.

Isletmeler {iriin farklilastirmanin sonucu olarak, miisterilerin {iriiniin fiyatin1 goz ardi
etmesini sagliyor; %50. Miisteri sadakatini artiriyor; %73. Miisterilerin ikame iiriinlerin tercih
etmemesini sagliyor; %51.3. Tiim miisteriler hitap edememek ise; %33.8 bulunmustur. Uriin
farklilagtirma stratejisi en ¢ok miisteri sadakatini artirtyor %73 bulunmustur. Miisteri
sadakatinin artmasi isletmenin marka degerini artirdig1 gibi finans agisindan rahatlatmaktadir.
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Sustainable Design in Ecological Economics Model

Merve YAVUZ!, Serkan GUNES?

1. Introduction

Against limited world resources, infinite human needs, rapid population growth, over-
urbanization, industrialization and excessive consumption of resources caused the destruction
of nature which began to become obvious from the end of the 20th century. As a result, people,
communities and states have begun to take environmental measures with this consciousness.

The concept of economics, including the use of scarce resources in an effective way,
has become specialized within itself and the concept of ecological economics, which includes
the sustainability process of this use, has emerged as a sub-discipline.

This trend was also closely related to the discipline of industrial products design, which
is a profession based on material, made for human benefit, concepts such as environmentally
friendly design, sustainable design and green design have begun to take place among the
priorities of designers. In this context, the designers must consider the value of nature while
providing profit through exchange value of product to the firms and satisfaction through utility
value of the same product to the users.

In the scope of the study, environmentally friendly design is addressed in the context of
ecological economics and the role of design discipline of the sustainability of nature is
explained.

2. The Ecological Economics

Ecological economics discusses the relationships between ecosystems and economic
systems in the broadest sense (Costanza, 1989). According to Costanza (1989) these
relationships are the locus of many important current problems such as sustainability, acid rain,
global warming, species extinction. wealth distribution etc.

In the essence of sustainability, economic growth is carried out without exceeding
environmental bearing capacity. Sustainable development, on the other hand, is usually
presented as the intersection between environment, society and economy, which are conceived
of as separate although connected entities (Giddings et al, 2002). According to Giddings et al.
(2002), the separation distracts from the fundamental connections between the economy,
society and the environment and it leads to assumptions that trade-offs can be made between
the three sectors, in line with the views of weak sustainability that built capital can replace or

1 Ars. Gor., Gazi Universitesi, merveyavuz@gazi.edu.tr
2 Dog. Dr., Gazi Universitesi, serkangunes@gazi.edu.tr
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substitute for natural resources and systems, but, sustainable development requires more than
cost/benefit analysis. Haughton (1999) outlines the five principles of sustainable development
which are futurity, social justice, transfrontier responsibility, procedural equity and inter-
species equity. Sustainable development seeks futurity contrary to economic development
which strive at “meeting present human needs and aspirations without compromising the ability
to meet those of the future” (World Commission on Environment and Development, 1987).

The profession of product design aims to create products meet users’ needs and
aspirations and according to Graedel et al. (1995), most of the environmental impacts of a
product are determined by the product designer.

3.Environmental Design

ISO 14006 standard (International Standard, 2011) defines environmental design as
“The integration of environmental aspects in product design and development, aiming to reduce
adverse environmental impacts throughout the product's life cycle”.

Product affects the environment throughout its entire life. In design process, designers
make decisions such as materials and production techniques, distribution and use, reuse and
recycling of the product to minimize waste etc. Decisions made during product design process
profoundly affects the whole life cycle of the product and determine 80 to 90 percent of its total
life-cycle costs (Graedel et al, 1995).

5.Conclusion

Since corporations use product design to increase their competitiveness, unless it is a
marketing approach, they don’t find green product investments favorable. And since
corporations aim to gain profits, and meet the consumers’ expectations through product design,
they want the product they produced to be consumed as much as possible which is the opposite
approach of sustainable development. But corporations’ behavior are mostly driven by
consumer expectations. So, environmental products are emerging from the demand pull of
customers with new approaches towards environmental values (Ehrengeld, 1997). Only after
customers demand green products, product designers can contribute environment.

Keywords: Ecological Economics, Sustainable Design, Environmentally Friendly
Design
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An Assessment over the Place Specific Art Applications in Open Space: “Jr at
the Louvre” and “A Walker in New York City” Projects

Eren GORGULU?

Summary

In our age that the artistic production has spread to many fields of the social life, we see
striking examples of the situations that these productions are taken into new contexts with
spatial relationships. Nowadays artists who are working within the concept of place specificity
are chasing to create a communicative approach on the audience with the applications aiming
for re-interpretation, re-animation or re-identification of the place towards different purposes
and targets. The place specificity concept represents not only the constructed place for the artists
today, but also the subject that is discussed with social and political concepts and fields that the
artists could display their works in different ways. It can be seen that there is a search for
connection between the civil place or architecture and the production practices of the artist. So
the permanent and the temporary marks need to be considered within a communicative context
with the audience. Within this interactive art approach, we can show many examples that shows
materials which transfers concepts into visual images will be formed according to the physical
conditions of the place. French artist JR who is assessed in this context works by varying on
the situation of the place rather than a concept or material. With these differences, it is seen that
the materials and concepts that the artist uses turn into a signature and this signature has an
importance in the place specific art. Producing mostly different projects, the artist produces
space-specific works based on social problems. While the artist often uses his works to create
a new interactive space, in some cases different applications are placed in existing spaces. In
both contexts, the artist benefits from the data about the place he works. In this work, the artist's
project "JR at the Louvre" and the work of "A Walker in New York City" will be examined in
the concept of space-specificity.

Keywords: JR, Public Space, Place, Interactive Art.

Introduction

The artist we will examine who is behind many art projects, the last winner of the TED
awards, is JR, now an international art star mostly thanks to this TED victory and the media
madness that comes after him. Still known with the first letters of his name (“if | have to reveal
my real name ... this would misguide me from the people and the meaning of my work”),
introducing himself as an “artivist” ve “photograffeur”, JR is known for illegally hanging the
world known individuals’ big portraits in the cities. His projects are “exhibited” in places
including Kibera in Nairobi, Kenya; Providencia in Rio de Janerio, Brazil; Clichy-sousBois on

! Kirklareli Universitesi, Liileburgaz Meslek Yiiksekokulu, Grafik Tasarim Programi, erengorgulu@gmail.com
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the outskirts of Paris, France; and in the conflict zones, which are also in the Israeli-Palestinian
border, and in the extremely poor neighborhoods. All these was part of a larger project called
28 Millimeters, which JR took with a 28 mm lens, forced the photographers to shoot very
closely, and at the same time required confidence to do so. (Ferdman, 2012:12).

JR, in his TED talk, said that Kibera's roof is covered with waterproof synthetic
photographs that alter the scene and prevent damage to the clubs, as well as showing the eyes
and faces of the women living there. The train passing through Kibera was covered with the
eyes of the women who lived just beneath them, while the rest of their faces were covered with
a curved pattern beneath the rails; the celebration is complemented by the faces of at least the
thought of accepting the existence of these women and the small time frame during which the
train passes. In this context, the work that he does provides the viewer's participation in the
work.

Public Space

The public space is separated from the private space in this sense as a common space in
which people can come together and communicate freely, discuss and think about common
issues together and can do whatever they want to express. The public space, where liberties and
differences come together and corresponds to a separate living space from the private space,
has a unifying power. At the same time, the public space has a potential that shapes people and
transforms society.

When each city is thought to be a "public formation™ or "the center of public life," the
cities, which are undoubtedly centers of artistic and intellectual development of social life, are
the most important formations that reflect the visual aspect of the public space with its streets,
streets, and squares. According to Sennett, who defines the public space as a material space,
this space is contained within a "non-urban or non-urban community" and the square contains
a concrete space such as a street. The public space is the city's ambiance. "It is therefore a tool
for transforming and transforming cities in a physical, social and symbolic way." Therefore,
apart from private areas and privacy, every part of the society can come together equally and
freely, the differences can meet, the individuals can socialize together, city and city life
constitute a public space with all the common living spaces that can produce discourse and
action. At the same time, these areas, which also constitute the "common public memory of the
city", are tracing the economic, social, cultural, intellectual, artistic and ideological
developments / changes of that period in every period and the public spaces with their designs
reflecting these changes within the urban fabric, and transformations on their actions. (Kedik,
2013:80).

Today, the hybridization of space, art, architecture and design has brought a new
platform to art. The new generation of artists, who use different tools in combination to create
works in a hybrid structure, present multi-faceted results about the relationship between art and
life, and public spaces outside galleries and museums provide new excitement to the concept
of space through works that enable the viewer to actively interact with his artwork. Now, many
spaces, from libraries to sports complexes, from airports to opera buildings, from banks to
restaurants, have become areas of work for artists. In short, the space-specific art has evolved
from the 1950s to the present day in a conceptual, formal, and institutional way. (Tanyildizi,
2016:76).
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Jr at the Louvre and a Walker in Newyork City

In this kind of art medium in which the artist and the audience meet on the open space,
the ideas practiced in the public space and art activities covering these ideas are now evaluated
through the temporality context. The social interaction established between the space and the
artistic activity of the art emphasizes the temporality in a sense. In today's art, emphasizing the
values created by the space, artwork and the viewer in relation to the artwork's own context can
be used to evaluate the works of the artist. In this context, the temporary / permanent status of
the art work in the public sphere is in the contemporary art.

When we look at the work of the artist in "A Walker in New York City", the action we
see confronts the relation of people to the public space in everyday life, and shows its
connection with this sphere. JR first started by choosing a time that nobody was on the streets.
The audience is not included in the initial formation process. The work stands on this street for
exactly one day and is later dismantled by the artist. The paper and glue that he uses as a material
can already be seen as a symbol of this passage. Although it is removed by the intervention of
the artist, this work will then disappear spontaneously even if such a removal process has not
been experienced.
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Fotograf 1: A Walker in New York City

The work completed with the first lights in the morning changes the appearance of the
city with people coming out on the streets. The work that interacts with the place also invites
people to interact within it. Completion of the work takes place with the participation of the
audience. The audience is now becoming a part of the work. Life in the city flows so fast that
the artist can intervene only temporarily in this area. The process of making and finishing the
project is recorded with photos and videos. This work can also be considered as a performance
art. The electronically recording of the process of removal of the work also brings to the
foreground the identity of the artist as a performer. The work that is part of the audience in a
social field breaks down the auras of the object and as a result it can exist as a video / photo
instead of the physical nature of the work. This work also refers to the Beatles group's Walking
Across Street album cover.
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Fotograf 2: JR at the Louvre

Another remarkable work of JR is the work he made on the triangular pyramid which is
the main entrance to the museum in front of the Louvre Museum in Paris that we see as a
reflection of the museum’s past. Here the artist creates a link between the past and the future.
The effect left behind in the audience after the appearance of the work is to create an illusion
of space that will include the historical, physical, cultural, and memory of the place. It creates
a kind of optical illusion by covering the upper surface of the pyramid with the enormous
photographs of the Louvre Museum. When we look at it from the right angle, the pyramid
surface and the frontal surface of the museum mix together and create a feeling of pyramid-free
feeling. Presentations of the past and the future are confronted by the basic tenacity of this work.

The artist produces work on the natural structure of the architect exactly. Before and
after the project, the viewer also co-exists with this work, so that the viewer is included in the
work. As we have mentioned above, this work is in the form of intervention of the artist for a
temporary period in the place At the same time, he defines his purpose by referring to the
relationship between people and the space, as the viewer is being passive, indecisive about
looking around and seeing around; " What | want to do is create an artwork without a person or
a portrait, and in the meantime to show the interaction between the people. When you go to
another side of the pyramid, you see that people try to find the right place to take photographs.
In this regard, it is a referral to the selfies and the people who simply come and take a picture
of the pyramid and turn around without looking at it" In another interview he says: "Every day
thousands of people are taking selfies in front of the pyramid, and | want to make things
difficult.”

Acik Alanda Mekina Ozgii Sanat Uygulamalar:: “Jr at the Louvre” ve “A
Walker in New York City” Projeleri Uzerine Bir Degerlendirme

Ozet

Sanatsal tretimin toplumsal yasamin pek ¢ok alanina yayildigi c¢agimizda, bu
tiretimlerin mekansal iligkiler araciligiyla yeni bir baglama tasindigi durumlar, bugiin olduk¢a
carpict Orneklerle karsimiza ¢ikmaktadir. Mekana 6zgiiliik kavrami igerisinde ¢alisan giiniimiiz
sanatgilar1 projeler ile farkli amag¢ ve hedefler dogrultusunda, daha ¢ok mekani yeniden
yorumlama, canlandirma ya da mekéna yeni bir kimlik kazandirmaya yonelik uygulamalarla
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izleyiciyle iletisimsel bir yaklasim olusturmanin pesinde ilerlemektedir. Bugiin artik mekana
ozgiilik kavrami sanatcilar i¢in yalnizca insa edilmis bir alan olarak degil, ayn1 zamanda
kentsel, sosyal ve siyasi kavramlarla ele alinan bir konu haline gelmis ve sanatgilarin eserlerini
farkli sekillerde sergileyebilecekleri alanlar1 temsil etmektedir. Kentsel mekan veya mimari ile
sanat¢inin iiretim pratikleri arasinda bir bag arayisi igerisinde oldugu goriilebilir. Bu baglamda
kamusal alan igerisine yerlesen kalic1 veya gecici islerin izleyiciyle iletisimsel bir baglam
icerisinde degerlendirilmesi gerekmektedir. Bu etkilesimli sanat anlayisi gergevesinde
kavramlart gorsel bir ifadeye doniistiirecek olan materyal ve maddelerin mekanin fiziksel
kosullarina gore sekillenecegi gosteren bir ¢ok Ornek gosterebiliriz. Bu anlamda
inceleyecegimiz Fransiz sanatci JR, caligmalarinda bir kavram ya da malzemeyi degil, mekanin
durumuna gore farklilik gostererek kullanmaktadir. Bu farkliliklarla birlikte sanatginin
kullandigt malzeme ve kavramlarin tamamina bakildiginda yapilan islerin bir imzaya
doniistiigii ve bu imzanin mekana 6zgiiliik sanat igerisinde 6nemli bir yer tuttugu goriilmektedir.
Cogunlukla farkli projeler iireten sanat¢i toplumsal sorunlar iizerine temellenen mekéana 6zgii
caligmalar iiretmektedir. Sanatg1 eserlerini genellikle yeni bir etkilesimli alan olusturmak i¢in
kullanirken, baz1 durumlarda farkli uygulamalari var olan mekanlara yerlestirmektedir. Her iki
baglamda da sanatg1 ¢alistigr yer ile ilgili verilerden yararlanmaktadir. Bu ¢alismada sanatginin
“JR at the Louvre” projesi ve “A Walker in New York City” ¢alismalari mekana 6zgiiliikk
kavrami igerisinde incelenecektir.

Anahtar Kelimeler: JR, Kamusal Alan, Mekan, iliskisel Sanat.

Giris

Mekan 6zgii sanat uygulamalar1 kapsaminda inceleyecegimiz, birgok sanat projesinin
ardindaki sanatci, TED ddiillerinin son kazanani, cogunlukla bu TED zaferi ve sonrasinda gelen
medya cilginlig1 sayesinde simdi uluslararasi sanat yildizi olan JR’dir. Hala bas harfleriyle
taninan (“eger gercek ismimi agiga ¢ikarmak zorunda kalirsam... bu, insanlardan ve isimin
anlamindan saptirirdi”), kendini bir “artivist” (sanatgi-activist) ve “photograffeur” (fotografci-
graffiti sanatcis1) olarak tanitan JR, diinya capinda bireylerin biiylik portrelerini sehirlere
yasadis1 bir sekilde asmasiyla bilinir. Projelerini aralarinda Nairobi’deki Kibera, Kenya; Rio de
Janerio’daki Providencia, Brezilya; Paris’in dis eteklerindeki Clichy-sousBois, Fransa; ve
Israil-Filistin smir1 da olan ¢atisma bolgelerinde ve son derece yoksul kesimlerde “sergiledi”.
Biitiin bunlar 28 Milimetre adinda, JR’1n 28 mm lens ile ¢ektigi, fotografini ¢ektigi kisileri cok
yakindan ¢ekmeye zorlayan ve ayni1 zamanda da bunu yapabilmek i¢in giivenlerini kazanmasini
gerektiren daha biiyiik bir projenin parcasiydi (Ferdman, 2012:12).

JR, TED konugmasinda 6rnegin Kibera’da catilar orada yasayan kadinlarin gozlerinin
ve yiizlerinin oldugu, hem manzaray: degistiren hem de yagmurun kuliibelere zarar vermesini
engelleyen su gecirmez sentetik fotograflarla kaplandi. Kibera’dan gecen tren de hemen alt
kisimlarinda yasayan kadinlarin gozleri ile, yiizlerinin geri kalani ise raylarin altindaki egime
yapistiritlmis bicimde kaplanmisti ki; kutlanmanin, en azindan bu kadinlarin varliginin
kabullenmesi diisiincesi ile, trenin gectigi ufak zaman diliminde yiizleri tamamlamaktadir. Bu
baglamda yaptig1 ¢alismalar izleyicinin de esere katilimini saglamaktadir.
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Kamusal Alan

Insanlarin esit ve 6zgiir bir sekilde bir araya gelebildigi, iletisime gecebildigi, birlikte
ortak konular hakkinda tartisip distlinebildigi ve ifade etmek istedikleri her seyi
gerceklestirebildikleri bir ortak olan olarak kamusal alan bu anlamiyla 6zel alandan
ayrilmaktadir. Ozgiirliiklerin ve farkliliklarmn bir araya geldigi ve 6zel alandan ayr1 bir yasam
alanina karsilik gelen kamusal alan, birlestirici bir giice sahiptir. Ayn1 zamanda kamusal alan
insanlar1 sekillendiren ve toplumu doniistiiriicii bir potansiyeli de igerisinde barindirmaktadir.

Her Kkentin “kamusal bir olusum” ya da ‘“kamusal yasamin odagi” oldugu
diistintildiigiinde, kuskusuz toplumsal yasamin, sanatsal ve diisiinsel gelismelerin merkezi olan
kentler, sokaklari, caddeleri ve meydanlariyla kamusal alanin igerdigi gorsellik boyutunu
yansitan en 6nemli olusumlardir. Kamusal alan1 maddi bir alan olarak tanimlayan Sennett’e
gore bu alan, “kentsel veya kentsel olmayan bir toplulugun i¢inde yer alir ve meydan, cadde
gibi somut bir alan1 igerir. Kamusal alan kentin ruhu, kentin ambiyansidir. Bu alan fiziki, sosyal
ve sembolik olarak kenti dontistiirmek yeniden bigimlendirmek igin birer aragtir.” Dolayisiyla
0zel alanlarin ve mahremiyetin disinda toplumun her kesiminin esit ve 0zgiirce bir araya
gelebildigi, farkliliklarin bulusabildigi, bireylerin bir arada sosyallesebildigi, iliskiye ve
iletisime gegebildigi, birlikte diisiince, soylem ve eylem iiretebildigi tiim ortak yasam
alanlariyla kentler ve kent yasami kamusal bir alan olusturmaktadir. Ayni zamanda “kentin
ortak kamusal bellegini” de olusturan bu alanlar her donemde o doneme ait ekonomik, sosyal,
kiiltiirel, diisiinsel, sanatsal ve ideolojik gelismelerin/degismelerin izlerini tasimakta ve kentsel
doku igerisinde bu degisimleri yansitan tasarimlariyla kamusal alanlar insanlarin davranis,
diistinlis bigimleri, iligkileri ve eylemleri {izerinde doniistiiriicii etkiler birakmaktadir (Kedik,
2013:80).

Bugiin artik sanat, mimari ve tasarim alanlarindaki melezlesme mekana 6zgii sanati yeni
bir platforma tasimistir. Farkli araglar1 bir arada kullanarak melez yapida ¢alismalar ortaya
koyan yeni nesil sanatcilar, sanat ve yasam iliskisine dair ¢ok yonlii sonuclar ortaya koymakta,
galeri ve miizeler disindaki kamusal alanda da, izleyicinin sanat eseri ile aktif bigimde bir
aradaligin1 saglayan ¢alismalari ile mekan kavramina yeni acilimlar saglamaktadirlar. Artik,
kiitiiphanelerden spor komplekslerine, hava alanlarindan opera binalarina, bankalardan
restoranlara kadar pek ¢ok mekan, sanat¢ilarin ¢alisma alanlar1 haline gelmistir. Kisacasi,
mekana 6zgli sanat, hem kavramsal hem bi¢imsel hem de kurumsal acidan 1950’lerden
giiniimiize dek evrimleserek bugiinkii yeni halini almistir (Tanyildizi, 2016:76).

Jr at the Louvre ve a Walker in Newyork City

Sanatci ile izleyicinin agik alanda bulustugu boyle bir sanat ortami igerisinde kamusal
alanda icra edilen fikirler ve bu fikirleri kapsayan sanat etkinlikleri artik giiniimiizde gegicilik
baglami {lizerinden degerlendirilmektedir. Sanatin yapildig1 mekan ve sanat etkinligi arasinda
kurulan toplumsal etkilesim bir anlamda gecicilige vurgu yapmaktadir. Giinliimiiz sanatinda
yapitin kendi baglamu ile olan iligkisi i¢erisinde mekanin, yapitin ve izleyicinin olusturdugu
degerleri vurgulamak sanat¢inin eserlerini degerlendirmek i¢in kullanilabilir. Bu baglamda
kamusal alan icerisinde sanat yapitinin gegici/kalict olma durumunun ¢agdas sanat icerisindeki
yeri sanat¢inin yapitlar1 6zelinde gecicilik kavrami 6n plana ¢ikmaktadir.

Sanatginin “A Walker in New York City” caligmasina baktigimizda karsimiza ¢ikan eylem
giindelik hayatta insanin kamusal alan ile iligkisini ve bu alan ile bagin1 gostermektedir. JR ilk olarak
bu ¢alismasina sokaklarda kimsenin olmadig1 bir saati secerek baslamustir. izleyici eserin ilk olusma
stirecinde bulunmamaktadir. Eser bu cadde de tam olarak bir giin durmaktadir ve sonrasin sanatg1
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tarafindan tekrar sokiilmektedir. Malzeme olarak kullandigi kagit ve tutkal zaten bu geciciligin bir
simgesi olarak goriilebilir. Her ne kadar sanatcinin miidahalesiyle kaldirilan ¢alisma, eger boyle bir
kaldirma siireci yasamasa bile daha sonra kendiliginden yok olup gidecektir.
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Fotograf 1: A Walker in New York City

Sabahin ilk 1s1klariyla birlikte tamamlanan eser, insanlarin caddelere ¢ikmasiyla birlikte
sehrin goriintiistinii de degistirmektedir. Mekan ile etkilesime giren eser ayni zamanda insanlar1
da kendi igerisinde etkilesime davet etmektedir. Eserin tamamlanma siireci izleyicilerin
katilimyla gergeklesmektedir. izleyici artik burada yapitin bir pargasi haline gelmektedir.
Kentte yasam o kadar hizli akmaktadir ki sanatgi bu alana ancak gecici olarak miidahale
edebilmektedir. Projenin yapilmasit ve bitim siireci fotograf ve videolar ile kayit altina
alinmaktadir. Bu ¢aligma performans sanati olarak da degerlendirilebilir. Eserin yok edilme
stirecinin elektronik olarak kayit altina alinmasi sanat¢inin ayn1 zamanda performans sanatcist
kimligini de 6n plana ¢ikarmaktadir. Toplumsal bir alan igerisinde izleyicinin bir pargasi oldugu
yapit, nesnenin aurasini parcalamakta ve bunun sonucunda yapitin fiziksel 6zelligi yerine
video/fotograf olarak var olabilmektedir. Ayrica bu ¢caligma Beatles grubunun Walking Across
Street alblim kapagina génderme yapmaktadir.

Fotograf 2: JR at the Louvre
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JR’1n bir diger dikkate deger ¢calismasi ise Paris’deki Louvre Miizesi 6niindeki miizeye
ana giris olan liggen piramit {izerine yaptig1, miizenin ge¢gmisten bir yansimasi olarak karsimiza
cikan eseridir. Burada sanat¢1 gegmis ile gelecek arasinda bir bag olusturmaktadir. Eserin ortaya
¢ikmasi sonrasti izleyicide biraktig1 etki mekanin tarihsel, fiziksel, kiiltiirel ve yerin bellegini de
kapsayacak sekilde bir mekan illiizyonu yaratmasidir. Piramidin iist ylizeyini Louvre
Miizesi’nin dev boyuttaki fotograflariyla kaplayarak bir tiir optik yanilmasa yaratmaktadir.
Dogru agidan baktigimizda piramidin yiizeyi ile miizenin 6n cephesi birbirine karisarak piramit
yokmus gibi bir hissiyat yaratmaktadir. Gegmis ve gelecegin bir arada sunumu bu ¢alismanin
temel dayanagi iizerine olarak karsimiza ¢ikmaktadir.

Sanatc¢1 yapitinda tam olarak mimarinin dogal yapisi lizerine is tiretmektedir. Projenin
oncesinde ve sonrasin izleyicinin yine bu eser ile birlikte var olmasi, izleyicinin eserin
icerisinde yer almasi sonucu ortaya ¢ikmaktadir. Bu c¢alisma yukarida da belirttigimiz gibi
sanat¢inin mekana gegici bir siire ile miidahalesi biciminde olmaktadir. Izleyici bu calismayla
birlikte ge¢gmis ve simdinin arasinda eserin tam ortasinda yer alir. Ayni zamanda insanlarin
mekan ile olan iligkilerinde izleyicinin pasif olmasina ¢evresini bakmak ve gérmek arasinda
gidip geldigine gonderme yaparak amacini su sekilde tanimlar; "Yapmak istedigim bir kisi veya
portre olmadan bir sanat eseri yaratmak, bu arada da insanlar arasindaki etkilesimi géstermekti.
Piramidin bagka bir tarafina yoneldiginizde insanlarin fotograf ¢cekmek i¢in uygun yeri bulmaya
calistigin1 goriiyorsunuz. Bu bir agidan selfielere, sadece gelip piramidin fotografini ¢ekip, ona
bakmadan arkasin1 doniip gidenlere bir génderme. Insanlar diinyanin neresine giderse gitsin
selfie ¢ekiyor, ama geldikleri yere bakmiyor."? Diger bir roportajinda ise sunlar1 soylemektedir;
“Her giin binlerce insan piramidin 6niinde selfie cekmekte, ben de islerini zorlastirmak istedim.”
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In Memory of His Martyrdom After 301 Years, Sehit Damat Silahtar Ali Pasha:
The Battle at Peterwardein and Its Aftermath

Mustafa GULEC!

Abstract

Sehit Ali Pasha, who was born in the village S616z of the district Bursa as a son of
Kethiida Hac1 Hiiseyin Aga in 1667 was first accepted into the Topkap1 Palace of the Ottoman
State as kitchen supplier. As a result of his good training and education, he soon got to gain
positive adjectives next to his name such as “astrologer, versatile, wiseman, khalif”. He was
appointed in the royal staff firstly as private secretary of the sultan, groom of sultan’s stirrup,
lackey or footman and finally as armourer (Yilmaz, 2008: 225). The quality of his knowledge
and wisdom made sure that his influence on sultan increased continuously and that he became
the most powerful personality of the state at the time. This condition lasted till the day that he
died. On the 14th of May, 1709 he got married to the daughter of the Sultan Ahmet 11, Fatma
Sultan. He played a crucial role in the official appointment and impeachment of his opponents
in political terms, i.e. Corlulu Ali Pasha, Kopriiliizade Numan Pasha and Baltact Mehmet Pasha.
When a lethal conspiracy was revealed, which was set up to murder him by poisoning at a
dinner, for which he and Swedish king were invited, Grand Vizier Hoca Ibrahim Pasha, who
was believed to be behind this act, was immediately executed. At the post of the Grand Vizier
he was appointed as full Grand Vizier on the 27th of April, 1713. However, he rejected this task
for a while. Therefore he signed official documents as Vice Grand Vizier for some time.

The Ottoman State could not reach for some time a decisive agreement with Russia, that
was defeated by the Ottoman army in Prut in 1711. As a matter of fact, Russia was not willing
to abide by the agreement that was made after the war concerned. Sehit Ali Pasha was primarily
determined to get this work done. Through the mediation of English and Dutch ambassadors,
another agreement, in which Russians gave Azak back to Ottomans, was signed in Edirne on
the 5th of June, 1713 (Beydilli, 2010: 266). Like his predecessors he held the target up in front
to get lost lands back from enemies as a result of the Karlowitz-Treaty in 1699 (Ozcan, 2010:
433). The fact that Venetians had launched pirate attacks on Ottoman trade ships in opposition
to the statements in the Karlowitz-Treaty and that they encouraged pirates of Monte Negro to
hit at Ottoman ships in the Mediterranean urged him to go on Mora military campaign in 1714
and to get the lost lands back from Venetians with a great victory. Venetians who became weak
at the end of this war, asked for help from Austria. The head commander of the Habsburg
dynasty, Prince Eugen of Savoie asked immediately the delivery of the so called occupied lands
back to Venetians. The cabinet of Ali Pasha considered this action as casus belli. Ibrahim Aga
was dispatched to Vienna as the ambassador of Sultan Ahmet 111 and Ali Pasha. The Prince had
lingered on accepting the Ottoman ambassador for two weeks and when he eventually felt like
listening to him, he let the ambassador come to his palace (Egghardt, 2016: 70). This encounter
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did not yield a positive result for both sides, Ali Pasha walked firstly on to Belgrade with his
army of one hundred thousand soldiers. At the decision meeting with his commanders it was
initially agreed upon stationing at defence in Timisoara drawing the hostile army towards there,
however, later by the suggestion of Rumeli Governor Sar1 Ahmet Pasha, he preferred to head
for the Austrian army in Peterwardein via Belgrade. During the military encounter between the
two armies, it was said that there was a serious disorder within the Ottoman army. Under these
extraordinary and abnormal conditions the army commander of the right flank Turk Ahmet
Pasha died in the battle. And at a moment of the emotional climax Grand Vizier Ali Pasha did
jump in front line in order to encourage his broken down soldiers at the loss of the right flank
commander, but he got shot in the forehead. While he was transported injured in the munition
car towards the back line from the battle field, he passed away.

During his short life he prohibited strictly all kinds of gift exchange between state
employees and other non-governmental individuals, because he was absolutely against bribe in
state apparatus. He was planning to launch radical reforms in state administration system by
cutting unnecessary spendings of the State. As a science and book lover, he bequeathed
thousands of books for the library of the sultan. After his death, his precious books were
confiscated by the State as a result of a religious decree (fatwa) by the Mufti in opposition to
his wish, will, testimony and sold in auction to anynone interested in these unique books. The
rest of the books (2543 manuscripts and 65 printed books left) were transfered over to the
Siileymaniye Library in 1933 (Yilmaz, 2008: 226).

This study focuses hence on the statesman Ali Pasha as strict, just, honest, anti-
corruption and pro-meritocracy figure within overwhelmingly corrupted, rotten and disarrayed
Ottoman administration system, the cause and effect of these conditions in the present status
quo by means of comparative analysis in historical documents.

Keywords: Modernization and reform movements in the Ottoman State, Sehit Ali
Pasha, Prince Eugen, The Battle Peterwardein, meritocracy, loyalty, state administration.

Sehadetinin 301. Yilinda Sehit Damat Silahtar Ali Pasa: Petrovaradin Savasi ve
Sonrasi

Ozet

Bursa’nin S616z Koyii’'nde, Kethiida Hac1 Hiiseyin Aga’nin oglu olarak, 1667 yilinda
dogan Sehit Ali Pasa, Sultan II. Ahmet’in son zamanlarinda saraya kiler hizmetlisi olarak
girdikten sonra, gordiigli iyi 6grenim sayesinde kisa zamanda “alim, miineccim, halife” gibi
sifatlarla anilmaya basladi. Sirasiyla sir katibi, rikabdar, ¢uhadar ve 1704 yilinda da silahtar
olarak atand1 (Yilmaz, 2008: 225). Bilgi ve zekasinin niteligi, padisah lizerinde etkisinin stirekli
artmasina ve devletin en kudretli sahsiyeti olmasina neden oldu. Bu 6zel etki, 61diigii ana kadar
devam etti. 14 Mayis 1709°da III. Ahmet’in kiz1 Fatma Sultan’la evlendi. Siyasi agidan rakipleri
Corlulu Ali Pasa, Kopriiliizade Numan Pasa ve Baltact Mehmet Pasa’nin goreve atanma ve
gdrevden alinmalarinda belirleyici rol oynadi. isveg Krali ve kendisinin de davet edildigi bir
yemekte zehirlenerek oldiiriilmesinin amaclanmasi aciga ¢iktiktan sonra, bu isin arkasinda
oldugu diisiiniilen Sadrazam Hoca Ibrahim Pasa idam edildi ve onun yerine 27 Nisan 1713’te
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sadrazamlik gorevine getirildi. Bir siire resmi olarak gorevi iistlenmek istemedi. O ylizden attig1
imzalari rikab-1 hiimayun kaymakami olarak att1.

1711°de Prut’ta biiylik bir yenilgiye ugrayan Rusya ile kesin bir antlagsma yapilamamusti.
Daha dogrusu Rusya, yapilan antlasmaya uymuyordu. Sehit Ali Pasa, oncelikle bu isi
tamamlamak istedi. Ingiliz ve Hollanda biiyiikelgilerinin arabuluculuguyla 5 Haziran 1713’te
Edirne’de Ruslarin Azak’1 geri verdikleri antlasmanin imzalanmasini sagladi (Beydilli, 2010:
266). Selefleri gibi 1699 Karlofca Antlasmasi ile kaybedilen yerleri geri alma siyasetini amag
edindi (Ozcan, 2010: 433). Karlofca Antlasmas: hiikiimlerine ters diisecek bicimde
Venediklilerin Akdeniz’deki Osmanli ticaret gemilerine saldirmalar1 ve ayrica Karadaglilari
yiireklendirerek Osmanli gemilerinin {izerine salmalari, 1714’te Mora seferine ¢ikmasina ve
biiyiik bir zaferle orada kaybedilen topraklar1 Venediklilerden almasina neden oldu. Giigsiiz
kalan Venedik, Avusturya’dan yardim istedi. Baskomutan Savoya Prensi Eugen, alinan
topraklarin Venedik’e iadesini istedi ve Ali Pasa hiikiimeti bunu savas nedeni olarak gordii.
Sultan III. Ahmet ve Sadrazam Ali Pasa’nin elgisi olarak Ibrahim Aga, Prens Eugen ile
goriismek lizere Viyana’ya gonderildi. Prens, misafirini iki hafta bekletti ve sonra keyfi gelince
sarayinda kabul etti (Egghardt, 2016: 70). Bu goriigme iki taraf i¢in de olumlu sonug
vermeyince, Ali Pasa yiiz bin kisilik orduyla dncelikle Belgrad’a gitti. Burada komutanlariyla
yaptig1 karar toplantisinda Timigvar tarafina gidilip diisman ordusunu o yone ¢ekme yontemi
benimsense de, daha sonra Rumeli Beylerbeyi Sar1 Ahmet Pasa’nin telkiniyle Petrovaradin
tarafinda bekleyen Avusturya ordusuna, Belgrad lizerinden yiiriimeyi tercih etti. Karsilagsma
sirasinda orduda diizensizlik oldugu belirtiliyor. Bu kosullarda, sag kol komutan1 Tiirk Ahmet
Paga’nin sehadeti lizerine askere cesaret vermek icin 6n safa gegen Sadrazam Ali Pasa alnindan
vurularak yaralandi. Cephane arabasiyla cephe gerisine nakledilirken vefat etti.

Riigvete siddetle kars1 oldugundan dolay1 hediyelesmeyi yasakladi. Devletin gereksiz
harcamalarini kisarak, yonetim bi¢iminde kokten reform yapmay1 hedefliyordu. Bir kitap ve
bilim as181 olarak vakfettigi binlerce kitap, vefatindan sonra vasiyetine uyulmayarak, miisadere
yoluyla satisina yonelik fetva sonucunda satilmistir. Kalanlar (2543 yazma ve 65 basma eser)
1933’te Siileymaniye Kiitiiphanesi’ne aktarilmistir (Y1lmaz, 2008: 226).

Bu calisma, akilli, faziletli, alim, cesur, merhametli, fakat zaman zaman gaddar ve sert
mizagli, buna bagli olarak adaletli, diiriist ve liyakata cok dnem veren bir devlet adami olarak
taninan Sehit Ali Pasa’nin kisiligi ile birlikte bozulmaya devam eden Osmanli devlet isletim
dizgesine bir diizen getirme c¢abasini birlestirdikten sonra, Ali Pasa’nin devletteki bozulmay1
diizeltme gayretlerinin basarisizlikla sonuclanmasinin nedenlerini, tarihsel kaynaklara
karsilagtirmali yontemle bagvurarak tartismay1 amaglamaktadir.

Anahtar Sézciikler: Osmanli Imparatorlugu modernlesme ve reform hareketleri, Sehit
Ali Paga, Prens Eugen, Petrovaradin, liyakat, sadakat, devlet yonetimi.
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Analysis of Forward and Backward Linkage Coefficients in Industrial Design
Service Sector

Hilal ERDEM?, Serkan GUNES?

Abstract

Companies need to be involved in activities that create high added value to compete in
global markets.  With the increasing competition and technological developments,
acknowledging that design is such a value-adding activity is crucial for companies. Input-output
analyzes, part of Hirschman models which is predominant in unbalanced growth theory, is used
to identify inter-sectoral relationships in which firms operate. The input-output analysis allows
for examining the inter-sectoral relations in the economy; this method can determine strong and
weak sectoral relationships of a sector and determine the position and prominence of that sector
in the marketplace. Some sectors have key importance due to the capital shortage in unbalanced
growth theory. Because design is one of the main operations in economic competition, it is
argued to have a major strategic importance. An input-output analysis method is used to
determine whether industrial design service sector has vital importance. Various studies
perform strategic importance analysis using input-output analysis method for several sectors in
the Turkish economy. However, there is no such study for the industrial design service sector.
This study finds out key sectors in the industrial design service sector of Turkey and where the
firms in this sector are concentrated locally through the Hirschman linkage coefficients. In this
way, it is aimed to determine whether design has strategic significance in the sectors of the
economy. In the first phase of the work, consultancy firms located in the design service sector
are determined then the industries for which these companies provide service and get service
from have been identified through their official websites of the companies and with face-to-
face interviews. At the next stage of the study, structured interviews were conducted with 16
companies that were reached and the findings obtained from interviews were analyzed by input-
output analysis method. A variety of conclusions have been reached by understanding the key
position of the industrial design service sector within the sectors of the economy as the results
of the study.

Keywords: Industrial Design, Industrial Design Consultancy, Input-Output Analysis,
Hirschman Linkage

JEL Codes: 040, 010, LO0
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Endiistriyel Tasarim Hizmet Sektoriiniin Ileri ve Geri Baglanti Katsayilar
Uzerinden Incelenmesi

Ozet

Kiiresel piyasalarda firmalarin rekabet edebilmeleri icin yiiksek katma deger yaratan
faaliyetlerde bulunmalar1 gereklidir. Tasarimin bu tiir katma deger yaratan bir faaliyet
oldugunun bilinmesi, artan rekabet ve teknolojik gelismeler ile birlikte, firmalar i¢in giin
gectikce daha da Onem kazanmasina neden olmaktadir. Firmalarin faaliyette bulundugu
sektorler arasi iligkilerin tanimlanmasi i¢in, dengesiz kalkinma modellerinden 6n plana ¢ikan
Hirschman modeline ait, girdi-¢ikti analizleri kullanilmaktadir. Girdi-¢ikt1 analizi, ekonomideki
sektdrlerin birbirleriyle iligkilerinin incelenmesine olanak saglar, bu yontem ile bir sektoriin
giiclli ve zayif sektorel iliskileri belirlenebilir ve o sektoriin ekonomi igerisindeki yeri ve onemi
tespit edilebilir. Dengesiz kalkinma modellerinde, sermaye kitlig1 sebebiyle bazi sektorler kilit
oneme sahiptir. Tasarim, firmalarin rekabet edebilmeleri i¢in gerekli olan faaliyetlerin baginda
bulunmasi sebebiyle, stratejik 6neme sahip sektorlerden birisi oldugu savunulmaktadir.
Tasarim hizmet sektdriiniin, kilit Sneme sahip olup olmadiginin belirlenebilmesi icin girdi-¢ikti
analizi yontemi kullanilmistir. Tiirkiye ekonomisi i¢in girdi-¢ikt1 analizi yontemi kullanarak
farkli sektorler icin stratejik onem analizi yapan ¢esitli ¢alismalar bulunmaktadir. Ancak
tasarim hizmet sektoriine dontik boyle bir calisma bulunmamaktadir. Bu ¢calisma, Hirschman’in
baglanti katsayilar1 modeli lizerinden, Tiirkiye’nin endiistriyel tasarim hizmetinde yer alan kilit
sektorlerini ve bu sektorlerdeki firmalarin bolgesel olarak nerelerde yogunlastigini tespit
etmektedir. Bu sekilde tasarimin ekonomideki sektorler icerisinde, stratejik bir oneme sahip
olup olmadigini belirlemeyi amaclamaktadir. Bu ¢alismanin konusu olan endiistriyel tasarim
hizmet sektoriiniin Tiirkiye ekonomisi igerisinde kilit bir sektdr olup olmadiginin, dengesiz
kalkinma modellerinden 6n plana ¢ikan Hirschman ileri-geri baglanti katsayilar1 iizerinden
analiz edilebilmesi i¢in, dncelikle kalkinma kavramini daha iyi anlayabilmek adina bu kavram
ile birlikte literatiirde tanimlanan biiylime kavrami da agiklanmis ve bu kavramlar arasindaki
farkliliklara deginilmistir.

Bir iilkede bir donemde tiim mal ve hizmetlerin parasal ifadesi olan milli gelirdeki artis
“iktisadi biiyiime” olarak tanimlanir (Kaynak, 2011: 70). Kaynak'a gore ekonomik kalkinma,
“...Bir tilkenin iiretim yapisinin yiiksek katma degerli iiriinler tiretecek bicimde doniistiiriilmesi
ve ortaya ¢ikan {riinlin o toplumu olusturan gelir gruplar1 arasinda adaletli bir sekilde
dagitilarak yasam standartlarinin (refah diizeylerinin) yiikseltilmesidir...” (2011: 77) seklinde
tanimlanmaktadir. Ekonomik biiyiimeyi Olgiilebilir yonii ile alan modellere "biliylime
modelleri” denmektedir. Genel olarak biiylime modelleri az gelismislik olgusu iizerinde
durmamaktadir. Bilyiime modellerinin, yapisal farkliliklar gsteren az gelismis iilke (AGU)’
lerde uygulama olanaklar1 olduk¢a simirlidir. Ciinkii, ekonomik ve sosyal yap1 bakimindan
birbirinden ¢ok farkli olan bu iilkelerde, herhangi bir biiylime modelinin uygulanmasinda
giicliiklerle karsilasilabilir. Bu nedenle AGU” lerin kalkinma sorunlarini dikkate alan "kalkinma
modelleri" gelistirilmistir (Ilkin,1979).

Ekonomik Literatiirde azgelismis iilkeler i¢in en yaygin bilinen belli basli ekonomik
kalkinma modelleri Harrod-Domar, Lewis ve Rostow modelleridir. Diger kalkinma
modellerinde ise akla gelen isimler; Nurkse, Schumpeter, Kuznets, Streeten modelleridir. Biitiin
bunlarin yaninda daha giincel olarak dengesiz gelismeye iliskin Hirschman'in goriisleri bu
caligma kapsaminda ele alinarak yiiriitiilmiistiir. Hirschman az gelismis iilkelerin bir big push'a
ithtiyact oldugunu kabul etmektedir. Ancak bunun sinirli bir endiistri alaninda olmasi gerektigini
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vurgulamaktadir. Anahtar sektorlerde yapilacak yatirimlar asir1 kapasiteler yaratacaktir. Bunun
sonucu olarak arz darbogazlar1 ayn1 zamanda ekonomik yapida tiretim giigliiklerini arttiracaktir.
Bu dar bogazlar arz eksikliklerinin giderilmesi i¢in yeni yatirimlarin yapilmasi yoniinde baski
yaratacaktir (Parasiz, 2005: 20). Uretim faktdrlerini o alana ¢eken bu ek yatirnmlar, diger
alanlarda bosluklar yaratir. Hirschman’a gore, ortaya ¢ikan yiiksek fiyatlar-yliksek karlar-
yiiksek yatirimlar zinciri, ekonomide dengeli bir biiylimenin gergeklesecegi duruma kadar
stirekli yinelenmektedir (Han ve Kaya, 1999: 237). Diger bir sekilde sdylemek gerekirse, A.
Hirschman agik¢a ekonomide dengesizlikleri, dengesizlik durumlarinin yaratilmasini
savunmaktadir. Bu yaklagiminin gerisinde iki neden vardir (Parasiz, 2005: 20).Birinci olarak
az gelismis lilkelerde kaynak sinirliligi vardir. Bu durum bazi endiistri alanlaria degerlerine
gore oncelik verilmesini gerektirmektedir. Ikinci olarak agik¢a ekonomide dengesizlik
yaratilmasi bazi alanlarda asir1 kapasite yaratirken, diger sektorlerde kitliklar yaratacaktir. Bu

sekilde yaratilan baskilar yeni girisimciler i¢in yeni kar firsatlar1 yaratarak kalkinma siirecini
hizlandiracaktir (Parasiz, 2005: 20).

Katsay1 modellerine gore talep ve liretim yoniinden ekonomiyi etkileme giicli yiiksek
olan stratejik sektorler nihai talep ve katma deger unsurlarinda bir degisiklik meydana
geldiginde geri ve ileri baglantilar yoluyla ekonomiyi en fazla uyaran sektorler olmaktadirlar.
Endiistriyel tasarim hizmet sektoriiniin sektorel onemin belirlenmesinde sektorel baglantilarin
diizeyi yaninda, etkilerin sektorler lizerindeki dagilimi ve baglant1 i¢cinde olduklar1 sektorlerin
ozellikleri de 6nemlidir. Bu baglamda c¢alismanin ilk asamasinda, tasarim hizmet sektoriinde
yer alan danigsmanlik firmalar1 belirlenerek, bu firmalarin hizmet verdigi ve hizmet aldig1
sektorler, firmalarin kurumsal internet siteleri tizerinden ve yiiz yiize goriismeler ile tespit
edilmistir. Calismanin sonraki asamasinda ise, ulasilabilen 16 firma ile yapilandirilmis
goriigsmeler yapilmis ve goriismelerden elde edilen bulgular, girdi ¢ikt1 analizi yontemiyle
analiz edilmistir. Calisma sonucunda, endiistriyel tasarim hizmet sektoriiniin ekonomideki
sektorler icerisindeki kilit konumu anlasilarak cesitli sonuglara ulasilmistir. Kit halde bulunan
kaynaklarin verimli bir sekilde degerlendirilmesi biiyiik 6nem tagimaktadir. Bu nedenle,
yatirimlarin  Oncelikle iilkenin ekonomik biiyiimesine katki saglayacak kilit sektorlere
yonlendirmesi gerekmektedir. Bu sektorlere yapilacak yatirimlar, dogrudan ve dolayl olarak
diger sektorleri ve ekonomik biliylimeyi olumlu yonde etkileyecektir.

Anahtar Kelimeler: Endistriyel Tasarim, Endiistriyel Tasarim Danismanligi, Girdi-
Cikt1 Analizi, Hirschman Baglantilari.
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Innovative Tegniques of ‘Self Consciousness’ and ‘Self Awareness’ in Certain
Works of Literature and Its Interpretation in Terms of Literary Criticism

Emel Aycan ASMA!

1.Introduction

‘Self consciousness’ and ‘self awareness’ are two important concepts that represent a
variety of different issues in literature, in literary criticism and the genre of the novel as well as
philosophy, psychology, and personal development. In terms of novel it may be directly related
with reflection of character, its psychological depth, its relationship with the mind, with the
environment, with nature, with literary techniques, with different life perspectives. ‘Self
awareness’ begins with the birth of the hero and is effective on nearly all of the processes of
life and we should not forget that it is nearly as important as intelligence. In this paper we will
also focus on the concept of ‘defamiliarization’ in relation to ‘self consciousness’ and ‘self
awareness’.We will make use of ‘feminist criticism’, ‘personal development’ in our
study.’Dehumanization’ and ‘defamiliarization’ are two important concepts that are used to
explain the related issues.

2. ‘Self Consciousness and Self Awareness in Certain Works of Literature and Its
Interpretation in Terms of Literary Criticism

The themes that the concepts deal with, will be held in comparison to different periods
in the literary history.These periods will be specifically the age of ‘modernism’
‘postmodernism’ in comparison to the ‘victorian’ and the 18th century, in which first English
novels were written.The paper will prove how ‘self consciousness’, ‘self awareness’and also
‘defamiliarization’ as concepts deal with change of ‘self’, and ‘innovation’.The paper will also
discuss the problematic issues related with the concept of ‘innovation’and these concepts.The
paper will explain how ‘innovative’techniques with ‘self conscioussness’, and ‘self awareness’
helped to bring ‘change’ to the already existing perception of the concepts.The relationship
between the author, reader and the novel will be analyzed from such a perspective. We will
refer to certain examples of literature specifically novel, on the same topic.In Thomas Hardy’s
Tess of Durbervilles, the protaganist undergoes a period of maturation, in which she is exposed
to a dozen of processes of suffering.Her sufferings are generally the results of her experimental
experiences of life, her ‘unawareness’of issues about life.The novel may open a discussion
about the role of ‘awareness’ on destiny. The reflection of ‘Self consciousness’ and ‘self
awareness’ in Kafka’s Metamorphosis is another remarkable example of the issue. °
Dehumanization’ is one of the main concepts that refers to his philosophy in this work.The
article will discuss ‘the concept of dehumanization’from different perspectives such as;
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3

economical reasons or the individual’s dehumanization of ‘self’ and his ° identity’and his
‘power ‘within the ‘family’, the most prominent thing seems to be ‘trauma’ in the members of
the family. ‘Psychological Trauma’in each individual’s life turns it into a disaster and ‘a source
of unhappiness’. ‘Suffering’” becomes inevitable in the protoganist Gregor Samsa’s life. Gregor
Samsa’s and other characters’ psychology will be analysed to interpret ‘the individual’s
relationship with family, and society as well.In this study, we will make connections between
the characters’minds, their relationship to society and emphasize the role of ‘self
consciousness’and ‘self awareness’ in the life of the protaganist. Eveline; the protaganist,
another modern character from a modern story by James Joyce, embodies the environmental
sources, responsibilities, the influence of the family, and reflects dramatic progression,
recognition and discovery in the sense of Aristotle’s Poetics.

3.Conclusion

As aresult, the paper will prove that in literature, specifically in novel, ‘the changes and
the changing perspectives in terms of the reflection of self ‘consciousness’ and ‘self awareness’
bring ‘innovation’with new means of understanding and perception. ‘Dehumanization’ as a
concept in Metamorphosis, from the beginning till the ending displays an innovative form of
the perception of the soul. This physical change in fact embodies, Kafka’s emphasis on ‘mind’,
‘body’, ‘soul’trinity.The reader’s mind deals closely with a hard impact or a schock, another
innovative style of the reflection of change; from one form into another. ‘Modernist narrative
techniques’may also be perceived from such a perspective.

Keywords: Self awareness, self consciousness, metamorphosis, Kafka, Joyce
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Product Design as a Component of Creative Industries in Industry 4.0

Merve YAVUZ!, Serkan GUNES? Damla SAHIN?

1. Introduction

It is inevitable that there is a radical economic and social change in the process of
Industry 4.0 in which human power is less and less needed in production. It is observed that
knowledge and creativity based employment and competition have increased with the decrease
of labor costs in this process. The fact that creativity has become an important driving force for
companies in global economy increases the effect of product design on competitiveness.

In the study, the importance of creative industries for competition in Industry 4.0 is
discussed through product design.

2. The Creative Industries

In the Creative Industries Mapping Document (1998) the creative industries are defined
as those industries which have their origin in individual creativity, skill, talent and have a
potential for wealth and job creation through the generation and exploitation of intellectual
property. Another definition of the creative industries proceeds in terms of individual choice in
the context of a complex social system of other individual choice. The new definition is the set
of economic activities that involve the creation and maintenance of social networks and the
generation of value through production and consumption of network-valorized choices in these
networks (Potts et al, 2008).

The economics of the creative industries is not the same as the economics of the
agricultural or industrial economy, as is implicitly represented in neoclassical economics (Potts
et al, 2008). According to Potts et al (2008), the very act of consumer choice in creative
industries is governed not just by the set of incentives described by conventional consumer
demand theory, but by the choices of others in which an individual’s payoff is an explicit
function of the actions of others.

With reference to growth model of Potts and Cunningham (2008), the creative industries
are a growth driver likewise that agriculture was in the early twentieth century, elaborately
transformed manufacturing was in the 1950s-1960s, and ICT was through the 1980s-1990s.
The creative industries are growth driver not because of operational expenditure multipliers,
but due to their role in the adoption, retention and absorption of new ideas and technologies
(Potts J. and Cunningham S., 2008). Writers who emphasize the role of creativity as a source
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of competitive advantage point to the penetrating creative work into all areas of economic life
(Gill and Pratt, 2008).

According to the Creative Industries Mapping Document (1998), the creative industries
include advertising, architecture, the art and antiques market, crafts, designer fashion, film and
video, interactive leisure software, music, the performing arts, publishing, software and
computer services, television, radio and design which is integral to most economic activities.
In the context of product design, firms use designers’ talents, skills and tacit and embedded
knowledge to create products highly demanded.

3.Product Design

The value of design activity is increasing with each passing day in the creation of
creative and unique products that responds to the rapidly changing desires and needs of
customers to ensure sustainable competitive advantage in the 21st century information economy
(Yavuz and Giines, 2017).

The design process includes both material assets which are production technigues,
material etc. (Giines, 2010) and intangible assets which are knowledge, emotion and experience
(Driskill et al, 2015). Besides, design contributes to both tangible and intangible assets in value
creation (Cooper, 2000).

In creative industries, it is thought that the material assets constraints effect product
design most. So, for designer to convert intangible assets into tangible outcomes is conditioned
by industry’s evolution.

4.Industry 4.0

The term “Industry 4.0” is used for today and future industrial revolution. According to
Germany Trade and Invest Agency (2011) “industrie 4.0” represents a paradigm shift from
centralized to decentralized production. On the grounds of an advanced digitalization within
factories, the combination of Internet and future-oriented technologies in the field of smart
objects seems to result in a new fundamental paradigm shift in industrial production (Lasi et al,
2014).

According to Lasi et al (2014), the term “Industry 4.0” describes a future project that
can be defined by two development directions which are application pull that induces a
remarkable need for changes due to changing operative framework conditions and technology-
push in industrial practice. In this paper, related social and economic triggers of application pull
direction which are short development periods, individualization on demand and flexibility are
mentioned. A change from a seller’s into a buyer’s market leads an increasing individualization
of products, even individual products called “batch size one”. Rapidly changing desires and
needs of customers force enterprises to shorten the innovation periods. Due to the
individualization on demand and short development periods requires higher flexibility in
production.
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5.Conclusion

Technologic advances in fourth industrial revolution not only provide extensive market
knowledge for designers, but also remove the production constraints which affects creativity
adversely. Besides, in such a market which while firms’ knowledge of customer expectations
increases, customers’ knowledge of market and product information also increases, it is thought
that only intangible influences make products unique and demanded. In terms of user-product
relationship, design is one of the most effective means of creating value, correspondingly
creating demand. So, in creating competitive advantage, product design is one of the most
important elements in creative industries.

Keywords: Creative Industries, Industry 4.0, Product Design
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Attitudes of Domestic Tourists towards Mobile Marketing

Hatice BILICI', Nisan YOZUKMAZ ?, Burhan KILIC?, Faruk YUKSEL*

1. Introduction

Accommodation facilities operating within tourism industry which is a service industry
have to promote their goods and services that they offer their present and potential consumers
in order to sustain their existence in a competitive environment. Therefore, it has become
inevitable for accommodation facilities to have marketing strategies by applying mails, phone,
fax, internet or social media in addition to personal sales efforts (Ersoy & Giilmez, 2013). The
purpose of this study is to determine consumer attitudes towards mobile marketing efforts of
tourism enterprises. In this regard, this study presents the differences between
sociodemographical characteristics of domestic tourists and their attitudes towards mobile
marketing efforts of especially accommodation facilities.

2. Methodology

The sample of this study consists of 378 domestic tourists accommodating in 3, 4 or 5
star hotels or holiday villages in Fethiye. The data were collected via a questionnaire form
which were designed under the light of previous studies of Kurnaz (2012), Tsang et al. (2004)
and Alkaya (2007). In the first part of the questionnaire form there were questions about
sociodemographic information of domestic tourists; some questions about their behaviors
related to mobile phone usage in the second part and 31 items related to their attitudes towards
mobile marketing in the third part. All these 31 items were measured using a 5 point Likert
scale (1= Absolutely Disagree... 5=Absolutely Agree). For the analysis of survey data, SPSS
22.0 was applied. The responses of the questions in the first two part of the questionnaire form
were analyzed with frequency and percentage values. For grouping 31 items and determining
the validity of the scale, a factor analysis was applied. As a result of Principal Component
Analysis, the KMO value of the scale was found as ,928 and Cronbach’s Alpha value was found
as ,936. The items were gathered under 5 factors which were named in parallel to the literature
(Kurnaz, 2012; Tsang et al. 2004; Haghirian et al., 2005) as “information”, “entertainment”,
“credibility”, “convenience” and “disturbance”. As a result of Kolmogorov-Smirnov (p<0,05)
and Shapiro-Wilk (p<0,05), it was determined that the data were appropriate for nonparametric
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tests. Therefore, in order to specify differences, Mann-Whitney U and Kruskal Wallis H tests
were applied.

3. Conclusion

According to the results of frequency analyses conducted for determining
sociodemographic characteristics, almost half of the respondents were female, the rest were
male. Over the half of them were at the ages of 25-44, married, high school or college graduate
and had an income level of 1000-3001 TL. According to the analyses results conducted for
determining differences between sociodemographic features of domestic tourists and their
attitudes towards mobile marketing efforts in tourism industry, domestic tourists who were at
the ages of 25-44 and especially college graduate considered mobile marketing messages as an
important information resource about tourism products and regarded SMS advertisements
related to tourism products as informative. It was also revealed that domestic tourists who were
elementary school graduate regarded mobile marketing applications related to tourism products
entertaining and they liked reading these messages. It was also found out that domestic tourists
who were married, working in public sector and had an income level over 4000 TL were mostly
interested in credibility factor of mobile marketing applications. They trusted and paid attention
to mobile marketing messages; their trust was related to the reputation of tourism enterprises
applying mobile marketing. Lastly, it was determined that the domestic tourists with an income
level of 4000 TL or above considered tourism products to be promoted via mobile marketing
as very useful and they thought that with the improvement of mobile marketing would lead to
the increase in mobile marketing applications.

Keywords: Mobile marketing, domestic tourist, consumer attitudes, Fethiye.

JEL Codes: Z30, Z32

Yerli Turistlerin Mobil Pazarlama Uygulamalarina Karsi Tutumlar:

1. Giris

Bir hizmet sektorii olan turizm sektdrii biinyesinde faaliyet gosteren isletmeler,
rekabetin giderek arttig1 bir ortamda varliklarimi siirdiirebilmek i¢in mevcut ve potansiyel
misterilerine sunduklari iirlinii etkin ve siirekli bir bigimde tanitmak zorundadirlar. Bu nedenle,
konaklama isletmelerinin kisisel satis ¢abalarinin yani sira posta, telefon, faks, teleteks,
bilgisayar, yazili ve s6zlii medya gibi birtakim iletisim araglarindan da yararlanarak mevcut ve
potansiyel miisterileri ile pazarlama iletisimine ge¢meleri kaginilmaz hale gelmistir (Ersoy &
Giilmez, 2013). Bu ¢alismanin amaci turizm sektdriinde mobil pazarlama uygulamalarina karsi
tiiketici tutumlarinm belirlemektir. Bu ¢ercevede yerli turistlerin sosyodemografik 6zellikleri ile
turistik iiriin tercihinde etkili olan mobil pazarlama uygulamalarina kars1 tutumlar1 arasindaki
farkliliklar incelenmistir.
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2. Yontem

Arastirmanin evrenini Mugla’nin Fethiye ilgesini ziyaret eden yerli turistler
olusturmaktadir. Veriler Fethiye ilgesini ziyaret eden, 3,4,5 Yildizli Otellerde ve Tatil
Koylerinde konaklayan 378 turistten anket yontemi ile toplanmistir. Anket formu Kurnaz
(2012), Tsang vd. (2004) ve Alkaya (2007)’nin ¢aligmalarindan uyarlanarak hazirlanmistir.
Anket formunun ilk boéliimiinde demografik sorular, ikinci boliimiinde katilimeilarin cep
telefonu kullanma davraniglari ile ilgili sorular ve ti¢lincii boliimiinde katilimeilarin mobil
pazarlamaya kars1 tutumlarmi belirlemeye yonelik 31 ifade bulunmaktadir. Ugiincii boliimdeki
ifadeler 5°1i Likert 6l¢egi ile derecelendirilmistir. Arastirma verilerinin analizinde SPSS 22.0
istatistiki analiz programi kullanilmistir. Anketin ilk iki boliimiindeki sorulara verilen yanitlar
frekans ve yiizde degerlerle dl¢iilmiistiir. Katilimcilarin mesajlara yonelik goriislerini belirleme
amaciyla sorulan 31 adet ifadeyi gruplandirmak i¢in faktor analizi yapilmistir. Analiz sonucuna
gore dlgegin KMO degeri ,928 ve Cronbach’s Alpha degeri ,936 olarak belirlenmistir. Bdylece
Olcegin gecerliligi kanitlanmistir. Ayrica analiz sonucunda ifadeler 5 faktor altinda
toplanmistir. Bu faktorler, literatiire paralel olarak (Kurnaz, 2012; Tsang vd. 2004; Haghirian
vd., 2005 )“bilgilendirme”, “eglence”, “gliven”, “yarar” ve “rahatsizlik” olarak adlandirilmistir.
Kolmogorov-Smirnov (p<0,05) ve Shapiro-Wilk (p<0,05) analizleri sonucunda verilerin
nonparametrik analizlere uygun oldugu goriilmiistiir. Bu nedenle farkliliklarin tespiti igin
Mann-Whitney U ve Kruskal Wallis H testleri yapilmustir.

3. Sonug¢

Calismaya katilan yerli turistlerin sosyodemografik 6zelliklerini belirlemek amaciyla
yapilan frekans analizleri sonuglaria gore, katilimcilarin yaklagik yarist kadin, yarisi erkektir.
Katilimcilarin yarisindan fazlasi 25-44 yaslar1 arasinda, evli, lise veya lisans mezunu ve 1000-
3001 TL arasinda gelire sahip olan tiiketicilerdir. Yerli turistlerin sosyodemografik 6zellikleri
ile turistik iirlinlerin mobil pazarlamasina kars1 tutumlar1 arasindaki farkliliklar: belirlemek icin
yapilan analiz sonuglarina gore, 25-34 yaslar1 arasinda olan ve 6zellikle tiniversite mezunu olan
yerli turistlerin mobil pazarlama mesajlarini turistik triinlerle ilgili 6nemli bir bilgi kaynagi
olarak gormekte, turistik triinlerle ilgili SMS reklamlarin1 bilgilendirici bulmaktadir.
[Ikdgretim mezunu olan yerli turistlerin ise turistik iiriinlerle ilgili mobil pazarlama
uygulamalarin1 eglenceli buldugu ve mobil pazarlama mesajlarin1 okumaktan hoslandigi
goriilmektedir. Ozellikle evli, kamu ¢alisan1 ve 4000 TL iizeri gelire sahip olan yerli turistlerin
ise mobil pazarlama uygulamalarinin en ¢ok giiven faktoriiyle ilgilendikleri ve turistik {irtinlerle
ilgili mobil pazarlama mesajlarina glivendikleri, mesajlar1 dikkate aldiklar1 ve gilivenlerinin
mobil pazarlama yapan turizm isletmelerinin itibarina bagl oldugu ortaya konmaktadir. Son
olarak gelir durumu 4000 TL ve tizeri olan yerli turistlerin ise turistik {irlinlerin mobil olarak
pazarlanmasini ve dolayisiyla mobil uygulamalart yararli buldugu ve mobil pazarlamanin
gelisimiyle uygulamalarin artacagini diisiindiigii sonucu ortaya ¢ikmaktadir.

Anahtar Kelimeler: Mobil pazarlama, yerli turist, tiiketici tutumlari, Fethiye.

JEL Kodlari: Z30, Z32
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A Research on Human Resource of Industrial Product Design Departments in
Turkey

Cisem ERCOMART?, Serkan GUNES 2

Abstract

In 1971, the first education department of Industrial Product Design in Turkey was
opened at the Istanbul State Academy of Fine Arts(MSGSU) and this was followed by Middle
East Technical University in 1979. Nowadays, there are 27 universities which provides
undergraduate education. In Turkey, since the beginning of the Industrial Product Design
education, the schools supporting the development of these institutions have differed. Each
institution has the individual geographical location, external stakeholder awareness, the
traditions of the institution, the perspective of the umbrella organization, similar tendency of
human resource so it caused that each department has its own distinctive features. "Encultured"
information embedded in relations and routines owned by institutions, the sense of belonging
of the students, graduates and instructors of educational institutions supports the formation of
the identities related to the institution. During the establishment phase of these departments,
resident and transfer lecturers from different institutions and areas have played an important
role and brought traditions with which they are connected with institutional sense of belonging.
Besides, depending on the demographic characteristics, the variation of human resources
brought with that, individuals from different generations work together and students from
different generations contact with each others. In this study, according to the generation theory
of the industrial design lecturers who are working in the universities which have undergraduate
education in the design of industrial products, which group they belong to and which institutions
they graduated from are identified, changes in the industrial design department and over time
distribution of implicit information that different institutions have were examined in terms of
the teaching staff of the departments and a relationship map was drawn. As a result of the study,
differences were examined among the lecturers of different generations; until 2000, it was
observed that "inbreeding™ was intense in the formation of institutional demography but after
that the increase of the number of departments and various programs based on academic staffing
it became clear that institutions started to feed on heterogeneous sources.

Keywords: Design Education, Generaiton Theory, Institutional Affiliation, Institutional
Demography
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Tiirkiye’ deki Endiistri Uriinleri Tasartmi Boliimlerinin insan Kaynagi

Uzerine Bir Arastirma

Ozet

Tiirkiye’ de Endiistri Uriinleri Tasarmmi alaninda egitim veren ilk boliim 1971 yilinda
Istanbul Devlet Giizel Sanatlar Akademisi’'nde (MSGSU) a¢ilmis ve bunu 1979 yilinda Orta
Dogu Teknik Universitesi’nde agilan béliim izlemistir. Giiniimiizde ise lisans diizeyinde egitim
vermekte olan 27 iiniversite bulunmaktadir. Tiirkiye” de Endiistri Uriinleri Tasarimi egitiminin
baslangicindan itibaren bu kurumlarin gelisimini destekleyen ekoller farklilik gostermistir. Her
boliimiin ayr1 cografi konumu, dis paydas farkindaliklari, bagh oldugu kurumun gelenekleri,
cat1 kurumun boliimlere bakis acisi, sahip oldugu insan kaynaginin benzer egilimi her boliimiin
kendine has baz1 6zgii bazi ayirict 6zellikler kazanmasina sebep olmustur. Kurumlarin sahip
oldugu iligkiler ve rutinler arasinda gomili olarak bulunan kiiltiirlesmis bilgi, egitim
kurumlarinin 6grencileri, mezunlar1 ve dgretim elemanlarinin aidiyet duygusu ile tasidiklar
kuruma bagli kimliklerin olusumunu desteklemektedir. S6z konusu boliimlerin kurulus
asamasinda farkli kurum ve alanlardan gelen kurumda yerlesik ve transfer 6gretim elemanlari
onemli rol oynamig ve kurumsal aidiyet duygusu ile bagl olduklar1 gelenekleri beraberinde
getirmigtir. Bunun yaninda demografik 6zelliklere bagli olarak bdliimlerin insan kaynaginin
degismesi farkli kusaktan bireylerin birlikte calismasini ve farkli kusaktan 6grenciler ile temas
halinde bulunmasini beraberinde getirmistir. Bu calismada endiistri iirlinleri tasarimi lisans
egitimi veren tuniversitelerde gorev yapmakta olan endiistriyel tasarim kokenli 6gretim
elemanlariin kusak teorisine gore hangi kusagin iiyesi oldugu ve mezun olduklari gegmis
kurumlar belirlenerek endiistri {irtinleri tasarimi boliimlerinin degisimi ve farkli kurumlarin
sahip oldugu ortiik bilginin zaman i¢inde dagilim1 bdliimlerin 6gretim elemani kadrosu 6zelinde
incelenmis ve iligki haritasi ¢ikarilmistir.

Tiirkiye® de kurulus yillarma gére Mimar Sinan Giizel Sanatlar Universitesi, Ortadogu
Teknik Universitesi, Marmara Universitesi ve Istanbul Teknik Universitesi’nde agilan
boliimler egitim kokeni, sahip olduklari ekoller ve mezun profili ile Endiistri Uriinleri Tasarim1
Boliimii i¢in 6ncii kurumlardir. Bu béliimler her ne kadar benzer egitim programlar1 uygulasalar
da her biri farkli bir egitim ve tasarim kokeninden gelmektedirler (Er, 2000). Bu
kokenlerden gelen Endiistri Uriinleri Tasarmm, Tiirkiye’de her gecen giin daha fazla dikkat
cekmekte, gelismekte ve yayginlasmaktadir. Zaman icerisinde Tiirkiye' de Endiistri Uriinleri
Tasarimu egitimi veren iiniversite sayisinin 42°ye ulagsmasi beklenmektedir (YOK, 2012). Buna
bagl olarak Endiistri Uriinleri Tasarmm egitimi veren kurumlar artmakta ve boliimlerin insan
kaynagi ¢esitlenmektedir. Boliimlerin insan kaynagi ¢esitlendikge ve yer degistirdikce tasarim
egitimi ile ilgili kodlanmis bilgi degigsmekte ve farkli boliimlerin sahip oldugu ortiik bilgi de
yayilmaktadir. Bunun yaninda inisiyasyona dayanan Endiistri Uriinleri Tasarimi Boliimii
egitiminin dogas1 geregi Ogretim {iyeleri ile Ogrenci arasindaki etkilesimin fazla oldugu
bilinmektedir. Bu etkilesimin niteligi 6gretim tiyesinin sahip oldugu kiiltiirlesmis bilginin yam
sira bireysel deneyimleri ile de iliskilidir. Bu nedenle tasarim egitimi igerisindeki birebir
etkilesim sayesinde kusak farkliliklar1 belirgin bir sekilde kendini gostermektedir. Kusak
teorisine gore tarihsel olarak ayni1 zaman araliginda dogan insanlar yasadiklar sosyal, tarihsel
ve kiiltiirel olaylarin etkisi ile benzer deger yargilarina, diislince ve davranis bi¢cimlerine sahip
olmaktadir. Her kusak, hayat1 farkl1 bir agidan gérmeye ve anlamlandirmaya yarayan tarihsel
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olaylar, sosyal iligkiler, aile iliskileri ve teknolojik gelismeler ile karsilagsmaktadir (Raines,
2002). Bu nedenle farkli kusaklarin iiyeleri is, egitim, aile gibi konularda farkli yaklagimlara
sahip olmaktadir. Dolayisiyla her bir kusagin tasarim egitimine bakis acis1 ve beklentileri de
degismektedir.

Sekill. Tiirkiye’de farkh endiistri iiriinleri tasarim boéliimlerinin sahip oldugu ortiik

bilginin dagilim

{ Marmara )
I, Universitos|

Farkli kurumlarin sahip oldugu ortiik bilginin zaman iginde dagilimi béliimlerin 6gretim
elemani kadrosu 6zelinde inceleyen bu ¢alismada sosyal bir yapi igerisindeki gruplar, kurumlar,
kisiler ya da birbiriyle iliskili her tiir yapiy1 analiz ederek bir gruba, bir kuruma ve ya bir bireye
yonelik cikarimlar yaparak bilgi iiretmek amaciyla kullanilan ag analizi (Freeman, 2004,
Kapucu, 2005) yontemi ile iliski haritasi ¢ikarilmistir. Bu iliski ag1 farkli kusak tiyesi 6gretim
elemanlarinin mezun olduklar1 ve ¢alistiklar1 gegmis kurumlar belirlenerek haritalandirilmistir.
Calismanin sonucunda, farkli kusaklara ait 6gretim tiyeleri arasinda farkliliklar tespit edilmis
olup; iliski aginda da gériildiigii iizere 6zellikle Mimar Sinan Giizel Sanatlar Universitesi,
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Ortadogu Teknik Universitesi, Marmara Universitesi ve Istanbul Teknik Universitesi’ndeki
boliimlerde 2000’11 yillara kadar kurumsal demografinin olusmasinda “inbreeding” in yogun
oldugu goézlemlenmistir. Sonraki yillarda boliim sayisinin artmasi ve akademik personel
yetistirmeye dayali gesitli programlar ile kurumlarin heterojen kaynaklardan beslenmeye
basladig1 ve kurumlarda ortalama personel gorev siiresinin kisaldigi ortaya ¢ikmistir.

Anahtar Kelimeler: Tasarim Egitimi, Kusak Teorileri, Kurumsal Aidiyet, Kurumsal
Demografi

JEL Kodlar:: 121, 123, J24
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Architectural Contract and Its Legal Quality

Dilara ZORLUTUNA!

Introduction

It is almost impossible to realize big structures without using the services of architects
and engineers in the face of the advanced construction technique of our age. First of all, plans
and projects must be prepared in order for this building to be brought to the square. Construction
works can only be started after the plan and project services have been fulfilled. It is the
responsibility of the architect to supervise the implementation of these projects and their
implementation in accordance with the project. The services carried out by the architect
regarding the project arrangement, the professional control of the project implementation,
technical supervision and management of the construction are all called "architectural services".

The legal relationship between an architect who is independent from the economic point
of view and a self-employed person and the building owner should be called the architectural
contract, which is said to be related to architectural services, whether it covers all architectural
services or part of these services. The narrowest definition is the "architectural contract™, which
is used in teaching and practicing the source of the legal relationship between the building
owner and the architect. In every concrete construction work, it is possible to encounter
architectural contracts with different contents. This is because the actions that are subject to
building owner's architectural services can be negotiated with different architects, or they can
contract with a single architect in order to carry out all of these actions.

In our work, architectural services and architectural contracts will be examined first and
the issue of the legal nature of the architectural contract will be discussed in detail.

I. Architectural Contract

As a rule many people participate in the construction work. In order to construct a
building, the building owner is obliged to establish legal relations with various professional
groups. Because the projects that make up the substructure of the structure are made by
architects and engineers. However, supervision and professional control services of these
projects are carried out by these professional groups. The actual implementation of the projects
of construction, the revelation of the construction as a material work is carried out by
contractors and their affiliated professionals with professional knowledge and
experience(KAPLAN, 1983, p. 5).

In the realization of a work, it is the architect who is responsible for the builder at first,
who prepares plans and projects, controls the execution of the project and carries out the control
and administration of the work. In today's building works, large buildings can not be realized

L Kirklareli University, dilarazorlutuna@Kklu.edu.tr
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without using the services of architects and engineers(KOTELI, 1985, p. 37; KAPLAN, 1983,
p. 5, 6).

The architectural contract is a contract that legal nature is relative. The legal nature of
the architectural contract between the architect and the building owner will vary in the nature
of the architectural services that constitute the subject of the concrete architectural contract.
There is no single type of architectural contract in this context(UYAN, 2006, p. 35).

According to the prevailing opinion in the Turkish law teaching, the results of non-
material work constitute the subject of the work contract. TUNCOMAG, ARAL, and
ZEVKLILER / AYDOGDU / PETEK argue that the notion of work is broad enough to cover
the consequences of the intellectual work of the temporary nature, which is not embodied in
any legal entity.

According to YAVUZ and OZ, in order to be able to form the subject of the work
contract of an intangible labor result, it must at least be permanently embodied in a certain legal
entity. On the contrary, TANDOGAN, who had previously considered that the results of
material work as well as non-material work results also fall within the scope of the work
concept, later abandoned this view and agreed that the issue of the work contract constituted
only the results of material work.

HATEMI has a perspective that the idea of the work contract is only a result of a material
work as well. All of the writers we mention agree that the architectural project contract, which
is the result of an intellectual work, is a contract subject to the terms of the works contract of
the architectural project contract. According to TANDOGAN, this contract is the contract of
attorney (UY AN, 2006, p.35).

Considering the works published about the architectural contract in the Turkish law
teaching, for the legal nature of the architectural project arrangement contract,
KOTELI(KOTELI, 1985, p. 67 vd.) and CAKALIR(CAKALIR, 1976, p. 25-35) have adopted
the view that the contract is an attorney agreement, KAPLAN(KAPLAN, 1983, p. 33 vd.) and
SELICI agreed on the idea of a work contract(UY AN, 2006, p. 85).

All other services, except for the calculation of the building cost ceiling, constitute the
issue of the work contract alone, with the possibility that each architectural project arrangement
service that the architect has undertaken in accordance with the architectural project
arrangement contract is subject to different contracts alone. The preliminary project, the final
project, the architectural application project and each detail plan work will be the subject of the
contract. On the other hand, even though the building cost ceiling is a result of a workable and
inclusive work, when examined from the point of view of the typological approach, it is
concluded that it is not a work contract(UY AN, 2006, p. 160).

In spite of the provisions of the article contract, the calculation of the building cost
ceiling, which has an atypical phenomenon, is the sole but unnamed contractual matter(UY AN,
2006, p. 160).

Conclusion

For the construction work, the building owner is obliged to establish legal relations with
various professional groups. Because the projects that make up the substructure of the structure
are made by architects and engineers. In the realization of a work, it is the architect who is
responsible for the builder at first, who prepares plans and projects, controls the execution of
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the project, and carries out the control and administration of the work. It is possible to define
the architecture in two ways. The first one is the architect in the narrow sense, and the second
is the architecture in the broad sense.

Accordingly, in the narrow sense, the architect is a self-employed person who provides
planning and construction of the idea of construction and undertakes inspection and
management services in the construction phase of construction. In other words, the architect
owns the profession of technical knowledge and skill, designing and organizing the building
project according to the rules of building art and technique, managing it until its construction
and supervising it. In the broad sense, the architect refers to architects who work as public
servants according to the service contract rules in public offices, public or private sectors, and
contractors-architects and self-employed persons who undertake all the work of a
building(KAPLAN, 1983, p. 5; UYAN, 2006, p. 5,6).

Architectural services appear in a variety of ways, and it is possible to make a single
contract for these services or an architectural contract for each. All contracts that cover the
whole or a part of the architectural services that the self-employed architect has built with the
building owner can be described as an architectural contract(KAPLAN, 1983, p. 12).

The architectural contract is a two-sided work contract established between the building
owner and the architect. The building owner is the party that starts the architectural services for
the building he wants to realize. The opposite party, ie the architect, is the person who
undertakes to see the architectural services of the building owner who does not have knowledge
about the art of building and technique as a person in the profession(KAPLAN, 1983, p. 15).

The issue of the architectural contract may consist only of the arrangement or
supervision of the architectural project, or both, and both services may constitute the content of
the contract. The architectural contract is also not specifically subject to a contract of
employment. It can also be done in writing or verbally. Architects and building contracts are
written in general(CAKALIR, 1976, p. 16; KAPLAN, 1983, p. 22, KOTELI, 1985, p. 49, 50).

The architect can prepare an architectural project and present it as a suggestion to the
building owner. If the building owner likes the project, he / she will be proposing changes in
the project, open or closed but with a declaration of acceptance due to additional records, which
will result in the request of other plans and cost estimates.

The architectural contract is a rational contract. This agreement comes into force
through mutual and mutually binding will disclosures of the parties. One of these statements of
will is accepted and the other is accepted. The acceptance statement may be open or implicit.

The architectural contract is a contract that is legal in nature. The legal nature of the
architectural contract between the architect and the building owner will vary in the nature of
the architectural services that constitute the subject of the concrete architectural contract. There
is no single type of architectural contract in this context. When we look at the works published
about the architectural contract in the Turkish law teaching, as we mentioned in detail in our
work for the legal nature of the architectural project regulation contract, KOTELI and
CAKALIR have adopted the view that the contract is an attorney agreement, KAPLAN and
SELICI agreed on the idea of a work contract(CAKALIR, 1976, p. 25-35; KAPLAN, 1983, p.
33 vd., KOTELI, 1985, p. 67 vd.).

In case the architectural contract is considered as a relationship of authority established
between the architect and the business owner, naturally, the reasons for the termination of the
contract will also find application for the architectural contract. If the basic act of making the
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architectural contract is to prepare only the construction projects, then the architectural contract
should be regarded as an abrupt contract. In this case, the contract will end with performance.

In the case of architectural contracts that deal with application work, the basic act is not
completed and delivered. In this contract, the borrower of the architect controls the construction
work until it is finished by the contractor and delivered to the owner. Here the architectural act
IS a continuous action as long as the practice continues. In this period, when the architect shows
his expected attention and self-expression, the construction is completed with the completion
of the construction and execution.

Keywords: Architect, Architectural Services, Construction, Debts, Rights.
JEL Codes: K12, K29.
Mimarhk Soézlesmesi ve Hukuki Niteligi

Giris

Cagimizin gelismis yap1 teknigi karsisinda, biiyiik yapilart mimar ve miihendislerin
hizmetlerinden yararlanmadan gergeklestirmek neredeyse imkansizdir. Bu yapinin meydana
getirilmesi i¢in her seyden Once plan ve projelerin hazirlanmasi gerekir. Yapr islerine ancak
plan ve proje hizmetlerinin yerine getirilmesinden sonra baslanabilir. Bu projeleri diizenlemek,
yapinin projeye uygun olarak yiiriitiilmesini mesleki bakimdan denetleme gorevi mimara aittir.
Mimar tarafindan yiiriitiilen proje diizenleme, proje uygulamasinin mesleki kontrolii, yapinin
teknik yonden denetim ve yonetimine iligskin yapilan hizmetlerin timiine “mimariik hizmetleri”
ad1 verilmektedir.

Iktisadi bakimdan bagimsiz olan ve serbest meslek icra eden mimar ile yap: sahibi
arasindaki hukuki iligki, ister tiim mimarlik hizmetlerini kapsasin ister bu hizmetlerin bir
boliimiinii kapsasin, mimarlik hizmetlerini konu edindiginden s6zii gecen bu iliski mimarlik
sozlesmesi olarak adlandirilmalidir. En dar tanimu il, yapi sahibi ile mimar arasindaki hukuki
iligkinin kaynagin1 O6gretide ve uygulamada kullanilan deyimle “mimarhk sozlesmesi”
olusturmaktadir. Her somut yapi iginde, birbirinden farkli i¢erige sahip mimarlik sdzlesmesi ile
karsilagmak miimkiindiir. Ciinkii yap1 sahibi mimarlik hizmetlerine konu olan edimleri farkli
mimarlarla goriisebilecegi gibi, bu edimlerin hepsini yliriitmek adina tek bir mimar ile de
sOzlesme yapabilir.

Calismamizda ilk olarak mimarlik hizmetleri ve mimarlik s6zlesmesi incelenecek olup,
mimarlik s6zlesmesinin hukuki niteligi sorunu detaylica ele alinacaktir.

I. Mimarhk Sozlesmesi

Yapi isinin gerceklestirilmesine kural olarak birgok kisi katilir. Bir insaatin yapilmast
icin, yap1 sahibinin ¢esitli meslek gruplariyla hukuki iliski kurma zorunlulugu bulunmaktadir.
Cilinkii yapinin alt yapisini olusturan projeler, mimar ve mithendisler tarafindan yapilir. Bununla
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birlikte bu projelerin denetim ve mesleki kontrol hizmetleri bu meslek gruplarinca yapilir.
Yapimnin projelerinin fiilen uygulanmasi, yapmin maddi bir eser olarak ortaya cikarilmasi
mesleki bilgi ve tecriibeleri olan miiteahhitler ve onlara bagli olan is¢iler tarafindan
gerceklestirilir(KAPLAN, 1983, s. 5)

Bir yapiin gergeklestirilmesi isinde, yap1 sahibine karsi ilk derecede sorumlu olan, plan
ve projeleri hazirlayan, projenin uygulanmasini kontrol eden, yapinin kontrol ve idaresini
yiiriiten kisi mimardir. Giliniimiiz yap1 islerinde, biiyliik yapilar mimar ve miihendislerin
hizmetlerinden yararlanmadan gerg:eklestirilemeZ(KOTELL 1985, s. 37; KAPLAN, 1983, s. 5,
6)

Mimarlik soézlesmesi, hukuki niteligi goreceli olan bir sdzlesmedir. Mimar ile yap1
sahibi arasinda yapilan mimarlik s6zlesmesinin hukuki niteligi, somut mimarlik s6zlesmesinin
konusunu olusturan mimarlik hizmetlerinin niteligi agisindan farklilik arz edecektir. Bu
kapsamda tek bir mimarlik sézlesmesi tipi yoktur(UY AN, 2006, s. 35)

Tiirk hukuk 6gretisinde hakim goriise gore, maddi olmayan is gérme sonuglar1 d eser
sozlesmesinin konusunu olusturmaktadir. Ogretide TUNCOMAG, ARAL ve ZEVKLILER/
AYDOGDU/ PETEK eser kavraminin herhangi bir hukuki varlikta cisimlesmemis olan gegici
nitelikteki biitlinsen fikri is gérme sonuclarini da kapsayacak genislikte oldugu goriisiinii
savunmaktadirlar.

YAVUZ ve OZ’ e gore ise, maddi olmayan bir is gorme sonucunun eser sézlesmesinin
konusunu olusturabilmesi i¢in, en azindan belirli bir hukuki varlikta kalici olarak cisimlesmis
olmas1 gerekmektedir. Buna karsin, daha dnce maddi is gorme sonuglar1 yaninda maddi
olamayan is gorme sonuglarinin da eser kavraminin kapsamina girdigini ileri siiren
TANDOGAN, sonradan bu goriisiinii terk etmis ve eser sdzlesmesinin konusunun yalnizca
maddi ig gérme sonuglarinin olusturdugu goriisiine katilmstir.

HATEMI’ de eser sozlesmesinin konusunun yalnizca maddi bir is gérme sonucu
olabilecegi goriistindedir. Belirttigimiz yazarlarin tamami, konusunun fikri bir is gérme sonucu
olan mimari projenin olusturdugu mimari proje diizenleme s6zlesmesinin eser sdzlesmesi
hiikiimlerine tabi bir s6zlesme oldugunu kabul etmektedir. TANDOGAN’ a gére ise, bu
sozlesme vekalet s6zlesmesidir(UY AN, 2006, s. 35).

Tirk hukuk Ogretisinde, mimarlik sézlesmesi hakkinda yayimmlanmis olan eserlere
bakildiginda, mimari proje diizenleme sdzlesmesinin hukuki niteligi icin, KOTELI(KOTELI,
1985, s. 67 vd.) ve CAKALIR(CAKALIR, 1976, s. 25-35) vekalet sozlesmesi oldugu goriisiinii,
KAPLAN(KAPLAN, 1983, s. 33 vd.) ve SELICI eser sozlesmesi oldugu goriisiinii
benimsemistir(UY AN, 2006, s. 85).

Mimarin, mimari proje diizenleme soézlesmesi geregince Ustlenmis oldugu her bir
mimari proje diizenleme hizmetinin, tek basina farkli s6zlesmeler konu olmasi thtimalinde, yap1
maliyet tavaninin hesaplanmasi hizmeti hari¢ tiim diger hizmetler, tek baglarina eser
s6zlesmesinin konusunu olusturmaktadir. On proje, kesin proje, mimari uygulama projesi ve
her bir detay plan1 eser sézlesmesinin konusunu olusturacaktir. Buna karsin yapi maliyeti
tavani, taahhiit edilmeye elverigli ve cisimlesmis bir is gdorme sonucu olmasina ragmen,
tipbilimsel yaklasim tarzi bakimindan incelendiginde, bir eser s6zlesmesi olmadig1 sonucuna
varilacaktir(UY AN, 2006, s. 160).

Eser sozlesmesi hiikiimlerine karsilik, atipik bir olgu niteligine sahip bulunan yapi
maliyet tavaninin hesaplanmasi edimi, tek basma ancak bir isimsiz sézlesmenin
konusudur(UYAN, 2006, s. 160).
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Sonuc¢

Insaa isinin yapilmast i¢in, yapi sahibinin cesitli meslek gruplartyla hukuki iliski kurma
zorunlulugu bulunmaktadir. Ciinkii yapmin alt yapisini olusturan projeler, mimar ve
miihendisler tarafindan yapilir. Bir yapimin gerceklestirilmesi isinde, yap1 sahibine kars1 ilk
derecede sorumlu olan, plan ve projeleri hazirlayan, projenin uygulanmasini kontrol eden,
yapinin kontrol ve idaresini yiiriiten kisi mimardir. Mimart iki sekilde tanimlamak miimkiindiir.
Bunlardan birincisi dar anlamda mimar, ikincisi genis anlamda mimardir.

Buna gore, dar anlamda mimar, yapimin fikren olugmasini saglayan, plan ve projeyi
olusturan, yapmin ingaasi agamasinda yapinin denetim ve yonetim hizmetlerini iistlenen,
serbest meslek sahibi kisidir. Bir bagka deyisle mimar, yap1 projesini yap1 sanat1 ve teknigi
kurallarina gore tasarlayan ve diizenleyen, yapinin ingaasina kadar onu yoneten ve denetimini
iistlenen, teknik bilgisi ve becerisi olan meslek sahibidir. Genig anlamda mimar ise, kamu
kuruluslarinda Devlet memuru, kamu veya 6zel sektdrde hizmet sdzlesmesi kurallarina gore
isci olarak gorev yapan mimarlar ile bir yapinin tiim islerini stlenen miiteahhit-mimar ve serbest
meslekle ugrasan kisileri ifade eder(KAPLAN, 1983, s. 5; UYAN, 2006, s. 5,6).

Mimarlik hizmetleri g¢esitli goriinimlerde ortaya ¢ikar ve bu hizmetler icin tek bir
sozlesme yapilabildigi gibi, her biri i¢in ayri ayr1 mimarlik s6zlesmesi yapilmasi da
miimkiindiir. Serbest meslek sahibi mimarin yap1 sahibi ile yaptigi mimarlik hizmetlerinin
timiini veya bir kismin1 konu edinen tiim so6zlesmeler, mimarlik sozlesmesi olarak
nitelendirilebilir(KAPLAN, 1983, s. 12).

Mimarlik s6zlesmesi, yap1 sahibi ile mimar arasinda kurulan, iki tarafli bir is gérme
sOzlesmesidir. Yap1 sahibi gerceklestirmek istedigi yapi i¢in, mimarlik hizmetlerini baglatan
taraftir. Kars1 taraf yani mimar ise, meslekten bir kisi olarak yapi sanati ve teknigi hakkinda
bilgisi bulunmayan yap1 sahibine mimarlik hizmetlerini gormeyi istlenen kisidir(KAPLAN,
1983, s. 15).

Mimarlik sozlesmesinin konusu, sadece mimari projenin diizenlenmesi veya yapinin
denetimi ve yonetimi hizmetlerinden ibaret olabilecegi gibi her iki hizmet de birlikte
sOzlesmenin igerigini olusturabilir. Mimarlik s6zlesmesi de, bir is gorme sozlesmesi olarak
belirli bir sekle tabi degildir. Yazili olarak da sozlii olarak da yapilabilir. Mimar ve yap1 sahibi
sOzlesmeyi genel olarak yazili yaparlar(CAKALIR, 1976, s. 16; KAPLAN, 1983, s. 22,
KOTELI, 1985, s. 49, 50).

Mimar, bir mimari proje hazirlayip, bunu yap1 sahibine 6neri olarak sunabilir. Yap1
sahibi de projeyi begenirse, projede degisiklikler 6nermesi, diger planlarin ve gider tahmininin
yapilmasini talep etmesi bigiminde ortaya ¢ikacak agik veya listii kapali ancak ek kayitlara bagl
kabul beyani ile kurulacaktir.

Mimarlik s6zlesmesi, rizai bir sézlesmedir. Bu sdzlesme, taraflarin karsilikli ve birbirine
uygun irade agiklamalartyla meydana gelir. Bu irade beyanlarimin biri icap digeri ise kabuldiir.
Kabul beyani agik veya ortiilii sekilde olabilir.

Mimarlik sozlesmesi, hukuki niteligi goreceli olan bir s6zlesmedir. Mimar ile yap1
sahibi arasinda yapilan mimarlik s6zlesmesinin hukuki niteligi, somut mimarlik sézlesmesinin
konusunu olusturan mimarlik hizmetlerinin niteligi agisindan farklilik arz edecektir. Bu
kapsamda tek bir mimarlik s6zlesmesi tipi yoktur. Tiirk hukuk 6gretisinde, mimarlik s6zlesmesi
hakkinda yayimlanmis olan eserlere bakildiginda, mimari proje diizenleme sdzlesmesinin
hukuki niteligi i¢in ¢alismamizda da detayl bir sekilde degindigimiz iizere, KOTELI ve
CAKALIR vekalet sézlesmesi oldugu goriisiinii, KAPLAN ve SELICI eser s6zlesmesi oldugu
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goriisiinii benimsemistir (CAKALIR, 1976, s. 25-35; KAPLAN, 1983, s. 33 vd., KOTELI,
1985, 5. 67 vd.).

Mimarlik s6zlesmesinin, mimar ile is sahibi arasinda kurulan bir vekalet iliskisi olarak
nitelendirilmesi ihtimalinde, dogal olarak vekalete iliskin sona erme sebepleri mimarlik
sOzlesmesi i¢in de uygulama alani bulacaktir. Mimarlik sézlesmesinin konusunu olusturan
temel edim borcu sadece yap1 projelerinin hazirlanmasi ise, 0 zaman mimarlik sdzlesmesi ani
edimli bir sézlesme olarak kabul edilmelidir. Bu takdirde s6zlesme ifa ile sona erecektir.

Uygulama isini konu alan mimarlik sézlesmelerinde ise, temel edim yapinin bitirilip
teslim edilmesi degildir. Bu s6zlesmede mimarin borcu yapi, miiteahhit tarafindan bitirilip is
sahibine teslim edilene kadar yap1 islerini kontrol etmektedir. Burada mimari edim uygulama
devam ettigi siirece ifa edilen bir siirekli edim niteligindedir. Bu siirede mimar, kendisinden
beklenen dikkat ve Ozeni gosterdiginde yapimin tamamlanip uygulamanin bitmesi ile ifa
tamamlanir.

Anahtar Kelimeler: Mimar, Mimarlik Hizmetleri, Yap1 Isleri, Borglar, Haklar.
JEL Kodlan: K12, K29.
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4. Industrial Revolution and New Generation Communication Technologies

Ali DURMUS !, Abdulkadir DAGLI 2

Abstract

Industry 4, referred to as the industrial revolution, refers to the conversion of the systems
in the production process to digital by virtue of the real-time communication of all the systems
that make up the industrial production and service sectors. If it is thought that billions of objects
will be connected to the internet in the following years, it is very difficult to carry out this
communication traffic effectively with existing systems. The high data rate required for
Industry 4.0, low power consumption and the creation of next generation communications with
high bandwidth will make it inevitable to use in both industry and other areas. To meet the
demands of the Industrial 4.0 systems within the concept of Neslerin internet, the development
of new generation communication technologies will gain speed so that the need for rapid
communication will be met.

Keywords: Industry 4.0, Communication Technologies, Next Generation
Communication

4. Sanayi Devriminde Yeni Nesil iletisim Teknolojileri

1. Giris

Sanayi 4.0 kavrami ile ger¢ek ve sanal diinyalarin birbiri ile haberlestigi sistemler ortaya
cikmistir. Bu siber-fiziksel sistemler igerisindeki Onemli bilesenler; biiylik verilerin
toplanilmasi, paylasilmasi, islenmesi ve giivenliginin saglanmasidir. Sanayi 4.0 temelde iki
bilesenden olusur: Ilki yeni nesil yazilim ve donanim; ikincisi de “neslerin interneti (Internet of
Things-IoT)” dir (KOSB, 2017). Milyarca nesnenin internet tizerinden birbiri ile haberlesecegi
gerceginden yola cikarak bunun da giiniimiizdeki donanimlarla miimkiin olamayacagi
goriilmektedir. Yeni nesil donanimlarin diisiik maliyetli, daha az enerji tiikketen, daha az 1s1
tireten, daha az yer kaplayan, daha yiiksek hizda ve giivenilirlikte ¢calisan yapilara sahip olmasi
ve bu donanim sistemlerini c¢alistiracak yeni nesil yazilimlarin olmasi gerekmektedir
(Millisanayi, 2017). Internet protokol siiriimiiniin altincis1 olan IPv6 ile bu problem ortadan
kaldirilmis oldu. IPv6’dan bir 6nceki versiyon olan IPv4 ile sadece 5 milyara yakin nesne IP
adresi alarak internete baglanirken, IPv6 sayesinde 3,4x10% tane cihaz adreslenerek birbiri ile
haberlesecek donanim alt yapisina sahip oldu (Ansal, 2016: 12). Bu kapsamda ¢alismamizda

! Yrd. Dog. Dr., Erciyes Universitesi, alidurmus@erciyes.edu.tr (Yazisma yapilacak yazar)
2 Ogr. Gor., Erciyes Universitesi, dagliabdulkadir@hotmail.com
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iiretim tesislerinde kullanilmak tizere halihazirda var olan ve Sanayi 4.0’a uygun haberlesme
sistemleri incelenmis ve bu yeni devrimde Ozellikle sistemlerin haberlesmesi nasil olmali
sorusuna yanit aranmistir.

2. Sanayi 4.0

Birinci sanayi devriminde, buhar giicii ile ¢alisan makinalarin kullanilmasiyla baslayan
sanayideki degisim elektrigin bulunmasiyla seri tiretim teknigine ge¢isi sagladi. Elektronik ve
bilgi teknolojilerindeki gelisimle birlikte iiretim ve hizmet sektorii bu yeni teknolojiye entegre
olarak giiniimiizdeki teknolojik seviyeye ulasti. Sanayi 4.0, sanal ve fiziksel sistemlerin birbiri
ile haberlesmesi sayesinde farkli bir ¢ok alanda akilli yapilarin olusmasini hedeflemektedir.

2.1. Sanayi Devrimleri

Birinci sanayi devrimi, buhar giiclinden faydalanilarak iiretilen mekanik enerji ile
caligan makinelerin {iretim siireglerinde kullanilmasiyla ortaya ciktmustir. Ikinci sanayi
devriminde elektrik enerjisinin icadu ile iiretim siireglerinin serilesmesi gerceklesmistir. Ugiincii
sanayi devriminde ise elektronik ve bilgi teknolojilerindeki gelismelerle {iretim sistemleri
otomasyonlagmustir.

2.2. Sanayi 4.0’1 Olusturan Parametreler

Sanayi 4.0 temelde akilli robotlar, simiilasyon, yatay/dikey entegraston, nesnelerin
interneti, biiyiik veri analizi, 3D yazicilar, siber giivenlik, bulut, artirilmis gerceklik gibi
parametrelerden olusur (TUSIAD, 2016).

3. Dordiincii Sanayi Devrimi ve fletisim Teknolojileri

Dérdiincti nesil sanayi devriminin temel parametrelerinden olan nesnelerin internetinde
cihazlarin birbiri ile haberlesmesi i¢in farkli iletisim protokolleri kullanilmaktadir. Modern
diinyada farkli birgok haberlesme teknolojisi bulunmaktadir. Bunlardan bazilari; bluetooth, wi-
fi, zigbee ile hiicresel iletisimi saglayan 3G, 4G ve 5G’dir. Bu boliimde Sanayi 4.0 da 6nemli
bir yere sahip nesnelerin interneti yani sistem igerisindeki biitiin birimlerin birbirleriyle
haberlesmesi i¢in kullanilan bazi yeni nesil iletisim protokollerinden bahsedilecektir.

3.1. Yakin Alan Iletisimi (NFC - Near Field Communication)

Kisa mesafede kullanilan kablosuz bir iletisim protokoliidiir. NFC, dijital cihazlar i¢in
cift yonlii giivenli haberlesme saglamaktadir. NFC’ler bilhassa temassiz kart uygulamalarinda

Odeme islemlerinin daha hizli yapilmasinda 6nemli rol iistlenmektedir (Endiistri 4.0 Platformu,
2017).

Innovation and Global Issues in Social Sciences Il | Congress Publications 291



(| )
&%7/ October 19-21, 2017 Antalya Extended Abstracts Book

3.2. Bluetooth

Bluetooth, basta bilgisayarlar ve cep telefonlar1 olmak ¢ok sayida elektronik iiriinde kisa
mesafe veri iletisiminde 6nemli bir uygulama alanina sahiptir. Nesnelerin interneti kavraminin
yaygin bicimde kullanilmasina olanak saglayacak bu teknoloji giderek daha etkin olma yolunda
ilerlemektedir (Endiistri 4.0 Platformu, 2017).

3.3. Zigbee

Son yillarda yeni bir kisa mesafeli kablosuz ag standart1 olarak ortaya ¢ikan ZigBee
IEEE 802.15.4 altyapisina sahiptir. Istenilen sayida sensor yapisi sisteme dahil edilebildigi ve
kablosuz kontrol edilebildigi i¢in nesnelerin interneti uygulamalarindan dnemli bir yere sahiptir
(Endiistri 4.0 Platformu, 2017).

3.4. Wi-fi

Wi-fi, mevcut agdaki cihazlarin birbiri ile iletisime gegmesi ve dis diinyaya agilmasi
icin IEEE 802.15.4 standardina uygun olarak gelistirilmis bir iletisim protokoliidiir (Endiistri
4.0 Platformu, 2017).

3.5. Sigfox

Sigfox iletisim teknolojisi ile ¢ok sayida nesne aga baglanabilmektedir. Ultra dar bant
araligin1 kullanarak enerji tiikketimini en aza indirebilen hiicresel iletisim ¢esididir (Endiistri 4.0
Platformu, 2017).

3.6. LoRaWAN

LoRaWan, Long Range Wide Area kisaltmasindan olusan 6zel bir modiilasyon
teknigiyle uzak mesafelerle iletisim kurabilen protokoldiir. Diisiik gii¢ kullanim kapasitesine,
cift yonlii ve genis alanli ag 6zelliklerine sahip uzun mezilli hizmet sunan bir yapiya sahiptir
(Nesnelerin Interneti, 2017).

3.7. Neul

Neul, yiiksek kapsama alani, diisiik maliyet ve diisiik enerji harcama ozellikleri ile
kablosuz aglar arasinda Onemli bir yer tutmaktadir. Neul’un ¢alisma frekanst 1 Ghz’in
altindadir ve veri hizi olarak maksimum 100 kbps sahiptirler (Endiistri 4.0 Platformu, 2017).

3.8. Hiicresel Veri

Hiicresel veri, 4G, 5G hiicresel haberlesme yapilari nesnelerin interneti uygulamalarinda
daha uzak mesafelerle iletisim kurmak i¢in kullanilmaktadir (Endiistri 4.0 Platformu, 2017).
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3.9. Z-Wave

Z-Wave ev, ofis ve binalardaki cihazlarin birbirleriyle ve insanlarla Radyo Frekans
iletisim teknolojisini kullanarak diinya c¢apinda kabul gérmiis bir standarttir (Endiistri 4.0
Platformu, 2017).

3.10. Thread

Akill ev uygulamarinda kullanilan bir diger protokolde Thread’dir. Bu yapi ile cihazlar
hem birbirlerine hem de buluta giivenli, kararli ve basit bir sekilde baglanabilme 6zelligine
sahiptir (Endiistri 4.0 Platformu, 2017).

3.11. 6LOWPAN

Nesnelerin internet kapsaminda olusturulan kablosuz aglarin protokollerinden biri de
6LowPAN’dir. IEEE 802.15.4 standartina uygun olarak tanimlanmis IPv6 ag teknolojisidir
(Endiistri 4.0 Platformu, 2017).

3.12. Kablosuz Sensor Aglar (Wireless Sensor Networks-WSN)

Birgok farkli ortamdan; 151k, 1s1, nem, basing, sicaklik, titresim, hareket gibi cesitli
fiziksel biiyiikliiklerin izlenmesi i¢in sensorlerden faydalanan ve farkli nesneler igeren kablosuz
aglara Kablosuz Sensor Aglar denmektedir (Odabasi& Zaim).

4. Sonug¢

Sanayi 4.0’1n temel bileseni olan nesnelerin internetinde, giiniimiizde sayisiz nesnenin
birbirleri ile iletisimi saglanmaktadir. Smart yani akilli sistemlerin sadece iiretimde degil
ayn1 zamanda saglik, egitim, savunma, lojistik, tarim gibi giinliikk hayattaki kullanim1 da
yayginlasacag icin ag trafigi on plana cikacaktir. Bundan dolayr yeni nesil iletisim
teknolojileri kullanarak internet trafigini daha hizli ve giivenilir yonetilmesinin gerekliligi
de ortaya ¢ikmaktadir.

Anahtar Kelimeler: Sanayi 4.0, Iletisim Teknolojileri, Yeni Nesil iletisim
JEL Codes: 03, 025, 031, L63
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An Alternative Communication Way Between Patients and Their Relatives:
Facebook Groups

Salih TIRYAKI!, Melis KARAKUS?

Abstract

Nowadays Facebook provides a special communication environment for patients and
their relatives as well as meeting the communication needs of ordinary people. In Facebook
groups, users are exchanging ideas on topics such as sharing information about diseases that
are rare in society, transferring experiences about diseases, doctor and hospital advices, and
illness course. Through these groups, users can interact completely with the group, as well as
personal communication via Facebook's private messaging feature. These Facebook users with
specific illnesses are able to express themselves and express their discomfort in these groups,
which are the name of the illness being studied. Users who have the disease and who are close
to the patient share with the other users what the disease is in the group and they can have an
idea about their situation. Communicating with other people with this particular discomfort,
such as himself, is a positive factor in terms of patients. In this study, multiple sclerosis and
systemic sclerosis groups’ posts on Facebook were examined. The 6 months (March-
September) posts of Scleroderma Turkey / Scleroderma Turkey group which has more than
8.000 members, Ms Emes Multiple Sclerosis Turkey group which has more than 1000 members
had been examined.

The prominence of the work is that the social media has fulfilled the function of
informing as well as the basic functions such as having good time and entertainment and it is
because of the effective use of the social media in the health dimension of the interpersonal
communication.

The contents shared on the pages were examined with a content analysis form prepared
by considering social media's communication function and social media's informing function
and Facebook usage motivations. The contents were analyzed and analyzed using 9 criteria
within the information and the shares given on Facebook group pages.

On Facebook, the most common issue among the users of the Systemic Sclerosis group
was 38% with regard to information support. Information support is followed by 27% sharing
and sharing of location from the hospital to the group. 20% of the participants share their own
presentations, while the fourth place is social interaction with a 15% slice. The order of density
of shared situations is followed by Medical Recommendations with 10% and Vehicle Support
with 7%.

1Yrd. Dog. Dr., Selguk Universitesi, Iletisim Fakiiltesi.
2 Selguk Universitesi, Sosyal Bilimler Enstitiisii Halkla {liskiler ve Tanitim ABD, Yiiksek Lisans.
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In the MS group of Facebook, which is very much shared, 39% share of Information
Support is the subject of the most intensive sharing. 13% share of the presentation about the
self itself is attracting attention as a multiplicity. Social interaction is at the forefront with 12%.
With a serious ratio of 11%, out-of-context shares attract attention. It is about sharing the news
about the development of the disease and the Seyr which is in the 5th place in terms of sharing
intensity with about 8%. Shared news is promising for patients and sometimes a
disappointment. Facebook group pages of rare diseases enable direct and indirect
communication of patients and their relatives. Patients and their relatives are sharing in groups
with the motivation to get information via Facebook. Facebook groups allow the socialization
of patients and their relatives. Meetings are held in the group and friendships are formed through
meetings and meetings. Individuals who are difficult to socialize due to their disabilities have
the opportunity to meet people like him and spend time together. This psychologically
positively affects the patient and can be observed during sharing. Patients who are blocked due
to medical demands such as group pages, medication and vehicle support, legal and material
impossibility, are going to share drugs among themselves. Facebook pages provide an
alternative health communication facility for patients and their relatives.

Hasta ve Hasta Yakinlar1 Arasinda Alternatif Bir iletisim Yolu: Facebook
Gruplar:

Genisletilmis Ozet

Glinlimiizde Facebook siradan insanlarin iletisim ihtiyac¢larini karsiladigi kadar hastalar
ve hasta yakinlar1 i¢in de 6zel bir iletisim ortami olusturmaktadir. Facebook gruplarinda
kullanicilar, 6zellikle toplumda nadir goriilen hastaliklarla ilgili bilgi paylasimi, hastaliklarla
ilgili tecriibe aktarimi, doktor ve hastane tavsiyeleri, hastalik seyirleri gibi konularda fikir
aligverisinde bulunmaktadirlar.  Kullanicilar bu gruplar araciligiyla, grubun tamamiyla
etkilesime girebildikleri gibi Facebook’un 6zel mesajlasma 6zelligi sayesinde kisisel iletisimde
de bulunabilmektedir. Spesifik hastaliklara sahip olan bu Facebook kullanicilar1 incelenen
hastaligin adindan olusan bu gruplarda kendilerini ifade edebilme ve rahatsizliklarini dile
getirebilme sans1 bulmaktadirlar. Hastaliga sahip olan ve hasta yakini olan kullanicilar
gruplarda hastaliklarinin ne derecede oldugunu diger kullanicilarla paylasmakta ve bu sayede
kendi durumlar1 hakkinda bir fikir sahibi olabilmektedirler. Kendisi gibi bu 6zel rahatsizliga
sahip olan diger insanlarla iletisime ge¢mek hastalar acisindan olumlu bir etken olarak dikkat
cekmektedir. Calismada Facebook’ta gruplart bulunan Multipl Skleroz’lu ve Sistemik
Skleroz’lu kullanicilarin paylasim i¢in actiklar1 gruplar incelenmistir. 8 binden fazla {iyesi
bulunan Ms Emes Multipl Skleroz Tiirkiye grubunun ve bine yakin iyesi bulunan Skleroderma
Tiirkiye / Scleroderma Turkey Facebook grubunun 6 aylik (Mart- Eyliil 2017) paylasimlari
icerik ¢oziimlemesi yontemiyle incelenmistir.

Calismanin 6nemi, sosyal medyanin i1yl zaman gegirme, eglenme gibi temel
fonksiyonlar1 kadar bilgilenme fonksiyonunu da yerine getirdigini gdstermesinden ve
kisileraras1 iletisimin saglik boyutunda sosyal medyay1 etkin bi¢imde kullanmalarindan
kaynaklanmaktadir.
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Sayfalarda paylasilan igerikler, sosyal medyanin iletisime etkisinin yani sira, sosyal
medyanin bilgilendirme islevi ve Facebook kullanim motivasyonlart géz Oniine alinarak
hazirlanan bir icerik analizi formu ile incelenmistir. igerikler, Facebook grup sayfalarinda
verilen bilgiler ve paylasimlar dahilinde 9 kriter kullanilarak incelenmis ve analiz edilmistir.

Facebook’ta, Sistemik Skleroz grup sayfasinda kullanicilar arasinda en ¢ok paylasilan
konu %38 ile bilgi destegi konusunda olmustur. Bilgi destegini, %27 paylasim ile grupta
kisilerin Hastaneden konum paylasimi konusu takip etmektedir. %20 oraninda ise kisilerin
kendileri ilgili sunumlarinin yer aldig1 paylasimlar cogunluktadir, dordiincii sirada ise, %15°lik
bir dilimle sosyal etkilesim konusu almaktadir. Paylasilan durumlarin yogunluk siralamasini
%10 ile T1ibbi Tavsiyeler, %7 oraninda ise Aragsal Destek konusu takip etmektedir.

Oldukg¢a ¢ok paylasim yapilan Facebook MS grubunda %39 oraniyla Bilgi Destegi
konusu en yogun paylasim yapilan konu durumundadir. %13 oranla Kisinin Kendisi Ile Tlgili
Sunumu paylasimlar1 ¢okluk olarak dikkat cekmektedir. %12 oranla Sosyal Etkilesim konusu
on plana ¢ikmaktadir. %11 gibi ciddi bir oranla Amag dis1 paylagimlar dikkat ¢ekmektedir.
Yaklasik %8 oranla paylasim yogunlugu agisindan 5. sirada yer alan Hastaligin gelisimi ve
Seyri ile ilgili haber paylasimidir.

Paylasilan haberler hastalar i¢in kimi zaman umut vaat etmekte kimi zaman ise bir hayal
kiriklig1 olmaktadir. Nadir bulunan hastaliklara ait Facebook grup sayfalari, hastalarin ve hasta
yakinlarinin dogrudan ve dolayli iletisimine imkan saglamaktadir. Hasta ve hasta yakinlari
Facebook iizerinden bilgi edinme motivasyonu ile gruplarda paylasim yapmaktadirlar.
Facebook gruplar1 hasta ve hasta yakinlarimin sosyallesmesine imkan saglamaktadir. Grup
icinde tanigarak toplantilar ve bulusmalar araciligi ile arkadaslik iliskileri olugsmaktadir.

Engellerinden dolay1 sosyallesmesi zor olan bireylerin kendisi gibi insanlarla
tanigmalar1 ve birlikte zaman gecirmelerine firsat vermektedir. Bu hastay1 psikolojik olarak
pozitif yonlii etkilemekte ve bu durum paylasimlarda gozlemlenebilmektedir. Grup sayfalari,
ila¢ ve arac destegi gibi medikal talepleri, yasal ve maddi imkansizlik nedeniyle engellenen
hastalar kendi aralarinda ilag¢ paylasgimina gitmektedirler.

Facebook sayfalari, hasta ve hasta yakinlarina alternatif bir saglik iletisimi imkani
saglamaktadir.
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Photographing the Counterterrorism in the Context of the News After 11
September. Example; Newsweek Magazine Turkey

Eren GORGULU?

Summary

Along with the events of September 11th, developments in the scope of America’s
struggle with terrorism has been the key Dynamics of mobility in the Middle East. The fact that
A US-based publication has been published in Turkish in Turkey can be evaluated through the
legitimization of US policies, the negation of the negatives, and the approving of the
occupations that the US has done in the Middle East by Turkish community through the visuals.
The Newsweek Turkey Magazine contains ideological themes within the war photographs that
the viewer has presented. Among the most widely used news photographs that support
America's Middle East project in the broadest sense are related to the events that take place
between America and Irag. If the September 11 incident is thought to be a topic that is
remembered every year and is associated with terrorism, the Newsweek Turkey Magazine
appears to have offered almost a few US-based images through its publication period. This
review is based on the number of the Newsweek Turkey magazine's first term began
broadcasting in Turkey and cover photographs in the publications, photographs in the news,
presentation items of the news related to America and Middle East.

Introduction

Media news about the counterterrorism, which was released after September 22, 2001,
was heavily used by the American press. Despite the fact that this is a new war in many respects,
much of the anticipation for news and visual access has remained the same. The presses
published after the September 11 attacks used long formats to repeat and summarize the
important points of the previous week's daily press reports and presented a more visible visual
representation of events according to the newspapers. In The Press Effect (2003), Jamieson and
Waldman point out an interesting direction of this process: as September 11 were more open to
the public, national news magazines have tried to bring together specific issues that explain the
outline of terrorist attacks. Among the worries of the assembled editors, there was the choice
of news photographs to summarize the meaning and the significance of the day. The People's
September 24th edition published an image of the second black-toned plane about to hit the
World Trade Center while the first tower was in flames, and the image of the Manhattan skies
in a black smoke (photo 1). Newsweek's special edition showed the explosion caused by the
first plane (photo 2). Each one is focused on the terrorist act itself. Readers recall what's coming
in memory from recurring events. But later in the day and weeks of repetitive photography was
not one of them. Instead, it was a shooting that was moved to the Newsweek cover on September
24 (photo 3). Three firefighters here are trying to protect the American flag that has remained

! Kurklareli Universitesi, Liileburgaz Meslek Yiiksekokulu, Grafik Tasarim Programu, erengorgulu@gmail.com
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intact from the rubble of the World Trade Center. This is reminiscent of Joe Rosenthal's
photograph (photo 4), featuring the Pulitzer Prize in World War 1l in February 1945 bearing
the flag to the top of Mount Suribachi (Griffin, 2004: 384).

Photo 1. Photograph used in the print of People Magazine on September 24

Not surprisingly, the 'War Against Terrorism’ story has a significant focus on life and
events in the United States. Pictures of the September 11th attack include pictures of victims,
survivors, and numerous photos of their families as well as the daily life effects of terrorism in
the United States. However, an interesting model emerged in this regard. With mid October
2001, the photographs directly related to September 11; photographs of explosion demolition,
photographs of victims and their families, pictures of rescue and evacuation actions left
increasingly in photographs of military actions in Afghanistan and photographs of the fear of
anthrax. The fluctuations in Afghanistan's photographs from October to November were
decreasing by the middle of December, and there was a return to the photos of the World Trade
Center's collapse and other September 11 issues. As if Afghanistan was a source of photos about
war and the editors feel the need to return to the photos of September 11 attacks.

ANM.Ech UNDER ATTACK

Photograph 2. The attack on the World Trade Center reflected on the cover of Newsweek
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In this way they could visualize that the existing "war™ was continuing. The storm of
war paintings was harder to continue in Afghanistan than it was in the Gulf War. The magazines
dealing with the absence of visual materials could be noticed: the period of collecting
photographs of "unions”, "technology" and "weapons" was not the same. Although these types
of images still constitute half of the 8 most common types of photographs, they are much
smaller than they were in 1991 (Griffin, 2004: 385).

PR WSS
Newsweek.

{AFTER THE TERROR A ! ;
(G Blgss ncnca

Photograph 4. Joe Rosenthal's photograph featuring the Pulitzer Prize in World War 11
in February 1945 bearing the flag to the top of Mount Suribachi

As can be understood from the photo collections of magazine photographers, pictures
are usually reprinted in later prints, like ‘The Year in Pictures’, or The War in Iraq: A Photo
History (Life Team and Editors, 2003) or 21 Days to Baghdad (Time Editors, 2003)... That's it;
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is a permanent and repetitive representation that supports a dominant and representative
paradigm in the role of generals and political events, the US and its military. (Kuhn, 1962). In
light of this information, the special issue photo criticism that emerged from the September 11
attacks to the end of the year is expected as well as the September 11 attacks, the most important
event of the year. In this way, however, they used the September 11 attack photos to create a
visual drama for a different story: "Fight Against Terror", which continues in Afghanistan and
"anywhere". Photos of the World Trade Center and its victims are associated with images
depicting "war" in 12 other dimensions. Here are 13 types of photographs listed by Newsweek
according to the frequency and dominance of the year-end pictorial criticism (Griffin,
2004:390):

1- The World Trade Center attack and disaster, the production of the leading photos of
the explosions of the towers in the fire, the victims of their deaths, and the survivors fleeing
desperately from the buildings;

2- Heroic fire and rescue workers paired with American flags;

3- Suspicious terrorist and terrorist leaders (Usame bin Laden, Muhammad Atta,
Zacarias Moussaoui, Saddam Hussein, identification photos of hijackers of 11 September);

4. President George W. Bush’s various presidential poses;

5- Funerals and the family members of the victims of the World Trade Center;
6- Photographs of American troops prepared, not fighting;

7- American weapons, ammunition against Afghanistan;

8- Usame bin Laden alone, often with videocassette displays;

9- Government officials or members of the ‘war period cabinet' of President Bush
(Cheney, Rove, Rice, Rumsfeld, Ashcroft, Powell);

10- Source of conflict and symbols of Islam as a matter of the world conflicts (pictures
of Islamic schools, militants, demonstrators, veiled women, stone-throwing children);

11- Afghan warriors (often referred to as 'Northern Alliance' troops in the title) are
sometimes shown to fight (when running or shooting); associated images and

13- 'American Taliban' photographs of John Walker. Not surprisingly, these are the
same pictorial issues that were reflected on the Newsweek covers from September 24, 2001
until January 7, 2002.These include the following cover pictures;

- with the waving American flag of the firemen in the field of destruction, and with the
title of 'God forbid America' (24 September)

- The face of Usame bin Ladin (October 1, November 26 and December 24),
- United States military units (8 and 29 October),

- With a headscarved child holding a gun in an anti-US demonstration in Islamabad with
the title 'Islamic Anger' (October 15)

- anthrax cleaning workers (22 October),
- American flag from afar (November 5th),

- President Bush and his wife, Laura, with the title 'Where do we get our power'
(December 3)
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- a photograph of a suspicious terrorist (10 December),

- The World Trade Center (31 December - 7 January), where the Taliban escaped as
John Walker (17 December) and flames exploded.

In many printed images of the September 11 attacks, destruction, death, and disaster
photographs are emphasized very strongly and repeatedly, and as in the Newsweek Turkey
Magazine, the destruction and human-worthy photographs of American military action are
largely lacking. The magazine generally presents images of the United States leaving Iraq.

It has also been produced and disseminated by various individuals and groups as a visual
retreat from Iraq and a picture of war, as is the case of the biopolitical power of America in the
wartime and the documentation of its abuse. The rapid developments in digital media
technologies that lived in the same eras as wars in Afghanistan and Iraq have facilitated the
exploding of images that document the wild battle between nations and real war experiences
beyond the point of view of the media and viewers. Along with this visual explosion, both
international and national broadcasts have provided visual materials to the communications
tools that America has done to the Middle East. Through visuality, the operations that bring
sound and movement to America's world media can be examined from different angles.
Kennedy (2009: 819) explains these differences as follows: "The Vietnam War was the first
war on television, the Gulf War was the first satellite to be broadcast (CNN war), and the first
war to be digitized in Afghanistan and Irag. Soldiers in Afghanistan and Iraq are well equipped
with the technology of digital media. An old soldier diary says, 'Today, you have soldiers with
the same tools and technology as the media.' "You have everything you need to broadcast your
digital cameras, cell phones and videotape news. They can send emails to their family and

friends by pressing a button and they can share their experiences with the whole world .

11 Eyliil'den Sonraki Haber Dergileri Baglaminda Terorle Miicadeleyi
Fotograflamak; Newsweek Tiirkiye Dergisi Ornegi

Ozet

11 Eyliil sonrasinda gelisen olaylarla birlikte Amerika’nin terérizm ile miicadelesi
kapsaminda yasanan gelismeler, Ortadogu’daki hareketliligin 6nemli dinamikleri olmustur.
ABD kaynakli bir yaymin Tiirkiye’de Tiirkge olarak yayimlamasinda ABD politikalarinin
mesrulastirilmasi, olumsuzluklarin ortadan kaldirilmasi, Tiirk toplumunun gorseller araciligiyla
ABD’nin Orta Dogu yapmis oldugu isgallerin onaylamasi ilizerinden degerlendirilebilir.
Newsweek Tirkiye Dergisi izleyiciye sundugu savas fotograflar1 dahilinde ideolojik temalar
icermektedir. Genis anlamda Amerika’nin Ortadogu projesini destekler nitelikte yer alan haber
fotograflar1 arasinda en ¢ok kullanilan fotograflar Amerika ve Irak arasinda gergeklesen olaylar
ile ilgilidir. 11 Eyliil olayr her yil hatirlanan ve terdr ile iliskilendirilen bir konu oldugu
diisiiniiliirse, Newsweek Tiirkiye Dergisinin yayin periyodu iizerinden hemen hemen birkag
sayida ABD igerikli gorseller sunuldugu goriilmektedir. Bu inceleme Newsweek Tiirkiye
Dergisi’nin Tiirkiye’de yayin hayatina basladigi ilk donem sayilarina dayanmaktadir ve
yayinlardaki kapak fotograflari, haberlerdeki fotograflar, haberin sunumuna iliskin 6geler
Amerika’nin Ortadogu ile iligkili haberlerini igermektedir.
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Giris

22 Eyliil 2001°den sonra agiklanan Terdr Miicadele konulu medya haberleri yogun bir
sekilde Amerikan basini tarafindan kullanilmistir. Bu pek ¢ok agidan yeni bir savas olmasina
ragmen haber ve gorsel erisime yoOnelik ayni beklentilerin ¢ogu devam etmistir.11 Eyliil
saldirilarindan sonra yayinlanan baskilar bir 6nceki haftanin giinliik basin raporlarinin 6nemli
noktalar1 yinelemek ve Ozetlemek icin yine uzun formatlar kullanmis ve gazetelere gore
olaylarin daha belirgin gorsel bir temsilini sunmustur. The Press Effect (2003) adl1 kitaplarinda
Jamieson ve Waldman bu siirecin ilging bir yoniinii belirtmislerdir: 11 Eyliil gozler oniine
serildik¢e ulusal haber dergileri terdrist saldirilarin 6zetini agiklayan 6zel konular1 bir araya
getirmeye calismistir. Bir araya gelen editorlerin endiseleri arasinda giiniin anlam ve énemini
ozetleyecek haber fotograflarinin segimi vardi. People‘mn 24 Eyliil tarihli baskisi ise ilk kule
alevler i¢indeyken Diinya Ticaret Merkezi’ne ¢arpmak iizere olan siyah tonlu ikinci ug¢agin ve
kapkara bir duman i¢inde kalan Manhattan semalarinin goriintiisiinii yayimlamistir (fotograf 1)
. Newsweek ozel baskisi ilk u¢agin etkisiyle olusan patlamayi gostermistir (fotograf 2). Her biri
terorist eylemlerin kendisine odaklanmistir. Tekrarlanan olaylarla canlanan hafizalardan
okuyucular devaminda neyin gelecegini tahmin etmiglerdir. Fakat ilerleyen giinlerde ve
haftalarda tekrarlayan fotograf bunlardan biri degildi. Bunun yerine, 24 Eyliil tarihli Newsweek
kapagma tasman bir ¢ekimdi (fotograf 3). Burada 3 itfaiyeci bozulmadan kalmig Amerika
bayragini Diinya Ticaret Merkezi’nin enkazindan korumaya calisiyor. Bu da Joe Rosenthal’in
2. Diinya Savagsi’nda Pulitzer 6diilii kazanan Subat 1945°te Suribachi Dagi’nin tepesine bayragi
tasidigi fotografini (fotograf 4) animsatmaktadir (Griffin, 2004:384).

Fotograf 1. People Dergisinin 24 Eyliil Tarihli Baskinda kullanilan Fotograf
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Sasirtict olmayan sekilde, ‘Terdrizme Savas’ haberi Birlesik Devletler deki yasam ve
olaylara 6nemli bir odaklanmayi igermektedir. 11 Eyliil saldir1 haberlerinde, kurban, hayatta
kalan ve ailelerinin ¢ok sayidaki fotograflari kadar terdrizmin Birlesik Devletlerde giinliik
hayata etkisi ile ilgili resimler de yer almaktadir. Bununla birlikte, bu konuda ilging bir model
ortaya ¢ikti. Ekim 2001 ortastyla birlikte, 11 Eyliil ile direkt iliskili resimler patlama yikimi
fotograflari, kurbanlarin ve ailelerinin fotograflari, kurtarma ve temizleme eylemlerinin
resimleri yerini artan sekilde Afganistan’daki askeri eylemlerin fotograflari ve sarbon
korkusuyla ilgili resimlere birakti. Aralik’in ortalar itibariyle Afganistan fotograflarinin Ekim-
Kasim aylarindaki dalgalanmasi azaliyordu ve Diinya Ticaret Merkezi’nin ¢okiis an1 ve diger
11 Eyliil konularina ait fotograflara bir doniis s6z konusuydu. Sanki Afganistan savagla ilgili
fotograflarin bir kaynagi gibiydi ve editorler 11 Eyliil saldirilar1 fotograflarina donme ihtiyaci
hissettiler.

AMERICA UNDER ATTACK
Nev~week

Fotograf 2. Diinya Ticaret Merkezine yapilan saldirinin Newsweek kapagina taginmasi.

Bu sekilde var olan “savas”in devam ettigini gorsel olarak da sergileyebildiler. Savas
resimlemeleri firtinasinin Afganistan’da devam etmesi Korfez Savasi’nda oldugundan daha
zordu. Gorsel materyallerin yokluguyla ugrasan dergiler fark edilebiliyordu: ‘“birlikler”,
“teknoloji” ve “silahlar”in fotograflarini toparlama donemi ayni degildi. Bu tip goriintiilerin
halen en sik rastlanan 8 fotograf tipinin yarisini olusturmasina ragmen, say1 anlaminda 1991°de
olduklarindan ¢ok daha azdi (Griffin, 2004:385).
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Fotograf 3. Newsweek Dergisinin 24 Eyliil tarihli baskisinda kullanilan kapak fotografi
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Fotograf 4. Joe Rosenthal’in 2. Diinya Savasi’nda Pulitzer 6diilii kazanan Subat 1945°te
Suribachi Dagi’nin tepesine bayragi tasidigi fotograf

Dergi fotograf¢ilarinin fotograf koleksiyonlarindan da anlasilacagi tizere resimler
genellikle sonraki baskilarda tekrar yayinlanir ‘The Year in Pictures’, veya The War in Irag: A
Photo History (Life Takimi ve Editorleri, 2003) ya da 21 Days to Baghdad (Time Editorleri,
2003) gibi... Iste bu; soysal ve politik olaylarm, ABD ve askeriyesinin rolii agisindan baskin ve
temsili bir paradigmasini destekleyen daimi ve tekrarlanan bir temsilidir. (Kuhn, 1962). Bu
bilgiler 15181nda 11 Eyliil saldirilar1 arkasindan yilsonunda ortaya ¢ikan 6zel konu fotograf
elestirileri de beklendigi gibi yilin en 6nemli olay1 olan 11 Eyliil saldirilarina yoneliktir. Ancak
bu sekilde, farkli bir hikayeye yonelik gorsel bir dram olusturmak icin 11 Eyliil saldir
fotograflarini kullanmislardir: Afganistan’da ve ‘“herhangi bir yerde” devam eden “Terorle
Miidacele”. Diinya Ticaret Merkezi ve kurbanlarinin fotograflart “savag”in diger 12 boyutunu
resmeden goriintiilerle iligkilidir. Newsweek’in yilsonu resimsel elestirisindeki rastlanma
siklig1 ve baskinliga gore listelenen 13 tip fotograf burada verilmektedir (Griffin, 2004:390):

1- Diinya Ticaret Merkezi saldiris1 ve felaketi, kulelerin yangin i¢inde patlamasinin
onde gelen fotograflarinin iiretimi, 6liimlerine diisen kurbanlar ve timitsizce binalardan kagan
hayatta kalanlar;

2- Amerikan bayraklari sallarken eslestirilmis kahraman itfaiye ve kurtarma isgileri;

3- Siipheli terdrist ve terorist liderleri (Usame bin Ladin, Muhammed Atta, Zacarias
Moussaoui, Saddam Hiiseyin, 11 Eyliil ug¢ak korsanlarinin kimlik fotograflari);

4- Bagkan George W. Bush ¢esitli bagkanlik pozlart;

5- Cenazeler ve Diinya Ticaret Merkezi kurbanlarinin aile tiyeleri;

6- Hazirlik yapan, savasmayan halde Amerikan birlikleri fotograflari;
7- Amerikan silahlari, Afganistan’a karsi dizilmis cephaneler;

8- Tek basina Usame bin Ladin, genellikle videokaset goriintiileri;
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9- Yonetim resmi yetkilileri veya Bagskan Bush’un ‘savag donemi kabinesi’ nin liyeleri
(Cheney, Rove, Rice, Rumsfeld, Ashcroft, Powell);

10- Catisma kaynagi ve diinyanin bir meselesi olarak Islam sembolleri (Islami okullarin,
militanlarin, gostericilerin, kapali kadinlarin, tas atan ¢ocuklarin resimleri);

11- Afgan savasgilar (genellikle bashklarda ‘Kuzey Ittifaki® birlikleri olarak
tanimlanmistir), bazen savasirken gosterilmektedir (kosar veya ates ederken); iligkili resimler
ve

13- ‘Amerikan Taliban’ John Walker’in fotograflari. Sasirtict olmayan sekilde, bunlar
24 Eyliil 2001°den 7 Ocak 2002’ye kadar Newsweek kapaklarinda yansitilan ayni resimsel
konulardir.

Bunlar arasinda su kapak resimleri bulunmaktadir; yikim alanindaki itfaiyecilerin
dalgalanan Amerikan bayragi ile birlikte ve ‘Tanr1 Amerika’y1 Korusun’ basligiyla (24 Eyliil),
Usame bin Ladin’in yiizii (1 Ekim, 26 Kasim ve 24 Aralik), Birlesik Devletler askeri birlikleri
(8 ve 29 Ekim), Islamabad’da ABD Kkarsit1 bir gdsteride elinde silah tutan tiirbanli bir cocugun
‘Islami Ofke’ bashigiyla birlikte (15 Ekim), sarbon temizleme iscileri (22 Ekim), tekrardan
Amerikan bayragi (5 Kasim), Baskan Bush ve esi Laura ‘Giiclimiizii Nereden Aliyoruz’
bashigiyla (3 Aralik), isimsiz siipheli bir teroristin fotografi (10 Aralik), Taliban esiri olarak
John Walker (17 Aralik) ve alevler iginde patlayan Diinya Ticaret Merkezi (31 Aralik—7 Ocak).
11 Eyliil saldirilarinin basilmis pek ¢cok goriintiisiinde yikim, 6liim ve afet fotograflari cok giiclii
ve tekrarl bir sekilde vurgulanmakla birlikte Newsweek Tiirkiye Dergisindeki gibi, Amerikan
askeri eylemlerinden kaynaklanan yikim ve insan degeri fotograflar1 biiyiik dlgiide eksiktir.
Dergi genel olarak ABD’nin Irak’tan ayrilma siirecindeki goriintiileri sunmaktadir.

Savas halindeki Amerika’nin biyopolitik giicliniin ve bunun koétiiye kullanilmasinin
belgelenmesi olayr oldugu kadar ¢esitli bireyler ve gruplar tarafindan Irak’tan gorsel bir geri
cekilme ve savasin resmedilmesi olarak da iiretilmis ve yayilmistir. Afganistan ve Irak’taki
savaglarla ayni ¢cagda yasanan dijital medya teknolojilerindeki hizli gelismeler; uluslar arasinda
yasanan vahsi catismay1 ve gercek savas deneyimlerini belgeleyen goriintiilerin medya ve
izleyicilerin bakis agisinin 6tesinde patlamasini kolaylastirmistir. Bu gorsel patlama ile birlikte
hem uluslararas1 hem de ulusal yayinda Amerika’nin Ortadogu’ya yapmis oldugu operasyonlar
iletisim araglarina gorsel malzeme saglamistir. Gorsellik tizerinden Amerika’nin diinya
medyasina ses ve hareket getiren operasyonlari farkli agilardan incelenebilir. Kennedy
(2009:819) bu farkliliklar1 su sekilde agiklamaktadir; Vietnam Savasi televizyonda yayinlanan
ilk savas, 1. Korfez Savasi ise uyduyla yaymlanan ilk savas (CNN savasi), Afganistan ve
Irak’taki savaslarsa dijitallestirilen ilk savaslardir. Afganistan ve Irak’taki askerler dijital
medyanin teknolojileriyle iyi sekilde donatilmistir. Eski bir asker giinliigii “Bugiin, medyayla
ayn1 ara¢ ve teknolojiye sahip askerleriniz var” demistir. ‘Dijital kameralariniz, cep
telefonlariniz ve videonuz haberleri yayilamak i¢in ihtiyaciniz olan her sey var. Bir diigmeye
basarak ailelerine ve arkadaslarina e-mail gonderebiliyor ve deneyimlerini tiim diinyayla
paylasabiliyorlar’.
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Evaluation on Shanghai Cooperation Organization on China's International
Security Strategy Framework

Mehmet BUYUKCICEK?, Hasan HAKSES?

Abstract

The global power in the end of the cold war with the collapse of the Berlin wall in 1989;
The bi-polar world order, which has been favored by the United States, has evolved into
multipolarity. The seating of these new straight stones is still incomplete. China, which is
among the oldest civilizations in the world with a history of 3000 years, is among the key
countries in the establishment of this new order. China, shaping its own values in the new world
order, is shaping its national security strategy in this framework. The objective of this study
will be to assess the market in which the Shanghai Cooperation Organization and China have
established the regional and global security strategy together with the 'pearl sequence’ strategy
and the weapons produced by reverse engineering in the world arms market. The changing
world in the New World Order has been the scene of many international actors coming to the
forefront of economic, political and military field. China, one of the world's oldest civilizations,
aims to protect its growing economic strength in the New World Order.

Keywords: Shanghai Cooperation Organization, China Security Policy, Russia

1. China Security Structure

B.C. Qin Shi Huang, the founding emperor of the Qin Dynasty in 221, ended the
hostility between the independent principals who stamped the Warring States Period and
established the Qin Dynasty in the feudal state status, the first central, unified, ethnic group in
China's history (Shi, 1997: 33). Until the Opium Wars, China was governed by the feudal
system for almost 2000 years, with no change in the management system.

The process that followed the spread of the Russian Revolution in 1917 and the
formation of a communist structure, the war against the North Korean dictators (1924-1927),
the Battle of the Farmers Revolution (1927-1937), the struggle for resistance against Japan
(1937-1945), and the War of Independence (1945-1949), it is possible to separate four turns.

The organizational structure of the state in China; state power, administrative, main
military, judicial and regulatory bodies (Shi, 1997: 71). When analyzing China's modern
security structure, we can first talk about the proximity of Western states to China within the
policy of balancing Japan during the Second World War. Later, China, which is trying to
increase its international field activity with the Cultural Revolution in China, continued its

' Ogr. Gor., Selguk Universitesi, buyukcicek@selcuk.edu.tr
2 Ogr. Goér., Selguk Universitesi, hasanhakses@selcuk.edu.tr
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military and economic activities within the framework of the Shanghai Cooperation
Organization by establishing its close environmental policy after 1980.

2. Shanghai Cooperation Organization

The Shanghai Five, which was established on June 15, 1996 in Shanghai, China to
negotiate the former border issue between Soviet and China, was expanded into the Shanghai
Cooperation Organization and was announced on June 14, 2001 (Nogayeva, 2011).

After the Cold War, it is the only regional organization where China is active in the field
of security, politics, economics and culture and where the United States is not involved, and is
presented as a demonstration of multipolarity at international level. During establishment
phase; the Shanghai Cooperation Organization, which aims to reduce the tension along the
border with neighbors, to increase the influence of China in the region, to acquire the new
market for Chinese goods and the supply of raw materials, has been enlarged and used as an
equilibrium against the US strengthening by China and Russia (Hamraev, 2005: 76).

Shanghai Cooperation The second phase, after the first phase, which is the formation of
a multilateral group led by China, which wants to make the organization a very comprehensive
mechanism, aims to extend this cooperation to the fields of trade, economy and energy (Blank,
2007).

I Global military spending

Biggest spenders, % change 2004-13 2013 spending, $bn
40 20 -0 +2 4 60 8 100 120 140 160 180
ai I
Seud e ®
Rusi EEErre—] “
e— 0
Brazil = 3
India [ @
South K _ %
Austral - 2%
Turkey [} ®
United States || 640
Germany | .
Japan .u.z| 6‘9
Britai | 58
France [ | o
Italy [ ] £

Rest of World:
W Fuope WM Americos W Africa

Asia Middle East
1.2 1.4 1.6 18

Source: SIPRI *To 2012

As shown in the table, China is aiming at securing its security by protecting its share of
world trade with its increasing military spending. In this context, China is expanding its
inventory of cruisers, destroyers, icebreaking vessels and aircraft gateways and military
equipment that it has developed, believing that the melting glaciers should provide security in
the oceans with possible changes in the world trade route.
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Conclusion

The main reason for setting China's Military National Security Policies is the possibility
that the northern ice sea is the crossroads of the world trade due to the melting ice of the New
World Order, and the desire to dominate the new oil fields that will emerge from the region is
China's security strategy in this context . With the new sea route it is no longer meaningful for
China to defend 200km-400km beyond the shores. China, which has to build up its capacity to
provide security, builds aircraft warships, nuclear submarines and large ships in this framework.

It also emerges as a title that needs to be investigated and debated in addition to what
applications in the framework of achieving China's strategic objectives in the protection of
Ecological Balance.

Cin'in Uluslararas: Giivenlik Stratejisi Cercevesinde Sanghay isbirligi Orgiitii
Uzerine Degerlendirme

Ozet

1989°da Berlin duvarinin yikilmasiyla birlikte Soguk Savasin sona ermesi neticesinde
kiiresel giic; ABD’nin lehine donmiis, iki kutuplu diinya diizeni ¢ok kutupluluga evrilmistir. Bu
yeni diizende taslarin yerine oturmasi halen tamamlanmamigtir. 3000 yillik tarihi gegmisi ile
diinyanin en eski medeniyetleri arasinda olan Cin, bu yeni diizenin kurulmasinda kilit konumda
olan iilkeler arasindadir. Yeni diinya diizeni insasinda kendi degerlerine gore strateji belirleyen
Cin, ulusal giivenlik stratejisini bu cercevede sekillendirmektedir. Bu calismanin amaci
Sanghay Isbirligi Orgiitii ile Cin’in bdlgesel ve kiiresel dlgekte giivenlik stratejisini ortaya
koymakla birlikte 'inci dizisi' stratejisi ve tersine mithendislik yoluyla iiretmis oldugu silahlarla
diinya silah piyasasinda olusturmus oldugu pazar iizerine bir degerlendirme yapilacaktir. Yeni
Diinya Diizeni c¢er¢evesinde degisen diinya bir ¢ok uluslararasi aktoriin ekonomik, siyasi ve
askeri alanda 6n plana ¢ikmasina sahne olmustur. Diinyanin en eski uygarliklarindan biri olan
Cin, Yeni Diinya Diizeni ¢er¢evesinde artan ekonomik giiciinii korumay1 hedeflemektedir.

Anahtar Kelimeler: Sanghay Isbirligi Orgiitii, Cin Giivenlik Politikas1, Rusya

1. Gec¢misten Giiniimiize Cin Giivenlik Yapisi

M.O. 221°de Qin Hanedaninm kurucu imparatoru olan Qin Shi Huang, Savasan
Devletler Donemine damgasini vuran bagimsiz prenslikler arasindaki diigmanliga son vermis
ve Cin tarihindeki ilk merkezi, birlesik, bir ¢ok etnik grubu olan feodal devlet statiisiindeki Qin
Hanedanin1t kurdu (Shi, 1997:33). Afyon Savaslarina kadar yonetim sisteminde degisiklik
olmayan Cin yaklasik 2000 y1l boyunca feodal sistemle yonetilmistir.

1917 Rus Devriminin Cin’e yayilmasi ile komiinist bir yapmin olusmasi sonucunda
ilerleyen siireci, Kuzey Mahalli diktatorlere karst savas (1924-1927), Cift¢i Devrimi Savasi
(1927-1937), Japonya’ya karsi direnis savast (1937-1945) ve Kurtulus Savasi (1945-1949)
olarak dort doneme ayirmak miimkiindiir.

Cin’de devletin orgiitsel yapisi; devlet erki, idari, ana askeri, adli ve denetim organlari
olmak {izere bes basliga ayrilmaktadir (Shi, 1997:71). Cin’in modern giivenlik yapisini analiz
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ederken oncelikli olarak Ikinci Diinya Savasi déneminde Batili devletlerin Japonya’yi
dengeleme politikasi kapsaminda Cin’le yakinlagsmasindan bahsedebiliriz. Daha sonra Cin’deki
Kiiltiir Devrimi ile uluslararasi alanda etkinligini artirmaya ¢alisan Cin, 1980 sonrasinda yakin
cevre politikasini olusturarak bu kapsamda Sanghay Isbirligi Orgiitii catisinda askeri, ekonomik
faaliyetlerine devam etmistir.

2. Sanghay Isbirligi Orgiitii

15 Haziran 1996 tarihinde Cin’in Sanghay sehrinde Sovyetler ve Cin arasindaki eski
sinir sorununu miizakere etmek i¢in kurulan Sanghay Beslisi, kapsami genisletilerek Sanghay
Isbirligi Orgiitii'ne déniistiiriilmiis ve kurulusu 14 Haziran 2001 tarihinde ilan edilmistir
(Nogayeva, 2011).

Soguk Savag’tan sonra, giivenlik, politika, ekonomi ve kiiltiir alaninda faaliyet gdsteren
Cin’in yer aldig1 ve ABD’nin yer almadig1 tek bolgesel orgiit olup uluslararasi diizeyde ¢ok
kutuplulugun gostergesi olarak sunulmaktadir. Kurulug asamasinda; komsularla sinir boyunca
gerginligin azaltilmasi, bolgede Cin’in etkisinin artirilmasi, Cin mallari i¢in yeni pazarin ve
hammadde saglama yerinin kazanilmas1 gibi konular1 hedefleyen Sanghay Isbirligi Orgiitii
genisleyerek, Cin ve Rusya tarafindan ABD’nin giiglenmesine kars1 bir denge unsuru olarak
kullanilmistir (Hamraev, 2005:76).

Sanghay Isbirligi Orgiitiinii ok kapsamli bir mekanizma haline getirmek isteyen Cin’in
liderliginde ¢ok tarafli bir grubun olusumu olan birinci asamadan sonra gelen ikinci asama, bu
isbirligini ticaret, ekonomi ve enerji alanlarina genisletmek amaci tasimaktadir (Blank, 2007).

Tabloda gosterildigi lizere Cin artan askeri harcamalariyla birlikte diinya ticaretindeki
payini koruyarak giivenligi saglamay1 hedeflemektedir. Eriyen buzullar sayesinde diinya ticaret
giizergahinin muhtemel degismesiyle birlikte okyanuslardaki gilivenligi saglamasi gerektigine
inanan Cin bu kapsamda, kruvazoérler, destroyerler, buz kirict gemiler ve gelistirmis oldugu
ucak gemileri ile askeri techizat envanterini de genisletmektedir.

I Global military spending

Biggest spenders, % change 2004-13 2013 spending, $bn
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Sonuc¢

Cin’in Askeri Ulusal Giivenlik Politikalarin1 belirlemesindeki baglica neden Yeni
Diinya Diizeni’nde (New World Order) eriyen buzullardan dolay1 kuzey buz denizinin diinya
ticaretindeki kavsak nokta olma ihtimali ile bolgeden ¢ikacak olan yeni petrol alanlarina hakim
olabilme arzusu, Cin’in bu baglamda gilivenlik stratejileri belirlemesine yoneltmistir. Yeni
deniz giizergahi ile artik kiyilarinin 200km-400km o6tesini savunmak Cin i¢in anlaml
olmamaktadir. Glivenligini saglayabilmesi i¢in gorev giicii olusturmak zorunda olan Cin bu
cergevede ucak gemileri, niikleer denizaltilar ve biiylik gemiler inga etmektedir.

Ayrica Ekolojik dengenin korunmasi konusunda Cin’in stratejik hedeflerine ulasmasi
cergevesinde ne gibi uygulamalarda bulundugu da ek olarak arastirilmasi, tartigiimasi
gerektiren bir baslik olarak ortaya ¢ikmaktadir.
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Perception of Surveillance of Y Generation: Instagram Sample

Salih TIRYAKI!, Emre Vadi BALCI? Melis KARAKUS®

Abstract

The Y generation which covers people born between 1980 and 1999, continues their
lives in an integrated manner with the internet and social media. This generation uses internet
technology more intensively and effectively than its predecessors. Today, most of the students
studying at universities belong to this generation. Social media applications such as Instagram,
which provides the instant sharing feature, are communication environments that Y generation
frequently uses in everyday life. Instagram and similar social media applications allow users to
surveillance other users. Surveillance behavior is not a one-sided behavior but a mutual feature.
Users agree to be monitored while sharing posts, on the other hand they are using social media
as a surveillant. The great significance in terms of the extent to which

The significance of this study is oriented to understand Y generation who has different
has different forms of thinking and character. Determination of the extent to which Y generation
stands for surveillance and surveillance concepts is very important to understand how social
structure will form about surveillance in the future. This study was conducted with 415 students
of Selguk and Usak University Communication Faculty who take place in Y generation by using
face-to-face survey method.

50,4% of the participants are Usak University and 49,6% of them are students of Selguk
University. The purpose of surveillance through Instagram also differs according to genders.
48.4% of the survey consisted of male, 51.6% female students.

The students who participated in the survey belong to the age group called age Y. 33,5%
were in 1998, 22,2% in 1999, 0,7% in 1992 and 0,5% in 1991 births. When the duration of daily
internet usage of the participants is examined, the duration of use is at least 30 minutes and the
highest is 15 hours.

According to the results of the study; students take the first order Instagram in the
descriptive analysis of the answers given to the questions directed to determine the social media
tools they use the most on the internet. While the second social media tool with the highest
average response was Twitter, Facebook is designated as Snapchat and Swarm.

In Instagram surveillance is done for different purposes. It was detected that 26% of the
students who participated in the survey had no sensation of supervision, 18.3% had curiosity,
12% had happiness, 10.6% regarded it as natural behavior and 9.6% expressed feeling of
excitement.

1Yrd. Dog. Dr., Selguk Universitesi, Tletisim Fakiiltesi.
2Yrd. Dog. Dr., Usak Universitesi, Iletisim Fakiiltesi.
3 Selguk Universitesi, Sosyal Bilimler Enstitiisii Halkla Iliskiler ve Tamitim ABD, Yiiksek Lisans.
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Contrary to popular belief, in Instagram, users are monitoring their own accounts rather
than fake accounts. Some of the participants are doing surveillance, curiosity, feeling of
excitement and happiness. When the answers given are examined, the ones who watch are
saying that they supervise the people who have the most emotional relationship. Participants
are in second place when they see the surveillance as a right to them. When Instagram users list
the answers, it is seen that they are practicing surveillance against family members in the third
place.

When analyzing the descriptive analysis, it is seen that men are more sensitive to the
discomfort that they observe than they observe in observing this observation. It is noteworthy
that male participants used more guarding instincts than women.

Y Kusaginda Gézetim Algisi: Instagram Ornegi

Genisletilmis Ozet

1980- 1999 yillar1 arasinda dogan kisileri kapsayan Y kusagi internet ve sosyal medya
ile bitiinlesik bigimde hayatlarin1 stirdiirmektedirler. Bu kusak internet teknolojisini
kendisinden 6nceki kugsaklardan daha yogun ve etkin bir sekilde kullanmaktadir. Giinlimiizde
iiniversitelerde egitim alan Ogrencilerinin biiylik bir kism1 bu kusaga aittir. Anlik paylasim
ozelligi saglayan Instagram gibi sosyal medya uygulamalar1 Y kusaginin giinliik hayatta sikca
kullandig1 iletisim ortamlaridir. Instagram ve benzeri sosyal medya uygulamalari, kullanicilarin
diger kullanicilar1 gozetlemesine imkan tanimaktadir. Gozetleme davranisi tek tarafli bir
davranis olmayip karsilikli  Ozellikler gostermektedir. Kullanicilar  paylagimlariyla
gozetlenmeyi kabul ederken diger taraftan da birer gozetleyici olarak sosyal medyay1
kullanmaktadirlar.

Calismanin 6nemi, farkli diisiinme sekilleri ve karakteriyle Y kusagini anlamaya
yoneliktir. Y kusagimin gozetim ve gozetleme kavramlarina ne 6l¢iide 6nem verdiklerini
belirleyip ilerleyen yillarda gézetim konusunda toplumsal yapinin ne sekilde olusacagini
anlamak adina biiyiik 6nem arz etmektedir. Calisma Y kusaginda yer alan Selguk Universitesi
ve Usak Universitesi Iletisim Fakiiltesi dgrencileri ile yiiz yiize anket ydntemi kullanilarak 415
ogrenci ile yapilmistir.

Katilimcilarmm % 50,4’i Usak Universitesi ve %49,6’s1 Selcuk Universitesi
ogrencilerinden olugmaktadir. Instagram {izerinden yapilan gézetimde amaglar da cinsiyetlere
gore farklilasmaktadir. Arastirmanin % 48,4’tnii  erkek, %51.6 kadin &grenciler
olusturmaktadir.

Arastirmaya katilan 6grenciler yas itibariyle, Y kusagi olarak adlandirilan yas grubuna
mensupturlar. % 33,5’1 1998, % 22,2°si 1999 , % 0,7’si 1992 ve % 0,51 de 1991 dogumlu
ogrencilerden olugmaktadir. Katilimcilarin gilinlik internet kullanimlarinin = siirelerine
incelendiginde kullanim siiresi en az 30 dakika, en ¢ok 15 saat olarak bulgulanmistir.

Calismanin sonuglarina gore; 0grencilerin, internet ilizerinden en fazla kullandiklari
sosyal medya araclarinin belirlenmesi icin yoneltilen sorulara verilen cevaplarinin betimleyici
analizinde ilk siray1 Instagram almaktadir. En yiiksek ortalama ile cevap verilen ikinci sosyal
medya arac1 Twitter olurken, sirasiyla; Facebook Snapchat ve Swarm olarak belirlenmistir.
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Instagram’da gozetim farkli amaclarla yapilmaktadir. Arastirmaya katilan 6grencilerin
% 26’sinda gozetim higbir his uyandirmazken, % 18,3 linde merak uyandirdigi, % 12’sinde
mutluluk hissi olustugu, % 10.6’sinin bunu dogal bir davranis olarak gordiigii, % 9.6’sinin ise
heyecan hissi belirttigi bulgulanmistir. Umulanin aksine, kullanicilar sahte hesaplarla degil
kendi hesaplar1 ile gozetim yapmaktadirlar. Katilimcilarin bir kismi gdzetimi, merakini
gidermek, heyecan ve mutluluk hissetmek i¢in yapmaktadir.

Verilen cevaplar incelendiginde gozetim yapan kisiler en ¢ok duygusal iliski kurdugu
kisilere gozetim yaptigini1 sOylemektedir. Katilimcilarin gézetimi kendilerinde bir hak olarak
gormesi ise ikinci sirada yer almaktadir. Kullanicilarinin verdikleri cevaplar siralandiginda
ticlincii sirada, gozetimi aile fertlerine kars1 uyguladiklar goriilmektedir.

Betimleyici analiz incelendiginde, erkeklerin kadinlara oranla, gozetledikleri kisilerin,
bu gozetlemeyi fark etmelerinde hissedecekleri rahatsizlik konusunda daha duyarli olduklari
goriilmektedir. Erkek katilimcilarin kadinlara gore, gozetimi daha ¢ok koruma iggiidiisiiyle
kullandiklar1 dikkat ¢cekmektedir.
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Relation between Manufacturing Technologies and Furniture Design

Damla SAHIN?, H. Gii¢lii YAVUZCAN?, Merve YAVUZ?

Abstract

Innovation has become an essential factor for the companies’ chances of survival in
today's competitive environment. The impact of innovation for each product line and service is
clearly visible. This impact, which encourages firms to develop more functional, aesthetic and
smart products, forces firms to improve in manufacturing technologies and systems. These
developments in manufacturing technologies also affect the furniture industry, where functional
and aesthetic elements are at the forefront, and this provide designers with opportunities to
develop new product ideas in this area. In this study, the effects of additive manufacturing and
subtractive manufacturing methods, which are reverse, on innovation in the furniture industry
will be examined. These effects of CNC technologies as subtractive manufacturing method and
3D printing technologies, which are very new for furniture industry, as additive manufacturing
method will be analyzed through the sample products.

Keywords: innovation, manufacturing technologies, furniture industry, CNC, 3D
printing technologies

JEL Codes: L60, L68
Uretim Teknolojileri ve Mobilya Tasarimu iliskisi

Ozet

Inovasyon bugiiniin rekabetgi ortaminda firmalarin yasama sansi i¢in 6nemli bir faktor
haline gelmistir. Her iirlin grubu ve servis i¢in inovasyonun etkisi acikca goriilmektedir.
Firmalarin daha fonksiyonel, estetik ve akilli tirtinler gelistirmeye iten bu etki firmalari iiretim
teknolojilerinde ~ ve  sistemlerinde  gelismeler  gostermeye  zorlamaktadir.  Uretim
teknolojilerindeki bu gelismeler fonksiyonel ve estetik unsurlarin 6n planda oldugu mobilya
endiistrisini de etkilemektedir ve bu alanda yeni iirlin fikirleri gelistirmek iizere tasarimcilara
yeni olanaklar sunmaktadir. Bu ¢alismada da mobilya endiistrisinde kullanilan ve birbirlerinin
tersi liretim yoOntemleri olan ¢ikarmali iiretim yontemi ve katmanli liretim ydntemlerinin

L Ars. Gor., Gazi University, damla.akdas@gmail.com.tr
2 Prof. Dr., Gazi University, hgyavuzcan@gmail.com.tr
3 Ars. Gor., Gazi University, merveyavuzzz@gmail.com.tr
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mobilya tasariminda inovasyona etkisi incelenecektir. Cikarmali liretim yontemi olarak CNC
teknolojileri ve mobilya endiistrisi i¢in ¢ok yeni kabul edilen ve bir katmanli liretim yontemi
olan ii¢ boyutlu baski teknolojilerinin bu etkileri 6rnek {tiriinler tizerinden analiz edilecektir.

Anahtar Kelimeler: inovasyon, iiretim teknolojileri, mobilya endiistrisi, CNC, 3
boyutlu baski teknolojileri

JEL Kodlari: L60, L68

1. Giris

Rekabetin yogun oldugu mobilya endiistrisinde inovatif stratejiler gelistirmek firmalarin
bu rekabet i¢inde ayakta kalmalarini saglayacak en 6nemli unsurlardan biridir. Diisiik maliyetli
ve verimli liretim gibi unsurlarin yani sira katma degeri yiiksek inovatif iiriinler ortaya koymak
firmalarm rekabet giiciinii artirir. Ozellikle mobilya endiistrisinde inovasyon, yapisal bicim,
ergonomi ve fonksiyonellik disinda katma degeri yiikseltecek kullanicinin hem fiziksel hem de
duygusal ihtiyac¢larina ¢6ziim olan farkls stiller, sekiller ve formlar yaratmak tizerine kuruludur.
Bu noktada tasarimciya diisen gorev yeni iiretim teknolojilerine ve malzemenin dogasina ¢ok
iyi hakim olmasidir. Ciinkii elde etmek istedigi form sadece, malzemenin ve iretim
teknolojilerinin el verdigi dlgiide sekillenebilir. Burada bahsedilen farkli formlar yaratmak
sadece gorsel bir problemin ¢oziimii olarak degil ayn1 zamanda esneklik, mobilite,
katlanabilirlik gibi fonksiyonel 6zelliklerin iyilegsmesine yonelik ¢oziimleri de akla getirmelidir.
Yeni tiretim teknolojilerine erisebilir olmak diger endiistrilerde oldugu gibi fonksiyonelligin ve
estetigin bir arada beklendigi mobilya endiistrisinde inovatif tiriinler gelistirmeye olanak saglar.
Diger 6nemli bir inovasyon ise “¢ikarmali tiretim” (subtractive manufacturing) yontemlerinden
CNC teknolojilerinin mobilya endiistrisinde kullanimi olarak goriilmektedir. ilk olarak
1940’larda gelistirilen bu teknoloji gilinlimiizde de mobilya endiistrisinde en ¢ok kullanilan
teknolojilerden biri olarak yeni iirlinler gelistirmede tasarimciya bir¢ok olanak saglamaktadir.
Diger taraftan 3 boyutlu baski teknolojilerinin mobilya endiistrisinde kullanim1 ¢ok yeni bir
kavram olarak karsimiza ¢ikmaktadir. Her ne kadar ¢ok fazla 6rnegi olmasa da 3D yazicilarin
mobilya liretiminde tasarimcilara ve sanayicilere yeni firsatlar sunacagi dngorillmektedir.

2. CNC Teknolojileri ve Mobilya Tasarimina Etkisi

Mobilya endiistrisinde kullanilan ¢esitli CNC makinalari mevcuttur fakat 6zellikle masif
ahsap isleme siirecinde en uygun olanlar1t CNC frezelerdir. En ¢ok kullanilan CNC frezeler 3
eksenli olanlaridir. 3 eksenli bu makinalar x, y ve z ekseni boyunca ayni anda kesim islemi
gerceklestirebilir. Bu makinalar diiz yiizeylere sahip yani 2 boyutlu iirlinlerin iiretimine
elveriglidir. Daha fazla esneklik gerektiren projeler i¢cin 4 ve 5 eksenli multi CNC makinalar1
tercih edilir, bu makinalarla 3 boyutlu formlar elde etmek miimkiindiir (International
Specialised Skills Institute, 2006). CNC {iretim teknolojileri bu 6zellikleriyle mobilya tasarimi
stireclerinde tasarimciya yaratici tiriin gelistirmeye yonelik firsatlar sunmaktadir. Ayrica multi
eksenli CNC makinalariyla birlikte kullanilan CAD programlar1 sayesinde tasarimci iiriin
tasarim siiresini kisaltirken CAM programlar1 sayesinde de stres ve deformasyon analizlerini
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tek basina yapma imkani1 kazanarak {riinli baska bir uzmana ihtiyag duymadan son iiretim
asamasina kadar hazirlayabilmektedir (Kitek Kuzman, Sernek ve Kariz, 2013). Dolayistyla
CAD/CAM yazilimi kullanma kabilitiyetine sahip olmak yeni iiriin fikirleri gelistirmede 6nemli
rol oynayan faktorlerdendir.

Formun 6n planda oldugu bir endiistri olan mobilya endiistrisinde CNC teknolojilerinin
bu kabiliyetleri mobilya tasarimindaki yaklasimlar1 da etkilemistir. Sert ve statik sekiller
gittikce yerini daha dinamik ve kullanici dostu sekillere birakmistir. Geometrik sekiller, kavisli
sekillere organik form ve daha ilging desenlere evrilmektedir (Simek, Kofeny ve Dlauhy, 2013).

Resim 1. Bae Sehwa tarfindan tasarlanan “Steam 20’ bench”

http://www.dailytonic.com/steam-20-bench-by-bae-sehwa-kr/

Resim 1’de goriildigii gibi Bae Sehwa tarafindan tasarlanan bankta insan viicudundaki
kivrimlara uyum saglayan organik kavisler kullanilmistir. Malzeme iizerinde CNC yardimiyla
bosluklar agilarak birbirine yakin ribler olusturulmus bu sayede malzemeye esneklik
kazandirilip sonrasinda biikiilerek su dalgas1 formu elde edilmistir.
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CNC teknolojileri ile optimize edilmis “Flat-pack furniture” tasarimlari hem malzemeyi
firesiz kullanabilme dolayistyla daha ¢evreci ve ekonomik olma hem de stoklanmasinin ve
nakliyesinin kolay olmasi nedeniyle gittikge popiiler olmus ve tasarimcilara bu tiirde {iriin
fikirleri gelistirme yolu agilmigstir.

Resim 2. Flat-pack sandalye tasarimi

http://www.treehugger.com/sustainable-product-design/studio-lo-flat-pack-fun-from-
france.html

3. 3 Boyutlu Baski Teknolojileri ve Mobilya Tasarimina EtKisi

“Katmanli iiretim” (additive manufacturing) olarak da bilinen 3 boyutlu baski
teknolojileri, her ne kadar yeni olmasa da toplumda ¢ogunlugun ¢ok az bilgi sahibi oldugu
teknolojilerden biridir. Bu teknolojiler genellikle prototipleme ya da baglanti elemanlarinin
iretiminde kullanilsa da Winnan, 2011 yilinda 3 boyutlu baski teknolojileriyle iiretilmis
ciktilarin %20’sinden fazlasinin prototip yerine son iiriin olarak iiretildigini ve bu oranin 2050
yilinda %50’ye ¢ikacagini belirtmektedir (Winnan, 2012).

Termoplastik, seramik, metal, paslanmaz ¢elik, aliiminyum, kagit, metal folyo, plastik
film, foto polimer gibi malzemelerin kullanilabildigi bu teknolojinin baglica pazar alanlarinin
havacilik, otomotiv ve medikal endiistrileri oldugu belirtilmektedir. Fakat 3 boyutlu baski
teknolojilerinde kullanilmaya baglanan ahsap filamentleri sayesinde mobilya endiistrisinde de
kullanilmaya baslandig1 goriilmektedir. Kai Party tarafindan gelistirilen ‘LAYWOO-3D’ 3 mm
filament sayesinde standart FDM yazicilari ile ahsap nesnelerin tiretimi miimkiin hale gelmistir.
%40°1 geri doniistiiriilmiis ahsap fiber ve polimer baglayict malzemelerin birlesiminden olusan
bu filamentle iiretilen nesneler, MDF malzemeden iiretilmis goriinlimde ve MDF kokusundadir.
En ilging yanlarindan biri farkli sicaklik ayarlariyla farkli renkler elde edilebilmekte 6rnegin
daha yiiksek sicaklikta daha koyu renkler yaratilabilirken daha diisiik sicakliklarda daha agik
renkler ortaya ¢ikmaktadir (Barnatt, 2013). Bu 6zelligi sayesinde ahsap dokusu verilebilirken
daha gercekei bir goriintli saglanabilir. Resim 3’de goriildiigii gibi filamente uygulanan farkli
sicakliklar sayesinde ahsap dokusu elde edilmistir.
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Resim 3. Laywoo-3D filamentle iiretilen vazo

http://3dprintingforbeginners.com/wp-content/uploads/2014/08/Laywood-different-
temps-vase01-tridimake.com_.jpg

Mobilya iiretiminde 3 boyutlu teknolojilerin kullanimin1 smirlayan en biiyiik
nedenlerden biri Olgegin biiyilk olmasi ve baski zamanimin ¢ok uzun olmasidir. MIT
(Massachusetts Institute of Technology) 'in Self-Assembly Laboratuari, ofis mobilyasi sirketi
Steelcase ile bir araya gelerek "Hizli Sivi Baski" adli yenilikg¢i bir 3D bask: teknigine onciiliik
etmektedir. Jel kivamindaki sivi plastigin katilastirilmasina dayanan bu teknik biiyiik 6lgekli
mobilya parcalarinin daha hizli bir sekilde liretilmesine imkan vermektedir. Deneysel siirecin
tamamlandig1 proje, kisisellestirilmis mobilya liretiminde tasarimcilara biiyiik 6zgiirliik vaad
etmektedir.

00:28:30 @

Resim 4. Hizh Sivi Baski Teknolojisi

https://www.curbed.com/2017/4/25/15416038/3d-printing-furniture-mit-self-assembly-
lab-steelcase
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4. Sonuc¢

CNC teknolojileri ile 3 boyutlu baski teknolojileri arasindaki en Onemli farklilik
birbirlerinin tersi iiretim stiregleri olmasidir- biri dolu malzemeden parca ¢ikararak iiretirken
digeri malzeme katmanlar1 ekleyerek tiretmektedir. Dolayisiyla 3 boyutlu baski teknolojilerinde
malzeme israfi s6z konusu olmadig1 i¢in mobilya endiistrisinde siirdiiriilebilir bir siire¢ i¢in yeni
kapilar agabilir. Ozellikle 3 boyutlu baski teknolojileri icin gelistirilen ahsap tabanli malzemeler
hem daha dogal olmalar1 hem de geri doniistiiriilmiis olmalar1 nedeniyle ilerleyen siireglerde
mobilya endiistri i¢cin 6nemini artiracaktir. Ayrica 3 boyutlu baski teknolojilerinin karmagik
geometriler iceren liriinleri yaratma acisindan tasarimciya 6zgiirliikler sunmasi nedeniyle CNC
teknolojilerine tercih edilebilir. Mevcut durumda seri liretimden ziyade kisisellestirilmis tiretim
odakli kullanilan 3 boyutlu yazicilarin gelecekte geliserek daha hizli ve biiyiik nesnelerin
iiretimi i¢in uygun olduklart; kullanilan sarf malzemelerinin daha ekonomik hale geldigi bir
senaryo ic¢in bu teknolojilerin CNC teknolojilerine alternatif bir {liretim yontemi haline
gelecebilecegi sdylenebilir.
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Redefining City Identities in the Global Age: The Case of Istanbul

Muhammed Ziya PAKOZ!, Fatih EREN 2

1. Introduction

The urban identity that a city's physical, natural, historical and socio-cultural
characteristics create over time is the whole of the features that make it a city. A city's image,
belief system, customs, economic structure, physical characteristics, environmental factors, city
users, characters, climate and natural characteristics represent the authenticity of that city,
individually or as a whole. With globalization, on the one hand, the danger of unifying all the
cities of the world around the cities by losing their ‘original’ identities mentioned above, while
on the other side the concept of cultural diversity has begun to come to the forefront. Thus, in
the global world, each city's characteristic identity gained importance, and as a result, identity
studies began to take place in urban planning. The urban identity of Istanbul, which has been
formed cumulatively in the historical process, is one of the most important values that the city
has acquired and which must be meticulously protected. Istanbul's special and privileged
identity, the city has been an attraction and focus for centuries. However, the position that
Istanbul is trying to achieve in a global competitive environment, and the mission that historical
and cultural deeply imposes, redefines the identity of the city in the global age. In this study,
firstly, it will be explained how the urban identities are handled and protected in the global era,
and then how the identity of Istanbul in the global age can be defined again in the historical-
cultural background. This discussion will be conducted within the framework of the concepts
of 'protection’, 'sustainability’ and ‘competition’'.

2. Globalization and Istanbul city identity

Urban identity; it is not a concept that includes only physical features but a concept that
has social, economic and physical dimensions and is the result of the perception, interpretation
and design of the space in the process by society. The handling of the public space in this way
is shaped by political, economic, cultural and historical features, resulting in a multidimensional
urban identity. Urban identity is a combination of environmental identity and social identity,
and the subcomponents of these categories constantly interact with each other to form the top
heading urban identity (Mumford, 1938; Lynch, 1960; Beyhan & Uniigiir, 2005).

L Assist. Prof. Dr., Urban Planner, Abdullah Giil University Faculty of Architecture Department of Architecture,
muhammed.pakoz@agu.edu.tr

2 Assist. Prof. Dr., Urban Planner, Selguk University Faculty of Architecture Department of City and Regional
Planning, feren3000@gmail.com
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2.1. Globalization, Urban Identity and Conservation

With the city becoming a global actor in our time, it began to talk about the competition
between global cities and cities that control the flow of goods, services, capital and information
(Scott, 2001). The socio-spatial organization of the global capital in cities is manifested as
skyscrapers, financial districts, shopping malls, large-scale investments, social inequalities and
displacements.

In the process of globalization, in response to the urbanization process, the rediscovery
of locality has gained importance and the concept of cultural diversity has come to the forefront.
Thus, the protection of the characteristic identity of each city in the global world has become
one of the main agenda of urban planning.

2.2. Istanbul Urban Identity in the Global Era

Istanbul urban identity is composed of three different layers determined as natural
features, urban characteristics, socio-cultural and economic characteristics. The natural features
are the location and geographical features of the city that have shaped the identity of the city
for centuries; urban features are structures and spaces that have become prominent in history
and become identity elements; socio-cultural characteristics are the vital characteristics of the
city's soul.

Istanbul stands out as an important city in the global era both in the world, in the country
and in the region. It is defined as a city with a high political impact that can make contact with
every corner of the world on a global scale; a focus and attraction point and the gateway to the
world of the country at the national scale; and it is defined as the hub of industry, tourism, trade
axes and the nodal point of regional transport links on the regional scale.

Itis clearly seen that Istanbul is competing with other global cities in the flow of goods,
services, capital and information, which is increasing in importance with the globalization
process and growing in population, economic structure, cultural diversity, historical identity
and strategic geographical position as being a "multidimensional focus" . When the indices
comparing global cities are examined, it can be said that Istanbul is a city with a developing
economy, dynamism and passenger mobility, attractive. However, in terms of environment and
sustainability, it is in a lower level than other global cities. It is important to evaluate the
dynamism and attractiveness of the city and to strengthen its inadequate aspects.

4. Conclusion

Istanbul and all of our cities have two main problem areas to meet in the global age.
First, how the monotheistic and destructive effect of globalization on urban identities can be
minimized; the second is how it is possible to reproduce tradition / locality in harmony with the
global era, and to live together with tradition and modernity. Undoubtedly, the cities that will
give a successful examination in these problem areas and establish universal / local equilibrium
will be the star cities of the future.

Keywords: Istanbul, urban identity, globalization, conservation, competition
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JEL Codes: F69, Z19
Kiiresel Cagda Kent Kimliklerini Yeniden Tanimlamak: istanbul Ornegi

1. Giris

Bir kentin fiziksel, dogal, tarihi ve sosyokiiltiirel O6zelliklerinin zaman igerisinde
olusturdugu kentsel kimlik, o kenti kent yapan 6zelliklerin biitiiniidiir. Bir kentin imaji, inang
sistemi, gelenek gorenekleri, ekonomik yapisi, fiziksel 6zellikleri, ¢evresel faktorleri, kent
kullanicilar, karakterleri, iklimi, dogal 6zellikleri vb. dgeler ayr1 ayr1 ya da biitiin olarak o
kentin 0zgilinliigiini ifade etmektedir. Kiiresellesme ile birlikte bir taraftan diinyanin her
tarafindaki kentlerin yukarida zikredilen ‘6zgiin’ kimliklerini kaybederek tektiplesmesi
tehlikesi bas gosterirken, diger taraftan bu tehlikeyi bertaraf etmek igin kiiltiirel cesitlilik
kavrami 6n plana ¢ikmaya baslamistir. Boylece global diinyada her kentin karakteristik kimlik
ozellikleri 6nem kazanmis ve bunun sonucunda da kent planlamada kimlik calismalar1 yer
almaya baslamistir. Istanbul’un tarihsel siire¢ igerisinde birikimli olarak olusan kent kimligi,
kentin elde ettigi ve titizlikle korunmasi gereken en énemli degerlerinden biridir. Istanbul’u
0zel ve ayricalikli kilan kimlik 6geleri, kenti asirlardir bir ¢ekim noktast ve ilgi odagi haline
getirmistir. Bununla birlikte, gerek Istanbul’un kiiresel rekabet ortaminda elde etmeye calist1i
konum, gerekse tarihi ve kiiltiirel derinliginin ytlikledigi misyon, kiiresel ¢agda kentin kimligini
yeniden tanimlamay1 icbar etmektedir. Bu calismada oncelikle kiiresel ¢cagda kent kimliklerinin
nasil ele alindig1 ve koruma ¢ergevesinin nasil sekillendigi anlatilacak, daha sonra kiiresel ¢agda
Istanbul’un kimliginin tarihi-kiiltiirel arkaplanda yeniden nasil tanimlanabilecegi tartigilacaktir.
Bu tartisma ‘koruma’, ‘siirdiirtilebilirlik’ ve ‘rekabet’ kavramlar1 ¢cercevesinde yliriitiilecektir.

2. Kiiresellesme ve Istanbul Kent Kimligi

Kent kimligi; sadece fiziksel 6zellikleri igeren bir kavram degil, sosyal, ekonomik ve
fiziksel boyutlar1 olan ve mekanin toplum tarafindan siire¢ icerisinde algilanmasini,
yorumlanmasini ve tasarlanmasi sonucu ortaya ¢ikan bir kavramdir. Toplumca mekanin bu
sekilde ele alinmasi, siyasal, ekonomik, kiiltiirel ve tarihi 6zelliklerle sekillenmekte, neticede
cok boyutlu bir kent kimligi ortaya ¢ikmaktadir. Kentsel kimlik, ¢evresel kimlik ve toplumsal
kimligin bir bileskesi olmakla birlikte, bu kategorilerin alt bilesenleri de siirekli birbirleriyle
etkilesim halinde, iist baslik olan kentsel kimligi olustururlar (Mumford, 1938; Lynch, 1960;
Beyhan & Uniigiir, 2005).

2.1. Kiiresellesme, Kent Kimligi ve Koruma Iliskisi

Cagimizda kentlerin kiiresel aktor haline gelmesiyle birlikte, artik mal, hizmet, sermaye
ve bilgi akisin1 kontrol eden kiiresel kentlerden ve Kentler arasi rekabetten s6z edilmeye
baslanmistir (Scott, 2001).. Kentlerdeki kiiresel sermayenin sosyo-mekansal organizasyonu ise
gokdelenler, finans bolgeleri, aligveris merkezleri, biiyiik 6lgekli yatirimlar, sosyo-mekansal
esitsizlikler ve yer degistirmeler olarak tezahiir ve tecessiim etmektedir.
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Kiiresellesme ile birlikte bir taraftan diinyanin her tarafindaki kentlerin yukarida
zikredilen ‘6zgiin’ kimliklerini kaybederek tektiplesmesi tehlikesi bas gosterirken, diger
taraftan bu tehlikeyi bertaraf etmek i¢in kiltiirel cesitlilik kavrami 6n plana ¢ikmaya
baslamistir. Boylece global diinyada her kentin karakteristik kimlik 6zellikleri onem kazanmig
ve bunun sonucunda da kent planlamada kimlik ¢alismalar1 yer almaya baglamistir.

2.2. Kiiresel Cagda Istanbul Kent Kimligi

Istanbul kentsel kimligi, dogal 6zellikler, kentsel dzellikler, sosyokiiltiirel ve ekonomik
ozellikler olarak belirlenen {i¢ farkli katmanin bileskesiyle olusmaktadir. Dogal 6zellikler,
kentin yiizyillar boyunca sekillenen kimliginin zeminini olusturan konum ve cografi 6zellikleri;
kentsel 6zellikler tarihi siirecte 6ne ¢ikan ve kimlik unsuru haline gelen yapilari ve mekanlari;
sosyokiiltiirel 6zellikler ise kentin ruhunu olusturan yasamsal 6zelliklerini ifade etmektedir.

Istanbul, kiiresel ¢agda hem diinyada, hem iilkesinde hem de bdlgesi icerisinde énemli
bir kent olarak 6n plana ¢ikmaktadir. Kiiresel 6lgekte diinyanin her noktasiyla temas kurabilen,
politik etkisi yiiksek bir kent; tilkesel 6l¢ekte bir odak ve ¢ekim noktasi, tilkenin diinyaya agilan
kapisi; bolgesel oOlgekte ise sanayi, turizm, ticaret akslarinin merkezi ve bolgesel ulagim
baglantilarinin diigiim noktasi olarak tanimlanmaktadir.

Kiiresellesme siireci ile 6nemi artan ve niifusu, ekonomik yapisi, kiiltiirel cesitliligi,
tarihi kimligi ve stratejik cografi konumu ile “cok boyutlu bir odak olma” niteligi giiglenerek
devam eden Istanbul’un mal, hizmet, sermaye ve bilgi akisinda diger kiiresel kentlerle rekabet
halinde oldugu sdylenebilir. Kiiresel kentleri kiyaslayan endeksler incelendiginde istanbul’un,
ekonomisi gelisen, dinamizmi ve yolcu mobilitesi yiiksek, ¢ekici, bununla birlikte ¢cevre ve
stirdiiriilebilirlik a¢isindan diger kiiresel kentlere gére daha alt siralarda yer alan bir kent oldugu
sOylenebilir. Kentin sahip oldugu bu dinamizm ve ¢ekiciligin degerlendirilmesi ve yetersiz
yonlerini giiclendirilmesi 6nem kazanmaktadir.

4. Sonug¢

Istanbul’un ve tiim kentlerimizin kiiresel ¢agda karsilastiklar: iki temel sorun alani
bulunmaktadir. Birincisi, kiiresellesmenin kent kimlikleri {izerindeki tektiplestirici ve yikict
etkisinin, nasil minimize edilebilecegi; ikincisi ise kiiresel ¢aga uyumlu olarak gelenegin /
yerelligin yeniden tretiminin, geleneksel ile modernin birlikte / i¢ i¢e yasamasinin nasil
miimkiin olabilecegidir. Siiphesiz ki bu sorun alanlarinda basarili bir sinav veren ve evrensel /
yerel dengesini kurabilen kentler, gelecegin yildiz kentleri olacaktir.

Anahtar Kelimeler: istanbul, kent kimligi, kiiresellesme, koruma, rekabet

JEL Kodlari: F69, 219
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Restructuring of the Marmara City Region in the Process of Industry 4.0:
Risks and Opportunities

Fatih EREN!, Muhammed Ziya PAKOZ?2

1. Introduction

The Marmara City Region which covers 14 cities (istanbul, Edirne, Tekirdag, Kirklareli,
Canakkale, Balikesir, Bursa, Yalova, Bilecik, Eskisehir, Kocaeli, Sakarya, Diizce and Bolu) is
an attraction centre and international focal spot that controls global flows of information,
capital, human, commodity and service. With its high accessibility, the city region is a place
where commodities and services needed by 5.7 billion people are met with eachother and
transferred among continentals. So an integrated ecosystem, interlocking production-
consumption relations, a strong and competitive economic structure require the city region to
move with a shared regional vision especially based on industry sector. Following a regional
perspective, the study aims to find an answer to the question of how much the Marmara City
Region is ready for Industry 4.0 in terms of industrial site selection and regional specialization.
The research follows a qualitative methodology. Indepth interviews have been conducted with
local goverments, regional development agencies and chambers of industry. When industrial
actors work coordinately and cooperatively, regional decisions that form a basis for Industry
4.0 may be made.

2. The Marmara City Region

The Marmara City Region is a focal spot of international roadway, railway, seaway and
airway transportations. It has a very unique locational advantage to access international markets
and corridors. Commercial networks and energy infrastructure are concentrated in the city
region. Main international transportation, infrastructure and energy projects which directly
effect the city region may be listed as Trans-European Transport Networks (TEN-T), Pan-
European Transport Corridors, International Transport Corridor Europe-Caucasus-Asia
(TRACECA), International E-Road Network, Trans Anatolia Natural Gas Pipeline Project
(TANAP), Europe Canal Project, One Belt One Road Project ve Russia-Turkey-Europe Natural
Gas Pipeline Project (KGM, 2017). Its feature to be an intercontinential zone of transition
makes the city region a natural logistic centre.

L Asst.Prof.Dr., Urban Planner, Selcuk University Faculty of Architecture Department of City and Regional
Planning, feren3000@gmail.com (corresponding author)

2 Asst.Prof.Dr., Urban Planner, Abdullah Gul University Faculty of Architecture Department of City and Regional
Planning, muhammed.pakoz@agu.edu.tr
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3. Conclusion

Increasing regional integration develops the structure of the Marmara City Region into
a unique and powerful form. In the city region, it is possible to reach 17 cities, 26 million people,
7 million labour force and 94 organized industrial sites in just four hours (TUIK, 2017).
Therefore, the city region has a potential to be an international centre which manages and
controls global flows of information, capital, human, commodity and service. The study
contains important findings about the present and future of regional natural ecosystems,
regional costs, regional specialization, interregional cooperation and role sharing and brings
original proposals for the restructuring of industrial sector towards Industry 4.0 in the Marmara
City Region.

Keywords: Marmara, City Region, Industry 4.0, Industry Sector, Restructuring

JEL Codes: R58, R11, 025

Sanayi 4.0 Stirecinde Marmara Kentsel Bolgesi’nin Yeniden Yapilanmasi:
Riskler ve Firsatlar

1. Giris

14 komsu ili kapsayan Marmara Kentsel Bélgesi (Istanbul, Edirne, Tekirdag, Kirklareli,
Canakkale, Balikesir, Bursa, Yalova, Bilecik, Eskisehir, Kocaeli, Sakarya, Diizce ve Bolu)
kiiresel bilgi, finans, insan, mal ve hizmet akiglarmi yoneten/yonlendiren bir odak bolge ve
cazibe merkezi olarak diinyada one ¢ikmaktadir. Marmara Kentsel Bolgesi bugiin, gelismis
ulagim aglarinin sagladig ytiksek erisilebilirlik diizeyiyle 5,7 milyar insanin ve bu insanlarin
ithtiya¢ duydugu mal ve hizmetlerin bulustugu ve kitalar aras1 aktariminin yapildigi bir yerdir.
Bu o6zelligi ile bolge, biitlinlesik ekosistemi, i¢ ige gegmis liretim-tiiketim iligkileri, giiclii ve
rekabetgi ekonomik yapisiyla 6zellikle sanayi sektorii temelinde ortak bir vizyonla hareket
etmeye fazlasiyla ihtiya¢ duymaktadir. Bolgesel bir bakis agisi yakalamayi hedefleyen bu
caligma, Marmara Kentsel Bolgesinde sanayi alanlarinin yer se¢im Ve ihtisaslasma anlaminda
mevcut durumunu ortaya koymayr ve bolgede sanayi sektorii yapilanmasinin 4.Sanayi
Devrimine ne 6l¢lide hazir oldugu sorusuna bir cevap bulmay1 amaglamaktadir. Bu aragtirmada
niteliksel bir metodoloji takip edilmistir. Bu kapsamda bolgede sanayi sektoriiniin yapisini ve
isleyisini 1yi bilen kalkinma ajanslari, belediyeler ve sanayi odalarinin iist diizey idarecileri ile
derinlemesine miilakatlar gerceklestirilmistir. Marmara Kentsel Bolgesinde sanayi aktorleri,
isbirligi halinde koordineli hareket ettiginde, 4.Sanayi Devrimine gecise zemin hazirlayan daha
saglikl1 bolgesel kararlar tiretilebilecektir.

2. Marmara Kentsel Bolgesi

Marmara Kentsel Bolgesi, karayolu, demiryolu, denizyolu ve havayolu ulagiminda
onemli bir odak noktasidir. Uluslararasi pazarlara erisim konusunda bolgenin ¢ok belirgin bir
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lokasyon avantaji s6z konusudur. Bolgede, ticari aglar ve enerji altyapisi yogunlasmaktadir.
Burasi, pek ¢ok uluslararasi koridorun ortasinda kalmaktadir. Marmara Kentsel Bolgesini
dogrudan etkileyen en 6nemli uluslararas1 ulasim, altyapi ve enerji projeleri arasinda Trans-
Avrupa Ulastirma Aglart Projesi (TEN-T), Pan-Avrupa Ulasim Agi, Avrupa-Kafkasya-Asya
Ulasim Koridoru (TRACECA), Uluslararas1 E-Yollar Agi, Trans-Anadolu Dogal Gaz Boru
Hatt1 Projesi (TANAP), Kanal Avrupa Projesi, Bir Kemer Bir Yol Projesi ve Rusya-Tiirkiye-
Avrupa Dogal Gaz Boru Hatt1 Projesi (Tiirk Akimi) yer almaktadir (KGM, 2017). Kitalararas1
gecis bolgesi 6zelliginden dolayr kentsel bolgenin dogal bir lojistik iis konumunda oldugunu
s0ylemek miimkiindiir.

Biiyiik resme bakildiginda, Marmara Kentsel Bolgesi, cografi konumu nedeniyle
binyillardir diinya i¢in ¢ok dnemli bir gorevi tistlenmektedir. Kentsel bolgenin kuzey batisinda
yaklagik 1 milyar niifusuyla yogun bir iiretim ve tiikketim bolgesi olan Avrupa Kitas1 yer
almaktadir. Kentsel bolgenin dogusunda yaklasik 3.5 milyar niifusuyla ¢ok yogun iiretim ve
tiiketim bolgesi olan Asya Kitas1 yer almaktadir. Kentsel bolgenin giiney batisinda ise yaklasik
1.2 milyar niifusuyla az yogun iiretim ve tiiketim bolgesi 6zelligi sergileyen Afrika Kitas1 yer
almaktadir. Dolayisiyla Marmara Kentsel Bolgesi, 5.7 milyar insanin ve bu insanlarin ihtiyag
duydugu mal ve hizmetlerin bulustugu ve Avrasya+Afrika Kitalar1 arasinda dogudan batiya ve
kuzeyden giineye aktarildigi bir noktadir. Bu nokta i¢inde yer alan sehirler ortak bir kaderi
yasamaktadir.

Kentsel Bolgeyi c¢esitli sekillerde etkileyen planlanmis ve uygulamaya gecmis
uluslararasi 6lgekte ulasim ve altyapr yatirimlari tamamlandiginda 6zelde Marmara Kentsel
Bolgesi genelde ise Tiirkiye’nin ¢ok farkli ve avantajli uluslararas: bir konuma yiikselmesi
beklenmektedir. Uluslararasi yatirnmlarin ilk 6nemli sonucu Tiirkiye nin her anlamda Avrupa
ile biitlinlesmesi olmaktadir. Daha genis boyutta bu birlesme aslinda Avrupa ve Asya kitalarinin
sosyal ve ekonomik agidan birlegsmesi anlamina gelmektedir. Avrupa ve Asya pazarlarindaki
mal ve hizmetler, karsilikli olarak Marmara Kentsel Bolgesi tizerinden ¢ok daha rahat ve hizl
akabilir hale gelmektedir. Yalnizca ticari anlamda degil, enerji anlaminda da Avrupa ve Asya
kitalarinin biitliinlesmesi s6z konusudur. Bu kitalarin yiiksek enerji talebi, Tiirkiye enerji
koridoru iizerinde olusturulan petrol, dogalgaz ve elektrik hatlar1 ile saglanmaktadir. Bir bakima
Tiirkiye dahil edilerek planlanan ve hayata gecirilen tiim uluslararas: yatirimlar, Marmara
Kentsel Bolgesinin cografi lokasyon avantajini en iyi sekilde kullanmasi i¢in bir firsat
dogurmaktadir.

Marmara Kentsel Bolgesinde yapimi devam eden veya tamamlanan ¢ok sayida bolgesel
Olcekli ulagim ve altyap1 yatirimi bulunmaktadir. En fazla 6ne ¢ikan bolgesel projeler arasinda
Yavuz Sultan Selim Kopriisii ve Kuzey Marmara Otoyolu, Gebze-Orhangazi-izmir Otoyolu,
Kinali-Tekirdag-Canakkale-Balikesir Otoyolu, U¢ Katli Biiyiik Istanbul Tiineli, Avrasya
Tiineli, Marmaray Bogaz Tiip Gegidi, Istanbul-Eskisehir-Ankara Yiiksek Hizli Tren Hatti,
Istanbul-Ankara Siirat Demiryolu, Halkali-Kapikule Yiiksek Hizli Demiryolu, Kanal Istanbul,
Yesilbayir Lojistik Merkez, Halkali Lojistik Merkez, Gokkdy Lojistik Merkez, Boziiyiik-
Bilecik Lojistik Merkez, Finans Teknopark Teknoloji Gelistirme Bdlgesi, ileri Teknoloji
Endiistri Parki, 1915 Canakkale Kopriisii, Osmangazi Kopriisii ve Istanbul Uluslararasi
3.Havalimani yer almaktadir (SGDB, 2017). Yukarida zikredilen bolgesel 6l¢ekli yatirimlar
tamamlandiginda, kendi i¢inde biitiinlesmis giiglii bir Marmara Kentsel Bolgesi olgusu
karsimiza ¢ikmis olacaktir. Kentsel bolge, kendisine ¢ektigi insan, mal ve hizmet yiikiinii ustaca
ve akillica savusturan uluslararasi bir merkeze doniismektedir. Bolgesel yatirimlar, Marmara
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Kentsel Bolgesi sinirlari iginde trafik yiikiiniin kontrollii sekilde azaltilmasini ve dengeli sekilde
paylastirilmasini saglamaktadir. Bu yatirimlar ile 6nemli noktalar (sehirler, limanlar, sanayiler,
vd.) giiclii ve cok yonlii ulasim modlar1 ile birbirine baglanmakta, seyahat siirelerinin
kisalmasina ve toplu tasima imkanlarmin genislemesine bagli olarak bu noktalar arasindaki
iliski kuvvetlenmektedir. Marmara Kentsel Bolgesi, diinyanin énemli bir lojistik merkezi olma
yolunda ilerlemektedir. Uluslararasi ve bolgesel yatirimlar, Tirkiye’nin Balkanlarla olan
irtibatin1 da ¢ok kuvvetlendirmekte, Giiney Avrupa Bolgesi kendi i¢inde daha biitiinlesik hale
gelmektedir.

3. Sonug¢

Yildan yila boélgesel entegrasyon arttikga, Marmara Kentsel Bolgesi diinyada benzersiz
ve ¢ok gliclii bir yapiya dogru ilerlemektedir. Burasi 6yle bir bolgedir ki, 4 saat i¢inde 17 sehire,
yaklagitk 26 milyon insana, 7 milyon isgiicine ve 94 organize sanayi bdolgesine
erisilebilmektedir (TUIK, 2017). Bu 6zelligi ile Marmara Kentsel Bolgesi, kiiresel bilgi, finans,
insan, mal ve hizmet akislarin1 yoneten/yonlendiren iddiali bir odak bdlge olma potansiyeli
tasimaktadir.

Calisma, bolge genelinde dogal ekosistemlerin korunmasi, bolgesel maliyetlerin
diisiiriilmesi, bolge i¢i ihtisaslasmanin yayginlasmasi, bolge i¢i dayanisma ve rol paylagiminin
en uygun bi¢imde nasil kurgulanabilecegi konularinda 6nemli tespitler igermekte, bolge icinde
sanayi sektorii faaliyetlerinin yeniden yapilanmasi konusunda orijinal 6neriler getirmektedir.

Anahtar Kelimeler: Marmara, Kentsel Bolge, Endiistri 4.0, Sanayi Sektorii, Yeniden
Yapilanma

JEL Kodlari: R58, R11, 025
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A Research about Supply Chain Management in Production Industry and
Awareness Level of SCOR (Supply Chain Operations Reference) Model

Ozden GURSOY?, Esin SAYIN 2

Abstract

Technological developments, globalization and competition refer enterprises to be
customer oriented. Every enterprise must have an efficient supply chain management in order
to enter new markets, increase profit, provide competitive advantage, increase customer
satisfaction and decrease costs. Enterprises should follow the latest technology and systems in
all consecutive processes from supply of goods and services to production and the last customer.

SCOR model is developed by Supply Chain Council in 1996 for the first time and it is
volunteer to be industry standard which can be applicable by supply chain professionals and
minimize the uncertainties that can occur in the supply chain management. The model which is
based on naming, measuring and continuously improving all processes within the supply chain,
provide enterprises which analyse supply chain as a whole to overcome and generate solving
methods to problems that can occur in the process. In this study, the awareness level of SCOR
model which is a method for increasing customer satisfaction and enabling competitive
advantage by the efficient use of supply chain management was investigated by performing a
questionnaire to 20 firms that are active in production industry.

Every business has to strengthen contacts with its suppliers and customers in all
activities from the raw material to the end-users. Supply chain management is the strategic and
systematic execution of all the functions, plans and processes of the respective businesses in
order to consolidate the positions of all members of the supply chain and to enhance their long-
term performance. Businesses need to communicate well with suppliers and customers in order
to be able to successfully survive the challenges of competitive conditions. Efficient
management of the supply chain will create a safe environment for all the members in the chain,
from uncertainties going forward, decreasing inventories, increasing customer satisfaction, and
providing common benefits for all stakeholders. Hence, having a healthy and long-lasting
relationship with each other will become the most efficient competitive weapon for each of
them.

Enterprises that want to fully implement supply chain management practice should first
analyze their existing situation. The structure of the model to be implemented together with the
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results from this situation should be designed. This structure must be fully integrated into the
operation and passed on to the imagination. Organizational culture is the most important factor
in the operator's ability to focus on this structure. All personnel in operation are able to adopt
and implement this situation in order to determine an efficient "Supply Chain Management"
philosophy.

The realization of an efficient supply chain management is more difficult than it is to
say. The diversity of the number of enterprises in the supply chain, the differences in
management, the length of the process for completing a business cycle, the presence and
intensity of unprofitable transactions make it difficult to manage by increasing the complexity
of the supply chain structure.

In this study, 10.0 version of SCOR model was explained comprehensively due to the
benefits it provides in the application of the sector without any discrimination. A questionnaire
survey was conducted on the awareness level of this model by the enterprises operating in the
machinery, electrical & electronics sector in Aydin and the importance of efficient supply chain
management It is mentioned. The accelerating technological developments cause the global
competition environment to occur, the standardized prices, the sharing of information, the
similarity of the methods used in production cause the costs to be similar to one another. Often,
businesses are beginning to realize the importance of cost and quality, as they keep sales and
marketing ahead of supply chain management. Competition has thus begun to emerge between
businesses to have efficient supply chain management.

The SCOR model, which is called "Supply Chain Operation Procedures Reference
Model™ with Turkish opening, is defined on the basis of five basic levels of "supply chain”,
"supply”, "production”, "distribution" and "return" of supply chain structures. Balancing the
total demand and supply is the basis for eliminating all the requirements for materials,
production and distribution procured during the planning process. The focus is on provision of
all resources in order to meet the demand that is planned or currently required in the
procurement process. Production is the process of meeting customer orders or demand
forecasts. Functions such as inventory management, loading, transportation & distribution
management are included in the distribution process. The final stage of the return process
includes the replenishment of the finished product sent to the supplier by the supplier raw
material return. Based on these levels, businesses should first examine their existing situation
in detail and restructure their business processes based on the five levels proposed by this
model. Then benchmarking studies should be done with the standard performance measures
included in the model. At the latest stage, it is necessary to make use of the most successful
applications included in the model to make necessary arrangements and implement them to
reach efficient supply chain management.

In the questionnaire survey, the level of awareness of the companies operating in the
city of Aydin, the relationships of the suppliers in the electrical & electronics sector with
suppliers, customer satisfaction and competitive advantage, and the importance of supply chain
management and the questions that were addressed without using SCOR were investigated. It
has been determined that large conglomerates have an organizational culture that closely
follows technological developments and is committed to keeping all members of the supply
chain alliance intact. It is understood that having an efficient supply chain management strategy
is closely followed by technology, managing all business functions, processes & plans in a
systematic way, and communicating well with all supply chain members.
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This study emphasizes the importance of the reference model of supply chain
operations. The supply chain transaction reference model has found widespread application in
a wide range of small and medium sized enterprises in the world. There are many studies on
the subject in the private and public sectors. It is clear that the use of the supply chain transaction
reference model in our country will also benefit from a good supply chain management in terms
of both cost and performance of the operations. Businesses reduce costs, better performance
work leads to lower product prices and more competitiveness in the national and international
sectors. At the same time, the increase in exports to foreign countries also increases the national
income. Thus, the country provides both micro and macro benefits to the economy. Businesses
have to have a good supply chain management situation to be better in the country and in the
outside market. In our country, both public and private sector applications need to be done. By
applying the model, it will be possible to achieve better management of the most costly business
processes from the beginning in the supply chain.

Keywords: Supply Chain Management, Supply Chain Operations Reference Model,
Performance Management.

JEL Codes: M11, M19, L11.

Uretim Sektoriinde Tedarik Zinciri Yonetimi ve TZIRM (Tedarik Zinciri
Islemleri Referans Modeli) Modelinin Farkindalik Diizeyi Uzerine Bir
Arastirma

Genisletilmis Ozet

Teknolojik gelismeler, kiiresellesme ve rekabet isletmeleri miisteri odakli olmaya
yoneltmektedir. Her isletmenin yeni pazarlara girebilmek, karlarini artirabilmek, rekabet
ustiinliigl saglamak, miisteri memnuniyetini artirmak ve maliyetleri azaltabilmek igin etkin
tedarik zinciri yonetimine sahip olmalar1 gerekmektedir. Isletmeler, mal ve hizmetlerin tedarik
asamasindan, iretimine ve son tiliketiciye kadar birbirini izleyen tiim siire¢lerde en son
teknolojiyi ve sistemleri siirekli takip etmek durumundadirlar.

TZIRM (Tedarik Zinciri Islemleri Referans Modeli), Tedarik Zinciri Konseyi tarafindan
ilk kez 1996 yilinda gelistirilmis, tedarik zinciri profesyonelleri tarafindan uygulanabilen ve
tedarik zinciri yonetimde olusacak belirsizlikleri azaltabilecek endiistri standardi olmaya aday
bir modeldir. Tedarik zincirinde yer alan tiim siireglerin adlandirilmasi, Slgiilmesi ve siirekli
olarak iyilestirilmesine esasina dayanan model, tedarik zincirini bir biitiin olarak inceleyen
isletmecilere tiim siire¢ boyunca ¢ikabilecek problemlerin iistesinden gelebilme ve ¢oziimleyici
yontemlerin olusturabilmesine olanak vermektedir. Bu ¢alismada, iiretim sektoriinde faaliyet
gosteren 20 isletme iizerinde anket ¢alismasi yapilarak etkin tedarik zinciri yonetiminin
kullanilmas1 ile miisteri memnuniyetini arttirma ve rekabet avantaji saglama metodu olan
tedarik zinciri islemleri referans modelinin farkindalik diizeyi aragtirilmistir.
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Her isletme, iirlinlerin hammadde evresinden son kullanicilarina ulasmalarina kadar
olan biitiin faaliyetlerde, tedarikgileriyle ve miisterileriyle temas noktalarini gili¢lendirmek
durumundadir. Tedarik zinciri yonetimi, tiim tedarik zinciri halkasinda yer alan iiyelerin
yerlerini saglamlastirmak, uzun siireli performanslarimi arttirmak i¢in s6z konusu isletmelere
ait fonksiyonlarin, planlarin ve siireclerin hepsini kapsayacak sekilde, stratejik ve sistematik bir
sekilde yiiriitiilmesidir. Rekabet kosullarinin getirdigi zorluklardan basariyla siyrilabilmek i¢in
isletmelerin tedarikg¢ileri ve miisterileriyle iyi iletisim kurmalar1 gerekmektedir. Tedarik
zincirinin etkin bir bigimde yo6netilmesi ile zincir i¢inde olan tiim iiyeler igin belirsizliklerin
yavas yavas ortadan kalkacagi, stoklarin azalacagi, miisteri memnuniyetinin artacagi ve tim
paydaslarin ortak fayda saglayacagi gilivenli bir ortam olusacaktir. Dolayisiyla tiim iiyelerin
birbirleriyle saglikli ve uzun donemli iligkilerinin olmasi her biri igin en etkin rekabet silahi
haline gelecektir.

Tedarik zinciri yonetimi uygulamasini tam anlamiyla gerceklestirmek isteyen isletmeler
oncelikle var olan durumlarinin analizini yapmalidirlar. Bu durumdan ¢ikan sonuglar ile birlikte
uygulayacaklart modelin yapis1 tasarlanmalidir. Bu yap1 isletmeye tam anlamiyla biitiinlesmis
hale getirilerek hayata gegirilmelidir. isletmenin bu yapiya odaklanabilmesindeki en biiyiik
etken oOrgiit kiiltiirtidiir. Etkin bir “Tedarik Zinciri Yonetimi” felsefesinin belirlenmesi i¢in
isletmedeki Dbiitlin personelin bu durumu benimsemesi ve uygulamasi ile miimkiin
olabilmektedir.

Etkin bir tedarik zinciri yonetiminin gergeklestirilmesi sdylenmesinden daha zor bir
istir. Tedarik zincirinde isletme sayisinin ¢oklugu, yonetim yapisindaki farkliliklar, bir is
slirecinin tamamlanmasi i¢in gegen siirecin uzunlugu, fayda saglamayan islemlerin varligi ve
yogunlugu, tedarik zinciri yapisinin karmagsikligini arttirarak idare edilmesini zorlastirmaktadir.

Bu calismayla, sektor ayrimi yapilmaksizin uygulanmasinda sagladigi faydalar
sebebiyle TZIR Modeli’nin 10,0 versiyonu kapsamli bir sekilde anlatilmis, Aydin ilinde
makine, elektrik & elektronik sektoriinde faaliyet gosteren isletmelerin bu modele karsi
farkindalik diizeyi lizerine anket ¢alismasi yapilmig ve etkin bir tedarik zinciri yonetiminin
onemine deginilmistir. Teknolojik gelismelerin hizlanmasi, kiiresel rekabet ortaminin
olusmasi, standartlagan fiyatlar, bilginin rahat¢a paylasilmasindan dolayi iiretimde kullanilan
yontemlerin benzerlik gostermesi maliyetlerin birbirileriyle benzerlik géstermesine neden
olmaktadir. Genellikle isletmeler satis ve pazarlamayi tedarik zinciri yonetimine oranla daha
on planda tuttuklarindan dolay1 maliyetlerin ve kalitenin de ne kadar 6nemli bir yer aldiginin
farkina yeni varmaya baglamiglardir. Boylece isletmeler arasinda, etkin tedarik zinciri
uygulamasina sahip olabilmek i¢in rekabet ortami olusmaya baglamistir.

Tiirkge acilimi ile “Tedarik Zinciri Calisma Islemleri Referans Modeli” olarak
adlandirilan TZIR modeli, tedarik zinciri yapilarini “planlama”, “tedarik”, “iiretim”, “dagitim”
ve “iade” olarak bes temel seviyesi temel alinarak tanimlanmaktadir. Planlama siirecinde
tedarik edilen malzeme, liretim ve dagitim i¢in gerekli olan tiim ihtiyaclarin giderilebilmesi igin
toplam talep ile arzin dengelenmesi esas alinir. Tedarik siirecinde planlanan ya da o an i¢in
gerekli olan talebin karsilanabilmesi igin tiim kaynaklarin saglanmasina odaklanilir. Uretim ise
miisteriden gelen siparislerin veya talep tahminlerinin karsilanabilme siirecidir. Stok yonetimi,
yiikleme, tasima & dagitim yonetimi gibi fonksiyonlar dagitim siireci igerisinde yer almaktadir.
Son asama olan iade siirecindeki faaliyetler ise tedarik¢ciye hammadde iadesi ile miisteriden
iireticiye gonderilen bitmis iiriinlerin iadelerini kapsamaktadir. Isletmeler bu seviyeleri temel
alarak oncelikle var olan durumlarini detayl bir sekilde incelemeli ve bu modelin 6nerdigi 5
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seviyeyi temel alarak is siire¢lerini yeniden yapilandirmalidirlar. Daha sonra modelin i¢erisinde
yer alan standart performans 0lgiitleri ile kiyaslama ¢aligmalarinin yapilmasi gerekmektedir.
En son agamada ise modelin igerdigi en basarili uygulamalar kismindan faydalanarak gerekli
diizenlemelerin yapilmasi ve bunlarin uygulanmasiyla etkin tedarik zinciri yonetimine
ulagmalar1 gerekmektedir.

Yapilan anket ¢caligmasinda Aydin ilinde faaliyet gostermekte olan makina, elektrik &
elektronik sektoriindeki isletmelerin tedarikgileriyle olan iligkileri, miisteri memnuniyetini
arttirma ve rekabet avantaji saglamada tedarik zinciri yonetiminin énemi ve TZIRM kelimesi
kullanilmadan ydneltilen sorularda modelin farkindalik diizeyi arastirilmistir. Biiyilik ¢aptaki
isletmelerin teknolojik gelismeleri daha yakindan takip ettigi ve tedarik zinciri halkasi i¢inde
yer alan tiim {iyelerle iligkilerini saglam tutmay1 benimsemis bir 6rgiit kiiltiirline sahip olduklar1
belirlenmistir. Etkin bir tedarik zinciri yonetimi stratejisine sahip olmanin teknolojiyi yakindan
takip etmekle, tiim isletme fonksiyonlarinin, siireglerinin & planlarinin sistematik bir sekilde
yonetilmesinden ve tiim tedarik zinciri tiyeleriyle iyi iletisim kurmaktan gegtigi anlasilmaktadir.

Bu calismayla tedarik zinciri islemleri referans modelini 6nemini vurgulamaktadir.
Tedarik zinciri iglemleri referans modeli, diinyada genis c¢apta kiigiik ve orta oOlgekli
isletmelerde yaygin olarak uygulama alan1 bulmustur. Ozel sektor ve kamu sektédriinde konu ile
ilgili yapilan bir¢ok calisma bulunmaktadir. Tedarik zinciri islemleri referans modelinin,
iilkemizde de kullanilmasinin isletmelere hem maliyet hem de performans a¢isindan iyi bir
tedarik zinciri yonetimi faydasinin olacag: agiktir. Isletmelerin maliyetleri diisiiriip, iyi
performansta ¢alismalart mamul fiyatinin diismesine ve ulusal ve uluslar arasi sektorde daha
rekabet edebilir duruma gelmelerini saglamaktadir. Ayni1 zamanda dis tilkelere yapilan ihracat
arttiginda, milli gelirde de artis yasanmaktadir. Boylelikle lilke ekonomisine hem mikro hem
de makro agidan yarar saglamaktadir. Isletmelerin iyi bir tedarik zinciri yonetimine sahip
olmalar iilke i¢inde ve dis pazarda daha iyi konumda olmalar1 durumu ortaya ¢ikarmaktadir.
Ulkemizde de, hem kamu hem de 6zel sektér uygulamalarmin yapilmasi gerekmektedir.
Modelin uygulamaya gecirilmesi ile tedarik zinciri i¢erisindeki en bastan en uca is silireglerinin
daha iy1 yonetilmesi sonucunun ortaya ¢ikmasi saglanacaktir.

Anahtar Kelimeler: Tedarik Zinciri Yonetimi, Tedarik Zinciri Islemleri Referans
Modeli, Performans Y onetimi.

JEL Kodlari: M11, M19, L11.
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Possible Effects of Development and Use of Artificial Intelligence in
Journalism Sector

Birol AKGUL!

Abstract

As a result of developments in the field of micro-electronics, mainly computers and a
large number of micro-electronic-based vehicles with open and closed communication
networks and computer-based production systems are developed. Over time, the use of
computers, communication networks and production systems simultaneously, together and as
to support each other has been described as "information and communication technologies” or
"information technologies” The economic, social and political sphere of information
technology widely as a result of the third industrial revolution increased adoption. After the
third industrial revolution, information technology is the main sectors of agriculture, industry
and service sectors as a result of the publication use both in terms of both production quantity
in terms of productivity according to the previous industrial revolution process has experienced
significant improvements. In the agricultural sector; Bio-agriculture and genetic production,
industrial sector; Automation manufacturing, service sector; in particular, electronic commerce
and media sector (social media, digital journalism, mobile journalism) sectoral activities is
globalised proportions.

Today, information technologies and information technologies within the scope of the
utilization rate and appliances has taken the development of communication systems with
levels. In the process of the third industrial revolution (industry 3.0) the last case, all of the basic
sector is now 4. Generation information technology tools and systems are widely used. 5 in a
short period of time. The use of ICT tools and systems to start with in the next generation. 5.
information technology tools and systems earlier Generation tools and systems differ markedly.
5. Generation information technology tools and systems with increased adoption will start a
new industrial revolution that the fourth industrial revolution (Industry 4.0) is discussed
extensively the mailer process.

Industry In terms of tools and systems among the 5th Generation information and
communication technologies expected to be effective in the 4.0 process; "Artificial
intelligence”, "cloud computing system", "digital environment (internet of objects)" and "3D
printer”. In this study, is in the center of information technologies and recognized as basic tools,
known as "logical analysis robot named" artificial intelligence "was chosen as the main topic.
In this context, fully operates using information technologies become available, the journalism

industry, artificial intelligence development journalism is intended to investigate the potential

! Canakkale Onsekiz Mart Universitesi Iletisim Fakiiltesi, birolakgul@hotmail.com, birolakgul@comu.edu.tr
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effects of the sector. The concept of artificial intelligence are addressed before the study and
scope are analyzed for insight.

In this study, the use of information technology in the industry of journalism after the
level of the current situation is examined. Then, the journalism industry, artificial intelligence
development and for the use of fiction are discussed. Finally, the journalism industry is possible
effects of the use of artificial intelligence analysis. The study method is also theoretical review
(literature review) and manipulating methods are used.

Keywords: Use of Artificial Intelligence in Journalism, Effects of Artificial
Intelligence, Industry 4.0 and Journalism.

Gazetecilik Sektoriine Yonelik Yapay Zeka Gelistirilmesi ve Kullanilmasinin Olasi
Etkileri

Ozet

Mikro-elektronik alanindaki gelismeler sonucunda, bilgisayar basta olmak {izere mikro-
elektronik tabanl ¢cok sayida yeni araclar ile agik ve kapali iletisim aglar1 ve bilgisayar tabanl
iiretim sistemleri gelistirilmistir. Zamanla bilgisayarin, iletisim aglarinin ve yeni iiretim
sistemlerinin ayni1 anda, birlikte ve birbirini destekleyecek sekilde kullanilmasi; “bilgi ve
iletisim teknolojileri” ya da “bilisim teknolojileri” olarak nitelendirilmistir. Bilisim
teknolojilerinin ekonomik, sosyal ve siyasal alanda yaygin sekilde kullanilmaya baslanmasi
sonucunda {iciincii sanayi devrimi gerceklesmistir. Ugiincii sanayi devrimi sonrasinda, bilisim
teknolojilerinin ana sektdrler olan tarim, sanayi ve hizmet sektorlerinde yaym sekilde
kullanilmas1 sonucunda hem tiretim miktar1 agisindan hem de verimlilik agisindan daha 6nceki
sanayi devrimleri siire¢lerine gore 6nemli gelismeler yasanmistir. Tarim sektoriinde; bio-tarim
ve genetik liretim, sanayi sektoriinde; otomasyon iiretim, hizmetler sektoriinde ise; 6zellikle
elektronik ticaret ve medya sektoriiniin (sosyal medya, dijital gazetecilik, mobil gazetecilik
gibi) sektorel faaliyetleri yayginlasarak kiiresellesmistir.

Giiniimiizde bilisim teknolojilerinin hem kullamim oram hem de bilisim teknolojileri
kapsamindaki ara¢ gerecler ile iletisim sistemlerinin gelismislik diizeyleri atmistir. Ugiincii
Sanayi Devrimi (Sanayi 3.0) slirecinde gelinen son durumda, temel sektorlerin tiimiinde artik
4. Nesil biligim teknoloji arag ve sistemleri yaygin sekilde kullanilmaktadir. Kisa bir siire iginde
5. Nesil bilisim teknoloji ara¢ ve sistemlerinin kullanilmaya baslanacagi ongoriilmektedir. 5.
Nesil bilisim teknoloji ara¢ ve sitemleri daha 6nceki ara¢ ve sistemlerden belirgin sekilde
farklilik géstermektedir. 5. Nesil bilisim teknoloji ara¢ ve sitemlerinin kullanilmaya baglanmasi
ile yeni bir sanayi devriminin baglayacagi yani Dordiincii Sanayi Devrimi (Sanayi 4.0) siirecine
gecilecegi yogun sekilde tartigilmaktadir.

Sanayi 4.0 siirecinde etkin olacagi ongoriilen 5. Nesil bilgi ve iletisim teknolojileri
arasinda yer alan arag ve sistemlerden; “yapay zeka”, “bulut bilisim sistemi”, “dijital ¢evre
(nesnelerin interneti)” ve “3D yazici”nin 6n plana ¢iktig1 goriilmektedir. Bu ¢alismada, bilisim
teknolojilerinin merkezinde oldugu ve temel araclarindan bir olarak kabul edilen, “mantiksal
analiz robotu” olarak da isimlendirilen “yapay zeka” ana konu olarak se¢ilmistir. Bu kapsamda,
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tamamen bilisim teknolojilerini kullanarak faaliyet gosterir duruma gelen, gazetecilik sektoriine
yonelik yapay zeka gelistirmenin gazetecilik sektoriine olasi etkilerini arastirmak
amagclanmustir.

Calismada Once yapay zeka kavrami ele alinmakta ve kapsamina iligkin 6ngoriiler analiz
edilmektedir. Sonra gazetecilik sektoriinde bilisim teknolojinin kullanim diizeyine yonelik
mevcut durum incelenmektedir. Daha sonra, gazetecilik sektdriine yonelik yapay zeka
gelistirme ve kullanimina yonelik kurgular ele alinmaktadir. Son olarak da gazetecilik
sektoriinde yapay zeka kullaniminin olast etkileri analiz edilmektedir. Caligmanin yontemi
olarak da teorik inceleme (literatiir taramasi) ve kurgulama yontemleri kullanilmaktadir.

Anahtar Kelimeler: Gazetecilikte Yapay Zeka Kullanimi, Yapay Zekanmn Etkileri,
Sanayi 4.0 ve Gazetecilik.
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